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from the 

editor
Seamless Travel is a 
Must in Africa 

Transportation undoubtedly forms the fulcrum of the travel and 
tourism industry. Africa’s challenge in ensuring seamless travels on the 
continent’s have been a hydra headed one. The African Union’s (AU) 

agenda 2063 which seeks to have one AFRICA with respect to easy access to 
her citizens on the continent is a very laudable project and one of the  key 
underlining factors in creating an effective African economic zone.

The African Union’s 2063 Agenda contains plans for a common visa policy with 
three primary components: visa-on-arrival for all African nationals, mandatory 
granting of a minimum 30-day visa for African citizens visiting any African 
country by 2018, and the ambitious goal of a single, continental passport by 
2020

We at VoyagesAfriq believe the opportunities that abound under this project 
far outweigh the challenges associated with free and easy travel and open 
borders. African Governments as part of their commitment towards the 
seamless travel project ought to expedite action on the Yamoussoukro 
Declaration, signed in 1999 which called for the liberalization of African skies 
for African airlines, and also aimed to establish a single African air transport 
market by avoiding market restrictions imposed by bilateral air service 
agreements.
 
This declaration was expected to be a preparatory ground for AU’s Agenda 
2063 

The last Four years has seen major landmark achievements in the march 
towards Agenda 2063. Countries like Seychelles and Mauritius, just to mention 
a few, already have a policy of visa on arrival for all citizens. 

Regional Blocs like the Economic Community of West African States (ECOWAS) 
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Southern African Development Community (SADC) and East African Community 
(EAC) have protocols which allow its citizens to freely visit within their zones. 
The African Union has to encourage member states to open up to fellow citizens 
since economic empowerment by and large depends on the creation of a single 
economic market place. 

The very recent past has seen significant progress in realizing the Agenda 2063 
even far earlier. Ghana in 2016 announced the 30- day visa on arrival facility 
for all citizens from African Union member states. Rwanda in the latter part of 
2017 made a landmark announcement of visa on arrival for all citizens of the 
world and the latest to this was Kenya’s President Uhuru Kenyatta who also 
announced visa on arrival for all AU member states.

Travelers on the continent should not be subjected to the overly robust 
rudiments of visa before beginning travels to member countries.  The recently 
held African Aviation single was a major boaster towards massive economic 
development on the realization of the tenets of the African Union.

As it was also discussed at this year’s Investour on the sidelines of the FITUR 
International Travel Fair in Madrid, Spain, it was agreed that travelling among 
member states holds the trump card in propelling the continent’s tourism 
potential and reducing unemployment as well as creating opportunities for its 
people.

As part of our editorial policy in driving this agenda, two pages of feature articles 
in subsequent editions will be dedicated to promoting destinations within 
Africa.

Hustle-free travel is everything. Being able to avoid having to go through the 
process of applying, paying, waiting is something great which makes travel 
seamless and very comfortable.

African countries and governments should be committed to abolishing visa 
requirements for all African citizens travelling within the continent by 2018.

Let’s see the real essence of the Union of  African States.
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Nearly 30 African Tourism ministers convened at INVESTOUR to 
debate and exchange experiences on the development of the 
sector in the continent. This unique Tourism Investment and 
Business Forum for Africa is jointly organized by the World Tourism 
Organization (UNWTO), Casa Africa and FITUR.

Two round tables and a business-
to-business component 
dominated  the 9th edition 

of INVESTOUR that took place in the 
framework of the FITUR, Tourism Fair in 
Madrid, Spain

The first session, moderated by Thebe 
Ikalafeng, Chairman at Brand Africa, 
addressed branding strategies to 
position the African continent in the 
travel market.

“International tourist arrivals in Africa 
grew by around 8% for the second 
consecutive year with 62 million arrivals 
registered for 2017. These strong results 
that show the potential of tourism in 
Africa and also the prioritization of the 
sector in the development agenda in 
the continent,” said UNWTO Secretary 
General Zurab Pololikashvili.

“INVESTOUR has become a 
consolidated platform for sharing ideas 

and projects around the tourism sector 
in Africa. We started as a small summit 
and nine years later, nearly 30 African 
tourism ministers convene here to 
position the African continent, a topic 
that will occupy the debates in this 
year’s edition,” explained Luis Padrón, 
Director General of Casa Africa.

The second panel evaluated the added 
value of African biodiversity as a strong 
component of the tourism sector in 
the continent. Wildlife, reserves and 
geographic treasures make Africa 
unique with regard to its tourism 
offer. According to UNWTO research, 
wildlife watching travel represents 
80% of the total annual tourist arrivals 
to Africa. However, it is mandatory to 
continue working on conservation and 
protection measures and to engage 
stakeholders of different nature such 
as governments, local communities, 
private sector recipients and the media.

Within that round table, the UNWTO/
Chimelong Programme on Wildlife 
Conservation and Tourism was 
presented. The initiative, jointly 
implemented by UNWTO and the 
Chimelong Group, based in Guandong 
(China), aims at contributing to the 
Sustainable Development Goals and 
the 2030 Agenda through sustainable 
tourism and particularly wildlife 
conservation. The initiative comprises 
capacity building, advocacy and 
knowledge sharing methodologies and 
addresses multiple stakeholders such 
as governments, civil society and the 
media.

In the afternoon, tourism stakeholders 
gathered to discuss business 
opportunities in the continent. 15 
inspiring projects were shared with 
the aim to build partnerships around 
tourism development in African 
nations.  
 
Credit: UNWTO

BrandAfrica modalities to be 
firmed up at this year’s ITB

Modalities and roadmap for the #BrandAfrica project will be 
firmed up at this year’s International Tourism Bourse (ITB) Berlin 
in March. It will later be endorsed at the 61st Session of the 
Commission in Abuja, Nigeria in June.

That is according to the 
Chairperson of the United 
Nations World Tourism 

Organization (UNWTO) Commission 
for Africa (CAF) and Kenya’s Cabinet 
Secretary for Tourism Najib Balala who 
in an exclusive interview with www.
voyagesafriq.com on the side-lines of 
the recently held Investour conference 
in Madrid, said, after the project has 
been thoroughly discussed at FITUR, 

the paperwork  will be prepared for the 
project to be rolled out during ITB this 
March.

He added that, as a continent, we need 
to hit the ground running with aims 
and objectives of #BrandAfrica , adding 
that all member states will have to 
collaborate to achieve these objectives 
which will primarily focus on issues on 
governance, security, leadership and 
health safety.

“We had a very interesting discussion  
on brand Africa. There are three 
things that we need to be smart and 
address them. Reaction will not give 
us a solution. We need to be smart 
in addressing and looking at the 
strategies. One is to realize the realities. 
We need to address the issue of 
insecurity and health safety. We need 
to address the issue of governance and 

leadership and we need to address the 
issue of partnerships,” said Mr. Balala.

The Cabinet Secretary also emphasized 
the need for key stakeholders on the 
continent to change the narrative by 
marketing ideas to the international 
media and tourism markets.

“We need to have a clear possibility 
of promoting the continent. The 
continent will not be promoted if we 
do not go into the market and tell the 
people what we have. We have a lot of 
positives but we don’t share. What is 
being shared and what is seen in the 
international media is the negatives but 
we need to be smarter in projecting our 
positive narration to the international 
media and market”

During the round table discussion 
at this year’s Investour, stakeholders 
agreed on issues bordering on 
seamless travel, open boarders and 
other issues aimed at changing the 
narrative of Africa. 

Branding strategies  
to promote Africa outlined at  
9th Investour Confab in Madrid
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African Tourism Ministers and heads of Delegation in a Group Photo with  
Secretary General of the UNWTO during the Investour conference 

L-R Seychelles Tourism Minister Amb. Maurice  
Loustau-Lalanne and Zimababwe Tourism Minister  

Miss Pricah Mupfumira
Hon. Balala and his delegation at FITUR

Ghana’s Delegation at the Investour Conference Ministers  of Tourism seated at the Conference

The Head of Comoros Delegation Mr Idriss with 
UNWTO SG

Anita Mendritta in tete-á-tete with  
Imran Ahmad of CNN and Hon Balala

Hon. Anil Kumarsingh Gayan  
Mauritius’ Minister for Tourism

The Signing Ceremony by the  
Nigerian rep and UNWTO SG

Mr. Siandou Fofana  
Cote D’ivoire’s Minister of Tourism

Mr. Gyekye Boakye contributing to a panel 
discussion at  Investor

Hon.  Pricah Mupfumira 
Zimababwe’s Tourism Minister

Members of the UNWTO Africa Department

The Ivorian Delegation at the FITUR

Hon. Balala and Mathew Weihs of Bench Event B2B session at Investour Registration at Investour

Amb. Zurab Pololikashvili, UNWTO SG and Mrs 
Catherine Afeku, Ghana’s Tourism Minister. 

Dr. Liya Mutale, Zambia’s Ministry of Tourism  
and Arts Permanent Secretary (PS) 

Elsia Grandcourt, Director 
of Africa UNWTO
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Let’s showcase the 
positives of Africa  

The Secretary General of the United Nations World Tourism 
Organization (UNWTO) Amb. Zurab Pololikashvili has 
admonished the world and African tourism leaders to showcase 
the brighter and positive side of Africa.

Mr Pololikashvili said this when 
he was addressing ministers, 
participants and the media at 

this year’s Investour conference on the 
sidelines of the FITUR International 
Tourism Fair.

He said, “We need to show the world 
the good news coming out of Africa, 
if we do so it will create business 
opportunities.’’

He urged stakeholders of the tourism 
sector across the world to work 

together to highlight the positives that 
Africa has to offer.

He added that, the continent has huge 
potential and UNWTO will help to 
bring tourism development close to 
the people.

The 9th Investour was held during 
FITUR 2018 and recorded the highest 
number of ministers at the event. It 
was Amb Zurab Polokashvili’s first 
Investour since assuming office in   
January 2018.

UNWTO considers holding 
second Investour in Africa

The United Nations World Tourism Organization (UNWTO) is considering holding a second Investour 
conference in Africa. This was disclosed by the new Secretary General of the UN Tourism Body Amb. 
Zurab Pololikashvili during his opening remarks at the recently held 9th Investour conference at this 
year’s FITUR International Tourism Fair, Madrid, Spain.

Addressing a packed room of ministers, policy makers, 
stakeholders and the media, Mr Pololikashvili said, 
Kenya’s Cabinet Secretary of Tourism and the current 

chairman of the UNWTO Commission of Africa (CAF) had 
suggested the idea of a second Investour to be held in Africa 
and he agrees to the idea.

Even though he fell short of giving dates and venue for 
this event, he thought that was a brilliant idea worthy of 
consideration and he also reiterated his willingness to work 
closer with Africa

Amb. Zurab Pololikashvili 
UNWTO Secretary General 

Beach Resort in the heart of Ghana boasting 159 rooms and a 
dedicated 2000 square meter conference centre.

Hugging the Atlantic shoreline, La-Palm is located on 30 acres 
of lush lawns and landscaped gardens, catering for the business and leisure traveller.

Tel: +0023 (0) 302 215 100/215 111
lapalmgroupsales@legacyafricahotels.com
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Delegates at the 9th Investour Conference  
in Madrid, Spain in January, 2018
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Ghana’s President Nana Addo Dankwa Akufo-Addo has cut sod 
for the commencement of the audacious Marine Drive Tourism 
Investment Project. 

The much talked about project 
which covers some 241 acres 
of beach front, stretching from 

the Osu Christianborg Castle to the 
Centre for National Culture (Arts Centre) 
had been the vision of Ghana’s first 
President Dr. Kwame Nkrumah as far 
back as 1963. 

At the ceremony President Akufo-Addo 
revealed that the project within the 
period of execution would create some 
150,000 jobs which is a precursor to 
the other thousands of employment 
opportunities it envisaged when 
completed. He was happy that soon 
Ghana will cash in on the development 
of her beach front just as exists in other 
countries.

“Today, we begin the realization of 
this pledge, with the construction of 
the Marine Drive Tourism Investment 
Project. We are all aware how countries 
all over the world, particularly our 
neighbours in West Africa, have made 

good use of their beachfronts, and, as a 
result, rake in considerable revenues for 
the development of their communities 
and countries. We intend to go down 
that path,” he stated.

The President averred that government 
will continue to lend its support to the 
tourism sector in order to maximize the 
huge potential therein.

 Minister of Tourism, Arts and Culture, 
Hon. Mrs. Catherine Afeku in her 
address, expressed appreciation to 
all and sundry who had helped to see 
the commencement of the project. 
Acknowledging the efforts of the 
previous government, the Minister said 
Mrs. Elizabeth Ofosu-Adjare (Former 
Tourism Minister) and the previous 
administration had laid the grounds for 
the project to take off.

The execution of the Marine Drive 
Tourism Project is expected in phases 
and will have facilities including a 
board walk, restaurant, 3000-seater 
concert hall and a landing site for fisher 
folk. Other developments include, a 
wharf, modern fish market, hotels, 
malls and office complexes

Ghana’s President Cuts Sod for the Beginning of  
Marine Drive Tourism Investment Project

“Today, we begin the 
realization of this pledge, 

with the construction 
of the Marine Drive 
Tourism Investment 

Project. We are all aware 
how countries all over 
the world, particularly 
our neighbours in West 
Africa, have made good 

use of their beachfronts, 
and, as a result, rake in 
considerable revenues 
for the development of 
their communities and 

countries. We intend to go 
down that path,”

H.E. Nana Addo Dankwa Akufo-Addo
Ghana’s President

UNWTO implements the last two 
seminars of its series of training on 
tourism and biodiversity in West and 
Central Africa

With the rapid growth of the tourism sector in West and Central 
Africa, tourism has become an important pillar for local economies 
in many destinations in the Region. Challenges in preserving the 
biodiversity in an appropriate and quality environment may in the 
long run affect visitors´ satisfaction which ultimately would result 
in lower income generation from tourist related activities.

