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Tourism as the fastest growing sector in the world is 
moving at a pace in which its corresponding ancillary 
supply chain services needs to rapidly catch up. The 
industry in Africa is changing lives and many of the 
continent’s youth and women especially are employed 
in this sector.

With all indication of how the sector can transform 
economies if necessary and service levels are given 
the utmost priorities. The days when superstructure (s) is 
seen as the draw is fast gone and the experience of the 
destination is defining the industry and drawing trends 
of traffic to destinations. 
Over the past few decades, the tourism industry has 
shifted to service-oriented trends and it has become a 
hub of employment service in many countries 
It has even assume a higher degree with technology 
aiding in naming and shaming horrible services meted 
out to the public.

The hospitality industry uses a diverse workforce, which 
includes a variety of positions that may or may not have 
a strong educational component. A valet, cleaning 
personnel and restaurant waiters have different 
requirement than check-in clerks, concierge providers 
and managers. Yet, the entire workforce is a reflection 
of a hotel’s hospitality culture, which is why everyone 
needs to be trained from top to bottom on certain 
specific values and standards in order to impact one’s 
experience.

In spite of the growing successes of the tourism sector 
in sub Saharan Africa, the service and human resource 
capacity is the bane of the sector. Clearly most part of 
the continent lack vocational training institutions which 
adequately prepare the workforce to meet expectations 
of guests. 
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There has been a few training institutions like the Kenya 
Utali college which has produced and exported some 
of the finest hospitality managers to other parts of the 
continent. Even for Kenya, they admit there is a gap 
to be filled with the growing number of hotels beds, 
conferences and general surge in the travel industry. 
The Kenyan Government is at an advance stage in 
building another hospitality school in Kenya’s coast of 
Mombasa.

The United Nations World Tourism Organization 
(UNWTO) through its training institution Themis 
Foundation every year supports member states with 
opportunities to help train administrators of national 
tourism boards.  And recently, the Secretary General 
promised Africa to help rollout education training for the 
continent and has already engaged the government of 
Ivory Coast, Kenya, Ghana among others to help them 
shape their hospitality schools.

The deficit of service on the continent’s service industry 
needs to be addressed, a situation which could play 
a major role in service delivery in Africa’s hospitality 
industry. 
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From Eastern, Southern to West Africa the problem is 
apparent and needs to be fixed to provide the defining 
moments for the continent’s acceptance in world 
tourism.

Calls for investments in the area of capacity building or 
training of manpower in the tourism supply chain was 
given much emphasis by panelists during the Africa 
Hotel Investment Forum. It was agreed that investors 
should also make it part of their plans to build human 
capacity when they commit to huge infrastructural 
investments in Africa. 

Minister Balala revealed that Kenya’s national 
government would put another state of the art hospitality 
school in the coast of Mombasa to help improve service 
delivery in the space.

In the light of the above, VoyagesAfriq is calling on 
investors to embrace and make building human capital 
part of their plans if they are to grow and impact on 
tourism in Africa positively.
The tourism industry should develop training programs 
with its long-term business objectives. Hoteliers and 
investors should be reminded that we are in the era 
of globalization where competitiveness is urgently 
required and it is very essential for the success of 
tourism business. 
Service delivery that leads to amazing experiences is 
the goal of the hospitality industry. That is our clarion 
call. 
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Participation and engagements of both the 
audience and delegates at all the four (4) 
sessions of the event, namely; CEOs and 

Executives Breakfast, Masterclass on Sustainable 
Tourism Development, the Forum itself and Awards 
were very vigorous, dynamic and refreshing. These 
put the spotlight on the significance of marketing Africa 
as a single but multi-faceted destination and inspiring 
intra-Africa travel. Other thematic areas deliberated 
on at the Forum included the state of tourism in 
Africa, progressive policy-making, optimizing tourism 
to diversify African economies, Innovation in travel 
and tourism, how to improve quality standards and 
trends in Public-Private Partnerships. 

