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Tourism and Digital
Transformation – Is

Africa Ready?

T

he United Nations World Tourism Organization (UNWTO) has identified
the need for digital transformation of global tourism as the surest way
to take the industry to its apex.

In the estimation of the world tourism specialized body, if the travel and
tourism industry is to attain maximum utilization of its capacity, it needs to
embrace online strategies in its entirety.
As a media house concerned with the digital development of Africa’s tourism,
we at Voyages Afriq do agree wholeheartedly with the world body.
We could not agree more with this refreshing innovation from the Zurab-led
UNWTO and call on the African Union (AU) to begin a continental wakeup call
on all member states to take up the digital challenge.
According to the UNWTO, “tourism is the world’s third largest export trade after
chemicals and fuel. International tourism receipts and arrivals accounted for
1,442 billion USD in 2016 representing 30% of the world’s services industry and
7% of overall exports in goods and services:’’ Again according to the UN body,
tourism represents 10% of world GDP, impacting on exports, job creation
investment and development of infrastructure among others.
But if one looks at Africa’s share in world tourism delivery which is only a
meagre 5%, it looks pitiful and unattractive, a situation which beacons African
countries to diversify their economies if they want to be serious players in the
global competitive tourism market.
It is general knowledge that tourism provides the magic wand to transform
most country’s economies especially in Africa.

The products from Africa will continue to attract mass traffic and interest.
Products such as wildlife, safari, beach, culture, traditions, untapped natural
resources and history are must-sees but if not marketed with heavy doses
of innovation and transformational digital strategies, Africa will perpetually
wallow at the lower rungs in the world tourism market place.
Africa’s challenges such as outdated legislation and regulation, fear of failure,
lack of awareness, uncooperative as well as lack of communication, strict
border controls, lack of technology and funding have been identified as the
hindrances to its tourism development.
However, the UNWTO thinks adopting the right policies, capacity building,
training and management as well as innovation and technology could
change the Africa tragedy.
A few positive new ideas such as visa relaxation, introduction of seamless
travels and regional cooperation in joint marketing and promotion have
been embarked upon especially in Southern Africa but these are little drops
in the global arena.
We are in the digital age. Global trends in marketing tourism have changed
from what used to be the old order. Let Africa respond and lift its game to
be a big team player in the innovation and digital transformation space to
compete favorably and profitably.
The future is on Africa’s side let its tourism leaders embrace modern trends
for that will maximize the continent’s potential in sustainable economic
growth, job creation, curb rural/ urban migration, reduce antagonism among
rural/urban dwellers and distribute national wealth.
By applying smartness concept to address travellers’ needs before, during
and after their trips, destinations could increase their competitiveness level.
ICT make cities more accessible and enjoyable for both residents and visitors
through interactive service interconnectivity to all local organisations to
provide real- time services and also use data centrally for better coordination.
The die is not cast, Africa can scale the poverty wall, underdevelopment and
low standards of living through serious adaptation to key trends and changes
that will transform its tourism delivery in the short, medium and long term.
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AFRICA AT

ITB Berlin 2018

The 2018 edition of the International Tourism Bourse (ITB Berlin)
ended successfully with reaffirmation of the exhibition as the
world’s leading travel show

T

he fair attained 5% upsurge in
numbers of participation but
more importantly more deals
closed with an expanded participation
with enhanced sector portfolios.
African countries continue to climb the
global tourism trade ladder. During our
interaction with many of the African
trade exhibitors, they admitted that
visitations to their respective stands
had dropped but patronage seem to
be more of qualitative value which
eventually gave them hope for the
future
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The impressive African stands included
Kenya, Tanzania, South Africa,
Seychelles, Zimbabwe, Namibia,
Mauritius and Reunion Islands.
Others include Mayotte, Botswana,
Ghana, Gambia, Uganda, Rwanda,
Togo, Mali, Cote D’ivoire and
Swaziland.
The rest were Madagascar, Ethiopia,
Morocco, Algeria, Egypt, Sudan,
Tunisia, Cameroon, Zambia, Cabo
Verde , Senegal, Malawi and Sao Tome.

Africa’s huge presence was reinforced
by the attendance of 28 members of
the very vibrant African Travel and
Tourism Association (ATTA) based in
London, UK.
The rhythmic African Hall also as
part of country open days held
several receptions for patrons of
the event. East African Tourism
under one umbrella began with their
EAC reception with a call for better
collaboration among their partner
countries. Ghana and Rwanda with
dancing and drumming attracted
a host of visitors. The proverbial
African hospitality was at its peak
with receptions held to promote the
continent’s gastronomy

VOYAGESAFRIQ | 7

New UNWTO Agenda for
Africa moves ahead in Berlin
Berlin, Germany, 9 March 2018 – An African ministerial working
meeting conveyed by the World Tourism Organization (UNWTO)
during this year’s Berlin International Tourism Fair ITB (8 March)
agreed to move ahead with a new ten-point UNWTO Agenda
for Africa. The final document will be adopted at the UNWTO
Commission meeting for Africa, taking place in Nigeria in June this
year.

A

gainst the backdrop of
international tourist arrivals
expanding 8% in Africa in 2017,
and outgrowing the world average
increase in arrivals, tourism is gaining
weight as a development opportunity
for the whole continent. UNWTO
Secretary-General Zurab Pololikashvili
stressed “tourism has huge potential to
generate lasting development activity
in Africa if we manage it in the right
way, through is economic, social and
environmental sustainability”.

sector that last year attracted more
than 62 million international visitors.
Issues on the UNWTO Agenda for Africa
include, connectivity, image and brand,
poverty alleviation, climate change,
education and skills development, and
financing.
Delegates underscored the importance
of educating other economic sectors
on the broad impact of tourism for
the benefit of societies and its people,
and promoting tourism as a priority in
national agendas.

The participants from 17 countries,
including 14 ministers, supported a
coordinated approach to seizing the
continent’s potential for tourism, a

The detailed, four-year UNWTO Agenda
for Africa will be approved at the
upcoming 61st Regional Commission
for Africa – UNWTO’s annual gathering
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of all its member countries of the
continent –in the Nigerian capital of
Abuja (4-6 June).
The following countries were
represented at the meeting at ITB:
Angola, Cape Verde, Cameroon, Congo,
Côte d’Ivoire, Ethiopia, Gambia, Kenya,
Madagascar, Mali, Mauritius, Morocco,
Mozambique, Nigeria, Sudan, Zambia,
and Zimbabwe.
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Nigeria gets ready to showcase its
best during UNWTO CAF Session
Nigeria has assured the global tourism community about
its readiness to host the continent’s commission for Africa
conference.

N

igeria during the United Nations
World Tourism Organization
(UNWTO) General Assembly
in Chengdu, China was awarded the
right to host the UNWTO Commission
for Africa’s (CAF) 61st session. The
Government signed the document to
host the event during this year’s Feria
Internacional de Turismo (FITUR ) in
Madrid.
Addressing colleague African Ministers
and the leadership of the UN tourism

body in a closed-door meeting,
Nigeria’s Minister for Information
and Culture Alhaji Lai Mohammed
expressed gratitude to UNWTO for
granting them the right to host the allimportant meeting.

“Security, on-site preparations and
activities are all in place to stage a very
successful event,” Mr. Lai Mohammed
said. He believes the conference will be
a fine opportunity for the West African
giant to pay attention to tourism.

He said, Nigeria is prepared to host
one of the best of the commission’s
meeting in June. He added that,
Nigeria would also showcase to the
world the best of its creative arts
prowess.

Rwanda bags ‘Best African
Exhibitor Award’ at ITB 2018
Rwanda may be geographically small in size but certainly big in
spirit and showcased itself as the judges at ITB 2018 handed the
country once again the trophy for best exhibitor from Africa.

U

p against regional colleagues
from across Eastern Africa
and also against the giants in
African tourism, South Africa, Egypt and
Morocco, the Rwandan stand did their
country proud again as their charm
and competence captured the hearts
and minds of trade visitors, the public
and most importantly, the judges from
the Cologne Business School which
conducted the surveys and passed
judgement.
Notably present at the stand was
their national airline RwandAir,
which presently serves two European
destinations, Brussels and London
besides flying to a growing number of
routes across Africa with Abuja which
joined the list in April wth Cape Town
also launched in May.
10 | VOYAGESAFRIQ

GHANA:CULTURE, WARMTH AND RHYTHM
Akwaaba…
Formerly known as Gold Coast,
Ghana gained independence
from Britain in 1957 becoming
the first sub-Saharan country to
break the chains of colonialism.
Ghana is considered one of
the easily accessible and most
stable countries in West Africa
since its transition to multi-party
democracy in 1992. No wonder
this West African nation has
increasingly become a first point
destination for most tourists
around the world who seek to
either get away from the stress
of work, spend time with friends
and family or change their
natural environments.
Ghana’s history binds her
culturally to Europe and
Africans in the Diaspora and it
is a UNESCO declared World
Heritage Destination where fun
and friendliness abound.
Ours is a culture that rocks.
Colourful traditional festivals
take place countrywide
throughout the year. The
institutions of chieftaincy and
royalty, rich art forms such as
kente, fugu, adinkra symbols

and traditional drumming and
dancing in the various regions
all go to show the diversity and
vibrancy of our culture. The
proverbial Ghanaian hospitality
demonstrated through the
warmth of our smiles is much
like the sunshine we experience
nearly all year round.
Ecotourists are welcome to
experience the essence of life
by sampling unspoilt natural
beauty that stretches from the
coast, through the forest green
to the adventurous savannah.
It is thus not our fault that we
have something for everyone.
Wondering what keeps our
nation shining above all the
rest? Still wondering why

nature smiles on Ghana the
way it does? Could it be the
nature-kissed, golden land we
tread on or the warmth of our
smile which is much like the
sunshine we experience nearly
all year round?... Oh yes! Most
certainly, it is because we are
located at the centre of the
world.
Visit Ghana and experience
culture, warmth and rhythm at
the centre of the world…

CONTACT US:

GHANA
TOURISM AUTHORITY
P.O BOX GP 3106, ACCRA
TEL: +233-302-682601/7/8
WEBSITE:www.ghana.travel
EMAIL:info@ghana.travel

Ghana Tourism Authority
@ghanatorismGTA
Ghana Tourism Authority
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WTM Africa 2018

celebrates Phenomenal three days!

As a fitting tribute to the potential of tourism in Africa, WTM Africa
2018 has closed its doors to its most successful exhibition to date,
with attendees from all over the world. In addition there was a 6%
increase in pre-scheduled appointments on last year’s event and a
marked growth in exhibitors on previous years..

“

WTM Africa 2018 has been a
major success with exhibitors
and buyers alike already
expressing their interest in next year’s
edition. We have seen a steady flow
of foot traffic across the exhibition
floor over all three days, and record
attendance at all of our speaker
sessions,” says Chardonnay Marchesi,
South Africa Portfolio Director for Reed
Exhibitions’ Travel, Tourism & Sports
Portfolio.
Key and emerging source markets
were represented by buyers and
travel professionals from 58 countries,
including the Americas, Asia Pacific and
Middle Eastern regions from countries
such as United Arab Emirates, Saudi
Arabia, Australia, China, India, Brazil,
Canada and Argentina.
“Travel and tourism are global
businesses with a worldwide market,
and it is vital that companies either
large or small know and understand
how the market is developing and
how their customers are using online
platforms both for business and leisure.
The ETAS discussions give a great
snapshot of what is happening globally
online for travel and it helps businesses
to think about their online priorities
for the coming year,” surmised Damian
Cook, CEO of E-Tourism Frontiers, who
facilitated ETAS.
Once again, WTM Africa 2018 was
delighted to partner with the City of
Cape Town. The continued support of
the city is a key factor in the success of
the show, and the involvement of the
City of Cape Town is testament to the
12 | VOYAGESAFRIQ

importance of WTM Africa 2018 within
the tourism landscape.
As part of centenary celebrations
of birth of former president, Nelson
Mandela, the City of Cape Town
announced at WTM Africa that it will
be developing a multimedia exhibition
to commemorate the life of the former
president, his Cape Town connection,
and the democratic movement within
the city.
Alderman Patricia De Lille, Executive
Mayor City of Cape Town revealed:
“We will unveil a public artwork of
the former President at the City Hall
to coincide with his birthday in July
2018. In 2019, on the anniversary
of his release and historic address
to the world on 11 February 1990,
we will open the exhibition. This
will contribute to the rich tourist
experience that already exists in Cape
Town’s historic central city, the oldest
urban area in southern Africa.”
“WTM Africa has been a really good
experience for Dream Hotels. We have
met with quality buyers, had busy days
on the stand and have enjoyed good
service from Reed Exhibitions!” says
Wayne Neath, National Sales Manager
for Dream Hotels.
More extraordinary innovations for
an even bigger and better WTM Africa
2019, as well as audited statistics and
numbers around WTM Africa 2018,
will be announced in coming weeks.
WTM Africa 2019 will take place in Cape
Town from 10-12 April 2019

“WTM Africa 2018 has
been a major success with
exhibitors and buyers alike
already expressing their
interest in WTM Africa
2019! We have seen a
steady flow of foot traffic
across the exhibition floor
over all three days, and
record attendance at all of
our speaker sessions,”
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Tourism Ministers Discuss Integrated
Regional Tourism at Africa’s Travel Indaba
Tourism Ministers from several African Countries have called for
greater regional cooperation to ensure growth in tourism across
the continent.