The last two seminars in the 
series took place in Dubréka, 
Republic of Guinea, from 14 to 

16 November  2017 and in Kinshasa, 
Democratic Republic of Congo, from 21-
23 November 2017 respectively. 

Each one of these programmes 
gathered approximately 30 participants 
from different areas of the tourism 
industry in the two countries. The 
three-day training programmes 
aimed to raise awareness among the 
local populations on the importance 
of biodiversity conservation in 
the destination areas and how to 
address environmental issues while 
undertaking tourism activities. The 

trainings also encouraged local people 
and tourism employees to act as 
champions of biodiversity conservation 
and environmental protection in 
the regions, which will help ensure 
sustainable income generation for the 
local population as a result of tourism 
activities.

The successful completion of these 
two UNWTO/Chimelong seminars was 
facilitated with the support of H. E. 
Mr. Thierno Ousmane Diallo, Minister 
for State of Tourism, Hospitality and 
Handicrafts in Guinea and H. E. Mr. 
Franck Mwe di Malila Apenela, Minister 
of Tourism in the Democratic Republic 
of Congo respectively.

The training programme in Kinshasa 
closed the series of the Capacity 
Building for Tourism Development and 
Biodiversity Protection seminars in 
West and Central Africa, which involved 
a total of 5 countries. The conclusions 
of these workshops will be summed 
up in a final regional workshop in 
April 2018 in the Democratic Republic 
of Congo that will gather the key 
participants that attended the previous 
workshops implemented in 2017.

The efforts put forward by the 
governments of Gabon, Benin, Niger, 
Guinea and the Democratic Republic 
of Congo in hosting these workshops 
highlights the importance given by 
them to the contribution of the tourism 
sector in their countries to socio 
economic development as well as to 
biodiversity conservation

Participants at the Guinea seminar
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VA: Your predecessor Mr. Scowsill 
was very much involved in many 
policy initiatives of the WTTC and 
worked closely with the UNWTO 
during his tenure, what should we 
expect under your leadership and 
corporate direction at WTTC?

GGM: The partnership between the 
private and public sectors is crucial 
for our travel and tourism world. I 
know very well that the new Secretary 
General of the United Nations World 
Tourism Organisation (UNWTO), Zurab 
Pololikashvili and WTTC will continue to 
work very closely. We have a common 
agenda and I know he will do wonderful 
things for travel and tourism, and that 
he is very supportive of the private 
sector. Likewise, we are very supportive 
of his initiatives, so we will continue 
with this strong partnership. 

VA: As an African Travel Media, our 
interests is in the activities of WTTC 
in Africa. What are your strategies 
in helping Africa grow its tourism 
sector?

GGM: Africa is a very important region 
and an important market for us. We 
follow Africa’s travel and tourism 
industry closely, as we cover the 
continent in our Economic Impact 
Report, published every year in March. 
The total contribution to travel and 
tourism  in Africa was US$ 165.6 billion, 
or 7.8% of GDP in 2016 and is forecast 
to rise by 4.6% per year to US$262.2 
billion or almost 8% of GDP in 2027. 
The total contribution of travel and 
Ttourism to employment, including 
jobs indirectly support by the industry, 
was 6.5% of total employment (20.7 
million jobs). This is expected to 
expand by 3.1% per year to 28.7 million 
in 2027. Travel and tourism investment 
in 2016 summed up US$28.5 billion or 
6.2% of total investment and is forecast 
to increase by 4.9% per year over the 
next ten years. 

We are going to visit South Africa in 

the next couple of months and we are 
working very closely with  governments 
in Africa and with the industry to make 
sure that we create more jobs and 
provide opportunities to its citizens, so 
we will contribute even further. 

VA: The continent unfortunately 
didn’t enjoy support in previous 
years of WTTC, should we expect 
a more engaging WTTC with Africa 
under your leadership?

GGM: Yes. Our members are very  
much interested in investing in Africa. 
We will be working very closely with 
some governments, such as Kenya, 
Egypt, South Africa and several others, 
helping them to be more successful 
and maximise the opportunity in travel 
and tourism. We have some great 
examples from Africa in our Tourism 
for Tomorrow Awards, an accolade 
that recognises the best practices 
in sustainable tourism around the 
world. This year, we have two finalists 
from Africa: &Beyond, from South 
Africa, for the Community Award, and 
Chumbe Island Coral Park (CHICOP), 
from Tanzania, for the Environment 
Award. Last year, Botswana won the 
Destination Award and Ol Pejeta in 
Kenya, the Community Award.
 
VA: You were a panel member 
during last year’s UNWTO/WTM 
Minister’s roundtable discussion 
which discussed Over Tourism and 
you quite recently released a report 
on how to manage Over tourism. 
Which solution best solves the issue 
of over tourism?

GGM: There is no solution that fits 
all. We have so many different cases 
that every case must be looked in a 
very unique and different approach. 
What we have in the report that we 
launched with McKinsey is that we 
have a path with a framework that 
will help to move forward and help to 
solve the situation. Long term planning 
is crucial, as well as the Partnership 
between government, Private Sector 

and the Community (PPC). We need 
to move from PPP to PPC and make 
sure that the private and public sectors 
are engaged in conjunction with the 
communities to look for the best option 
for that specific destination. We are 
working very closely with our partners 
and our members to help find the best 
solutions. 

VA: What legacy would you like to 
add to your already rich portfolio as 
an industry person?

GGM: WTTC has come a long way. 
We have done a wonderful job. David 
Scowsill did a great job with advocacy 
speaking as one voice representing 
the private global sector. I’d love to 
take that to the next level, build on 
the foundation that we have created 
and provide more tangible results. 
For that, we have talked to our CEOs. 
We have three priorities and I know 
that these priorities are very close to 
the heart of Africa. One is security and 
travel facilitation. We are going to be 
working with important organisations 
such as IATA, WEF, WTO, CLIA, ICAO and 
PATA to make sure that we can move 
forward and use biometrics to increase 
security, provide a better experience 
for travellers and create more jobs. 
At the same time, we will continue to 
work with visa facilitation and crisis 
management. This is very close to 
Africa because of the outbreaks that 
we have seen in the past. We need 
to be proactive and engage in the 
preparation. The private sector must 
be involved in the preparedness point 
of view, not only in the recovery and 
managing the crisis. Managing crisis 
overall is a top priority. The third one 
is sustainable growth, and that has to 
do with overcrowding, sustainability 
and our agenda to make sure that there 
are more quality jobs for the people 
and opportunities within our sector. 
It is a very complete agenda on Africa 
and I’m sure Africa will benefit from our 
support. 

GLORIA GUEVARA 

MANZO
 President & CEO, World Travel & Tourism Council [WTTC]

GLORIA...commits to stronger 
partnership with Africa under her leadership

Gloria Guevara Manzo, the 
President and CEO of the World 
Travel and Tourism Council [WTTC]: 
Talks to VoyagesAfriq read on

VA: Team VoyagesAfriq would 
like to congratulate you on your 
appointment as the new President 
of the WTTC. Your profile gives 
account of how you have both been 
a lead player in public and private 
sectors of Tourism. Can you tell us 
something about yourself?

I’m married and have two children. I 
love to travel. That’s my passion. My 
degree is in Computer Science, but 

I started working in the travel industry 
because I love to apply technology to 
tourism. Regarding my professional 

background, I have been working in the 
public and private sectors, and also in 
academia. 

VA: What does this new position 
mean to you?

GGM:This is a big responsibility 
because it is the first time that a female 
is appointed to this position, and 
I’m honoured for that. It is also a big 
responsibility because this industry 
contributes 10% of global GDP and 
employs more than 300 million. WTTC 
is the body that represents the global 
travel private sector and I believe that 
this is a great opportunity for me to 
provide expertise and contribute to 
take this organisation to the next level. 

“Our members are 
very interested in 

investing in Africa. We 
will be working very 

closely with some 
governments, such as 
Kenya, Egypt, South 

Africa and several 
others, helping them 
to be more successful 

and maximise the 
opportunity in travel 

and tourism.” 
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For the fourth time running, tourism players and stakeholders 
on the African continent will be given another opportunity to 
showcase their products and services at this year’s World Travel 
Market Africa (WTM Africa). 

Arguably the biggest and the 
leading tourism trade show on 
the continent, WTM Africa has 

become the converging point for those 
engaged in the travel and tourism 
trade to generate sales leads, launch 
new products, enter new markets, 
raise brand awareness and size up 
competition. 

The show also offers opportunity 
for participants to conduct market 
research, command press attention 
and develop and maintain 
relationships. Statistics from the 
last two editions which were held in 
2016 and 2017 respectively showed 
an impressive turnout with 7615 
pre-scheduled appointments. With 
197 hosted buyers, from 47 different 
countries, the WTM Africa served and 

continues to serve as the opportune 
Business to Business (B2B) exhibition 
for both inbound and outbound travel 
and tourism markets. 

Through its industry networks, global 
reach and regional focus, WTM 
Africa creates personal and business 
opportunities providing customers 
with quality contacts, content and 
community. This year’s is slated for 
April18th-20th in Cape Town, South 
Africa where the numbers are expected 
to surge. With two days of Speed 
Networking, WTM Africa will once 
more enhance business linkages for 
participants. 

 Having recorded 11.5% international 
visitors in 2016, the 2018 edition is set 

to see an increase, offering participants  
greater opportunities to transact 
business while keeping up with the 
latest trends in the travel and tourism 
industry within Africa and beyond. 
Prospective buyers, exhibitors and 
participants are encouraged to visit 
africa.wtm.com to register and to know 
more about this year’s event.

For individuals, groups or corporate 
agencies who would want to take part 
in this year’s activities, we urge that 
they take advantage of the event to 
explore the beautiful city of Cape Town 
and the many attractions it has to 
offer. South Africa Airways remains the 
preferred airline for flight connectivity 
to the area. Participants are urged to 
go to the nearest South Africa Airways 
office or contact their travel agents 
to purchase their tickets in advance. 
Alternatively they could log on to  
www.flysaa.com to book flights 
online.

Cape Town to welcome 
the world at WTM Africa
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The rise of technology PR
With Chris Cox, Chief Product Officer 
of Facebook, delivering the keynote 
presentation last year at Social Media 
Week, Lagos and the announcement of 
Andela’s Series C Fundraising, interest 
in technology across Africa is booming.

This flourishing tech scene will lead to 
an increased need for tech PR’ as these 
companies seek to raise their visibility 
in the quest to gain regional and global 
investment in their products and 
services.

The original article was published in 
the PR Week, US.

About the Author
Prof. Claudine Moore is a writer 
and award-winning global 
public relations, corporate 
communications, social media, 
personal branding and new business 
consultant working with agencies, 
companies, brands, entrepreneurs 
and business leaders across US, 
Europe and Africa. 
To find out more visit  
www.claudinemoore.com 
Follow Claudine on twitter: 
www.twitter.com/ClaudineMoore

5 Predictions for  
PR in Africa for 2018

Public relations activities across Africa are under a microscope like 
never before. This renewed interest is for many reasons and while 
continued economic growth in key African markets is one of them, 
the most notable reason is the scandal that rocked the global PR 
industry when top U.K. agency Bell Pottinger became embroiled 
in an ethical political scandal of epic proportions in South Africa. 
It is this potent combination of economics and ethics that will set 
the pace of how the African PR industry will be shaped in 2018 and 
beyond.

The effect the Bell Pottinger 
saga will have on the African 
PR industry can not be 

overstated, such is the toxicity of the 
episode. Hired by the controversial 
Gupta family, which is connected to 
corruption at the highest level of South 
African governance, the agency was 
accused of inciting racial hatred in 
the country and was expelled by the 
PRCA. This unprecedented expulsion 
on the grounds of unethical and 
unprofessional conduct in South 
Africa, alongside bringing the global 
PR industry into disrepute, led to the 
agency’s ultimate collapse.

Because of the Bell Pottinger episode, 
when looking ahead at trends across 
the industry, industry ethics and 
reputation are the top priority.

Ethics moves to the forefront
Attention on the ethical behavior of 
practitioners will be at the forefront of 
all African PR activities. In particular the 
work conducted by global PR agencies 
independently and in partnership with 
local practitioners will be under severe 
scrutiny.
New businesses will be more carefully 
reviewed with a stronger emphasis on 
the potential ethical issues that may 
arise from working on accounts, in 
particular those in the public affairs 
and governmental sectors. The issue 
of ethics will become an intrinsic part 
of ongoing conversations between 
practitioners and clients.

Mirroring Richard Edelman’s call 
for ethical guidelines as outlined in 
his “PR Compact,” African PR trade 
organizations such as the African 
Public Relations Associations will 
create renewed ethical guidelines for 
members, practitioners at large, and 
international agencies working across 
the continent.

Tighter regulations
It was the expulsion by the U.K.’s PRCA 
that led to the ultimate demise of 
Bell Pottinger. The current African PR 
industry regulatory infrastructure led 
to the opposition party in South Africa 
having to register a formal complaint 
in the U.K. This highlights the need for 
more stringent PR industry regulations 
across the continent and will fuel 
governments in key markets to begin 
taking steps to create national bodies 
overseeing the governance of the 
industry.