The event was preceded by the launch of the first 
Africa Travel and Tourism CEOs and Executives’ 
Dialogue hosted at the Accra Marriot Hotel. 
Moderated by Kwakye Donkor, CEO of Africa Tourism 
Partners, panellists for the dialogue were made up of 
Sisa Ntshona, CEO of South Africa Tourism, Akwasi 
Agyeman, CEO of Ghana Tourism Authority, Miller 
Motola, CEO of Millvest and Former Head of Brand 

South Africa. Others were Brendon Hart, Sales Director 
for Marriott International and John Dekyem Attafuah, 
Managing Director of the Ghana Airport Company. 
The opening was done by Ghana’s Deputy Minister 
of Tourism, Arts and Culture, Hon. Dr. Ziblim Barri 
Iddi. The industry leaders deliberated on strategic 
approaches to position and market Destination Africa 
as a single but multi-faceted destination. They further 
underscored the need for Africa Tourism Authorities 
and institutions to work collectively to inspire intra-
Africa travel. 

“We are very grateful and delighted for the rich 
content shared during this event.  We are confident 
that all participants have benefited, and we will all 
be able to promote Africa collectively to the global 
travel industry.”, says Kwakye Donkor, CEO , Africa 
Tourism Partners.  “To me, the most persuasive 
argument deployed by all present at the event was 
that, initiative like ATLF and Awards by Africans in 
Africa, would help shape positive perceptions and 
economics progress in Africa through tourism.  

1ST AFRICA 
TOURISM 
LEADERSHIP 
FORUM AND 
AWARDS 
LEAVE A 
LEGACY 

The 1st Africa Tourism Leadership Forum and Awards’ pioneered by Africa Tourism Partners has been laud-
ed as resounding success by the African Travel and Tourism Industry. The event which recently took place 
at the Accra International Conference Centre, Ghana was attended by over 500 delegates from over 30 
countries. The event was officially opened by Ghana’s Chief of Staff, Hon. Akosua Frema Osei-Opare and 
attended by a number of Africa Ministers responsible for tourism, High Commissioners and Ambassadors, 
CEO and Executives of Tourism Authorities, Airlines, Hotels, Travel Management Companies, Investment 
Agencies, Academia and International Development Agencies from across Africa and abroad. 
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International tourism arrivals to Kenya is set to hit 
4 million tourists by 2030. This quadruple increase 
in the figures is part of the audacious tourism 
masterplan, National Tourism Blueprint-2030, 
which the ministry and the Kenya Tourism Board is 
aggressively pursuing.

Speaking at the official opening of the 8th Magical 
Kenya Travel Expo, the Cabinet Secretary for 
Tourism and Wildlife Najib Balala said, his Ministry 
has embarked on the implementation of the 
National Tourism Blueprint 2030 which is the 
transformational framework for the tourism sector.

According to the blueprint, Kenya will quadruple 
the number of foreign tourist overnight and 
increase arrivals to at least 4 million visitors by 
2030. The number of domestic tourists is expected 
to double to 26,443,200 by 2030.
The Blueprint has further set out to more than 
double the contribution of tourism and job creation 
in Kenya’s economy to  KSh. 1.14 trillion along with 
561,800 direct jobs by 2030.
The Minister further revealed that the ‘’Ministry’s 
strategy is to encourage international brands plus 
the local brands to go into the Western region, 

the North rift as well as beach destinations. Our 
strategy is how to open the country to be able to 
reach the numbers Number one is infrastructure, 
investments, product development and finally 
marketing. We have directed the Kenya Tourism 
Board to change the strategies of how the country 
is marketed particularly using digital platforms’’he 
added.

He also said, the Ministry will seek the support of 
UNWTO in the area of skills and training as it opens 
a training institute in Mombasa next year.

Visiting UNWTO Secretary General Ambassador 
Zurab Pololikashvili paid glowing tribute to the 
Minister for his outstanding efforts in ensuring 
Kenya benefits from tourism. He said, his outfit 
would be working with the Ministry to ensure how 
to make Magical Kenya Travel Expo bigger with 
innovations and partnership with other global 
brands.

This year’s show recorded 185 exhibitors up from 
140 that participated last year. Further, the number 
of hosted buyers at this year’s expo rose to 150 up 
from 132 recorded last year.

KENYA TARGETS 4 MILLION TOURISTS BY 2030



PHOTOS FROM 8TH MAGICAL KENYA TRAVEL EXPO

10 VOYAGESAFRIQ



This was at the maiden Pan-African Tourism Leadership Awards 
in 2018 held in Accra on August 31. The event was part of the 
inaugural Africa Tourism Leadership Forum organized by the 
Africa Tourism Partners with support from the Ghana Tourism 
Authority and Ministry of Tourism, Arts and Culture

VoyagesAfriq is a pan African travel and tourism media 
(headquartered in Ghana) with flagship publication, VoyagesAfriq 
travel magazine along with the online portal and PR agency. 
It was recently recognized by the United Nations World Trade 
Organization (UNWTO) as partner in global tourism development.
In an interview, the Managing Editor of VoyagesAfriq, Kojo 
Bentum-Williams thanked the organisers of the Africa Tourism 
Leadership awards 2018 and indicated that his publication’s 
achievement in winning the prize has brought honour to Ghana. 
He hoped that the magazine’s accomplishment is a manifestation 
of the great potential it portends.