T

his emerged at the fifth African
Ministerial Session hosted by
South African Minister of Tourism
Mr. Derek Hanekom in Durban on
the eve of Africa’s Travel Indaba. This
session aimed to lay a foundation for
an integrated and sustainable tourism
framework for the region.
Themed Integrated Regional Tourism
– A tool for economic development,
the session afforded African Ministers
and key tourism industry experts and
players an opportunity to deliberate on
the state of tourism in Africa.
“Tourism in Africa is advancing steadily
and we have been able to leverage
successfully on our geographical and
cultural assets to attract tourists to our
continent.”
“With global tourist arrivals predicted
to reach 134 million by 2030, there is
an increased need for us to address the
challenges that hinder the growth of
tourism.
“This will require that we find ways to
work together to create an enabling

environment that will facilitate synergy
in the development of regional tourism
products, and ensure the growth and
sustainability of the African tourism
market,” said Minister Hanekom.
Tourism Ministers from Angola,
Kingdom of eSwatini, Lesotho,
Mozambique, Namibia, Uganda,
Zambia and Zimbabwe were joined by
a panel of tourism experts to explore
potential solutions to the challenges of
regional integration.
The discussions emphasized the need
for increased commitment from all
African states in implementing the
bi-lateral and multi-lateral agreements.
This would encourage governments to
ensure that the basic infrastructure and
regulatory frameworks are in place to
facilitate regional tourism growth.
African tourist arrivals increased by 8%
(4 million tourists) to reach 58 million
in 2016, and it supported 8.3 million
direct jobs. According to the Word
Travel & Tourism Council (WTTC), this
number is expected to increase to 11.6
million jobs by 2028.
United Nations World Tourism
Organisation (UNWTO) Director of

Africa Region, Mrs. Elsia Grandcourt
stated that although it was important
to recognise the economic gains of
tourism, it is equally important to
acknowledge the social benefits of
peace and social cohesion brought on
by tourism in the continent.
“Tourism is bringing us together
and breaking down barriers and
stereotypes as it has open up the world
for people to learn about its diverse
cultures and heritage.”
“Our communities are a critical
measure of the success of tourism. As
we map the way towards an integrated
tourism region, let us ensure that we
take our communities with us to ensure
sustainable tourism growth that will
be enjoyed by future generations,” said
Grandcourt.
The African Ministerial session took
place on the eve of the official opening
of the 2018 Africa Travel Indaba in
Durban South Africa. The trade show
remains the largest tourism-marketing
event in Africa. This year’s event
received thousands of delegates from
across the world to witness and share
in Africa’s tourism success stories that
was shared by the 21 countries who
exhibited at Africa’s Travel Indaba, that
took place from 8 to 10 May 2018, at
the Inkosi Albert Luthuli Convention
Centre in Durban.
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Zurab Pololikashvili’s
100 Days in Office

Following his election by the Executive Council of the United
Nations World Tourism Organization in Madrid in May 2017 and
his subsequent affirmation by the General Assembly at the 22nd
session in Chengdu, China, the newly appointed UNWTO Secretary
General , Ambassador Zurab Pololikashvili assumed office in the
first week of January 2018.

From his first official event at the Feria
Internacional de Turismo ( FITUR)
where he joined the King of Spain
His Majesty Felipe VI to open the
exhibition to his first official trip to
Portugal. We present S-G’s hundred
days in office with a collection of
photos

The King of Spain, His Majesty Felipe IV (Extreme Left)
accompanied by Zurab Pololikashvili (Extreme Right)
opened the 2018 FITUR in Madrid, Spain.

Zurab Pololiksahvili (second from left) in a group
photograph with the Portugese President during his
trip to Portugal which was his first official trip as SG

SG Zurab Pololikashvili as Guest of Honor of the City
of Buenos Aires Legislature

Zurab Pololikashvili(Extreme Right) joins the
German Chancellor Angela Merkel and the leadership
of ITB Berlin during the opening ceremony of this
year’s ITB Berlin.

Zurab Pololikashvili speaking to the media during the
T20 Ministers Summit in Buenos Aires, Argentina

SG Zurab Pololikashvili and President Ilham Aliyev
during his visit to Azerbeijan

UNWTO Secretary-General Zurab Pololikashvili with
EU Parliament President Antonio Tajani during his
maiden official visit to EU Institutions in Brussels.

Zurab Polokashvili speaking at the Casa Árabe and
the World Tourism Organization (UNWTO) jointly
organized sixth Ministerial forum at FITUR

UNWTO Secretary-General Zurab Pololikashvili with
Minister of Industry, Commerce and Tourism of
Bahrain, H.E. Zayed R. Alzayani.

Zurab Pololikashvili (Middle) flanked by Elsia Grandcourt Africa Regional Director of UNWTO, Mr Zhu,
Executive Director at UNWTO during his meeting with
African Tourism Ministers at ITB Berlin 2018

Zurab Pololikashvili speaking at his first UNWTO
Awards ceremony on the sidelines of FITUR, Madrid.

President Mauricio Macri of Argentina (Left) receiving
a souvenir from SG Pololikashvili during the T20
Ministers conference in Buenos Aires, Argentina
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Zurab Pololikashvili with Barcelona and
Argentine Forward Lionel Messi

Zurab Pololikashvili as Guest of Honor of the
City of Buenos Aires Legislature

Zurab Pololikashvili in a group photo with the President of Argentina H.E Mauricio Macri and
the T20 Ministers in Buenos Aires, Argentina

Zurab Pololikashvili signing an MoU between
UNWTO and the EU Parliament

Zurab Pololikashvili with Ghana’s Minster of Tourism
Arts and Culture Catherine Afeku at the
UNWTO Headquaters in Madrid, Spain

.jpg

Zurab Pololikashvili at the signing ceremony of
UNWTO’s Global Code of Ethics for Tourism at FITUR

Zurab Pololikashvili naming Former Spain and Real
Madrid Coach Vicente Del Bosque as Sustainable Tourism
Ambassador during the UNWTO Awards in FITUR

Zurab Pololikashvili and Dr. Rania Al-Mashat,
Minister of Tourism of Egypt during the UNWTO
Commission for Middle East

Zurab Pololikashvili with Uganda’s Minster of
Tourism and Antiquities Prof Ephraim Kamutu

Zurab Pololikashvili exchanging pleasantries with
German Chancellor Angela Merkel during the
opening of the ITB Berlin 2018.

Zurab Pololikashvili with Zimbabwe’s Minister of
Tourism and Hospitality Hon Priscah Mupfumira

Zurab Pololikashvili, Minister of Tourism South
Africa Derek Hanekom and ICAO SG Fang Liu,
during meetings in Argentina

President of WTTC Gloria Manzo Guevara in a snap
with Zurab Pololikashvili during the T20 Ministers
Conference in Buenos Aires, Argentina

Zurab Pololikashvilli in a group photo after the
UNWTO TedQual Meeting in Andorra

SG.jpg

Amb Zurab Pololikashvili in a group photograph with African Tourism Ministers at this year’s
INVESTOUR Conference at FITUR, Madrid
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2018

REGISTER NOW
Kenya Tourism Board brings you the 8th edition of MKTE. We invite you to join us in October at the KICC in Nairobi for the
African gathering of the trade.
See you there: Wednesday 03 to Friday 05 October 2018
Applications for exhibitors and hosted buyers are now open online, sign up early.

Network and explore business opportunities at the leading travel trade expo in East Africa.
Benefit from pre-scheduled appointments
Listen to latest industry trends at our seminars
Immerse yourself in culture at the Africa stage
Boost Africa sales from major global markets
Please get in touch with us: exhibit@mkte.co.ke or hosting@mkte.co.ke
@MKTravelExpo

@MagicalKenyaTravelExpoShow

#magicalkenyatravelexpo

www.weloveotdykh.com
Space request: leisure@euroexpo-vienna.com

11 - 13 September 2018
Expocentre Fairgrounds/Moscow, Russia

15 000
861
44
40
Organised by:

m² Exhibition area

Exhibitiors

Countries

Regions

UNWTO Appoints Football Stars as
Ambassadors of Responsible Tourism
Having assumed duty as the new Secretary General of the United
Nations World Tourism Organization (UNWTO) on January 2018,
Ambassador Zurab Pololikashvili participated in his first FITUR
International Tourism fair held in Madrid, Spain.

D

uring the FITUR event, the
Secretary General held several
meetings with international
companies and many countries paid
courtesy call on him. One of the event
which brought him together with the
travel professionals and policy makers
was the UNWTO Innovation Awards.
It was during this ceremony that he
first announced two greats of the
game of football. The first was Spain’s
World Cup Winning Coach Vicente Del
Bosque who was named ambassador
of responsible tourism. Mr. Del Bosque
who was present at the ceremony
accepted the role and promised to
champion the cause.

Also announced was another pillar
of the game, Fernando Hierro, former
Captain of the Spanish National Team
and Real Madrid. In a video broadcast
at the same event, Hierro pledged
his commitment towards leading the
charge towards sustainable tourism.
The latest announcement was the
meeting between Mr. Pololokashvili
and Argentine and Barcelona’s Iconic
forward Lionel Messi when Messi
accepted to join the United Nations
World Tourism Organization to be a
champion for responsible tourism.

Vicente Del Bosque, World Cup Winning Coach
and Amb. Zurab Pololikashvili, SG UNTWO

Lionel Messi, Barcelona’s Iconic forward and
Amb. Zurab Pololikashvili, SG UNTWO

Upgrading tourism key factor in
fighting terrorism- Prez El-Sisi
President Abdel Fattah El Sisi has pressed for action to upgrade
the tourism sector, believing this is a major factor to counter
terrorism and extremism.

T

ourism helps to bring people
together. Gen. El Sisi said on
Monday7th May 2018 during
his meeting with Zurab Pololikashvili,
Secretary-General of the World
Tourism Organization (UNWTO).

‘’Egypt is looking forward to boosting
cooperation with the UNWTO in a
way that would support tourism,
which is a key sector in achieving
sustainable development goals,’’
President Sisi said.
He told Pololikashvili
that his country pays
big attention to the
travel sector, which is
considered one of the
pillars of the Egyptian
economy.

tourism worldwide. General. Sisi also
updated Pololikashvili on efforts
exerted to stabilize security across
Egypt.
Egypt is keen on effectively
participating in the different
activities of the UNWTO, the
President stressed.
Secretary General Pololikashvili
said the UNWTO is also seeking
to upgrade Egypt’s ability to
rehabilitate its tourism sector.
He told the Egyptian Leader that
joint cooperation plans should
be outlined so that UNWTO could
share its resources and expertise to
upgrade the Egyptian travel sector.

The President
underscored the
important role played
by the UNWTO to
support and activate
VOYAGESAFRIQ | 19

MALAWI TARGETS

15% Tourism Contribution to GDP by 2020
Malawi is hoping to have its tourism contribute about 15% to
the country’s Gross Domestic Product (GDP). The current figure
hobbles between 7 and 8% and according to the Minister of
Industry, Trade and Tourism, Henry Mussa, his government is
working hard to improve the numbers. The Minister disclosed
this at a Memorandum of Understanding (MOU) signing ceremony
on the sidelines of this year’s Malawi International Tourism Expo
- ‘Takulandirani 2018’. The MoU between Malawi and Zambia will
see the two Southern Africa countries develop and implement
joint initiatives that are aimed at promoting tourism. Malawi’s
tourism sector currently employs over 140,000 people in direct
jobs and an additional 100,000 is envisaged with the 2020
target which also forms part of the Third Malawi Growth and
Development Strategy (MGDSIII).

R

eiterating the point in an
interview with VoyagesAfriq
Travel Magazine the country’s
Director of Tourism, Dalton Katopola
said the country wants to shore up
tourists numbers and receipts in the
coming years.
“It is our intention to increase the
arrivals from less than 1 million to 1.5
million visitors. And the government
of Malawi has now recognised tourism
in its development plans to be among
the top priorities in the economy which
if we drive and grow well, will provide
huge potential to create wealth for the
people of Malawi.”
There are plans to develop the tourism
infrastructure and remove bottlenecks
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from the sector to be able to cater
for the travel boom the country
anticipates.
Mr. Katopola said: “The industry is
growing and we need to build more
capacity in terms of air travel, in terms
of access, visa issues, in terms of new
and bigger products to be able to
carry the growing traffic. All these are
contained in the Tourism Development
Strategy that we have. Malawi is not
yet a mass tourism destination where
operators can manage to take groups
of between 20 and 30 tourists.
So if we have a group of 50, how do we
manage them in terms of capacity, so
we need to grow even the facilities that
we have so that we can carry a lot more

tourists who can bring in more money
into the country.”
Malawi is promoting its tourism
around five main products including
Lake Malawi (and other lakes), Wildlife
(Malawi has nine wildlife parks) and
Nature (Mountains and Rivers). The rest
are Cultural Heritage (music, food, arts,
etc) and MICE (the Bingu Wa Mutharika
International Convention Centre serves
as a multi-purpose facility capable of
holding any event of any magnitude).
The second edition of the Malawi
International Tourism Expo –
Takulandirani – attracted participation
from over 25 countries, 130 exhibitors
and 60 buyers and international
media. The event featured two days
speed networking sessions, Businessto-Business (B2B) engagements,
workshops, exhibitions and a Malawi
Day reception which wrapped up the
Expo
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GHANA AIRPORT COMPANY TO HOST

ROUTES 2018 AWARDS
Routes Africa, the intra-Africa route development forum, will
return after a two-year hiatus, due to demand from the route
development community.

T

he event, which will be the
12th Routes Africa, is the most
long standing and established
aviation forum bringing together
leading airlines, airports and tourism
authorities to discuss air services
to, from and within Africa for over a
decade.

Mr. John Dekyem Attafuah,
managing director, GACL .