Renewed emphasis on reputation 
management 
In addition to assisting clients, 
reputation management for 
international PR agencies operating 
in Africa and their African partners will 
be a key initiative for all firms. How 
agencies and practitioners themselves 
are perceived not only by clients but 
also the general public at large will be 
crucial especially in South Africa, where 
negative stories about the PR industry 
were in the national headlines for 
weeks.

More PR leaders in key markets such 
as Nigeria, Kenya, and South Africa 
will openly discuss the positive impact 
of the PR industry and its activities 
across more diverse echo chambers in 
order to reach a varied audience. The 
objective will be to present PR activities 
to mainstream audiences in a more 
positive and progressive light and as 
not only an essential business function, 
but as a force for good, not bad.

Social media continues to gain 
momentum 
Fewer than 60 million households in 
sub-Saharan Africa with a TV, compared 
to a population of nearly 1 billion, 
heavily state-controlled media in many 
countries, and high mobile phone 
penetration have resulted in social 
media becoming the main source of 
media in many African countries.

This social media influence is seen 
especially during elections and has 
led to some electoral commissions 
demanding phone companies block 
social media outlets in order to control 
what they deem “fake news.”
Social media will continue to gain 
influence, and the calls for control and 
regulation will lead to short- and long-
term governmental actions. African PR 
practitioners will have to strategically 
navigate these actions to ensure they 
leverage social media and other forms 
of communications in a fluid and 
flexible way, adapting quickly to the 
ever-changing environment.

“Public 
relations 
activities 

across Africa 
are under a 

microscope like 
never before,”

18 | VOYAGESAFRIQ  VOYAGESAFRIQ | 19



In a related development, the New 
WTTC and McKinsey Report states 
that tourism overcrowding has long-
term planning as its answer among 
others.

Overcrowding in tourist destinations 
is a complex problem which varies 
from destination to destination 
and requires long-term planning 
with all stakeholders to solve. Good 
management is crucial for all tourism 
destinations and can only be built on 
a comprehensive fact base. Popular 
tourism spots need to understand 
their situations and identify early 
warning signs.

These are the major findings of 
“Coping with success: Managing 
overcrowding in tourism 
destinations”, one of the first major 
analyses of the issue. Produced by 
the World Travel & Tourism Council 
(WTTC) and McKinsey & Company it 
attempts to cut through media hype 
around the issue, to understand the 
nature of the problems at hand, and 
to identify specific solutions which 
can make a real difference on what is 
variously known as “overcrowding”, 
“overtourism” or “tourismphobia”. 

The report highlights five types 
of problems: alienation of local 
residents, constrained infrastructure, 
diminished tourist experience, 
damage to natural resources, and 
threat to cultural heritage.
Identifies practical actions ranging 
from smoothing visitor numbers over 

time, spreading visitors across sites, 
and adjusting pricing to balance 
supply and demand, to regulating 
accommodation supply and limiting 
access and activities develop system 
to help destinations understand their 
specific situations and early warning 
signs. With this system destinations 
can use the data they already have to 
take appropriate action. The report 
focuses on 68 cities and creates an 
overview, in the form of a heatmap, 
of the risk of experiencing a given 
overcrowding problem. It is based on 
an analysis of tourism data as well 
as research on specific destinations 
and dozens of interviews with tour 
operators, tourism authorities, 
hospitality providers, airlines, non-
governmental organisations (NGOs), 
universities, and think tanks

Cthe Report concludes that local 
tourism managers must work with 
all public and private stakeholders 
to develop a coherent plan to create 
and manage tourism growth that 
puts people and communities at its 
heart, is long term and fact based 
in its approach, and that results not 
only in positive impacts for those 
who host tourists, but also life-
enhancing experiences for millions of 
travellers each year Gloria Guevara, 
WTTC President and CEO, said: 
“Tourism is a force for good in the 
world. It creates jobs and economic 
growth. In 2017, travel and tourism 
will contributed nearly $7.9 trillion to 
the global economy. With the world 
getting richer – one billion more 

people will be in the global middle 
class by 2030 – and travel becoming 
ever more accessible, our sector 
will continue to grow. Some places 
capture a significant share of the 
travel and tourism pie, and may be 
threatened by their own popularity 
in environmental, social, or aesthetic 
terms.

“The top 20 country destinations 
will add more arrivals by 2020 than 
the rest of the world combined. 
Where tourism growth is perceived 
negatively, each destination has 
a specific set of problems and 
challenges, but the common factor 
is that what is needed is long-term 
planning not short-term knee-jerk 
reactions. 

Local tourism managers must 
work with all public, private, and 
community stakeholders to develop 
a coherent plan to create and 
manage tourism growth.”
Alex Dichter, Senior Partner, McKinsey 
& Company added “Overcrowding 
is easier to prevent than to recover 
from and the real lesson from our 
work is that good management is 
vital for all tourism destinations. 
This includes building and updating 
regularly a comprehensive fact 
base, conducting rigorous long-term 
planning, involving all sections of 
society, and finding new sources 
of funding for investments in 
infrastructure and sustainability.

“There is no easy, one size fits all, fix. 
Once destinations have sorted out 
the fact base, strategy, stakeholders, 
and funding, they must then identify 
and execute practical actions, both 
for the long- and the short-term“.

Ms Guevara continued “Our 
intention in producing this report 
is to provide a starting point for a 
new conversation around tourism 
growth, to help all stakeholders 
work together to find a path forward 
based on sharing best practices and 
focusing on sustainable solutions.”

Managing OverTourism; growth 
is not the enemy, it is how we manage 
it- World Tourism Leaders assert.

Over 60 ministers of tourism and private sector leaders 
gathered on 7 November 2017 in London for the UNWTO / 
WTM Ministers’ Summit on ‘overtourism’. Moderated by CNN 
International’s Max Foster, the Summit concluded on the need 
for the tourism sector to engage more and better with local 
communities.

Community engagement, 
communication, congestion 
management, adequate 

planning and product diversification 
were highlighted as key aspects in 
dealing with ‘overtourism’.

Taleb Rifai, former Secretary-General 
of the World Tourism Organization 
(UNWTO), said opening the Summit: 
“growth is not the enemy; numbers 
are not the enemy; the key is to 
manage the growth sustainably, 
responsibly and intelligently and 
use the power of growth to our 
advantage”.

“We cannot continue to build five-star 
hotels in three-star communities. 
Jobs and charity are not enough – we 
need to diversify visitors’ activities, 
reduce seasonality and raise 

awareness of less busy destinations” 
he added.

Participants agreed on the need to 
build awareness among communities 
of the benefits of the sector, improve 
the use of big data to measure and 
manage the impact of tourists and 
tourist flows, and promote the 
development of tourism experiences 
that engage and benefit communities 
directly.

The emergence of new platform 
tourism services, or the so called 
sharing-economy, was discussed at 
length, with participants recognizing 
that they will continue to expand 
and be understood and managed by 
destinations on a case-by-case basis.
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Middle East & North 
Africa (MENA) tourism 
consolidates recovery

International tourism in the Middle East and North Africa showed 
clear signs of recovery in 2017 with growths of 5% and 13%, 
respectively. Against this backdrop, tourism ministers, Spanish 
authorities and the private sector gathered to discuss future 
tourism prospects at the Ministerial Round Table on Tourism 
Development in the MENA Region, during the Madrid International 
Tourism Fair in Spain (18 January, FITUR Madrid).

Organized by the World Tourism 
Organization (UNWTO) 
and Casa Árabe, the public 

consortium headed by the Spanish 
Ministry of Foreign Affairs, the event 
focused on current trends and short 
term prospects in the region and 
discussed policies and strategies for 
consolidating recovery and to stepping 
up tourism’s contribution to inclusive 
and sustainable socioeconomic 
development.

Opening the event, UNWTO Secretary-
General, Zurab Pololikashvili, said that 
“The MENA holds a strong tourism 
potential. The region has proven yet 
again its resilience and demand will 
continue to recover as consumer 
confidence rises and rises. There are 
many reasons for optimism and I come 
into this meeting full of confidence for 
the region’s future. UNWTO forecasts 
point to MENA receiving 195 million 
international tourists by 2030”.

Participating in the discussion include 
H.E. Mr. Zayed R. Alzayani, Minister 
of Industry, Commerce and Tourism 
of Bahrain, Mr. Hesham El Demeiry, 
Chairman of the Egyptian Tourist 
Authority, Mr. Abdel Razzaq Arabiyat, 
Managing Director of Jordan Tourism 
Board, H.E. Mr. Avedis Guidanian, 
Minister of Tourism of Lebanon, H.E. 
Ms. Rula Ma’ayah, Minister of Tourism 
and Antiquities of Palestine and H.E. Mr. 
Mohamed Al Muhairi, Undersecretary 
for Tourism at the Ministry of Economy 
of the United Arab Emirates.

According to the latest UNWTO 
International Tourism Barometer, 
international arrivals to the Middle East 
grew by 5% and by 13% to North Africa 
in 2017.
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Tourism Players endorse  
VoyagesAfriq Travel Magazine

The newly appointed Secretary General of the United Nations 
World Tourism Organization (UNWTO) Ambassador Zurab 
Pololikashvili has led global travel and tourism players to endorse 
the inaugural edition of the VoyagesAfriq Travel Magazine (VAMag). 

The 52-page pan African travel and 
tourism magazine is a colourful 
journal providing insightful 

information on the continent’s tourism 
and is complemented by a collection of 
carefully selected pictures from mainly 
the African region. The magazine also 
features an extensive coverage of 
UNTWO related events.

The Magazine was launched at last 
year’s edition of the World Travel Market 
in London, UK.
At the launch of the maiden issue 
of  VAMag, the publication received 
massive approval and endorsement 
from top tourism industry players, that 
some even requested it be published in 
other languages. 

Some of the tourism players who gave 
their blessing to the magazine included 
Seychelles Minister of Tourism, Amb. 
Maurice Lalane, Kenya’s Cabinet 
Secretary for Tourism & Wildlife Najib 
Balala, Ivorian Minister of Tourism 
Siandou Fofana, Mauritius’s Minister 
of Tourism, Gambia’s Tourism Minister 
Mr Bah, UNWTO Director for Africa 
Elsia Grandcourt, Ghana’s Minister of 
Tourism, Arts & Culture Catherine Afeku, 
Madagascar’s Minister of Tourism –Mr 
Roland Ratsiraka, and many other 
industry players

The Voyages Afriq travel and tourism 
magazine is published by the Voyage 
Afriq Media Limited with focus on 
projecting Africa to the rest of the 
world. Subsequent editions are  
expected in both English and French 
languages

Mr. Akwasi Agyeman CEO of the 
Ghana Tourism Authority flipping 

through the VA Magazine

Kojo Bentum-Williams, Managing 
Editor of VA, in a Pose with Amb. 

Zurab Pololikashvili after presenting 
his copy of the VA Magazine

Kojo Bentum-Williams and the CEO of  
Zimbabwe Tourism Authority Dr. Karikoga Kaseke The Head of Delegation of Niger  

with Sonia of Voyages Afriq

Kofi Addo of the  
Ghana High  
Commision in UK

Mr.  Akwasi Agyeman receiving a copy of VA Mag 
from Mr Ben Ohene-Ayeh at WTM, London

The Miss Tourism Ghana & UK Queens 
at the launch of the VA mag at WTM 

Sandra Carvao, Head of Communications  
at UNWTO with Kojo Bentum-Williams

Chiamaka Ifediora
Regional Head Lions & Gazelles, Lagos

Sonia VA poses with Mr Siandou 
Fofana, Ivorian Minister of Tourism

L-R  Naye Coulibaly, VA News Lead UK presenting copy of the VA Mag to 
Mr. Ben Anane-Nsiah, Marketing Manager Ghana Tourism Authority

L-R :Ben Ohene- Ayeh Consultant Editor and  Samuel Obeng Appah 
present VA Mag  copy to  the Mrs Abena Pokuaa Amoah Boitey  

CEO  of  Golden Beach Hotel

Seychelles Minister of Tourism, Amb. Maurice 
Loustau- Lalanne and (L) Kojo Bentum-
Williams, Managing Editor VA Magazine.

Sonia journalist of Voyages in a  
chat with Hon. Balala, Kenya’s  
Tourism Minister at Investour

Dorothy Ndede Kojo  
Miss Tourism Ghana Queen

The Ethiopian Tourism 
Organisation

Anil Kumarsingh Gayan, Mauritius Minister for Tourism  
glancing through the VA Magazine
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Carnivals are quite popular in several parts of the world and the 
influence has often been associated with the Caribbean and Latin 
American countries. However, the roots of carnival festivals is 
buried deep in Africa and those colorful Caribbean celebrations 
were arguably inspired by the descendants of freed slaves.

Needless to say, carnival-like 
festivals have long existed on 
the African soil before the slave 

ships arrived to cart away our sons 
and daughters to the Caribbean and 
Americas. One of such festivals is the 
Abissa of the Nzema people in Grand 
Bassam, Côte d’Ivoire.

Abissa: Moment of Truth
The word Abissa means ‘the Question’ 
and the people are required to answer 
truthfully and come clean during 
the festival as they take stock of 
the outgoing year. Held once a year 
towards the end of October, Abissa 
is a colorful cultural and religious 
celebration that lasts 14 days of 
dedication to Nyamie, the Akan name 
for the supreme deity.