This year’s event will be held in Accra,
Ghana from 16-18 July and hosted
by Ghana Airports Company Limited
(GACL). Mr. John Dekyem Attafuah,
managing director, Ghana Airports
Company Limited, said: “GACL is
pleased to play host to the 12th Routes
Africa.
“It is a unique opportunity for us to
showcase Ghana to the world. The
aviation industry in Ghana, stands
out as one of the fastest growing and
most competitive in the region. GACL

on its part, has taken the needed
steps to expand infrastructure to
meet the growing demand and is
poised to provide world-class facilities
and services for the benefit of our
stakeholders.”
Routes Africa’s return to the annual
route development calendar sees a
number of new innovations as part of
the event, including a certified route
development accreditation for all
attendees by Routes’ sister company,
ASM.
ASM, which pioneered the concept of
route development 25 years ago and
established Routes events, will be
holding a dedicated version of their
world renowned ‘Fundamentals of
Route Development’ training course as
part of the Routes Africa programme.

New Tourism Minister envisions Seychelles
as a Model for Sustainable Tourism
The new Minister for Tourism, Civil Aviation, Ports and Marine,
Didier Dogley, moved into his new office at Botanical House on
Friday May 4, 2018. Formerly the Minister of Environment, Energy
and Climate Change, he was assigned the new portfolio in a Cabinet
reshuffle announced by President Danny Faure on April 26.

M

inister Dogley has welcomed
his appointment as the new
minister responsible for
tourism, adding that it provides him
with an excellent opportunity to shift
his efforts, from taking care of the
bedrock of Seychelles tourism -- the
natural environment -- to ensuring
that discerning visitors get to discover
and experience the true qualities of
the Seychelles islands as a worldclass destination. “In a world where
unspoiled natural landscapes and
seascapes are becoming a rare asset,
Seychelles still offers a wide array of
unique sites with breathtaking beauty
and exceptional experiences,” he said.

“My vision is to use my knowledge
and experience in environmental
stewardship, coupled with a strong
partnership with the trade, to ensure
that Seychelles becomes a model
for sustainable tourism to the world,
enriched by the creole culture and the
hospitality of our people,” the minister
added.
Didier Dogley was first appointed
Minister in February 2015, and assigned
the Environment, Energy and Climate
Change portfolio. He had previously
held high level positions in that same
ministry including the post of Director
General, Principal Secretary and
Special Advisor.

Minister Dogley holds a Bachelor’s
Degree in Landscape Architecture, from
the Erfurt University of Applied Science
in Germany and a Masters Degree in
Landscape Management from the
University of Reading in the United
Kingdom. He also holds a diploma
in Management from the Seychelles
Institute of Management.
Minister Didier Dogley is married with
three children.
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Last Male Northern White Rhino
“Sudan” Remembered
On Saturday 31st March 2018, Kenya’s Ol Pejeta Conservancy held
a memorial service for the famous animal, complete with his
favorite food—carrots.

T

he world mourned Sudan,
the last male northern white
rhinoceros, which died on March
20 this year. But perhaps few were as
personally struck as the caretakers who
had the crucial job of protecting his life.
A team of veterinarians, conservationists, and armed guards watched
over the critically endangered animal
at the Ol Pejeta Conservancy in Kenya.
On the fateful Saturday morning, the
conservancy held a memorial service
for Sudan, whose death leaves just
two of its kind remaining on Earth. The
ceremony, a tribute to his life, began
with the Kenyan national anthem, a
poem, and a minute of silence.
“Fare thee well Sudan,” the
conservancy posted on its Facebook
page. “You have done your work to
highlight the plight of rhino species

across the world; now the onus is on us
to ensure that rhino populations thrive
across our planet.”
One of the speakers was James
Mwenda, who was among Sudan’s
keepers and spoke about the rhino’s
life, urging the world not to let
his death be in vain. A carrot—the
rhino’s favorite food—was placed on
a ceremonial plaque. The guest of
honour, Cabinet Secretary for Wildlife
and Tourism Najib Balala, also spoke at
the event.
Poaching Pandemic-Sudan’s health
began failing early this year. In early
March, he developed an infection
on his back leg that, combined with
age-related complications, proved
too much for the rhino to overcome.
The conservancy euthanized him after
realizing he was barely able to stand.

While Sudan’s death paints a grim
picture, the conservancy doesn’t want
to lose sight of the conservation issues
Sudan brought to the forefront. Rhino
horns, used in some Chinese medicines
and crafts, are some of the most
lucrative animal parts on the illegal
wildlife market.
Just over 29,000 rhinos are left on
Earth, but before the 19th century,
they numbered in the hundreds
of thousands. Rhino poaching has
dramatically increased over the past
decade.
“It’s a war,” said Xolani Nicholus Funda,
Chief Ranger at the Kruger National
Park, in a 2016 article. “That’s our
frustration. The rhino war—it’s like
drugs.”
Shining a Spotlight- Last April, Sudan
famously helped spread awareness
about rhino conservation when his
keepers created a profile for him on a
dating app. Seemingly lighthearted, the
profile was intended to raise money to
fund artificial insemination research.
Sudan’s daughter and granddaughter
are the only two remaining northern
white rhinos. One is infertile and the
other is not able to reproduce on her
own. The genetic material of several
northern white rhinos, including
Sudan’s, has been stored away.
Scientists hope to one day use in vitro
fertilization to breed another northern
white rhino. They’re also considering
making a hybrid with the genetically
similar southern white rhino.
Story by: Sarah Gibbens,
National Geography
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Labadi Beach Hotel, Accra’s
leading premier hotel has led
Ghana’s hospitality industry
since its existence.
Set amidst tropical landscaped gardens, adjacent to one
of Ghana’s most popular beaches in the Country’s central
business district, the hotel caters for the business and
leisure traveler.
The hotel has 164 rooms including 2 Presidential Suites, 4
Executive Suites, 4 Superior Suites, 4Bars, 2 restaurants, a
600-seater Conference and Banqueting facilities, a Spa, a
Gym and 2 plush Swimming Pools on a Sprawling Tropical
landscape garden overlooking the sandy private Beach.
Rejuvenate your mind, body and soul in our magnificent
Spa. Whether it is a hot stone massage, or full body
exfoliation, our professional therapists will simply spoil
you. The spa houses four Treatment rooms, complete with
shower facility in each room, a double suite for couples’
therapies, a designer Manicure and Pedicure lounge, a

custom made Spa hydro pool and a relaxation area.
The Labadi Beach Hotel Spa offers guests a sanctuary for
the senses, a place for physical and Mental renewal.
Labadi Beach Hotel has Consolidated its lead in the
Hospitality industry by winning 5-Star Hotel of the Year
Award for four conservative years. (2013, 2014, 2015 and
2016). The award ceremony is organized by the Ghana
Tourism Authority under the auspices of the Ministry of
Tourism, Culture and Creative Arts.
Labadi Beach Hotel is fully owned by the Social Security
and National Insurance Trust (SSNIT) and
Managed by Legacy Hotel Management services from
South Africa.
Labadi Beach Hotel; a place for discerning guests who are
accustomed to fine food, true hospitality and attention to
detail.

Labadi Beach Hotel

No. 1 La Bypass, Accra, Greater Accra, Ghana
Contact Number+233 302 772 501/6
Fax Number+233 (30) 277 2520
Email Address:labadi@legacyhotels.com

www.labadi@legacyhotels.com

Outstanding Tourism players
celebrated at Ghana National
Tourism Awards
The Ghana Tourism Authority at its annual National
Tourism Awards rewarded outstanding enterprises and
individuals at the Accra International Conference Centre.
It was held under the theme “Promoting Responsible
Tourism.’’ The 14th edition of the ceremony awarded
twenty eight awardees in total.

K

empinski Gold Coast City
Hotel won the night’s highest
award , the Five Star Hotel of
the year. Tang Palace Hotel, Golden
Beam Hotel and Zaina Lodge
followed with the four, three and two
star awards respectively. Below are
the scenes and winners at the event.
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Bravehearts Expeditions Redefining
Adventure Tourism in Ghana
the Ghanaian jungle, where they are
deprived of the things they take for
granted in the city; “so we are looking
at cell phones and all electronic
gadgets, make-ups, hair dryers and we
introduce them to life where they sleep in
canvas tent with in-built mosquito net.

Ghana’s unique landscape
makes it an easy haven for
tourists who like to push
their adrenaline levels to
challenging heights. While
this beautiful natural resource
provides real opportunity for
adventure tourism, only a few
entities are taking advantage
of the huge potential that
exists.

B

ut one Ghanaian company,
Bravehearts Expeditions is
changing the narrative, giving
tourists and adventure seekers the
chance to experience another kind of
adventure. The company describes
itself as “West- to Central Africa’s sole
Outdoor Leadership and Experiential
Learning Expeditions firm. We provide
fun, active and exhilarating experiences
for people from all walks of life on our
jungle, mountain, and white water
and wilderness experiential learning
expeditions.”
In an interview with Expedition Leader
Jay Jay Segbefia told VoyagesAfriq
Travel Magazine they take teams of
tourists, students, business people and
a whole lot more to experience life in
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They eat food cooked over camp
fires, we lead them to hike and trek
across some of Ghana’s breathtaking
mountain land forms, they abseil cliffs,
slush through knee-high rivers, they
kayak on the world’s largest man-made
lake, that is the Lake Volta.”
Jay Jay Segbefia believes the
adventure they provide does not just
help their clients to put their level
endurance to the test, but also helps in
the rediscovery of themselves.
“So in doing this, what we end up
doing is to push them beyond their
limits of recreational, mental, physical
and sometimes, spiritual endurance.
And get them to stay in touch with both
themselves and nature both relaxed
and in an intense way and find within
themselves what we like to describe as
the greatness that resides in them.”
With highly trained team of explorers
who have discovered massive caves,
reached the top of unclimbed peaks,
trekked to the far reaches of the
Ghanaian jungle and explored the vast
expanse of the Volta Lake. Bravehearts
Expeditions work in teams and develop
strong relationships and active
processes which cultivate a culture of
change and ability to adapt quickly.
Mindful of the communities and in the
spirit of sustainability, Bravehearts
Expeditions also contribute to
providing economic, social and
environmental incentives for local

communities to halt the process
of environmental degradation and
prevent biodiversity loss.
“What we do at Bravehearts
Expeditions is also to create the
economic incentives for rural
communities to live their environment
as it is. In exchange every year, once we
file our taxes, we give ten percent (10%)
of our profits to supporting education
in some of our rural locations, in
providing access to good quality
drinking water and sometimes bridges.
We’ve also built docks for fishermen
along Lake Volta as well. So we do
this to encourage the people not to
mess up the environment, to prevent
eco-system decline,” Jay Jay Segbefia
explained. The Expedition Leader
strongly believes that Ghana has
what it takes for the country to reap
enormously from adventure tourism
if properly harnessed, packaged and
marketed. With over 10,000 people
having signed on to their adventure
package in Ghana over the past years,
Bravehearts Expeditions hopes to
reach 1 million people in the coming
years after which they would spread
their tentacles to other countries
within the West African sub-region and
beyond.

New Ghana Tourism Federation

Executives pledge to revamp Association
The newly inaugurated executives of the Ghana Tourism
Federation (GHATOF) are promising a paradigm shift in their
activities toward pushing the country’s tourism agenda. The
new leadership believes a new strategy needs to be adopted to
enhance the Federation. GHATOF is the representative body of
the private sector tourism traders and practitioners in Ghana. The
executives were sworn-in at their inauguration at the Coconut
Grove Regency Hotel in Accra.

T

he new President of GHATOF,
Madam Bella Ahu said her
administration would commit
to finding new and innovative ways of
making the Federation relevant while
building on the successes chalked
by the previous administrations. She
said the Federation would engage

that government allots parts of the
one percent (1%) Tourism Levy to
help them run the Federation and
its activities as they are usually
constrained by financial needs.

members, solicit their ideas and inputs
in building a strong and formidable
body that will drive tourism in the
country.

The new three-man executives would
serve a two-year term after which they
will be eligible for re-election. They
are Bella Ahu, CEO of Trafix Restaurant
– President, Joe Wilson Tetteh, Vice
President of the Chefs Association of
Ghana, Vice President and Nana Opei
IV of the Ghana Progressive Hotels
Association as Treasurer.

She also added that they will work
closely with government and all
stakeholders in the tourism industry
to ensure that Ghana improves on
tourism offering in order to attract
more tourists and to increase its
revenue generation for the country.
Training, information sharing and
a renewed sense of good and
excellent service delivery are some
of the things the new executives are
hoping to champion during their
tenure. They however are requesting

The Ghana Tourism Federation is the
highest organization established to
champion the cause of the private
sector in Ghana’s tourism industry.
Membership of GHATOF, known as
the Governing Council, is comprised
of the Presidents of the various trade
associations engaged either directly
or indirectly in the tourism industry
and meets regularly to discuss issues
confronting the industry and to
consider possible ways of addressing
such issues.
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Register & secure your booth
before it’s too late.
Sign up at:
http://www.itb-asia.com/exhibiting

Calling all Corporate, MICE &
Leisure buyers!
Register for our packages at:
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The virtual Tourism
evolution in Nigeria
Having seen the gap and opportunities to contribute to Nigeria’s
tourism product and offering, Sky View Communications a brand
and media communications consult led by its Chief Executive
Officer (CEO) Femi Lawson began what is to become a better
way of encouraging policy makers to diversify Nigeria’s tourism
product.