The 14 days represent the last 2 weeks 
of the Akan calendar and during this 
period, work activities such as farming, 

etc. or celebrations like weddings, 
funerals, etc. are all put on hold. Of the 
14 days, the first 7 days are used for 
preparation known as Seidou.

Gouazo: Official Commencement…
At the start of the second week which is 
usually a Sunday evening, the Edogbole 
(sacred drum) is moved from its secret 
place to the public square. As a solemn 
rhythm is tapped out, resonating far 
and wide, it attracts a crowd and a 
dancing procession starts and heads to 
the chief’s home to pay their respect. 
The ancestors are invoked as libation is 
poured forth and the festival officially 
begins.
From then on, both young and old 
with many who have traveled down 
from the city to participate start to 
dance to rhythm of the drum until 
darkness envelopes. Several activities 
take place in the following days, such 
as the procession of the 7 founding 

families of Nzema, the ritual dance 
of the Nkomyan (the priestess), the 
procession of the Ahenfie (Royal court), 
and the public appearance of the 
king of Nzema Kotoko, as well as the 
honoring of worthy Nzema sons and 
daughters.
Another unique highlight is the cross 
dressing, where men dress as women, 
while women are dressed as men. 
During the accusation-repentance 
ritual, people disguise to mimic those 
who have wronged them. Everyone 
is expected to come clean and be 
pardoned for their wrongdoing.

Koundoumé: Forgiveness and 
Closing Fanfare…
On the final day of Abissa at 5am, 
the most important element of the 
festival commences. The Edogbole 
returns to answer the Abissa (Question) 
which is: Do the Nzema people 
deserve to enter the New Year? Once 
the Edogbole replies positively, 
the whole of Bassam erupts into a 
frenzy of raucous celebration all over. 
Barbeques, concerts, beach parties, 
etc. are orgnised in galore to climax the 
occasion

ABISSA  
FESTIVAL 2017

ABISSA FESTIVAL IN PICTURES
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Experience the world at
WTM Africa 2018

increase on overall
travel professionals
at the show
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Pre Scheduled
appointments

11%
on overall actual
appointments onsite 

increase 

5,117
industry professionals

US$ 365,950,813
BUSINESS WRITTEN

Register to attend - africa.wtm.com #WTMA18

Amy Francis

International
Sales Manager

amy.francis@reedexpo.co.uk
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Kinshasa
(3-6 April 2018)

Regional Conference on Tourism Development and 
Biodiversity Protection in West and Central Africa and 
Communication and Media relations workshop for wildlife 
conservation and the promotion of sustainable development

Kinshasa, Democratic Republic of Congo, 3-6 April 2018

Zimbabwe announces new visa regime
The government of Zimbabwe has announced a revised visa 
regime which will see citizens from 28 countries receive visas 
on arrival, in a bid to improve travel facilitation and unlock the 
potential of the tourism industry.

Announcing the development 
during the National Tourism 
Strategy Workshop held in 

Victoria Falls, the Department of 
Immigrations Principal Director, 
Clement Masango said the changes are 
with immediate effect.

The country’s Vice pPresident, Rtd. 
Gen. Constantino Chiwenga recently 
said government seeks to move away 
from the trend in most African countries 

where almost two-thirds of the world’s 
population must obtain visas before 
entry.

“Zimbabwe should take advantage 
of the international community’s 
confidence in the new administration 
to market the country as a preferred 
destination for tourists and investors, ‘’ 
Chiwenga said.
Among the 28 countries moved from 
category C (visa obtained before 
travelling) to category B (visa issued on 
arrival) include India, Mexico, Ethiopia, 
Panama, Romania and Armenia among 
others.

Zimbabwe Tourism Authority said 
a full list of the countries would be 
made available soon, while all citizens 
from member states of the regional 

block, Southern Africa Development 
Corporation (SADC) will henceforth be 
issued visas on arrival.

African Union Visa goals
The African Union (AU) recently 
launched the Single African Air 
Transport Market (SAATM), the first step 
in the implementation of continent-
wide visa free regimes including 
issuance of visas at ports of entry for all 
Africans.
Rwanda has the most progressive 
visa regime on the continent, having 
recently announced that start of its 
open border policy which allows, 
visitors from all countries in the world 
to would be issued visas on arrival.
Rwanda’s president and  recently 
elected AU chairperson, Paul Kagame, 
said free movement of persons is 
achievable in 2018. The AU Agenda 
2063 calls for the abolishment of visa 
requirements for all African citizens in 
all African countries by 2018
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As part of recent Cabinet resolution, Rwanda has started issuing 
travellers from across the world a 30-day visa upon arrival 
following the establishment of a new visa regime.

The move, which is set to 
increase Rwanda’s openness 
and accessibility to the rest of 

the world, is part of a new visa regime. 
Previously, only African passport 
holders and a few other countries could 
be received at Rwanda entry points 
without online.

On reciprocal basis, Rwanda reinstated 
payment of visa fee upon arrival 
to citizens of Hong Kong that were 
getting free visa upon arrival. It comes 
after Hong Kong re-introduced visa 
requirements to Rwandans in April 29, 
2016.

The new visa regime will also see 
Rwandans living abroad with dual 
nationality use their IDs on entry. 
This will waive visa fees for Rwandans 
coming into the country traveling on 
foreign passports.

Previously, Rwandans traveling into the 
country on a foreign passports were 
only granted visa free entry only if they 
were in possession of a valid Rwandan 
passport.

The new visa regime will also enable 
foreign residents in the country use 
their resident ID cards for entry. 
Previously foreigners living in Rwanda 
would have to produce their passports 
on entry into the country.

According to a brief by the Directorate 
of Immigration and Emigration, 
Rwanda with immediate effect grant a 
free 90-day visa on reciprocal basis to 
the following countries: Benin, Central 
African Republic, Chad, Ghana, Guinea, 
Indonesia, Haiti, Senegal, Seychelles 
and Sao Tome and Principe. This is 
in addition to DR Congo, East African 
Member Community Partner States, 

Mauritius, Philippines, and Singapore.
Rwandan diplomatic and service 
passport holders will henceforth not 
require visa when traveling to select 
countries following a move by the 
government to enter into visa waiver 
agreements. The countries include 
Djibouti, Ethiopia, Gabon, Guinea, 
India, Israel, Morocco and Turkey.

Nationals of these countries will also 
not require visa while traveling to 
Rwanda using diplomatic and service 
passport. The development will boost 
tourism in the country due to the easy 
access by foreign nationals into the 
country. The development also comes 
at a time when the African Union is 
in the process of adopting a treaty to 
liberalize free movement of people 
across the continent.

The treaty seeks to realize age old 
ambitions of opening up the continent 
to increase opportunities of trade, 
investment and opportunities for 
Africans. The Directorate of Immigration 

and Emigrationof Rwanda said the new 
move is likely to lead to a 1.9 per cent 
reduction in visa revenues from countries 
whose citizens will not pay fees as a 
reciprocal measure.

However, it is expected that there will be 
an increase in overall revenues due to the 
corresponding increase in tourism. Previous 
visa adjustments has seen significant rise 
in the number of visitors coming into the 
country. For instance, when Rwanda moved 
to issue visa upon arrival to all Africans, 
the number of African nationals that were 
issued visa on arrival at Rwandan entry 
points increased from 31,054 in 2013 to 
77,377 in 2016.

Currently an average of 350 online visa 
applications are received per day and 
processed within 3 days.

Credit:Collins Mwai,The New Times
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As one of the last major areas on Earth to be settled by humans, the 
natural beauty and ecological diversity of Madagascar makes it feel 
like a country forgotten by time. Located off the eastern coast of 
Africa in the Indian Ocean, Madagascar is home to thousands of plant 
and animal species found nowhere else in the world.

With an area of 587,041 km², 
the island is slightly larger 
than France, or almost twice 

the size of the US state of Arizona. 
Madagascar is geographically close to: 
the Comoros, Mauritius, Mozambique, 
Réunion, and South Africa. Madagascar 
has a population of more than 22 million 
inhabitants. Its capital and largest city 
is Antananarivo. Spoken languages are 
Malagasy and French. Madagascar’s 
extraordinary natural diversity has 
earned the country the nickname 
“the eighth continent”. A veneration of 
ancestry and tradition pervades the 
national culture, a reverence that is 
reflected in the country’s architecture, art 
and social manners. Visit the top tourist 

attractions in Madagascar to discover 
for yourself its the natural, cultural and 
historical diversity.

The country is currently undertaking 
construction works on Ivato International 
Airport and Fascene Airport to improve 
connectivity to the area.

A new 17 550sqm international terminal 
will be built at Ivato International Airport 
in Antananarivo, and will initially be able 
to handle 1.5 million passengers a year. 
The existing terminal will be renovated 
to handle the increasing amount of 
domestic travel, and the runway will be 
strengthened and resurfaced. 

Madagascar continues to be a tourism 
hotbed attracting very high profile 
personalities from across the world.  
The immediate past UNWTO Secretary-
General, Taleb Rifai visited Madagascar 
recently together with a high-level 
UNWTO delegation to express the 
organization’s full support to its tourism 
sector. The country was also been 
paid a visited by Princess Anne from 
the United Kingdom and Princess of 
Thailand to observe its parks, lemurs 
and baobab trees and the nation’s 
current state.  

Madagascar is home to a variety 
of nutritionally rich delicacies but 
Romazava is considered the national 
dish, and each family makes their own 
version. It is a one-pot dish, usually 
eaten with rice for lunch or dinner. 
The basic ingredients are beef, pork 
and chicken cut into equal-size cubes, 
chopped onions, tomatoes, spinach 
and crushed garlic. 

The country boasts of a vibrant nightlife 
with nightclubs, pubs and cinemas 
dotted across the entire country, 
offering tourists and visitors the chance 
to immerse themselves in the night 
culture and beauty of the island after 
sunset. Madagascar remains open to 
tourists and visitors from all over the 
world all year round. 

MADAGASCAR
A Land of Endless Natural Beauty and 
Rich Cultural Diversity

Madagascar is a huge 
island nation off the 

southeast coast of 
Africa. It is home to 

thousands of animal 
species, such as lemurs, 

found nowhere else, 
plus rainforests, 

beaches and reefs.   
“Avenue of the 

Baobabs,”  
is a dirty road lined  

by massive  
centuries-old trees.
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Côte d’Ivoire Plans $5billion 
Spending to Improve Tourism: Aims 
to Make it Third Top Income Earner

Côte d’Ivoire is planning to invest a whopping $5billion into its 
tourism sector within the next seven years, in a move that is 
geared towards making the sector the third highest mainstay for 
the country’s economy. 

According to the Tourism Minister, 
Mr. Siandou Fofana who believes 
that as an emerging economy, 

Côte d’Ivoire should be doing much 
more in taking advantage of the 
economic viability of tourism.

“About tourism in Côte d’Ivoire, our 
strategy would be to make it the third 
pillar of Côte d’Ivoire economy. Being 
WAEMU’s (West African Economic and 
Monetary Union) first economy and 
2nd ECOWAS’ (Economic Community 
of West African States) economy, it’s 

inconceivable that this country which 
wishes to be an emerging country can’t 
make this service industry one of its 
main economic activities. It’s why we 
have been instructed by the President 
of the Republic with the aim of building 
a tourism policy, as a priority,’’ he said.

The injection of the $5billion is ‘’to 
improve tourism facilities in Côte 
d’Ivoire, buy new hotel facilities and 
tourism offers.’’ Mr. Fofana mentioned 
that the country is aiming at attracting 
more tourists in the years ahead while 
expanding existing or building new 
hospitality facilities.
 
He indicated: “ We would like to reach 
5 million tourists in 2020, from 7000 to 
10 000 beds in Abidjan, more hotels 
in Ivorian big cities, in the 12 districts 
(regions), increase guest houses and 
more importantly, be able to have more 
big hotels for African Nations Cup in 
2021.’’

The Minister spoke to www.
voyageasfriq.com at last year’s World 
Travel Market in London where he also 
revealed that Côte d’Ivoire has set eyes 
on becoming a tourism haven by 2020.

‘’We came to WTM to follow the trends, 
to devise our strategic opportunities 
which are being prepared,’’ he said. 
More of the plans and the strategies, 
Mr. Fofana said, will be showcased at 
the WTM Africa this year in Cape Town, 
South Africa. 

The Basilica of Our Lady of Peace is a Catholic minor 
basilica dedicated to Our Lady of Peace  

in Yamoussoukro, Côte d’Ivoire

With Brussels Airlines, fly to Europe, 
North America and India at incredible fares.
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Post-Mugabe Era:  
Zimbabwe to Capitalize on  
Tourism Sector for Growth

The Zimbabwean tourism sector says it is poised to regain its lost 
glories in efforts to push the tourism industry back on track.

Chief Executive Officer of 
Zimbabwe Tourism Authority, 
Dr. Karikoga Kaseke in an 

exclusive interview with VoyagesAfriq in 
Spain  said the country’s new tourism 
dispensation was very much taking the 
fullest of advantages to make sure that 
Zimbabwe recovers what it lost in the 
tourism market over the years.

“This new dispensation encompasses a 
lot of renewed things. We are renewing 
the interest and confidence in the 
Zimbabwean destination and we think 
our tourism is now on the path of 
recovery”, he noted.    
     
To swing the pendulum, he emphasized 
that the recovery was heavily dependent 
on robust marketing strategies in key 
source markets to help recover the 
market shares that was lost during the 
tenure of the immediate past regime.