I

n an interview with VoyagesAfriq
Femi Lawson recall how Nigeria’s
economy has been on recession and
believes diversification of the economy
to power an industry like tourism is
what can better the lot of the Nigerian.
Femi began this awareness with the
Tourism Innovation and Development
Advantage (TIDA) Conference which
brought together industry players
and stakeholders to explore ways of
promoting Nigeria as the preferred
destination in Africa.
‘’We believe that the promotion of
positive things about Nigeria is very
important, we hope to impact and
educate the Nigerian Society on
Tourism, Focus and also transfer
attention to the tourism industry in

Nigeria, we hope to present Nigeria as
a sure tourist destination, and most
importantly influence the negative
perception about the country. We
hope to promote Nigerian culture
and natural resources, promote
entrepreneurial development and
enlighten the public on the economic
advantages of tourism’’ Lawson
revealed.

Our target is to direct traffic towards
Nigeria in order to benefit from this
massive financial goldmine and
hopefully be part of the movement that
will drive the Nigerian economy from
total dependence on crude oil, as the
main source of revenue, but to open up
other revenue potentials like what the
tourism industry has to offer
Amongst the stakeholders who
received and supported the TIDA
conference were government
parastatals and royal fathers like the
Lagos State Government, the Nigerian
Tourism Development Corporation
(NTDC), The Ooni of Ile-Ife, His
Imperial Majesty, Oba Adeyeye Enitan
Ogunwusi endorsed it. They were all
very receptive to it. It was an amazing
experience.
Skyview Communications Company
Limited is a registered strategic brand
development, management and
marketing company whose specialty
is in turning ideas into brands and
make our customer ‘first choice’ in the
market place.

He said he intends to achieve the
following with the VAR evolution
in Nigeria’s tourism space. The
tourism industry is one of the largest
industries with global turnover of 7.3
trillion dollars as at 2016 (according
to Statista.com) with France and
United States of America being the
most consistent destinations with the
highest percentage in that figure.
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Zimbabwe
A World of Wonders
MAUYA, SAMUKELE, WELCOME
Zimbabwe is a song which, once heard, is never forgotten; a
mood to suit the needs of any soul, any time; a spell that binds
all those who know her. Her voice brings forth many melodies.
Welcome to Zimbabwe, a World of Wonders.

Z

imbabwe, (officially the
Republic of Zimbabwe and
formerly Southern Rhodesia,
the Republic of Rhodesia, and
Zimbabwe Rhodesia) is a landlocked
country located on a high plateau in
the southern part of the continent
of Africa, between the Zambezi and
Limpopo rivers and covering 390
245 Km2. It is bordered by South
Africa to the south, Botswana to the
southwest, Zambia to the northwest,
Mozambique to the east and Namibia
to the Caprivi Strip.
LANGUAGES
English is the official language while
Shona and Ndebele are the major
indigenous languages, with several
other minority languages of Venda,
Tonga, Shangaan, Kalanga, Sotho,
Ndau and Nambya.
LAND STATISTICS
Coastline 0 (landlocked)
Land Area 390,624 sq km (150,820
sq miles)
Landforms The Inyanga and Udizi
Mountains stretch along Zimbabwe’s
eastern border with Mozambique.
Major bodies of water include Lake
Kariba on the western border with
Zambia and Victoria Falls on the far
western border with Zambia.
Important river systems include the
Zambezi, Limpopo, Runde and Save,
and their numerous tributaries.
Highest Point Inyangani - 8,503 ft.
(2,592 m)
Lowest Point Intersection of the
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Runde and Save Rivers - 531 ft. (162m)
Land Divisions 8 provinces and
2 cities with provincial status;
provinces include: Manicaland,
Mashonaland Central, Mashonaland
East, Mashonaland West, Masvingo,
Matabeleland North, Matabeleland
South and Midlands. Provincial cites
include: Bulawayo and Harare.
THE WEATHER
Zimbabwe enjoys pleasant temperate
climate with 365 days of sunshine
and 10 sunshine hours per day on
average. The seasons are the reverse
of those in the northern hemisphere,
with midsummer at Christmas and
winter lasting from May to August. In
winter the days are generally dry and
sunny with cold frosty nights in the
Highveld. In summer temperature
average 25-30 degrees Celsius,
October being the hottest month
where temperatures exceed 32
degrees Celsius. In low-lying areas it
is much warmer all year than Harare
and other Highveld centres.
The temperatures given are those
for the main centres and it must be
realized that it is considerably warmer
all year round in low-lying areas such
as Kariba, Victoria Falls, Hwange,
Gonarezhou and the Zambezi valley.
AIRPORTS
Zimbabwe has a number of airports
located in the various towns and
provinces.

Harare International Airport –
The biggest and busiest airport
in Zimbabwe situated in Harare.
The airport’s runway, at 4,725
metres (15,500 ft), is one of the
longest in Africa. It compares with
OR Tambo International Airport in
Johannesburg, South Africa, whose
longest runway measures 4,418
metres (14,490 ft).
Joshua Mqabuko Nkomo
International Airport situated some
20km out of Bulawayo the city of
kings. There are 2 airlines operating
out of Bulawayo Airport which are Air
Zimbabwe and South African Air link.
Victoria Falls International
Airport – An International Airport
that is located 21 km out of Victoria
Falls town the hub for tourism in
Zimbabwe.
Charles Prince Airport - formerly
named Mount Hampden and
renamed after former airport manager
Charles Prince (who was a Royal
Air Force officer during World War
II), is located approximately 8 km
northwest of Harare, Zimbabwe.1973
the airport was converted to civilian
use.

THE SEVEN WONDERS
Zimbabwe is the only country where
one of the Seven Wonders of the World
the Victoria Falls is super - ceded by
other Wonders of “Our World” We take
you through a journey of the seven
wonders of “our world”. Zimbabwe is
indeed a World of Wonders!
Our Wonderful People and Culture
Zimbabwe offers you a unique and
diverse culture to explore friendly
people and rich culture. No matter
where you go, you will be constantly
surrounded by warm and hospitable
people, always wearing a smile and
willing to lend a helping hand.
Rich History and Heritage
Travel around the country and see
pieces of history few have seen or
heard such as hundreds-year old rock
art created by long forgotten San
artists: altogether evidence of rich
history and proud Heritage.
The Majestic Victoria Falls, Mosi – oa
– Tunya
Victoria Falls, one of the natural
Wonders of the World, is the definitive
example of breathtaking power and
splendid beauty wrapped up in one
package – a place which everyone
should see at least once in their life time.
As one walks down a path towards
the Falls, a veritable tropical jungle
hems you in: tall swaying trees, thick
branches and the leaves cutting off the
sunlight trying to sneak its way in.
Great Zimbabwe, the Grand Medieval
Palace
It is an awe-inspiring experience
to stand at the base of the Hill
overlooking the sprawling granite
stonework of this Medieval Palace,
Great Zimbabwe, the stone work that is
a testament to the ingenuity, resilience
and strength of the people who lived
centuries ago. The Great Zimbabwe,

now a world heritage
site, is evidence of a burgeoning African
civilization which flourished long
before the arrival of European settlers.
Anyone visiting should perhaps spare
a full day to study and appreciate the
history and grander of this monument.
Pristine wildlife and nature
Zimbabwe is the home of the
renowned big seven – buffalo,
elephant, rhino, leopard, lion, hippo
and crocodile. Our National Parks
have created viewing platforms near
popular waterholes, giving visitors
excellent opportunities to see wild
game close up.
The Mystique of the Eastern
Highlands
There is nothing as lovely as to wake
up early each morning and watch
the sun slowly crest over the tops of
the mountains as a new day dawns.
It is extremely relaxing to watch the
morning sunlight gently filter through
foliage, glinting off emerald green
leaves and over dew dripping grass.
Just sitting and listening to the sound
of a nearby river coursing through
the forest and then crushing over a
waterfall a few kilometers further on,
or watching as the veil of morning mist
slowly clears from the mountain sides
with the rise of the sun, fills one with
incredible peace and joy. This is the
Eastern Highlands, Zimbabwe’s Garden
of Eden.
The Mythical Kariba and Mighty
Zambezi
Built along the Zambezi River, this
massive water body is one of the
largest man-made reservoirs in the
entire world. Measuring 280km long
and 40km at its widest, Kariba Dam is
home to around 40 different species of
fish, as well as crocodiles and hippos.
The Lake Kariba and Zambezi River

areas are home to a large variety of
bird and animal life, a prize destination
for the birdlife enthusiast and wildlifecameraman.
TEN REASONS TO VISIT
» Peace and Tranquility
» Safety and Security
» Wonderful People and Culture
» The Majestic Victoria Falls
» Rich History and Heritage
» Great Zimbabwe The Grand
Medieval Palace
» The Mystique of the Eastern
Highlands
» Pristine Wildlife and Nature
» The Mythical Kariba and Mighty
Zambezi
» Our Beautiful Weather
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A World of Wonders

Ghana’s Accra City Hotel
Begins Expansion with
Multi-Complex Project
Construction works have begun on a five-storey multipurpose
events facility by Ghana’s leading four-star property, Accra City
Hotel. The new project when completed will have amenities such
as a 1000-capacity conference room, a spa, restaurant and a club.
The rest are an open-air bar, a cinema, offices and many others.
The Construction is expected to be completed in 18 months.

S

peaking with VoyagesAfriq
Travel Magazine, Sales and
Marketing Manager of the hotel,
Yaw Mamphey said the project when
completed will transform the event
space in Accra. Having established
itself as an event and business haven
partly due to its strategic location in
the centre of Accra’s busiest district,
and with more requests coming in for
bigger events, Mr. Mamphey insists that
the expansion is very necessary.
“2018 is our thirtieth anniversary and we
are the oldest four-star hotel in the city
and we still exist because of consistent
innovation and improvement,” he added.
It is expected that the new project
will further position Accra City Hotel
as the epicenter of the hospitality
industry and as a leader in the fourstar category in Ghana. ‘’ Board and
Management are determined to make
it a hotel that best typifies Ghanaian
hospitality’’ Mr Mamphey stressed.
The construction period will not
disrupt any of the services at the hotel
and according to Mr Mamphey, they
will continue to provide top-notch

services to their clients and guests.
“For us, what is important is the service
that we provide our clients. We are in
the tourism and hospitality sector and
the bottom line is the service that one
is providing to their guests, because at
the end of the day when guests come
and sleep here, they are home away
from home and they need to feel very
comfortable and relaxed and this is
where Accra City Hotel stands tall.”
He indicated that the hotel will
continue to embark on various
initiatives and projects that will not
only distinguish it, but also tout
Ghana’s credentials as the preferred
leisure and business destination in
the sub-region. In that regard, an
expansion of the hotel’s swimming
pool is also expected to be carried out
before the end of the year.

Arsenal
FC & RDB
ink 3-year
deal to
promote
Rwandan
Tourism
British football giant, Arsenal
Football Club has signed a
three-year deal with Rwanda
Development Board (RDB) to
promote the country’s tourism.

R

DB, through their subsidiary,
the Rwanda Convention
Bureau, has become our first
official sleeve partner as part of the
country’s drive to become a leading
global tourist destination, using
‘Visit Rwanda’ messaging,” the club
announced on its official website.
The three-year deal, according to
Arsenal’s official statement, will
also see ‘Visit Rwanda’ become “our
official Tourism Partner.”
“The ‘Visit Rwanda’ logo will feature
on the left sleeve of all our teams
next season. The new kit for season
2018/19 was unveiled on May 22,”
the statement adds.

Accra City Hotel, a member of Ghana
Club 100 and a World Luxury Award
winner, continues to excel in delivering
first-class hospitality experience for the
Ghanaian and international markets
and it is the first and only International
Organization for Standardization (ISO)
certified hotel in Ghana.
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Douala and Limbe:
The Nightlife Sanctuaries of Cameroon
Douala and Limbe are two coastal cities of Cameroon and as
if by chance or by deliberate planning, happen to be the most
interesting cities by night in the Central African country. The
Coastal nature and its beaches attract a lot of tourists.

capital of Cameroon at night, beaming
with quality nightclubs featuring all
genres of music and some live - local
Cameroonian , African musicians as
well as Western to Asian music.

T

he fact that Douala is the
economic capital and Limbe
hosts the lone Oil Refining
Company, SONARA and the Cameroon
Development Corporation ( C.D.C) the
largest employer after government,
makes it a home to investors and
business magnates too.
But all work without play, make Jack
a dull boy. Hence Jack needs spots
to play after business and Limbe and
Douala are ready to provide that.
Douala is full of local tropical ambience
and a good collection of western
nightlife themes; you will find just what
you are in the mood for when it comes
to entertainment in Douala.
Famous is Douala’s Rue de la Joie
(Street of happiness).
Rightly named so, because this is the
street that is full of nightlife activities in
Douala with booming music, dancing,
bars and nightclubs operating till
morning hours on weekends. It has
been often compared to Little Italy on
Canal Street in New York City or streets
of the French quarters of New Orleans.
Yaounde maybe the capital of
Cameroon by day but Douala is the

Some of the night clubs in Douala,
most frequented by Cameroonian
expatriates include Pascal and
Beatrice private bar, St. Pierre and The
Broadway.
In Bonapriso, there are Cabaret bars
and restaurant services every night
with Jazz, blues, R&B and countless
African genres.
An hour and a half drive from Douala
is Limbe with its own attractions for
night bars for visitors from anywhere
on the globe and for all ages. MAXIMS,
NEPTUNE, Ocean Blu and Victoria
Royal situated at the heart of the town
are excellent places to cut loose in
Limbe; these are young vibrant clubs
playing street music, R&B and soul.
A lot of posing from funky-dressed
locals occurs before the dancing starts
around midnight.
A few meters away you are at Bambou
Lounge owned by an experienced and
international show man.
Attractively screened with bamboo,
this is an upbeat bar hosting DJ nights
and live music nights. It serves beers,
whiskies and spirits plus barbecued
meat and fish dishes.

In Limbe variety of drinks are available,
including the traditional palm wine
and locally made corn beer and
‘Foulerie’. Bottled drinks such as malta,
Pamplemousse Djino and beers such
as Castle, Isenbeck and a host of
others are also on display. One can
also get natural fruit juices and bottled
water like Tangui and Supermont. The
medicinal lemon grass tea and its great
aroma are also available. It is popularly
known as “fever grass” and used to
calm fever.
Patrons won’t go far without the
opportunity to crack open a cool beer,
which is widely available, even in the
Muslim north. The ubiquitous “33”
Export is Cameroon’s favourite brew.
Smaller towns are the most enjoyable
for a night out when bar- hopping
in Cameroun, for example, is less
daunting than negotiating the mean
streets of Douala or Yaoundé. You’ll find
music playing loudly everywhere from
buses to clubs: the local penchant is for
urban street music and R & B.
Apart from the big boys and girls joints,
there are some areas where you could
really get noisy stuff and street drinking
with bottles in the hands, girls on the
laps and smoke in the air.
That is Limbe by night and of course
there are also lots of hotels of various
categories to end your stay in the
coastal town of Limbe.
So for every nocturnal who likes
whiling away the night in an
atmosphere of fun and ecstasy, Douala
and Limbe are your best bets while in
Cameroon.

Palace night club is also around the
same red light district. It used to be
the most prestigious night club in
the region. It is under renovation to
maintain the prestige and high-level
services they have always provided to
their customers.
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The Quality of Service Standards and Related
Factors in Ghana’s Hospitality Industry
Standards are interesting things, especially in the hospitality
setting. How many of us know the requirements for a 5-star hotel
to be a 5-star, or a 2-star hotel to be a 2 Star? What if I told you
the standards have nothing to do with the guest experience, the
friendliness of the staff, or the effort made to serve you? What
if I told you that a hotel’s effort to protect the environment
and conserve resources has nothing to do with its rating? At
the moment, Ghana’s highest rated property by guests on Trip
Advisor is only a 2-star hotel.

G

hana uses a version of city
hotel standards common
across Africa. It is a checklist
of items that use everything from the
size of the lobby, and the presence of
amenities such as a swimming pool or
tennis courts to rate a property. There
is a long checklist. For the most part
the ratings are on target. Clearly the
service you receive at some of Ghana’s
5-star properties far exceeds that of
your average budget hotel. What is not
included in the rating is an assessment
of customer care and service delivery.
The quality of the food served or the
ingredients used has nothing to do
with a hotel’s rating. The ambience,
use of local design and architecture,
and the guest’s experience of the
unique setting of the property has
nothing to do with its rating either.
Zaina Lodge in Mole National Park
in the Northern Region of Ghana is
a 2-star hotel according to Ghana’s
rating system. Yet, it is also Ghana’s
highest rated property by guests on
Trip Advisor, by a statistical landslide.
The next closest competitor would
need 297, 5 out of 5 ratings to match
Zaina Lodge’s current score. How can
both of these statements be true? The
main problem is that Ghana does not
currently have the standards to judge a
property like Zaina Lodge. It is a safari
lodge, and there are no safari lodge
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standards in Ghana. In South Africa,
the safari industry banded together to
lobby for different standards. There
will not likely ever be a safari industry
in Ghana outside a few properties in
Ghana’s National Parks and Wildlife
Destinations.

Zaina Lodge in Mole
National Park in the
Northern Region of Ghana is
a 2-star hotel according to
Ghana’s rating system...
If Zaina wanted to become a 3-star
hotel, it would need to have a shoeshine machine and a permanent
reservations counter, among other
things. Zaina will never have either of
those. Zaina’s family style of service
means guests are welcomed on our
couches in a setting not unlike your
own living room. The reservations
team members sit with each group
of guests individually to manage the
check-in and orientation process. To
jump from a 3-star to a 4-star rating,
one would need a tennis court.
With Zaina’s focus on minimizing its
footprint in the park, a tennis court is
not an option.

To jump from a 4-star to a 5-star rating,
a property needs to have an automatic
door at the lobby entrance. Zaina
Lodge has an open air main facility
with no doors!
In life, you manage what you measure.
If our standards to judge the hospitality
industry focus mainly on a checklist
of items focused on the facility and
not the service, we will continue to
have hotels that meet the technical
requirements, but fail to deliver on
guest experience and satisfaction.
Zaina Lodge is by no means perfect,
it is a young property that still has
a lot of work to do, and a team that
is trying every day to improve its
service delivery. We need standards
in every industry to ensure norms of
professionalism, safety and sanitations
are met. There is no argument there.
However, we also need to incentivize
the change we wish to see in the world.
Standards that measure a hotel’s
ability to deliver high quality service,
in addition to its facilities, would both
recognize the properties that currently
deliver, and also provide a road map
for those who wish to improve.

The Writer - Andrew Murphy
Co-founder and General Manager,
Zaina Lodge
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Selling To The Regional Market,

A Winner’s Mindset
A mark of executive ink on paper implied endorsements from
Heads of State in the East African Community (EAC). A new essence
had been birthed; one of seamless borders and of countries
holding hands in unity for a common goal - improved business
competitiveness.

U

ganda, Rwanda and Kenya were
the three main Eastern African
Nation States that zealously
agreed to the common goal. Burundi
and South Sudan slowly joined the
embrace, while Tanzania still stands
back assessing potential gains and
losses. A single destination with
one boundary, one currency, a sole
immigration system, a shared language
and harmonized regulations were all
items high on the agenda. This would
translate into a region with not only
about 160 million people but one
with an abundance of resources and a
presence of limitless opportunities.
After several years now, standing on
the other end of the less-treaded path
called implementation, we should
ask ourselves a few pertinent and
evaluative questions on what has
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worked and not worked, and what
needs to be worked on, as well as what
more there is to gain?
The three main countries in particular
ought to be applauded for exercising
political will to proceed from the
theoretical level on to the formulation
of supporting policy. The enactment
of a common protocol on movement
of goods, services and labor, the
single tourist visa that was launched
in January 2014 which had by March
2017 generated more than 1.7 million
US dollars (the uptake continues
to increase); and the joint regional
marketing campaigns have all watered
down the previously overemphasized
physical borders. Service providers,
for instance, in the region can sell
longer safaris across borders which
mathematically translates in greater

margins, but also builds linkages
among Destination Marketing
Companies(DMCs) across borders and
also strengthens the East African bond
of comradeship.

Over the past few years or more,
economics and business in particular
has gradually evolved from complete
reliance on olden source markets,
depending on bygone marketing
technics, and sticking to rigid mindsets. We have come up with more
revolutionary approaches like joint
tourism marketing for Destination East
Africa that have flickered a fresh style of
doing business.
The subject of regional integration,
despite having been debated on
numerous fronts, has unfortunately
been shallowly discoursed with
benefits merely focusing on the
increased variety of attractions and
activities that a tour company can
now offer to its clients like the over 60
national parks and wildlife reserves
combined.

But let’s think deeper and more
sustainably like business people.
Of the combined population of the
East African people, there is a group
of families, peers, apprentices,
government officials and NGOs that
travel periodically throughout the
year. Inspiring only 6% of this huge
population to travel to Uganda
annually translates in about 1.6 million
visitors, a much bigger number than
what the country currently records as
total yearly tourist traffic.
Carmen Nibigira who previously
worked as the Regional Coordinator
at the East Africa Tourism Platform
(EATP), dares the countries to ponder
on whether to sit back and wait for
calamity to befall like it did with
the terrorist attacks in Kenya many
years back, one of many factors that
eventuated in deferred international
travel to Kenya and exogenous factors
like negative travel advisories that
ensued; or whether to wake up and
start now.
The aftermath of the acts of terror
triggered a shift in mindset towards
a more regional approach which saw
Kenyan hotel owners redesigning
their business models to target
families and groups while the travel
companies became more ingenious in
designing tours and campaigns for the
regional market, like “Twende Kenya”.
The “Tembea Kenya” campaign in
particular was launched in 2009, after
the post-election violence of 2007 –
2008; of course this was around the
same time when the global economic
crisis hit hard in Kenya’s major source
markets like the USA. A sole focus on
international tourists was not going to
be sustainable and they had to think
fast for plan B.
Uganda which previously sat in the
11th position among the coastal
nation’s source markets, is today
Kenya’s principal source of tourists and
it is no longer unusual to find Diani
Hotels exclusively booked for Ugandan
weddings or to see Kenya Tourism
Board hosting golf events in Kampala
and Kenya based airlines initiating
daily flights to Entebbe. There may
be factors like the love for the many
beaches and extreme sports that have
helped grow this market for them, but
credit must go to the brains behind the
country’s regional tourism marketing
strategy.

There are however challenges still
hampering the actual realization of
regional integration. These factors
include the unfavourable political
will, insufficient allocation of funds to
tourism development and marketing,
fixed mindset on selling only to the
international market and the absence
of market research on what can be
done to attract citizens of another
country in the region, as well as the
high cost of transportation specifically
evinced by exorbitant rates charged on
low cost routes. And lastly the laxity by
the private sector to shift their outlook
from the ancient international source
markets to a more region-focused
business model.
Different countries in the region are at
dissimilar levels of policy development
because of the differing structures and
evolution of tourism therein. There’s
however need for the accelerated
creation and implementation of
regional marketing plans for each EAC
nation and to bring them to speed on
various matters, principally, profiling
regional travellers, establishing
preferences and interests, travel
patterns, holiday needs, price elasticity,
and socioeconomic demographics.
East Africa has not fully gained from
regional integration, but the potential
still lies limitless if all the member
states invested in research to better
understand the value of numbers,
especially at the different Tourism
Boards; a larger economic impact
would be realized.
As Carmen says, “the future of East
Africa is based on the principle that
even though our stories are singular,
as partner states and communities,
our destiny is shared and success
is in reach if we work together. Inter
and intra-regional travel is by design
an organic market accessible, but it
needs to be analyzed, understood;
strategically financed and finally fully
implemented.
Written by:
Jonathan A. Benaiah
(The Ugandan Tourist)
With Input from: Carmen Nibigira
(Former Regional Coordinator at the
East African Tourism Platform)

Jonathan A. Benaiah
The Ugandan Tourist

the future of East
Africa is based on
the principle that
even though our
stories are singular,
as partner states
and communities,
our destiny is
shared and success
is in reach if we
work together.
Inter and intraregional travel is by
design an organic
market accessible,
but it needs to
be analyzed,
understood;
strategically
financed and finally
fully implemented.
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African Tourism Administrators sign

the Declaration of Kinshasa

between economic diversification,
tourism development and biodiversity
conservation. Mr Zhu welcomed the
vision of the government of DRC to put
tourism as a priority for job creation.
A ministerial debate involving the
Ministers of Tourism of DRC Franck
Mwe di Malilia Apenela and of Niger,
Ahmet Botto, together with the
Permanent Secretary of the Ministry
of Tourism and Hospitalty Industry
of Zimbabwe, Dr. Thokozile Chitepo
and UNWTO Executive Director,
Shanzhong Zhu stressed the relevance
of institutional communications and
the potential of engaging tourism
authorities on wildlife conservation
measures.

An intense week of exchange of experiences and capacity building
linked to wildlife and biodiversity protection has taken place
in Kinshasa, the Democratic Republic of the Congo. A major
result of the regional initiative that lies under the framework of
the UNWTO/Chimelong Initiative on Wildlife Conservation and
Sustainable Tourism has been the Declaration of Kinshaha

T

he Regional Conference served
to summarize the itinerary
training workshops conducted
throughout 2017 which encouraged
local communities and tourism
stakeholders to act as champions
of biodiversity conservation and
environmental protection. As a result,
more than 120 people were trained last
year from Niger, Gabon, Benin, Guinea
and Democratic Republic of the Congo
on how to design and implement local
initiatives on tourism and wildlife in
their respective countries, which they
showcased during the conference.
Opening the Conference, which
welcomed more than 100 participants
from the five countries in addition to
Zimbabwe, the Minister of Tourism
of the Democratic Republic of the
Congo, Franck Mwe di Malila Apenela
underscored “the vital importance of
the link between tourism development
and biodiversity conservation” and
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that “it is not a coincidence that
the upcoming UNWTO Agenda for
Africa encapsulates it as one of its
key priorities”. Mr. Shanzhong Zhu,
UNWTO Executive Director, said
“the results presented during the
conference will provide opportunities
to generate economic benefits while
stimulating protection and appropriate
management of biodiversity in
harmony with the sustainable
development of tourism”.
The opening ceremony was followed
by a keynote speech by Seamus
Kearney, journalist and producer,
who emphasized the potential to
involve the media in sustainable
tourism-based initiatives and the need
to communicate with honesty and
transparency.
On the occasion, Mr. Shanzhong
Zhu, UNWTO Executive Director met
with the DRC Prime Minister H.E.
Bruno Tshibala, to discuss the links

Involving local communities,
developing educational programmes
on sustainable tourism and increasing
awareness on biodiversity and wildlife
were some of the themes underlined in
the debate.
“The achievements of the International
Year of Sustainable Tourism for
Development that we celebrated
in 2017, the Lusaka Declaration on
Sustainable Tourism and Community
Engagement in Africa and the First
African Charter on Sustainable and
Responsible Tourism adopted by the
COP22 constitute the best framework
to advance the tourism sector towards
more sustainable practices” said Mr
Zhu.
As stated in the Declaration, the
undersigning countries commit to
“reinforce the role of Sustainable
Tourism as a lever for local
development and support for the
conservation and preservation of the
environment” and “to become involved
in strengthening the conservation
of biodiversity, raise awareness and
fight against various forms of overexploitation of resources including
poaching and reducing the carbon
footprint of tourism-related activities”.
Strategic Communications is at the
core of wildlife preservation
Alongside the Regional Conference,

delegates participated in a training
workshop on communications and
media relations in the framework of
the UNWTO/Chimelong Programme.
Under the topic of communicating the
link between wildlife and sustainable
tourism, delegates analyzed the
potential of wildlife in the promotion of
their destinations and revised strategic
communications methodologies and
practices that can facilitate their work.