“There were a lot of issues pertaining to 
our image. If the image or destination 
is not good we are going to struggle 
hard to get tourists to come to our 
destination.”

Touching on image issues, he said the 
country’s tourism which was once the 
most attractive destination in Africa 
was faced with problems that made it 
very difficult for the sector to sell in the 
international market.

“Zimbabwe was very much operating 
and marketing itself under very difficult 
conditions. So we were operating under 
a dispensation which was portraying a 
very unfavorable image of this country” 
he noted.

The country’s political situation 
characterized by spontaneous protests 
worsened the problem and was mainly 
responsible for Zimbabwe’s poor 
ranking in the 2015 World Economic 
Forum Travel and Tourism Competitive 
Report. The Report ranked Zimbabwe 
in May among the worst tourism 
destinations in the world at number 
115 out of 141 countries.

In Africa, Zimbabwe ranks 15th behind 
South Africa, Seychelles, Mauritius and 
Kenya which are ranked first, second, 
third and fourth respectively.

He recalled that, South Africa in the 
1980’s was getting the most tourism 
arrivals than Zimbabwe. However, 
Zimbabwe during the same period had 
47 carriers flying in, while South Africa 
was 31. “Today, South Africa is nearly 
100, Zimbabwe is 12.”

“Now a lot of countries are hoping to 
have their chance with Zimbabwe and 
we hope that it is good news for us 
and good news for the world because 
we are a critical player in the whole 
southern Africa regional tourism setup,” 
Dr. Kaseke said. 

SA Tourism to launch tourism initiative 
commemorating Madiba

Minister of Tourism, Tokozile Xasa, has announced that South 
African Tourism will launch a tourism initiative called ‘What’s your 
100 Madiba experiences’ to promote travel and tourism through 
the legacy of the late former President, Nelson Mandela.

Xasa honoured Mandela at the 
launch of the Commemorate 
Initiatives in Celebration of the 

Mandela’s centenary, at the Nelson 
Mandela Museum in Mthatha, Eastern 
Cape.

“This initiative will promote travel and 
tourism through Mandela’s legacy. 
100 sites across the country and in all 

nine provinces that relate 
or connect to Nelson 
Mandela’s legacy will 
be identified. These will 
become ‘must visit’ sites 
during the course of 2018, 
both for domestic and 
international visitors,” 
said Xasa.

The Minister added: 
“People will be 
encouraged to Do 
Tourism by visiting as 
many of the top 100 
places and/or experiences 

that Mandela touched. They will be 
asked to share how, by exploring our 
country, each place and activity can 
be showcased in remembrance and 
celebration of his legacy.”

This campaign will support and 
leverage the already existing campaign 
created by the Nelson Mandela 
Foundation #BeTheLegacy.

Provincial tourism authorities have 
been requested to submit their 
Mandela travel places/experiences, 
building on the 27 sites already shared 
on the SAT Mandela App. These 
will range from the Capture Site, to 
Madiba’s favourite restaurants, coffee 
shops and so on.

“This will encourage some healthy 
competition between the provinces, 
not only for the range of offerings, 
but for the response from both 
international and local visitors,” added 
Xasa.

The choice of the 100 Madiba 
experiences will be made by a 
collaborative team from the Nelson 
Mandela Foundation, SAT and the 
National Department of Tourism.

The Department of Tourism is currently 
identifying key sites for infrastructure 
enhancement from the ‘What’s your 
100’ list of experiences, said Xasa.
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Commonly referred to as 
“Africa’s biggest street party,” 
Carnival Calabar 2017 lived 
up to its billing with many 
describing it as the best in 10 
years. 

Attracting well over 2 million 
participants from across the 
continent and beyond, the theme 

for the 13th edition of Carnival Calabar 
was on ‘Migration’ which threw much 
more light on the ordeals Africans; 
especially their youth go through in their 
bid to seek greener pastures abroad.

 The international edition saw 
performances from various carnival 
troupes from countries such as Brazil, 
Ghana, South Africa, Lithuania, Italy, 
Kenya, Mexico, USA, Ukraine and 
Ethiopia, among others.

CARNIVAL 
CALABAR2017 

another feast for the eyes

The Governor of Cross River State, Senator Professor Ben Ayade  
stole the show at the 2017 Carnival Calabar Bikers Parade

Twenty-three African states 
launch single aviation market

Twenty-three African states, including South Africa, Nigeria and 
Kenya, have launched a single aviation market in a bid to boost 
connectivity, reduce fares and stimulate economic growth on a 
continent widely considered the most expensive and inconvenient 
to fly around.  

Three decades after the concept 
was first proposed, the 
55-member African Union for 

the first time unveiled the first phase 
of the Single African Air Transport 
Market. Officials hoped it will eventually 
replicate the European Common 
Aviation Area, which allows airlines 
from member states to fly amongst 
themselves.  Airline executives and 
industry analysts welcomed the move 
as a “seismic event” but cautioned that 
much more work was needed to create 
genuinely open skies in Africa.

 Africa accounts for about 15 per 
cent of the world’s population but 
account for only 3 per cent of the 
world’s aviation traffic, according 
to the International Civil Aviation 
Organisation(ICAO), a UN agency.  
“The continent is beset by airlines that 
are government owned, incredibly 
inefficient arms of the state and not 
really fit for commercial purpose and 
the travelling public suffer as a result,” 
said Tim Coombs, managing director of 
Aviation Economics, a London-based 
consultancy.  Connectivity between 
African nations is so poor the easiest 
way to travel from one country to 
another is often to fly via Europe or the 
Middle East. 

David Kajange, the head of the AU’s 
transport and tourism division and 
one of the single market’s architects, 
said: “The cost benefit analysis of 
protecting a few jobs compared with 
the total economic benefits of opening 
up is just not there. “Aviation is a luxury 

product in Africa but in the US and 
Europe anyone can go anywhere for a 
weekend. That’s what we want here.” 

A 2015 study commissioned by the 
African Civil Aviation Commission 
and the International Air Transport 
Association, a trade body of almost 
300 airlines, estimated that full 
liberalisation of the sector among 12 of 
the biggest economies on the African 

continent would add $1.3bn to their 
economic output, and generate 155,000 
new jobs and fare decreases of up to 35 
per cent. 

 Mr Kajange said he hoped fares would 
fall by as much as 30 per cent over 
time, particularly as airlines become 
free to expand routes between second 
and third-tier cities.  “We’ve come to 
realise that if you liberalise you create 
the business conditions for investors 
to exploit those opportunities, the 
secondary markets,” he said.  
The new market dates back to 1988 
when some African countries agreed to 
liberalise the aviation sector. This was 
formalised in the 1999 Yamoussoukro 
Decision, in which 44 states agreed to 
start liberalising air transport, but it has 
never been implemented until now.  

Nico Bezuidenhout, Chief Executive 
of Fastjet, a London-listed airline 
operating in southern Africa, said: “In 
an African regulatory context the new 
market is a seismic event. But one 
should not pretend that African aviation 
exists in this one dimension. There’s a 
broader context.”  

For the single market to fully succeed, 
the remaining AU members need to 
join up. Greater investment is needed 
by airports and airlines, safety must be 
improved, and civil aviation oversight 
standards have to be harmonised and 
increased, he added. 

Raphael Kuuchi, IATA’s vice-president for 
Africa, welcomed the new single market 
as “momentous”. But he stressed that 
the “benefits of a connected continent 
will only be realised through effective 
implementation”.  AU officials hope 
travellers will start to see tangible 
benefits in about six months. 

The Carnival Queens from Mexico

Ghana’s  Acrobatic Team Kenya’s  Acrobatic Team Ghana’s Carnival Queens

The contingent from Ukraine
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CEO Sets Ghana’s Golden Beach 
Hotels on Transformational  Path

Ghana’s iconic Golden Beach Hotels have remained a dominant 
force on the Ghanaian hospitality scene well over two decades 
now. 

However, in the last couple of 
years, there has been some 
concerns over the dwindling 

fortunes of the once vibrant hotel 
group. The group is made up of three 
beachside properties, namely; La Palm 
Royal Beach Hotel, Busia Beach Resort 
and Elmina Beach Hotel.

To arrest the downward trend Golden 
Beach Hotels (Gh.) Ltd., has appointed  
a dynamic and industry oriented CEO; 
Mrs. Abena Pokuaa Amoah Boaitey.

Speaking in an exclusive interview with 
VoyagesAfriq Magazine, Mrs. Amoah 
Boaitey affirmed that part of her 

turnaround strategy is to identify the 
individual strengths and weaknesses of 
each hotel and explore ways by which 
they could be harnessed to transform 
them into lucrative businesses.  

The new CEO who took over in 
September 2017,  expressed concerns 
about the falling standards within the 
group and  highlighted turnaround 
strategies to arrest the situation. She 
emphasized that “to date, there are 
signs to show that the agenda in 
transforming the hotels into world 
class properties to attract the expected 
patrons are feasible”

La Palm Royal Beach Hotel, the 
flagship of the group is a four star 
rated hotel with a 162 bedrooms. 
Room types are a combination of 
suites and executive rooms. The hotel 
is predominately a business hotel but 
is a favorite for tourists on leisure. The 
facility has three Restaurants serving 
different palates and four Bars. The 
hotel boasts of well-manicured gardens 
overlooking the Atlantic Ocean, ideal 
for weddings, parties and other events. 
The hotel has a dedicated conference 

centre that has 12 conference rooms for 
both plenary and breakout sessions. La 
Palm has hosted several international 
conferences. This won the hotel the 
coverteous award Best Conference 
Hotel 2017 at the MICE Awards hosted 
by Akwaaba Travel Awards in Nigeria 

Busua Beach Resort is nestled 
between Abidjan (Cote d’Iviore) and 
Accra, Ghana’s capital city. Positioned 
on several acres of natural sandy 
beaches overlooking the Atlantic 
Ocean, Busua has 62 Standard 
rooms and suites in chalet style and 
restaurants with mouth-watering 
cuisine. It boasts of Well-equipped 
conference facilities which can handle a 
capacity of up to 200 people and above.

Elmina Beach Resort located in the 
heart of the historic Central Region, 
about two hours’ drive from Accra, the 
capital of Ghana. Elmina Beach Resort 
is just a few kilometers from world 
famous Heritage sites such as Elmina 
Castle, Cape Coast Castle, and Fort St. 
Jago. A 30-minute drive rewards visitors 
with the unique Kakum National Park 
featuring the famous Canopy Walkway. 
Elmina boasts of 100 rooms and 
suites, 5 ultra -modern conference and 
banqueting rooms, restaurants and a 
cocktail lounge.

Ethiopian launches Chicago flights
Ethiopian Airlines will operate flights from Addis Ababa to Chicago, 
effective June 9.

Flight ET 0510 will depart Addis 
Ababa at 22h15 on Tuesdays, 
Thursdays and Saturdays, arriving 

in Dublin at 04h25 the next day. The 
flight will depart Dublin at 05h25 and 
arrive in Chicago at 07h55. Return flight 
ET 0511 will depart Chicago at 09h55 
on Wednesdays, Fridays, and Sundays, 
and arrive in Addis Ababa at 07h40 the 
next day.
Tewolde GebreMariam, group CEO of 
Ethiopian Airlines, said: “Chicago will 
be our fourth destination in the US and 
our seventh in the Americas. It is the 

third-biggest city in the US and one 
of the most important global aviation 
hubs. We will be filling a critical air 
connectivity vacuum as our flights will 
be the only direct service between 
Chicago and Africa.” The route will be 
operated with a Boeing 787.

Ethiopian Airlines operates numerous 
southern and east African routes, 
including Accra (Ghana), Addis 
Ababa (Ethiopia), Axum (Ethiopia), 
Bahirdar (Ethiopia),  Blantyre (Malawi), 
Brazzaville (Republic of Congo), Cape 

Town (SA), Dar es Salaam (Tanzania), 
Dire Dawa (Ethiopia), Entebbe 
(Uganda), Gambela (Ethiopia), Gondar 
(Ethiopia), Harare (Zimbabwe), Jimma 
(Ethiopia), Johannesburg (SA), Kigali 
(Rwanda), Kilimanjaro (Tanzania), 
Kinshasa (DRC), Lalibela (Ethiopia), 
Lilongwe (Malawi), Luanda (Angola), 
Lubumbashi (DRC), Lusaka (Zambia), 
Maputo (Mozambique), Mombasa 
(Kenya), Nairobi (Kenya), Ndola 
(Zambia), Pointe Noire (Republic of the 
Congo), Seychelles, and Zanzibar. 

African Carriers   
expected to make small  

losses in 2018
The International Air Transport Association (IATA) has predicted 
that African Airlines will lose about $100 million in 2018 based on a 
collective net loss of $100 million in 2017.

A statement issued in Accra, by 
IATA on Tuesday, said stronger 
forecast in economic growth 

in the region was expected to support 
demand growth of 8.0 per cent in 2018, 
slightly outpacing the announced ca-
pacity expansion of 7.5 per cent.

IATA, which is a trade association for 
the world’s airlines, said, the wider 

economic situation is only improving 
slowly in Africa a situation which is 
hampering the financial performance of 
its airlines.

The statement cited the Nigerian 
economy, which is only just out 
of recession, and growth in South 
Africa economy, which also remains 
extremely weak.

“While traffic is growing, passenger load 
factors for African airlines are just over 
70 per cent, which is over 10 percentage 
points lower than the industry average,” 
it added.