Both the workshop on Communications
and Media Relations as well as the
Regional Conference took place
within the framework of the UNWTO/
Chimelong Initiative on Wildlife
Conservation and Sustainable
Tourism. This initiative, which is
being implemented between 2017
and 2019, addresses the potential of

The workshop included an
exhaustive revision of theoretical
and practical approaches to strategic
communications as well as of the
different modalities of media relations.
The creation of innovative products
to attract the interest of journalists,
building trust-based relations with the
media communities and empowering
outlets as advocates of wildlife
protection and sustainable tourism
were part of the training. Through
working groups, participants had the
opportunity to build communications
strategies for their touristic products,
like the parks of Zongo and Malebo in
DRC.

sustainable tourism as key driver of
wildlife protection and conservation
in Africa and in Asia. The Programme
integrates capacity building of tourism
administrations, media engagement
on these themes including a Media
Award and talent development through
fellowship programmes, among other
actions.

Delegates at the UNWTO/Chimelong Initiative Conference in Kinshasa - DR Congo
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UNWTO and UN Environment join
forces to empower media ...as
environment and wildlife defenders
Twenty (20) journalists representing international media outlets
have participated in a workshop organized in Nairobi (Kenya)
by UN Environment on biodiversity, environmental defenders,
environmental right and sustainable tourism in cooperation with
the World Tourism Organization (UNWTO). The initiative is part
of the Environmental Rights Initiative recently launched by UN
Environment and is aligned with the UNWTO/Chimelong Initiative
on Wildlife and Sustainable Tourism. Both programmes consider
journalists as key partners in this global cause.

I

nforming the public in a transparent,
accurate and impartial manner is
part of most curricula at Schools of
Journalism. Additionally, the media
is often referred to as a watchdog of
policy making and as a representative
of the general public that gives a voice
to the non-heard. These were some of
the themes addressed at the workshop
which was designed to enable the
media to report more comprehensively
on environment and wildlife-related
topics.
The meeting commenced with the
intervention of Dr. Luthando Dziba,
Co-Chair of the African assessment
at IPBES, who underlined the great
richness of Africa’s biodiversity and
its importance to supporting a variety
of essential ecosystem services,
as well as its wealth of indigenous
and local knowledge. However, Dr.

Dziba informed the journalists that
“approximately 500.000 square km of
African land - corresponding to 3% of
the territory - is already degraded by
erosion and biodiversity loss.”
“Africa has alternatives,” he said.
Measures have been taken to protect
biodiversity by African Governments
including the expansion of protected
areas, restoration of ecosystems
and control of invasive alien species.
However, “there is an urgent need
to improve the understanding of
the value of Africa’s biodiversity for
human well-being and socio-economic
development,” he said.
“The impact of the work of the media
is more than remarkable in our current
societies. They do not solely inform
the general public. They also educate,
increase awareness, provide a unique
platform to communities that are

not normally present in the public
discourse and they point out problems
and irregularities that can be ignored,”
explained Rut Gomez Sobrino,
facilitator of the media training and
Media Development Officer at UNWTO.
“As a consequence, the potential of
the inclusion of journalists as major
partners of the cause of environmental
and wildlife protection cannot be
overstressed” - she said.
“Media has a tremendous
responsibility to cover current issues
of global interest but also an immense
opportunity to report on the topic of
environmental protection and wildlife
in an innovative manner as this is a
cross-cutting theme, with multiple
angles and audiences,” she said.

Africa World Airlines adds Freetown to
its growing destinations

I

n keeping up with their quest to
spread their tentacles to more
destinations within West Africa,
Africa World Airlines has extended
its flight operations to Freetown, the
capital of Sierra Leone.
The inaugural flight was on Monday,
May 21, 2018 with 50 passengers
aboard the Embraer ERJ-145 LR carrier
on the little over two hours journey.
The Freetown route brings to four,
the number of routes currently being
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serviced by the airline beyond Ghana
where it is currently, the country’s sole
domestic carrier.
AWA plans to fly to Abidjan, Dakar and
Banjul in the coming months to further
boost their expansion drive within the
region. The airline flies daily from Accra
to Lagos and Abuja in Nigeria, three
times weekly to Monrovia with the
Freetown flight also scheduled to be
three times a week.

Group and FRHI, the owner of
London’s Savoy and New York’s
Plaza Hotels.
Earlier this month, Bazin told the
AccorHotels annual shareholder
meeting that the company would
continue to focus on smaller, bolton deals in coming years.

Bazin, who took over in August 2013,
has been cutting costs and expanding
in China and the luxury hotels market,
and has also made AccorHotels invest
in new areas of businesses such as
concierge services.
CREDIT: REUTERS.

Rwanda honoured with the WTTC’s
first Global Leadership Award

Accor Hotels
agrees to buy
Movenpick
Hotels for
$567 million
AccorHotels has agreed to
buy rival Movenpick Hotels &
Resorts for 560 million Swiss
francs ($567 million), in a deal
which Accor said would boost
its earnings and mark the
latest example of the French
group’s ambitious takeover
strategy

F

ounded in 1973 in Switzerland,
Movenpick Hotels & Resorts
operates in 27 countries with 84
hotels, and has a strong presence in
Europe and the Middle East.
AccorHotels said the deal would add
to group earnings from the first year
onwards when the acquisitions are
completed, which AccorHotels said
should take place in the second half of
2018.
“With the acquisition of Mövenpick,
we are consolidating our leadership in
the European market and are further
accelerating our growth in emerging
markets, in particular in the Middle
East, Africa and Asia-Pacific,” said
AccorHotels Chairman and Chief
Executive Sebastien Bazin.
The Movenpick Hotels takeover follows
other deals in previous years which
have seen AccorHotels buying Mantra

The East African country of Rwanda has been awarded the
World Travel and Tourism Council’s( WTTC) First Global
Leadership Award. The Award was presented to Dr. Edouard
Ngirente, Right Honourable Prime Minister of Rwanda at the
Gala Dinner of the 2018 WTTC Global Summit in Buenos Aires,
Argentina.

T

in environmental responsibility.
Its economy is robust, helped by
a focus on sustainable travel and
tourism.

Announcing the award at the Gala
Dinner in Buenos Aires, Gloria
Guevara WTTC President & CEO
said, “Much of the world has heard
about Rwanda, but mostly about
its troubled history. In 1994, it was
the setting for one of the worst
genocides in our lifetime. But since
then the country has gone from
bordering on a failed state and a
real-world cemetery to one of the
most remarkably transformed
countries in Africa, if not the world.

Rwanda now welcomes a million
tourists a year. Travel & Tourism
represents 13% of the country’s
GDP and 11% of employment.
And sustainability is at the heart
of tourism growth. Initiatives to
protect the country’s unique Gorilla
population, while generating
significant income from the
visitors they attract, as well as the
establishment of national parks to
protect the environment ensure
tourism growth benefits not just
the natural environment but the
communities who live and work
there.

Rebuilt on a strong foundation of
reconciliation, and powered by the
determination to succeed, Rwanda
is now a leader in education and

It is an honour to present our first
Global Leadership Award to such
an inspiring and transformative
country.”

he WTTC Global Leadership
Award will be an annual
award which recognizes
countries which have not only
prioritized Travel & Tourism but
have put sustainability at the heart
of the sector’s development.
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WTTC Members join fight against illegal
wildlife trade

The World Travel & Tourism Council (WTTC) has launched a new
initiative for the Travel & Tourism sector to join the global fight
against illegal wildlife trade. The ‘Buenos Aires Declaration on
Travel & Tourism and Illegal Wildlife Trade’ sets out specific
actions that the sector can take to address this challenge.

S

peaking at WTTC’s Global
Summit in Buenos Aires,
Argentina, Gloria Guevara, WTTC
President & CEO said “WTTC is proud
to be undertaking this new initiative
which aims to ensure that our sector
is fully engaged in the fight against
illegal wildlife trade. This challenge
has been identified by our Members
as a priority for our sector. Wildlife
tourism is a significant generator of
income for communities around the
world, particularly in least developed
countries (LDCs) and the illegal
wildlife trade puts at risk not only the
biodiversity of our world, but also the
livelihoods of these communities. The
Buenos Aires Declaration provides a
framework for the Travel & Tourism
sector to co-ordinate and consolidate
actions to address it.”
The Declaration consists of four
pillars; these are the Expression and
demonstration of agreement to tackle
the illegal wildlife trade, Promotion of
responsible wildlife-based tourism,
Awareness raising among customers,
staff and trade networks and Engaging
with local communities and investing
locally
Specific activities within the pillars
include selling only wildlife products
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that are legal and sustainably sourced,
and that meet The Convention on
International Trade in Endangered
Species of Wild Fauna and Flora
(CITES) requirements; promoting only
responsible wildlife-based tourism;
training staff to detect, identify and
report suspected illegal trade in
wildlife; and educating consumers as
to how they can tackle the problem,
including by not buying illegal or
unsustainably sourced wildlife
products.
Fundamental to the declaration is
the role Travel & Tourism can play in
providing sustainable livelihoods for
those who live and work alongside
endangered flora and fauna, and at risk
of being illegally traded. These include
promoting the benefits of wild-life
tourism and ensuring that wildlifebased tourism positively impacts its
local communities, while identifying
and encouraging opportunities for
investment in local infrastructure,
human capital and community
development.
John Scanlon, Special Envoy for
African Parks and former Secretary
General of the International
Convention in Trade in Endangered

Species (CITES) said: “It is fantastic
to see the Travel & Tourism sector join
the global fight against illegal wildlife
trade. In many places where poaching
takes place for illegal trade, Travel &
Tourism is one of the few economic
opportunities available. Maximising the
opportunities for local communities
and ensuring that they benefit from
wildlife-based tourism, is one of the
best ways to stem the flow of illegal
trade at its source. On the demand
side, with its huge global reach and
growing consumer base, Travel &
Tourism has a big responsibility
to help raise awareness among its
customers about wildlife trade and the
devastating impacts of illegal wildlife
trade.”
Signatories to the Declaration at its
launch include: WTTC, Abercrombie
& Kent, AIG, American Express, Amex
GBT, Best Day Travel Group, BTG,
Ctrip, Dallas Fort Worth Airport,
DUFRY, Emaar Hospitality, Emirates,
Europamundo, Eurotur, Exo Travel,
Google, Grupo Security, Hilton, Hogg
Robinson, Hyatt, IC Bellagio, Intrepid,
JLL, Journey Mexico, JTB, Mandarin
Oriental, Marriott, Mystic Invest,
National Geographic, Rajah Travel
Corporation, RCCL, Silversea Cruises,
Swain Destinations, Tauck Inc, Thomas
Cook, Travel Corporation, TripAdvisor,
TUI, Value Retail, Virtuoso, V&A
Waterfront, City Sightseeing, Airbnb,
Grupo Puntacana, Amadeus.

Kenya Tourism
Federation kick
against KTB’s
Int’l Exhibition
withdrawal
The Kenya Tourism Federation
has kicked against the Kenya
Tourism Board (KTB)’s decision
to pull out of travel shows.

K

TB had earlier indicated that it
will scale down participation in
tourism fairs across the world,
saying the shows were not adding
value to its growth strategy.
The Board said it intends limiting its
appearance at the marketing fairs,
emphasizing that it would apart from
the ITB show attend a couple more
(but) not the World Travel Market of
London.
Spokesman for Kenya’s Tourism
Ministry, Mulei Muia who made
this assertion said scrutiny of past
appearances had shown that Kenya
was not getting value for money and
would only participate in ITB Berlin, the
largest tourism show which happens in
March.
However a statement signed
by President of the Federation,
Mohammed Hersi said a boycott of
travel shows was not the best strategy,
saying the move will negatively affect
the Board.
Making a case on the need for the
Board to maintain attendance, Mr.
Hersi said : “I am afraid pulling out of
these fairs will negatively affect our
destination while the competitors are
rubbing their hands with glee.”

Emirates extends marketing
agreement with Seychelles
Tourism Board
Emirates Airline extended its global marketing agreement with
the Seychelles Tourism Board (STB) on the sidelines of the
recently held Arabian Travel Market which took place in Dubai.