It said with high fixed costs, this low 
utilization made it very difficult to make 
a profit but stronger economic growth 
would help in 2018, “the continent’s 
governments need a concerted effort to 
further liberalize to promote growth of 
intra-Africa connectivity.” the statement 
concluded.
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The Luangwa River is the most intact major river system 
in Africa and is the life-blood of this 9059 km2 Park.

UNWTO launches the  
‘International Sustainable 
Park for Tourism 
Development’

Zambia made headlines when the UNWTO formally launched the 
world’s first ever ‘International Sustainable Park for Tourism 
Development‘ in the presence of the Minister for Tourism and Art 
Hon. Charles Banda. There were other Ministers, Permanent Sec-
retaries, Zambia Wildlife top managers, the Kenyan High Commis-
sioner to Zambia Mrs. Sophy Kombe, and the South Luangwa’s key 
tourism stakeholders who had turned out by the dozens to witness 
the event as well as a number of locals who had made their way 
into the park to be part of the celebrations.

South Luangwa National Park 
provides visitors with a unique 
wilderness experience and over 

27.000 tourists entered the park last 
year with numbers for 2018 expected to 
rise further.

Tourism to this part of Zambia, 
opened up by daily scheduled flights 
from Proflight Zambia between 
Lusaka and Mfuwe Airport, is one 
of the key economic activities. The 
camps and lodges, both inside 
and outside the park offer paid 
employment to predominantly 
local people. Many of the park’s top 
guides are in fact from this part of the 
country.

Best known for having the highest 
density of leopards in any national 
park is South Luangwa which is also 

home to other predators like lions 
and hyenas. Plains game are in galore 
and provides the backdrop for large 
herds of elephants roaming the 
wilderness as do buffalo, hippos and 
nearly 500 species of birds including 
large populations of the Carmine 
Bee Eater who are also found in the 
park. Rare sightings of the Cookson’s 
Wildebeest, a separate giraffe specie 
named Thornicroft also add to the 
thrill for visitors.

In his address, former Secretary 
General of the UNWTO Dr. Rifai 
express his delight to officiate over 
the function and see Zambia rise to 
global fame after being selected to 
be home to the first such sustainable 
park. As part of the programme Dr 
.Rifai then also inspected a number 
of projects which benefit from the 

income tourism generates such 
as improved schools, libraries, 
boreholes for safe water and health 
centres There were notably also 
gender support programmes more, 
details of which can be found via 
www.projectluangwa.org.

This project is driven by five key 
tourism stakeholders, Flatdogs Camp, 
Shenton Safaris, Kafunta Safaris, 
Robin Pope Safaris, the Croc Valley 
Camp and Proflight Zambia.

Going underway today in Lusaka is 
one of the year’s final key sustainable 
tourism development conferences, 
held under the theme ‘A Tool for 
Inclusive Growth and Community 
Engagement in Africa‘. 2017 has 
was declared by the UN General 
Assembly as the Sustainable Tourism 
Development Year. It includes  
the setting of up Sustainable 
Development Goals for the tourism 
industry.

Credit: Prof Wolfgang Thome,
ATC News
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Maiden Laserenad 
Enternasyonal put KREOL 

CULTURE on the map
The maiden Laserenad  Enternasyonal has been held in the 
Seychelles capital of Victoria with prospects  of telling the kreol 
culture to the world

The Festival Kreol which was 
celebrating its 32nd edition 
was merged with the Carnaval 

International de Victoria and christened 
the Laserenad Enternasyonal. The 
10-day long event was an avenue 
to celebrate and promote the Kreol 
culture to the world.

Even with some organisational lapses 
as experienced during the early days of 
the merged event,  revellers had long 
taken their spots as early as 2pm local 

along the roadside to enable for clearer 
viewing of the parade which started at 
quarter past 3:00pm local time. 

Starting from the Bois de Rose avenue, 
the procession went down Francis 
Rachel Street, the 5th June Avenue 
and ended at the car park of the 
International Conference Centre of 
Seychelles. 

The live musical concert followed 
immediately after the parade and local 

music stars thrilled the 
packed and spontaneous 
crowd at the freedom park  
square.

The 30 floats which took 
part in this year’s event 
came from international 
and local groups. Mauritius 
including Rodrigues, 
Reunion - a French 
department in the Indian 
Ocean — India, Israel, 
Kenya and South Africa all 
had displays in the parade 
alongside local groups.

The pristine and idyllic Beau Vallon 
Beach was the place to be for the 
Sunday beach jam. Traditional 
performances such as the Mitcya dance 
culture was displayed along with 
contemporary kreol music jame. Mitcha 
culture is where fire is set on arranged 
plywood’s etc..

The melting pot of Cultures as it has 
been associated with Victoria would be 
an added advantage for CINEA to drive 
promotion of the 33rd Festival Kreol

A colourful procession of floats and 
groups livened up the usually quiet 
Seychelles’ capital of Victoria which 
brought the good old ‘’Carnaval’’ Days. 

Whatever the challenge associated with 
the maiden edition of the Laserenad 
Enyternasyola, Victoria once again 
proved to be the melting pot of 
culture and CINEA, the state agency 
responsible for the organization of 
the event will take the positives and 
stage even better and bigger Laseread 
Enternasyonal 2018.

Seychelles, an archipelago in the 
western Indian Ocean, attaches greater 
value to the Creole festival as reiterated 
by the country’s minister of Tourism, 
Marine , Ports and Aviation Ambassador 
Maurice Loustau-Lalanne.

44 | VOYAGESAFRIQ  VOYAGESAFRIQ | 45



Sandra Idossou’s 
sanitation Drive in Benin

 Sandra Idossou is a travel journalist and publisher of “Service 
Mag” in Benin. She returned to her home country after twenty 
years and realising how filth has engulfed his country, embarked 
on a sanitation drive to get rid of plastic bags/rubber in and 
started the campaign of SachetHelou. In the process she lobbied 
the country’s Parliament to expedite a legislature in ensuring a 
cleaner city and country. 

Tell us about your Project/Campaign?
 
SI:I returned to Benin my home country 
after living abroad for twenty years. One 
of the first things that hit one in Benin 
is the filth in our cities, the number of 
garbage piles on our streets. This is due 
to the fact that every single purchase 
is done with plastic bags. So you can 
imagine the dangers to our health and 
environment. 
 
In the last two countries I lived in for 
the last 10 years, there was no use of 
plastics so it was quite a shock for me 
seeing how we exaggerate in the use 
of plastic bags in Bénin. I just could 
not stand this. I hated the idea that 
because people were so used to seeing 
filth on our streets, there was nothing 
that could be done to stop this.

 

One danger that many people do 
not directly link to their health is the 
use of plastic bags. It is said that the 
open burning of plastic bags can be 
detrimental to human health because 
when these plastic bags are burnt, they 
release a highly toxic chemical called 
dioxin. I spoke to several doctors and 
read a lot about scientists’ researches 
that have mainly linked dioxins to 
cancer and thus affect the immune 
system.
 
I refused to live in such a toxic 
environment and that is how I 
embarked on this journey on raising 
awareness about the dangers of 
plastic bags on our health and on our 
environment.
 
As a travel and tourism journalist, 
what urged you in your new 
campaign in Benin?
 
SI: I am a very proud African and I love 
Africa. We are blessed with so many 
beautiful resources yet, we tend to 
destroy this beauty ourselves. At certain 
times in one’s live, there are situations 
we cannot be silent on. I looked for 
ways of raising awareness about 
this issue and started with an online 
petition to ask our authorities to ban 
plastic bags in Benin.
 
That is how the #SachetHeloue 
campaign started…; sensitizing our 
population about the fact that even 
though it is easier and probably simpler 

to use plastic bags in our daily errands, 
they take over 500 years to breakdown 
in the nature.  
 
Social media has been an excellent tool 
to reach out to young people on this 
campaign.
 
 
What do you seek to achieve with this 
project?
 
SI: A change of habits is necessary 
but this requires a lot of education 
and sensitization. My aim through this 
campaign « SachetHéloue is to bring 
our population to understand the 
dangers of these plastic bags in their 
lives and adopt news ways. We have 
bio-degradable solutions and it is time 
we adopt them..
 
We are happy today because the Benin 
Parliament passed a bill some weeks 
ago on the ban of polythene bags in 
Benin. This is a first victory for us even 
though we acknowledge that we need 
to work harder to help our population 
adopt new responsible habits.
 
Through this campaign, I wish to help 
stop the improper disposal of these 
bags strewn all over the streets, piled 

 I am a very proud 
African and I love 

Africa. We are 
blessed with so 
many beautiful 

resources yet, we 
tend to destroy this 
beauty ourselves.
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Kenya’s Tourism Minister  
conquers Mt. Kenya to 
promote Eco-tourism

Kenyan Tourism Cabinet Secretary Najib Balala has conquered 
mighty Mt. Kenya – Africa’s second highest mountain – to 
showcase the diverse adventure- and eco-tourism opportunities 
Kenya has to offer.

“Mt. Kenya has long been 
underutilised and under-
promoted,” said CS Balala of 

his hope to change this status quo 
by drawing global attention to this 
natural tourism asset via the 7 Summits 
Africa Challenge, presented by Great 
Migration Camps.

CS Balala joined the five-day Mt. Kenya 
leg of the Summits Africa Challenge 
on 13 November, summited on 16 
November and descending to the Mt. 
Kenya National Park around mid-day 
the same day.

The 7-Summits Africa Challenge team 
comprises nine (9) environmentalists, 
journalists and mountaineers who 

are attempting a new world-first: 
summiting 7 mountains in Africa, back-
to-back, in seven(7) weeks. 

CS Balala was drawn to the 7-Summits 
Africa Challenge by its driving ethos 
of promoting conservation through 
sustainable tourism in East Africa. 
‘’The hard truth is that conservation 
requires money – lots of it – and the 
best way to get this much-needed 
revenue for conservation is through 
responsible tourism,” explains Carel 
Verhoef, one of the expedition leaders 
and a director of title sponsor Great 
Migration Camps.

Promoting conservation through 
tourism is the overriding purpose of 

the 7 Summits Africa Challenge, the 
team has also dedicated each climb to 
a cause that affects the mountain and 
the people, animals the and natural 
environment around it.   

For Mt. Kenya, the team chose putting 
an end to elephant poaching as the 
cause to support. One in every three 
elephants that walked Africa just a 
decade ago has since been illegally 
killed. At its worst, that was a rate of 
slaughter of one elephant every 25 
minutes, every day, for seven years. 
Kenya is at the forefront of the battle 
to protect African elephants through 
deliberate interventions. Leading that 
fight is Space for Giants, the non-profit 
organisation . The 7 Summits Africa 
team is calling on the public to support.

The 7-Summits Africa Challenge moves 
on to Uganda next, to climb Mt. Speke 
and Mt. Stanley (Rwenzoris mountain 
range).

Kenya’s Tourism Cabinet Secretary Najib Balala has reached Point 
Lenana of Africa’s second highest mountain; Mt Kenya.
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up in our landfills and in the worst 
case eventually end up in water bodies 
where they affect  living organisms.
 
Plastic bags are of major concern 
in the marine and other aquatic 
environments as aquatic life are 
threatened through entanglement, 
suffocation and ingestion.
 
 How has the Authorities and 
citizenry received this project?
 
SI: So far, I have been lucky to 
have had many young people, 
especially, those on social media join 
the campaign. Unfortunately, the 
population of Benin using social media 
is a very small percentage. I would love 
to be able to reach out to more people 
in our rural areas, in our markets, 
schools etc.
 
How does it impact Tourism in Benin?
 
SI: There is no way we can develop 
tourism in Bénin if our people are sick. 
And believe me, when our people eat 
cold and hot food in plastic bags, they 
poison themselves.
 
Today, we cannot develop our tourism 
because of the tones of plastics bags 
deposited on our beaches. Moreover, 
our fragile natural ecosystems are 
destroyed because of improper 
disposal of plastic bags.  They end 
up as litters on the countryside and 
beaches. Besides decreasing aesthetic 
value on our beaches and cities, plastic 
bags have multiple negative impacts 
on wildlife. Benin wants to develop its 
tourism also because of the large parks 
we have. 
 
Thirdly, image is key in developing 
tourism. No matter the beauty of our 
country, if we are dirty, tourists will not 
be attracted to visit our country.
 
Tourism in general is also an industry 
that highly contribute in the usage 
of plastic bags. In Benin, we need 
to be cautious and support local 
players in the tourism sector to adopt 
environmentally friendly measures in 
reducing their consumption of plastic 
bags. 
 
Tourism for me goes hand in hand with 
cleanliness, health and responsible 
citizens. That is what I aim to promote 
through this campaign

Zambia  
revealed as 
ITB2018 

partner country
Zambia, a safari destination in Southern Africa with a fast 
growing appeal, has scored big as the country was announced as 
the ITB 2018 Culture and Convention partner.

ITB is the world’s largest tourism 
trade show, held annually in the 
German capital of Berlin, and being 

named as a partner country will give 
Zambia priceless publicity and visibility 
in the run up to and during the event.

The Zambian Minister of Tourism and 
Arts Charles Banda commented that 
his country was one of the choice 
tourism destinations in Southern 
Africa with a wealth of natural tourism 
attractions – hundreds of waterfalls 
including the iconic Victoria Falls of 
the Zambezi River, lakes and rivers, 
national parks and other protected 

areas occupying about 10 per cent of 
the country and a pleasant climate 
throughout the year.

Zambia in October 2017 hosted the 
UNWTO Conference on Sustainable 
Tourism Development in the capital 
Lusaka. The partnership will  further 
profile the country as a major player 
in Africa’s endeavour to bring more 
tourists to the continent.

Credit: Prof Wolfgang Thome,
ATC News
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Le Domaine de L’Orangeraie  
Resort & Spa of La Digue Seychelles  
making its mark

Eric Boulanger, GM of the Le Domaine de L’Orangeraie of La Digue 
Island. The positive messages reaching the Saint Ange Tourism 
Report about Le Domaine de L’Orangeraie Resort & Spa of La 
Digue Island prompted us to contact Joe Albert, the Chairman 
of the Joseph Albert Group of Companies, the group owning and 
managing this five star establishment on the eco-friendly island of 
the Seychelles and Eric Boulanger, the GM of the establishment.

Joe Albert, who also owns Le Domaine 
de La Reserve Resort of Praslin, said 
that, “the proof of the pudding is in the 
eating” and happily referred me to the 
guests’ comments posted publicly on 
Trip Advisor and other Social Media 
sites. On his part, Eric Boulanger, the 
GM of the Resort on La Digue Island 
spoke about guest satisfaction and his 
Team’s drive for excellence.

Mr Boulanger said, “if you have any 
doubt, just see the glowing remarks we 
see posted on the resort day after day”. 
This is why we have decided to let the 
words of the guests who experienced Le 
Domaine de L’Orangeraie Resort & Spa 
speak for the establishment. Eric Boulanger,  

GM of the Le Domaine de  
L’Orangeraie of La Digue Island

Upcoming Travel  
Shows and Exhibitions
March-May 2018

Marocotel Casablanca 
Tourism Fair
March 14 -17, 2018
Casablanca, Morocco 

Marocotel is a tourism trade fair, 
taking place in Casablanca. Its 
goal is to promote the tourism 
industry in Morocco. It is one of 
the most important fairs of its kind 
in Morocco and is an important 
meeting place for experts from the 
fields of hotel, tourism, catering, 
restaurant, spa and recreation.

World Travel Market 
(WTM)-Africa
April 18 -20, 2018
 Cape Town, South Africa
World Travel Market delivers 
the leading global events for 
the travel industry. One of six 

shows in the WTM portfolio, 
our Africa show was launched 
in 2014 to bring the benefits 
and opportunities of our global 
industry expertise to travel 
professionals in this region. 
Taking place in Cape Town, 
South Africa, nearly 5000 travel 
industry professionals .

International Tourism 
Fair of Abidjan [SITA]
April 27 – 1 May, 2018
Abidjan, Cote D’Ivoire

The SITA, Abidjan International 
Tourism Fair, is one of the 
platforms that the Ivorian 
government wants to seize to raise 
the profile of Ivorian tourism in 
Africa and around the world

Malawi International 
Travel Fair -Takuland-
irani
April 26 -28, 2018
Venue: Lilongwe, Malawi 
Malawi Tourism invites 
international, regional and 
local buyers, media and 
tourism enterprises, operators 
& stakeholders, to the 2nd 
edition of Takulandirani Malawi 
International Tourism Expo, 
MITE, to be held from 26th to 
28th April, 2018 at the Bingu 
Wa Mutharika International 
Convention Center (BICC) in 
Lilongwe.

Indaba Tourism Fair 
May 08 -10, 2018
Durban, South Africa
Africa’s Travel Indaba is one of 
the largest tourism marketing 
events on the African calendar 
and one of the top three ‘must 
visit’ events of its kind on the 
global calendar.

It showcases the widest variety 
of Southern Africa’s best 

tourism products and attracts 
international buyers and 
media from across the world. 
Africa’s Travel Indaba is owned 
by South African Tourism and 
organised by Synergy Business 
Events (Pty) Ltd.

Madagascar 
International   
Tourism Fair

May 31 -03 June, 2018
Venue: Antananarivo, 
Madagascar
7th Edition of International 
Tourism Fair, Madagascar

The fair’s primary main is 
to promote Madagascar’s 
tourism products and the 
bigger Vanilla Islands of 
the Indian Ocean to the 
tourism world. Its highlights 
the unique ecotourism 
and natural heritage of the 
highland.
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Africans at  
World 
Travel 

Market, 
London 

The thirty second (32nd) 
World Travel Market 
(WTM) in Excel London 
saw an upsurge in the 
participation of African 
countries at the exhibition. 
National Tourism Agencies, 
Airlines,  Ministries, Travel 
companies, and the media 
were among the travel/  
tourism players at the 
exhibition.

The WTM-London offers the 
African continent a fine 
opportunity of the travel 

trade to promote its tourism 
products and services to the world.

Africa as usual, never disappointed 
during the final day of the 
exhibition which was the WTM 
Festival Day. Uganda’s gorilla 
displays, Ghana’s dance shows 
and Senegal’s indigenous cultural 
performance display were among 
the displays that brought many 
participants to the Africa Hall.

We have here photos from WTM. 

Caroline Bremner   
Head of Travel & Tourism,  

Euromonitor Int’l 

50 | VOYAGESAFRIQ  VOYAGESAFRIQ | 51



Sun Africa Hotels to acquire 
more properties in Africa

Group CEO of Sun Africa Hotels, Mohammed Hersi, says the 
hospitality company is looking forward to spreading its wings and 
getting into management of more hotels.

“We are taking up more hotels. 
We are already in discussion 
with hotel owners in Zimbabwe, 

Rwanda, Ethiopia and very soon we will 
be looking at the rest of West Africa.” he 
stated.

After recently taking over management 
of the iconic Nyali Beach Hotel in 
Kenya, now known as Sun Africa 
Beach Resort, the company intends 
to take its latest brand addition to an 
international level while acquiring more 
properties in Africa.

Mr Hersi said the company is expecting 
the opening of some hotels in 2018 
under their luxury and elite collections.
Speaking on recently acquired 
properties, he said the first 100 room 
lodge in Masai Mara in Kenya namely 
the Keekorok Lodge and the Lake 
Naivasha Country Club on the shores of 
Naivasha were the newest acquisitions.

“One of the key brands is the luxury 
collections which are also known as the 

five-star hotels. We have properties like 
that on the outskirts of Nairobi such as 
the Sovereign Suites which is a 14 hall 
suite and then in Naivasha we have the 
Kiboko Luxury Camp on the shores of 
the lake. In Mombasa we have the Sun 
Africa Beach Resort which is also one of 
the luxury collections,” he noted.

With the move, Sun Africa Hotels has 
got the ability to offer just that much 
more choice. A choice in locations, 
a choice in the kind of hotel and 
definitely a choice in the amount a 
customer needs to spend.

“Nairobi Hotel and Lake Baringo Club 
Hotel are under construction and we 
are looking to opening them sometime 
next year,” the Chairman disclosed.

Sun Africa Hotels is a hospitality 
company which operates up-scale 
hotels, safari lodges and resorts in East 
Africa, Southern Africa and South Asia.

AWA Commits to Regional 
Flight Expansion

Airline operator, Africa World Airlines (AWA) is embarking on 
expansion drive to extend its flights to other destinations within 
Africa. 

The airline currently services 
all domestic routes in their 
home country of Ghana. It also 

undertakes flights to Lagos, Abuja and 
from November last year, started flights 
to Monrovia.
 
In an interview with VoyagesAfriq 
Magazine, Commercial Head at AWA, 
Richard Kyereh said although the 
longtime plan of the airline is to fly 
beyond African borders, they will focus 

on destinations within the continent for 
now. 

“ We want to grow and we are 
expanding but our expansion should 
be systematic and gradual and we are 
doing all this in a bit to ensure that 
Ghana becomes the aviation hub as 
declared by our President. Looking 
at this year we have announced four 
main routes we want to service before 
the year comes to an end, so after 
Freetown, there is Abidjan, Banjul and 
Dakar.”

 In order to handle the passenger 
numbers and ensure the convenience 
of travellers, Mr. Kyereh indicated that 
bigger aircrafts will be introduced to 
service the new routes.
 
He said, “In terms of our equipment, 
we are using the Embraer E145s. We 
have six of these aircrafts and that’s 
what we’ve been using for Nigeria and 

our domestic operations. But moving 
forward, because of the capacity and 
baggage, we are looking forward to 
bringing the E190 which takes almost 
100 passengers, just to make sure that 
at the end of the day we can increase 
our frequency and use the right 
equipment on the routes.’’

 Having begun scheduled flights well 
over five years now, AWA has enjoyed 
incident-free operations and according 
to the Commercial Head, they feel 
challenged to do more in ensuring 
safety and security.

 ‘’To be an IOSA and IATA member 
it means you’ve gone through the 
stringent measures per industry 
procedures and standards, and all 
these things are to ensure that industry 
standards are adhered to, and for us 
safety and security remain paramount 
to our operations, and although 
expensive, we will continue to deploy 
the equipment and the people to 
ensure that we chalk more successes 
in safe and secure travels,’’ Mr. Kyereh 
reiterated.
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Kampala: The African City  
that Never Sleeps

Bingo!! Is such a catch phrase when you link up with the right 
local connect, the originator of the hashtag, #trekwithtim for 
your nights out in Kampala. It starts with the general rules of 
the dos and don’ts and how excited he gets when he shows you 
around with his famous catchwords “The beauty of my city is 
you are safe and sound”. As he chats with you, you can’t help it 
but to appreciate his description of the nightlife of the famous 
city known all over East Africa as a city that never sleeps. 

Kampala is the capital city of 
Uganda located in East Africa 
at an elevation approximately 

1,190masl, situated north of Lake 
Victoria – “Largest freshwater lake in 
Africa”. This city did once house the 
Imperial British East African Company 
as well as the colonial admistrative 
headquarters.

The city has a variety of foods in 
her vibrant markets and is densely 
populated (est. 1.5 M, 2014), with 
many multinationals, embassies 
and big businesses having their 
offices in the capital. The beauty of 
the city comes from its national hub 
of the transport network, cultural 
attractions, Asian architecture, 
Dark tourism where you stand to 
see Amin’s torture chambers and 

the martyrs in Namugongo, and the 
motor bike taxis famously known as 
the “Boda Boda.’’ How can you be in 
Kampala and miss their famous quick 
snack “Rolex or Kikomando”, it is 
really feeling.

However, night outs are as busy as the 
days. A whole buzz that goes round 
and round to the heart, you just got to 
fit in. The evenings are polite before a 
platter of party is served to you with 
options to either go to bars where 
musicians are performing, comedians 
doing their thing, Clubs with expats, 
all mixed with locals or the lounge 
hybrids. Music varies from place to 
place with old school, R&B. Pop, 
dancehall, West African, East Africa, 
South African, Reggae, Jazz and 
blues among others. It is important 
to note here is that all the venues do 
haven dancing places and a couple 
of games to play. This dazzle and mix 
with the friendly locals will sweep 
one off the ground. Interesting people 
and interesting conversations with 
eloquent command of the English 
language come in galore. Upon choice 
of venue the Dj’s will spice one’s night 
with a variety of music and jokes, 
with options to play favourite songs 
with discos that operate deep into the 
night, giving patrons more to choose 
from.

Kampala compares with most cities in 
the world which goes by the accolade, 

‘’cities that never sleep,’’ including 
the Big Apple.
However a couple of travellers that 
have had opportunities for night’s out 
in Kampala have often been amazed 
to have “Slept in their shoes”. This 
is mainly due to the fact that most 
places will serve till the last man in 
the bar..

The facilities do offer an assortment 
of drinks wines, whiskies, beverages 
and do have soups and foods to make 
you feel at home.  My selections of 
early 2018 pubs that will offer you 
an amazing experience are: -Gunvor, 
Wave lounge, Sky lounge Cayenne, 
Riders, Silk lounges, Fusion auto spa, 
Nexus etc. 
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Tourism and its importance 
makes it a job for everyone
by Alain St.Ange of Saint Ange Consultancy
 

The Indian Ocean Islands used the concept 
of ‘unity is strength’ when they grouped 
themselves a couple ago under the banner of 
the Vanilla Islands and created a new tourism 
region. East Africa also rallied under the East 
African Tourism Platform and Southern Africa 
held itself through its RETOSA organisation.

Today the work by Pascal Viroleau 
for the Vanilla Islands, and 
Kenneth Racombo at RETOSA 

are being watched as clear examples of 
consolidating resources for the greater 
good. East African Tourism Platform 
was also an example for Africa with 
Carmen Nibigira at its head, but budget 
issues pushed organisation to be put 
on a back burner.

 

Africa is screaming for the rewriting 
of its “Brand Africa” narrative and 
all eyes are on the dynamic Minister 
Najib Balala, the Tourism Minister of 
Kenya who now heads the CAF Body 
at the UNWTO and the up coming 
Nigeria meeting for African Tourism 
Ministers remains the opportunity 
Africa needed to see Africa by Africa 
and develop a way forward for Africa. 
It was often said that Africa needed to 
know Africa, if Africa was to be further 
consolidated. The rewriting of “Brand 
Africa” is the first step and will need 
to see the working bodies that exist 
sit together with Tourism Ministers 
and the designated tourism person 
at the African Union (AU) to plan and 
strategise the way forward in a cohesive 
manner.

 Tools for Africa and its tourism industry 
are plenty and all are working in their 
own silos for one thing, the good of 
Africa Tourism. VoyageAfriq (Ghana), 
ATC News of Wolfgang Thome from 
Uganda, ATQ News from Nigeria, 
Tourism Tattler of South Africa, Diary 

of a Muzungu of Uganda, Indian Ocean 
News and my own weekly Saint Ange 
Tourism Report are just some of the 
examples of what is available today 
for Africa by Africa, and many of the 
articles on these news wires are being 
reproduced right across the world 
by friends of Africa. In so doing these 
friends are ensuring that the message  
is widely echoed that Africa is the 
continent for the future, and that Africa 
is today working for its continent and 
for its people.