T

he Memorandum of
Understanding was signed
by Orhan Abbas, Emirates’
senior vice president of commercial
operations for Africa, and STB’s chief
executive, Sherin Francis.
At the signing ceremony, Abbas said
that Seychelles is a very important
destination for Emirates and that the
airline “will develop a series of joint
activities together with the Seychelles
Tourism Board aiming to increase
the visibility of the destination with
our clients and we are confident that
positive results will be seen in the
short term.”
The Emirates senior vice president
said the airline’s success on this route
“is the result of relentless efforts by
Emirates and the Seychelles Tourism
Board and we truly believe that this
partnership is beneficial to both
parties.”
A new record of almost 350,000
visitors to Seychelles was set in 2017.
More than 28,000 visitors came from
the United Arab Emirates.
On her side, the STB chief executive
said, “STB recognises the pivotal role

Mohammed Hersi
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the Emirates Airline has played in
developing the Seychelles tourism
industry over the past decade.
Through the signing of the MOU, the
destination is again reiterating its
commitment and support toward the
airline to ensure it keeps on serving
the destination.”
Through the agreement marketing
activities such as attendance of
tourism trade shows and fairs,
trade familiarisation trips, product
presentations and workshops among
others will be undertaken jointly by
Emirates and the Tourism Board.
Emirates started operations to the
Seychelles in 2005 and currently
connects the island nation in the
western Indian Ocean twice daily to
Dubai and onwards to over 150 other
destinations in the Middle East, Asia,
Australasia, the Americas and Europe
with multiple daily connections.
Credit: Seychelles News Agency

BE PART OF THE SAA EXPERIENCE ACCRA -WASHINGTON NON STOP
Business Class Experience
Business Class on the new A330s is set to make customers
between Accra and Washington feel at home in their very own
‘living space’. Seating in Business Class cabins is in a staggered
1-2-1 configuration, offering all customers a forward facing,
lie-flat seat, increased privacy and direct access to the aisle. To
give customers the best possible viewing experience, each seat
is fitted with its own high-tech, 15” easy-to-use touchscreen.
There is space for personal tablets to rest in the back of
the seat and we have introduced an app where customers
can download additional entertainment before their flight.
Customers can of course continue to expect restaurant-quality
a-la-carte dining, served with award-winning South African
wines.
Economy Class Experience

E

conomy Class on the A330-300
is fitted with newly-designed
seats with personal space
and generous legroom for travelling
comfort. Each seat is fitted with
a 10.1” high-resolution screen,
individual USB charging ports,

The new A330 -300 operating on
the Accra –Washington DC route
is SAA’s commitment to improve
every journey and go to unchartered
territories.
Flying Direct Non- Stop between
Accra and Washington DC at the most
convenient time scheduleis just one
more way that South Airways brings
the world to Africa and take Africa to
the world.

and access to shared PC power
points, so customers can enjoy the
latest movies and TV shows, ondemand. Seating in the Economy
cabin remains in the popular 2-4-2
configuration, continuing to ensure
that customers are only ever one seat
away from the aisle.
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Arabian Travel Market
The 25th Arabian Travel Market (ATM) held in Dubai,
UAE, recorded impressive numbers at the trade
exhibition.

A

sked about Africa’s participation in the predominantly
Gulf Cooperation Council, (GCC) and the Middle East and
North Africa (MENA) regions, the Senior Director for Reed
Exhibitions, Simon Press said Africa’s authentic tourism products
has generated tremendous interests from the Arabian and global
source markets.
The six African countries that participated included Uganda,
Rwanda, South Africa, Tanzania, Seychelles and Mauritius. Dozens
other African countries also participated as trade visitors and
buyers at the exhibition.
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Travel & Hospitality
Trade Blitz
Mark Wernich appointed
GM of Taj Cape Town

T

aj Hotels Palaces Resorts Safaris
has announced the appointment
of Mark Wernich as general
manager of its luxurious South African
property, Taj Cape Town. All Taj hotels
are famed for their unique architecture,
exquisite locations as well as their
unwavering ‘Tajness’ – a combination
of personally curated luxury and service
that sets Taj hotels apart from all others.
Puneet Chhatwal, CEO of Taj Hotels
Palaces Resorts Safaris, says Wernich
offers the perfect blend of business
acumen and exceptional leadership
skills. “We are confident he is the right
person to take Taj Cape Town forward
and are excited to see how he evolves
its already strong offering. His depth
of experience, honed over a stellar
career spanning 25 years, will bring
immeasurable value to our special Cape
Town hotel.”

Marriott International Opens
2nd property in West Africa with
Sheraton Bamako Hotel in Mali

M

arriott International has
announced the opening of
Sheraton Bamako Hotel marking
its entry into Mali, in West Africa. This
milestone further solidifies Marriott
International’s portfolio across West
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Africa, and promises to revolutionize
the hospitality landscape in the country
through Sheraton’s distinct product
offering coupled with its commitment to
go above and beyond for its guests.

Sarova Stanley’s Thorn Tree
Cafe launches new menu

T

he Thorn Tree Restaurant at
Sarova Stanley is eyeing a piece of
the growing urbanite middle class
interested in experiencing great culinary
adventures, with the revamp of its menu
that embodies a smart eclectic cuisine,
creatively designed and presented
plates using pleasing colour effects
and at the same time offering balanced
meals. Sarova Hotels Managing Director
Jimi Kariuki says the revamped menu
exemplifies the restaurant’s passion in
food and beverage, which is an important
aspect of guest experience at all the
Sarova properties.

Yvonne Manzi Makolo
appointed as Rwandair CEO

T

he Rwandan government has
appointed Ms. Yvonne Manzi
Makolo as the company’s new
Chief Executive Officer. She takes over
at the helm of the airline alongside a
growing number of professional women
from the ‘Land of a Thousand Hills‘
who hold similar leadership positions,
the latest such appointment being that
of Michaella Rugwizangoga as CEO of
Volkswagen Rwanda. Her substantive
appointment brings to an end the interim
situation over the past year when Col.
Chance Ndagano was brought in as
Acting CEO following the departure of
John Mirenge.

Royal Air Maroc set for flights
to 5 East African cities

M

oroccan national carrier,
Royal Air Maroc (RAM), has
announced plans to launch
flights to five other East African
cities only two years after it began
its Casablanca-Nairobi operations.
Country manager Othman Baba
said the move, inspired by Nairobi
experience, is part of RAM’s efforts to
claw back a share of the intra-African
aviation transport, which is currently
controlled by foreign interests.

Ethiopian Airlines to purchase
10 new aircrafts

A

frica’s fast growing carrier,
Ethiopian Airlines, has signed
a purchase agreement with
Bombardier for 10 new Q400 aircrafts.
Bombardier Commercial Aircraft
said on April 27 that the value of the
transaction is worth US$332 million.“The
Bombardier turboprops continue to
deliver unmatched performance to our
operators, and we are proud that the

flag carrier of Ethiopia is once again
recognizing its tremendous value by
increasing its fleet of Q400 aircraft,” said
Fred Cromer, President, and Bombardier
Commercial Aircraft.

Kenya: Tourism sector
finished strong in 2017
despite poll jitters

when travelling with Air Seychelles to
promote their properties at international
consumer and trade shows. The
agreement was signed by Remco Althuis,
CEO of Air Seychelles, and Sybille Cardon,
Chairperson of the SHTA, at the airline’s
VIP Lounge in Seychelles International
Airport, with senior airline management
and the association’s board members in
attendance.

Zimbabwe's Tourism Minister
Courts Diaspora Investments
into Tourism

T

he tourism sector showed
resilience in 2017 despite a
prolonged electioneering period
and travel advisories issued by some
countries to rake in Sh119.9 billion
compared to Sh99.7 billion in 2016.
According to the 2018 Economic Survey
by Kenya National Bureau of Statistics,
international arrivals increased by 8.1
percent to reach 1.4 million in 2017 from
1.3 million the previous year. The survey
attributed the improved performance
to enhanced security and aggressive
promotion in both domestic and
international markets.

Seychelles Hospitality and Tourism
Association signs cooperation deal
with AirSeychelles

A

ir Seychelles and the Seychelles

Hospitality and Tourism
Association (SHTA) have signed
an agreement aimed at supporting the
promotion of hotels and guesthouses
in Seychelles.As part of the deal,
members of the SHTA will be able to
take advantage of special-priced airfares

Z

imbabwe’s Tourism Minister
Priscah Mupfumira is courting
citizens of the country living
abroad to come back home and invest
in the economy especially within the
tourism sector. Following the inception
of the new government, the country is
taking steps to open up its economic
space for much needed investments
to propel growth which is aimed at
bettering the living conditions and
employment for Zimbabweans.
Speaking at a re-engagement tour
aimed at attracting Diasporas to invest
in Zimbabwe’s tourism sector in the
UK, the Minister further indicated that
Zimbabwe’s government will commit
itself to offering investment incentives
such as duty exemptions and rebates on
capital goods for tourism development
zones as well as the provision of tourism
fund.

Ahmed Yousef steps up to lead
Egyptian Tourism Promotion Board

T

he Egyptian Tourism Promotion
Board has a new chairman, with
Rania Al-Mashat, Egypt’s minister of
tourism, appointing Ahmed Yousef to lead
the organization. Yousef has previously
worked for various multi-national
companies including Sony Electronics,
ExxonMobil and global biotech company
Syngenta, working on marketing and
brand strategies at each.

Air Namibia returns to
Ghana with Windhoek Lagos - Accra route

A

ir Namibia has announced that in
line with their strategic plan we
will add Lagos and Accra to our
route network effective 25 March 2018.
This fits in with growing the business and
increasing our footprint on the African
Continent

Ghana Women in Tourism
Summit 2018

T

he Ghana Tourism Authority will
host the first ever Ghana Women
in Tourism Summit in Accra on
21st June, 2018. The initiative is to bring
women together under one umbrella
to discuss issues affecting the tourism
and travel sector and also recognize the
contribution of those blazing the trail
in the industry. The initiative is to bring
women together under one umbrella
to discuss issues affecting the tourism
and travel sector and also recognize the
contribution of those blazing the trail in
the industry.
The event will assemble a tall list of
women in Ghana and across Africa
who are blazing the trail in tourism to
deliberate on issues affecting the sector,
while recognizing their contribution to
the growth of the industry.

Zanzibar Gears Up for
Major Tourism Show

L

ooking to promote the Zanzibar
tourism sector, the Ministry
of Information, Tourism and
Antiquities has come up with the
‘Zanzibar Tourism Show’ that will be held
for the first time in October, this year. The
Minister, Mr Mahmoud Thabit Kombo,
said the inaugural event would take place
at the former House of Representatives
from October 17 to 20.
“The Zanzibar Tourism Show will be the
first of its kind in the region and across
the region and is seeking to promote and
market Zanzibar’s tourist attractions,”
Mr Kombo told the ‘Daily News’ recently.
According to the him, preparations
were well underway for the show, to be
inaugurated by Zanzibar President, Dr. Ali
Mohamed Shein.
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For accomodation, safari, conferences, workshops, retreats and more
Please contact us at: (+233) 240 111 503 / (504) / (511)

info@zainalodge.com | reservations@zainalodge.com

www.zainalodge.com

ZainaLodge

Air France-KLM CEO quit
after staff reject pay deal

A

ir France-KLM CEO Jean-Marc
Janaillac has resigned after staff
rejected a pay deal, plunging
the airline into turmoil amid a wave of
strikes at its French brand that has cost
the company 300 million euros ($359
million).
In the job for less than two years,
Janaillac had been battling to cut
costs at the French national carrier to
keep up with competition from Gulf
carriers and low-cost airlines. But he ran
into the same union resistance as his
predecessor, raising questions over the
airline’s capacity to reform. Janaillac
stepped down in the days ahead after
more than half of the staff at Air France
who cast a ballot voted against the offer
of a 7 percent increase over four years.
“This is an enormous mess that will
only put a smile on the faces of our
competitors,” Janaillac told a news
conference

FACTS ABOUT AFRICA
1. Africa is the second-largest continent
in the world both in size and population.
As of 2009, about 14.7 percent of the
world’s population resides in Africa.
2. Africa is home to over 1 billion people
who speak over 1,500 different
languages. One in every four of the
world’s language are spoken only in
Africa.
3. Africa’s total size is roughly 11.7
square miles, representing about a
fifth of the earth’s total landmass.
This makes it larger than India, China,
Mexica, and USA’s and a huge chunk of
Europe combined.
4. During the early Mesozoic Era,
Africa was attached to all the other
continents to form one gigantic
continental landmass called Pangea.
Pangea later broke apart to form the
world’s continents as we know them
today.
5. Despite Africa being the secondlargest continent in the world, it has
the shortest coastline. This is due to the

many bays and edges that extend out of
the coastline.
6. World civilization began in Africa.
The Pharaonic civilization of
ancient Egypt is the oldest literate
civilization. According to historical
records, the Egyptian state dates back to
about 3300 B.C.
7. Islam is the dominant religion in
Africa. Christianity is the second.
Arabic is also the most widely-spoken
language in Africa.
8. About 38% of all Christians are
projected to be living in Sub-Saharan
Africa (SSA) by 2050.
9. Africa is the most centrally located
continent in the world. Both the prime
meridian (0 degrees longitude), and the
equator (0 degrees latitude) cut across it.
10. Africa’s largest country is Sudan. It
has a total area of 967,940 square
miles (2.5 million km2). The smallest
country on the continent is The
Seychelles, which is an island nation
covering just 453 km2 (175 miles2).

UNWTO’s Executive Council supports
the priorities of the Secretary-General

seamless travel; and social, cultural and
environmental sustainability.

The city of San Sebastian, Spain hosted the 108th meeting of the
Executive Council of the World Tourism Organization (UNWTO)
from 23-25 May. During the meeting, Secretary-General Zurab
Pololikashvili obtained the support of this key governing body for
the priorities that will set up the work of the organization for the
coming years. Likewise, the Council supported the new structure
of the UNWTO, its renewed institutional image and the designated
management team for the implementation of the agreed programme
of work.

U

nder Secretary-General
Pololikashvili, who took office
in January 2018, UNWTO will
focus on five pillars for the period

2018-2019: innovation and the
digital transformation; investments
and entrepreneurship; education
and employment; safe, secure and

In order to address new tourism
challenges and trends and improve
the business environment for the
sector, the Organization will pay special
attention to scaling up innovation and
digitalization in the sector. This will
lead to the creation of new job and
business opportunities, an increase of
investments in tourism, and enhanced
competitiveness and sustainability for
the sector.
The Secretary-General also presented
the Organization’s new leadership
structure, put in place to increase
efficiency in achieving UNWTO’s goals
of adding value to members, increasing
membership and serving the tourism
sector as a whole.
“This is a time of renewal for our
organization. Listening closely to the
opinions and needs of all our members
and partners is key”, Pololikashvili
stated during the opening ceremony.
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Nigeria’s Ogun State host Maiden
African Drum Festival
The maiden African Drum Festival has taken place in Abeokuta
in the Ogun State of Nigeria.

O

gun State Governor, Senator
Ibikunle Amosun said he
was glad that the state was
able to use drum as a veritable tool
and catalyst for the socio-economic
development of the state. He
disclosed that the state government
would continue to call on more
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countries, states and private troupes
to participate in the subsequent
editions, adding that the state
would continue to give room for
improvement.
Ten countries participated at the
maiden African drum festival.

UGBS Holds 5th Destination Legon
Tourism Marketing Exhibition
Students of the University of Ghana Business School (UGBS)
participated in the 5th annual Tourism Marketing event known
as ‘Destination Legon’. Partaken by level 400, MBA and MPhil
students offering Tourism Marketing at the Department of
Marketing and Entrepreneurship, this year’s event took place
on the 27th April, 2018 at the Executive Hall and the Executive
Square. Presentations for the event dubbed ‘Ghana beyond Aid:
Enhancing the Digital Space for Tourism and Growth.’ were held
at the Executive Hall whilst the exhibitions took place at the
Executive Square.

T

he purpose speech delivered by
Dr. Raphael Odoom highlighted
the rationale behind the
event as an active effort to enhance
students’ understanding of marketing
a destination. Dr. Kobby Mensah,
who delivered the welcome address
commended the organising and
student body for the incorporation of
practical knowledge into classroom
work to equip students with practical
preparation in Tourism Marketing.
The panel of judges for the event were
Yvonne Eyeson; Sales and Marketing
Manager of Fiesta Royale Hotel,
Mr. Yaw Odame Gyau; Lecturer at
Ghana Institute of Journalism (GIJ),
Mr. Gilbert Abeiku Aggrey popularly
known as Abeiku Santana; a media
personnel and Tourism ambassador,
Akua Poku Koli, Agbeko Lotsu and Mr.
Kojo Bentum-Williams.

The judges encouraged students to
take the opportunity provided them
seriously and commit themselves in
turning their initiatives from mere
academic presentations to business
opportunities to create jobs for
themselves and others.
As part of the exhibition exercise,
students were required to display their
chosen destinations within Ghana
with the aid of pictures, videos and
other relics to demonstrate which site
is the “hotspot” for potential tourists.
This year’s challenge was won by the
group Hidden Eden

Accra in 3D, Amazing Ada, Hidden
Eden, Nzema ye f3, Old Ghana Empire,
Rendezvous, Sun Up to Sun Down,
Taadi Wongye, Team 360 and The East
Experience were the ten competing
teams given the task to unearth and
market various tourist destinations in
Ghana with appealing messages and
demonstrations to potential tourists.
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KiliFair Travel Exhibition

1-3, June 2018
Karibu /Kilifair is a travel exhibition
held in Tanzania

Nyami Nyami Fetsival @ Kariba,

Zimbabwe ,on 10-12 August, organized
by ZTA

Harare Agricultural Show @

Harare, 27 August-1 September by
Zimbabwe Agriculture Society

Gwanda Gospel Festival @ Gwanda,
Zimbabwe, August , Big Time Strategic
Group

Swangz All star Concert @ Cricket
Funky & Fresh Jam at

Labadi Beach Hotel, Accra-Ghana
Friday, 27th July 2018 9pm-3:00am
FunkynFresh is a quarterly dance
party organized by Labadi Beach
Hotel in partnership with Citi FM

#GhanaCarnival is a two days

carnival and music jamboree held in
the capital Accra from 1-3, July 2018.
Organized by the Ministry of Tourism,
Arts & Culture

Oval Kampala, Uganda on
Aug, 31,2018

Nyege Nyege International Music
Festival @ Nile Discovery Beach Jinja,
Uganda on Sept, 2018

Uganda Hotel and Restaurant
Expo @ Hotels Africans Kampala,
Uganda on Sep, 06 ,2018

This is Africa Fest 2018 @ Choices
Pub and Restaurant , Nairobi on 2-3 June
2018
LECRAE - All Things Work
Together World Tour 2018

#MadarakaDay Bash @ Sarova
whitesands, Mombasa
June 1

# AFZ Charity Musical Concert @
Harare, Zimbabwe, 18 June

Tanganda Half Marathon @
Mutare, Zimbabwe 24 June

Econet Victoria Falls Marathon @
Victoria, Zimbabwe on July 1

Kenyatta International Convention
Centre (KICC) Nairobi, Kenya. On 7th
June 2018 Lecrae’s 8th studio album,
All Things Work Together is a purposedriven effort of profound introspection
and cunning social critique.

KCB Karen Masters

Karen Country Club , Kenya
on 19-22 July 2018
Capital to Coast Charity Cycle I – 2018
@ Mombasa County Stadium 23- 31
July 2018. This is the annual Capital
to Coast Charity Cycle, an adventure
that at its core is the origin of Baiskeli
Adventures.

What’up

?
a
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r
f
A
Welcome to a fun night out filled with
dancing, connecting and networking!
Be part of the experience as you
dance to the best of Salsa, Bachata,
Kizomba, Semba, cha cha cha
and merengue.
Food & Hotel Kenya Expo 2018 @ Sarit
Centre, Nairobi on June 22, 2018

Climb Out Of The Darkness @
Mount Longonot on 23 June 2018
Climb Out of the Darkness®, the world’s
largest event raising awareness of
pregnancy and postpartum mental
health disorders, will hold a regional
Climb in (Mt. Longonot) on June 23.
Sarafina The Musical

Kenya National Theatre , Nairobi on July
13-22 Come enjoy the Sarafina musical
with Helen Mtawali joiig the cast.

Toss Brads Fashion Show @ Michael
Joseph Centre , Nairobi on July 14,
2018 . Toss Brads Fashion Show is
ready to give you the best of 2018 new
collections, with exclusively super
models strutting the runway and
awesome designers on board.
15 Designers showcasing in 1(one)
fashion Show..

Diani Beach Touch Rugby 2018

Forty Thieves Beach Bar & Bistro on
June 27-29 2018 . Whether you’re 18
or 58, the Diani Beach Touch Rugby
tournament is open to all; 3 day
tournament, starting Friday evening
under flood light and the final games
on Sunday afternoon.

Northam/Limpopo

OppiKoppi is the biggest multiple day
music festival held in the Limpopo
Province of South Africa, near the
mining town of Northam.
9-11 August 2018

Lake July DJ Festival @ Lake
Chivero, Zimbabwe on 27-29 July,
Organized by ECRAG Group

Soweto International
Jazz Festival

Nairobi Afro Latin Social @ The
Tree House, Nairobi on June 16
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Soweto International Jazz Festival is
the first international music and arts
festival dedicated to the historic region

of Johannesburg, South Africa. June
16-19, 2018. The festival was inspired
by, and dedicated to, a place that is
revered for its history, beautiful people,
creative and artistic passion.
The multi-genres, international artist
line-up will include Grammy Award
winning stars such as Third World,
Bob James, Deborah Cox, Spyro Gyra,
Neville Brothers, South African Jazz/
R&B star, Ernie Smith and for his first
ever performance in South Africa,
the legendary Charlie Wilson. The
four-day celebration is also a tribute to
Hugh Maskela and Nelson Mandela’s
100th birthday.

of African descent in the Diaspora.
Emancipation was originally celebrated
in the Caribbean to commemorate the
final abolition of Chatel Slavery in the
British colonies on 1st August 1834.
Ghana became the first African nation
to join in the celebration in 1998 to reaffirm its status as the Gateway to the
African Homeland of Diasporans. Events
for this year’s celebration in Ghana
begin from the July 26 August 1, 2018.

SLOW FOOD & WINE
FESTIVAL

Hermanus Wine and Food Festival

@ Hermanus, Western Cape -SA
The Hermanus Wine and Food Festival
is a gateway for visitors into the award
winning wines of the Overberg. The
Overberg wine region produces some
of the most sought after wines in the
country and you are invited to browse
through the wine show, appreciate,
delight in and sense the fruit of
the vines, and discover your own
favourites. 10-11 August 2018

Feast of the Assumption of Mary

Chale Wote Street Art Festival

The Chale Wote Street Art Festival is
an alternative platform that brings art,
music, design, dance and performance
out into the streets. The communitybased festival takes place in James
Town - one of Accra’s most historic
communities and targets exchanges
between Ghana-based and
international artists creating and
appreciating art together.
The 8th edition comes off
on August 20 -26, 2018.

Satisfy your wanderlust and head
out to the country on the scenic
Route62. Explore a wealth of history
and authentic wine experiences at
the Robertson Wine Valley’s eleventh
annual Slow Food & Wine Festival.
The Slow festival takes place from 3-5
August 2018 at various wineries and
tourism establishments.

The JBay Winterfest 2018, taking
place from the 2-17 July 2018 and will
be an exciting and action-packed two
weeks for the town of Jeffreys Bay.
This year the exciting news is that the
World Surf League Women’s Tour will
be in town and surfing in the Corona
Open JBay.

@ La Digue, Island- Seychelles on
August 15 2018. The Feast of the
Assumption of Mary is dedicated to the
church of la digue and is very popular
with Seychellois from all islands who
flock to the island for the occasion.

Kwita Izina (Gorilla Naming
Ceremony) @ Musanze, Rwanda in

June . There are a bunch of different
events organised around the naming
ceremony

Rwanda Film Festival (Hillywood)
Various locations around Kigali and
some showings out of town. The
Rwanda Film Festival was founded in
2004 and has grown into one of my
favourite annual Kigali events.

Emancipation Day Celebration

Emancipation Day is an annual event in
Ghana, the Black Star of Africa and the
gateway to the Homeland of people

Durban International Film Festival
Durban/Kwazulu Natal, South Africa
on 19-29 July 2018
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Marriott International Debut in West Africa
with the opening of Accra Marriott Hotel
Marriott Hotels, part of Marriott International, has announced
its debut in West Africa, with the highly anticipated opening of
Accra Marriott Hotel. Owned by African Hospitality Limited, the
hotel is strategically located opposite the Kotoka International
Airport, making it the perfect “Gateway to West Africa”. Set
in the heart of Airport City, a burgeoning urban development,
the Accra Marriott Hotel is just a few kilometers outside of the
central business district providing easy access to major corporate
businesses, government entities and well known city landmarks.

“

We are thrilled to open the
Accra Marriott Hotel, a highly
anticipated addition to our Africa
portfolio and a significant milestone
in our journey” said Alex Kyriakidis,
President and Managing Director,
Middle East and Africa, Marriott
International. “Accra is the heartbeat
of Ghana, a dynamic city bustling with
energy. A commercial, manufacturing,
and communications center with great
shopping and excellent nightlife, it
makes an interesting travel destination
both for business and for leisure.
The Accra Marriott Hotel will add to
the city’s maturing hospitality scene,
inspiring guests with more forwardthinking experiences and aesthetically
inspiring spaces that speak to their
inventive nature.”

With 208 well-appointed rooms, 3
enticing dining venues, 800 square
meters of meeting space, a pool and
a fully equipped fitness center, Accra
Marriott Hotel offers state-of-the-art
business facilities. Contemporary
design and local touches blend
to create a distinct and vibrant
aesthetic. Amenity-filled guest rooms,
progressive
dining, cutting
edge technology,
flexible and
exemplary
meeting facilities
and a brand
new social event
experience make
every guest
stay special,
while innovative

spaces, such as The Greatroom, allow
guests to seamlessly blend work and
play. Modern and sophisticated in its
approach, providing experiences that
keep the mind balanced, sharp and
inspired, the hotel is the ideal starting
point for travelers to do their business
or discover the bustling city of Accra.
Boldly transforming itself for mobile
and global travelers, Marriott Hotels
inspires brilliance leading the industry
with innovations. At Marriott Accra
Hotel, guests can experience the
ease of mobile check in and enjoy an
elevated guest experience through
Mobile Guest Services, seamlessly
delivered with the globally renowned
Marriott Hotels service.

Ethiopian to operate Accra - Texas Direct flights
Ethiopian Airlines is to operate direct flights between Accra,
Ghana and Texas, USA, following the granting of Fifth Freedom
Rights to the Addis-Ababa-based airline, AviationGhana can
exclusively reveal.

T

he new service, when it commences,
will further improve direct
connectivity between Ghana
and the USA, and offer passengers
more travelling options into the largest
economy in the world.
It is also expected to accelerate trade
and investment between two countries
who have had good bilateral relations
for about six decades.
Texas is the second largest state in
the United States by both area and
population. It is geographically located
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in the South Central region of the North
American country.
Delta and South Africa Airways are the
two airlines that operate any form of
direct service between the Ghana and
the US.
The major industries in Texas include
petroleum and natural gas, farming,
steel, banking, and tourism.
Delta and South Africa Airways are
the two airlines that operate any form
of direct service between the Ghana

and the US. Delta operates flights
between Kotoka International Airport,
Accra and New York’s John F. Kennedy
International Airport.South African
Airways, also operate direct flights
between Accra and Dulles International
Airport, Washington, D.C.
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Explore Chicago where you will find fun Every Day of the Year –
Attractions around every corner from high-flying observatories to
Millennium Park where art and music mix.
Now flying to 7

cities in the AMERICAS.

www.ethiopianairlines.com