 Everything is in Africa. Every Unique 
Selling Point (USP) needed for a 
tourism region is in Africa, and the 
diversity that exists can hardly be 
matched elsewhere, but Africa 
continues to receive but a fraction 
of what it should in visitor arrival 
numbers. This is where working 
together is needed and remains today 
an essential step forward. Africa will 
need to support the work and efforts of 
Minister Balala of Kenya as he launched 
his work as the Head of CAF. One could 
even propose that he delegates a key 
person from his own Tourism Ministry 
to the AU in this critical period to be his 
representative on the ground heading 
efforts at the nerve centre of Africa. His 
Director of Marketing Jacinta Nzioka-
Mbithi is a known and respected face of 
Africa Tourism and could be the needed 
bridge between CAF and the AU at the 
Addis Ababa Headquaters.

A lot is being worked on and everything 
can deliver more for Africa. PMAESA, 
the Ports Organisation for Eastern and 
Southern Africa has been instrumental 
in launching Cruise Africa as a brand 
to help grow Cruise Tourism in Africa. 
It is known that at least a two to three 
year lead time is needed to bring results 

in that industry. The Indian Ocean 
Vanilla Islands have worked at that 
with success, and are today reaping 
the benefits for all its Member States. 
This can be replicated for Africa as a 
continent from north to south and from 

east to west. From canals to lakes and 
from land locked countries to coastal 
destinations. Everyone and every 
country can benefit if this is a “Brand 
Africa” initiative for its 54 States.
Participation at Tourism Trade Fairs is 
also an area that the AU through CAF 
can deliver for Africa. Member States 
are not united enough in making the 
“sights and sounds” of Africa seen 
and noticed in order to deliver for the 
continent.  A hall for Africa in which 
each State can create their own brand 
showing off the great diversity of the 
continent. This should come over and 
above the drive to have a Tourism 
Trade Fair of Africa such as INDABA to 
be the catalyst for Africa to unite for its 
own promotion. A cultural event as the 
Carnival in Nigeria could push visibility 
for Africa through culture.

Air access and industry airline hubs will 
need to be analysed and assessed to 
make air travel within Africa more travel 
friendly and as the AU one airspace 

concept drive for Africa finds its feet we 
need at the same time to have more 
success stories in Africa like Ethiopian, 
Kenya and Air Maroc among the 
handful we can write home about.   

In ending I am encouraging everyone 
to look at Anita Mendiratta of CNN 
TASK Group report on “Destination 
competitiveness through co-operation: 
Embracing challenges right next door” 
that was published on eTN on 30 
January 2018. Anita is not only a dear 
friend, but one that I respect a lot. Her 
report this time touches essentially on 
working with the neighbour or region 
to capitalise on an event or activity. 
This same principle was used especially 
by Reunion Island and South Africa 
tourism when Seychelles staged its 
“Carnaval International de Victoria”. An 
event puts a region in the spot light and 
should be used for increased visibility in 
order to remain relevant.
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Kenya Airways 
starts ticket sales for its 
non-stop daily flight to 
New York

Kenya Airways marks a great milestone with the launch of a non-
stop flight from Nairobi to New York. The national carrier has 
started selling tickets for the inaugural flight which is scheduled 
for October 28th this year.

Kenya Airways becomes the first 
airline to offer a non-stop flight 
between East Africa and the 

United States of America.

The airline already serves Africa, 
Europe, Middle-East, Indian sub-
continent and Asia. The opening of the 
US destination completes an essential 
piece for Kenya Airways’ network, 
cementing its position as one of the 
leading African carriers.

“This is an exciting moment for us. It 
fits our strategy to attract corporate 
and high-ending tourism traffic from 
the world to Kenya and Africa. We 
are honoured to contribute to the 
economic growth of Kenya and East 
Africa.” said Kenya Airways Group 
Managing Director and CEO Sebastian 
Mikosz.

With over 40 American multinationals 
located in Nairobi and many more 
across Africa, the launch of daily 
flights is expected to further spur trade 

between America and Africa.
Kenya Airways will offer its customers 
a unique travel experience between 
two great gateways. It will be the 
fastest connection from East Africa 
to New York, with a 15- hour duration 
eastbound and 14 hours westbound. 
The ultra-long-haul flight, unique to 
Kenya Airways network, will require four 
(4) Pilots and 12 Flight attendants as 
well as 85 tons of fuel each way, making 
it an exceptional operation.

The airline will operate its state of 
the art Boeing 787 Dreamliner with 
a capacity of 234 passengers. The 
flight will depart every day from Jomo 
Kenyatta International Airport hub in 
Nairobi at 23:25 arriving at JFK airport 
in New York at 06:25 the following day. 
From New-York it will depart at 12:25 
landing at JKIA at 10:55 the following 
day. Its duration will be 15 hours east 
bound and 14 hours west bound.

This convenient schedule will allow 
connections to and from over 40 African 
destinations through Kenya Airways 
hub in Nairobi.

Ghana’s Path Towards 
Tourism Growth 

The tourism industry in Ghana has been soaring for the past 
decade with the addition of globally-branded hotels, new high-end 
resorts, and an increasing variety of eating establishments.  There 
is a wider variety and quality of choice in the country than ever 
before.  

Tourism numbers are growing, 
international arrivals reached 1.2 
million in 2016, and domestic 

tourism is buoyed by a fast rising 
middle class.  But challenges still 
exist.  Investment incentives that once 
boosted the industry have been pulled 
back and tourism investment growth 
has slowed.  The focus on developing 
business hotels in the cities has left key 
tourism destinations in Ghana with 
limited accommodation options.  More 
investment outside the cities is needed.  
Ghana’s tourism visa rules and costs 
are an impediment to the growth in 
international tourism arrivals.  But there 
is much promise for the future.

One such example is Zaina Lodge 
(www.zainalodge.com), located in 
Mole National Park, the largest park 
in Ghana’s wildlife estate.  Since 
its establishment, Mole has been 
without accommodation options of 
international quality.  That has now 
changed.  Zaina Lodge is the first safari 
lodge established in West African, and 
is one of the most unique properties in 
all of Ghana.  The architecture, service 
level, and ambience of the property are 
at par with the best lodges in the world. 
Zaina Lodge employs 74% of staff from 
Northern Ghana, and has proven that 
high-end tourism in Northern Ghana 
is possible with the results achieved 
thus far.  Since its inception in October 
2015, 80% of Zaina’s guests have been 
residents of Ghana, 60% are Ghanaian, 
and 20% of total guests are repeat 
visitors, demonstrating there is domestic 

demand for quality accommodation in 
key rural attractions.

There have been many other positive 
developments in the industry.  While 
there have long been established 
properties such as the Labadi Beach 
Hotel, Golden Tulip, African Regent  
and Fiesta Royal to name but  a few, 
international brands such as Movenpick, 
Kempinski, Ibis , and Holiday Inn have 
entered the market, along with others 
soon to join: Hilton, Marriott, and 
Radisson Blu.  High end resorts such as 
the Royal Senchi (Easter Region) or Lou 
Moon (Western Region) have changed 
the nature of accommodation options 
outside the cities.  Villa Monticello in 
Accra has made a name for itself with 
impeccable standards, and as the only 
majority female owned and managed 
hotel in Ghana. There are now a full 
range of culinary options in the country, 
from traditional Ghanaian foods, served 
at every price range, to fresh Sushi from 
Japan, gourmet burgers, and cuisines 
ranging from Korean, to French, to 
Argentinean. Choice abounds.

Yet it is risky to invest in hospitality 
relative to other real estate investments 
that offer faster and more secure returns.  
Accessing credit to augment equity 
investment in the sector is a challenge, 
and expensive.  Government should 
better collaborate with investors in the 
sector to develop packages of incentives 
to boost investment and boost growth 
in the sector.  A few examples include 
duty exemptions for the importation 

of capital equipment, tax incentives for 
quality accommodation options near 
targeted rural tourism destinations. 
Another area of concern is the 
promotional and marketing support 
to investors taking the risk to grow 
the Ghanaian tourism industry, both 
domestically and internationally.

If we want tourism in Ghana to continue 
to grow, we need to facilitate the 
process.  We need to simplify and 
reduce the cost of the visa process, 
or we risk losing visitors to countries 
that have eased their visa restrictions, 
such as Senegal and others.  We need 
to facilitate investment in the industry 
with the appropriate incentives and 
a streamlining of red-tape.  Most 
importantly, we need to encourage our 
fellow Ghanaians to leave their comfort 
zones, and see the rest of their country.

The original article was first published in 
the 2017 Ghana Club 100 Publication by the 
Ghana Investment Promotion Centre

ANDREW MURPHY 
Co-founder and General Manager, 
Zaina Lodge
amurphy@zainalodge.com
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How Red Rocks Initiatives  
Foster Sustainable Development  
and Conservation

Rwanda remains one of the world’s fastest-growing tourist 
destinations, second only to Southeast Asia. Although small 
geographically, Rwanda is known for addressing large-scale 
challenges in conservation. For instance Rwanda has recently 
become one of only three East African countries that offer tourists 
a ‘Big 5’ experience, having reintroduced both lions and Eastern 
black rhinoceros into Akagera National Park.

Red Rock Initiatives for Sustain-
able Development was estab-
lished in 2017 with the view 

that tourism can be a vital engine for 
inclusive growth and as a complement 
to development strategies aimed at 
fostering economic diversification and 
community development. Red Rocks 
initiatives also were established from 
the idea that both responsible tourism 
and conservation has the power to 
uplift vulnerable Rwandans out of pov-
erty, while at the same time instilling in 
them some sense of purpose and pride. 
Our programs underpin our objectives 
to leverage tourism and conservation 
as significant pillars of sustainable 
development in Rwanda. 

For example, our Art for Conservation 
program encourage local artists to 
produce and sell attractive pieces of 
arts from our newly established Red 
Rocks Art Gallery in Kinigi, the heart 
of the tourism industry in Rwanda. 
These artistic pieces also portray 
valuable lessons on conservation. The 
talented youth have the opportunity to 
profit from their skills, and this makes 
some of them to become agents of 
conservation. 

The Conservation Education Program 
aims to engage the community through 
education and debate programs that 
promote conservation while education 
programs for ecotourism hinges on a 
travel ethic that positively impact the 
natural environment. We continue 
to develop different programs that 
empower the locals and ultimately lead 
to sustainable development. Over the 
years, we have managed to train the 
local youth to be waiters and waitresses 
in the country’s ever burgeoning 
hospitality industry, and local tour 

guides to help the tourists navigate 
their way around.
 
Rwanda tourism industry is ever on the 
upward trajectory, and the youth we 
train are going to fill the employment 
gaps that tourism activities generate. 
This has managed to dissuade a 
number of youth who might have 
otherwise engaged in illegal activities 
like poaching and destruction of 
forests for charcoal burning.  Red Rock 
Initiative Programs for Sustainable 
Development also has managed to 
bring together hundreds of families 
around the parks to plant hundreds of 
thousands of trees in an effort geared 
towards protecting the environment 
and harnessing forest resources for 
economic development, and improving 
the livelihoods of the communities 
around the parks.

Rwanda’s forests cover 696,402 
hectares (29.6%) of the country’s total 
land area. Over 258,000 hectares are 
natural forests and savannah. The 
forestry sector contributes significantly 
to Rwanda’s economy.  So far, more 
than 4000 families planted trees 
though our initiative.  Apart from 
facilitating tree planting, which helps to 
rehabilitate degraded forests, we also 
encourage citizens to invest in forestry, 
use less charcoal and adopt alternative 
sources of energy such as gas and solar.
Children, youth and vulnerable women 
are at the core of our initiatives 
since we believe this demography is 
quite vital as far as conservation and 
sustainable development is concerned. 
We established Red Rocks Football 
Club in 2017 to help children develop 
their sport skills at early age. We take 
the opportunity to gather them after 
practicing to teach them about the 

importance of conservation and health 
matters in general.

At Red Rocks Center in Musanze, local 
women are taught English language 
by a team of volunteers to help them 
communicate effectively with tourists, 
selling their products like handcrafts 
and this uplifts their living standards.
Red Rocks Initiatives for Sustainable 
Development promotes the locals to 
take part in activities that boost their 
income, while at the same time they 
help in environmental conservation. 
These self-help schemes include 
rearing of small animals like chicken, 
sheep, and goats.

The local women have also shown 
their remarkable skills in different areas 
like making of traditional handicraft 
products, basket weaving, tailoring, 
making of the traditional beer, and 
music and dance. We facilitate the 
marketing of the products to tourists 
who visit Musanze and help them to 
sell these amazing products in the 
international market. They also get 
some income by demonstrating to 
tourists the process of making the 
traditional beer and how to make 
handicrafts. All these uplift their living 
standards.

The above are just some of the 
programs we have initiated around 
the national parks to harness tourism, 
conservation and sustainable 
development. We believe that it’s not 
just the role of the government to 
spearhead conservation efforts, but 
each of us is responsible to find ways 
through which we can help to sustain 
our environment and develop our 
communities for posterity.

Red Rocks Initiatives for Sustainable 
Development will formulate more 
innovative programs to ensure we 
make positive impact in the community 
and our environment. 
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