VoyagesAfriq beat two other nominees Katchie Nzama, (South 
Africa) and Nigeria’s Discoveria to emerge the number one 
travel media on the continent.

There were nine (9) Award categories in the maiden Pan-African 
Tourism Leadership Awards which seek to recognize and celebrate 
countries, organizations and individuals for their outstanding 
accomplishments in tourism development across Africa.

Other award winners of the night included Rwanda Development 
Board (Progressive Policies’ Award), Lekan – Kehinde, Michael 
Oluwadamilare – Discoveria (Outstanding Entrepreneurship 
Award), Carmen Nibigira (Women in Leadership Award), South 
Africa (Most Innovative Business Tourism Destination Award), and 
Sabi Sabi Private Game Reserve (Outstanding Accommodation 
Facility), 

The rest were Ethiopian Airlines (Outstanding Tourism Transportation 
Award), Wilderness Safari (Championing Sustainability Award) 
and Professor Wangari Muta Maathai (Destination Africa - Lifetime 
Award”)

VOYAGESAFRIQ NAMED 
AFRICA’S BEST TRAVEL MEDIA
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Introducing a new seminar-based format, the official 
celebration of World Tourism Day 2018 provided crucial 
insights into the actors and initiatives leading the digital 
transformation of the tourism industry which aimed at 
providing participants with concrete and actionable 
objectives to take away. 

During the official celebration, the 20 semi-finalists of the 
1st UNWTO Tourism Startup Competition gave pitches 
to investors and tourism leaders about their innovative 
projects. They were selected from over 3000 applicants 
from 132 countries. The competition was launched by the 
UNWTO and the Spanish tourism leader Globalia to find 
projects that harness innovation and which can change the 
way people travel.

Digital Transformation and 
Innovation Put Spotlight on 
World Tourism Day 2018
World Tourism Day 2018 was observed in 
Budapest, Hungary yesterday (27 September 
2018) with the official celebration focusing on the 
digital transformation in tourism, a World Tourism 
Organization (UNWTO) priority. The event examined 
how investment in new technology provides the 
sector with opportunities for innovation.

“UNWTO is proud to have positioned, for the first time, 
tourism in the global innovation agenda – where it 
deserves to be because of its economic weight and 
importance. This is only possible by bringing the private 
and public sectors together in a meaningful way, and 
providing opportunities to share ideas, like we have 
done today”, said UNWTO Secretary-General Zurab 
Pololikashvili to conclude the event.

Mr. Pololikashvili was joined for the opening ceremony 
by Hungary’s Minister of State for Parliamentary Affairs 
Csaba Domotor and Gloria Guevara, President and 
CEO of the World Travel and Tourism Council, who 
emphasized the role of technological solutions such as 
biometric data capture in ensuring safe, seamless and 
sustainable travel.

Key amongst the conference conclusions was that 
political support is central to putting tourism at the centre 
of the global innovation and digital agenda. The event 
harboured this sentiment, attracting the participation of 
ministers from several countries and high-level political 
representatives at all levels of government, from local 
to national, as well as tourism’s main entrepreneurs, 
investors and innovators.

Other World Tourism Day celebrations also took place 
worldwide, helping to mark the 38th year the observance 
day has taken place. 
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The airline’s flagship double-decker has become the first-
ever scheduled A380 service to Ghana, demonstrating the 
airport’s readiness to accommodate the A380, the world’s 
largest commercial passenger jet.

The Emirates A380 flight was piloted by Ghanaian  born 
Capt Solomon Quainoo, and UAE national First Officer, 
Faisal Alhammadi.

The A380 flight, operating as EK 787, was joined by a top-
level delegation led by Orhan Abbas, Emirates’ Senior 
Vice President, Commercial Operations - Africa; Ahmed 
Ramadan, Ambassador of Ghana to the UAE; Simon Atieku, 
Vice Consul of Ghana (Dubai & N.E) - Consulate General 
of Ghana; Akwasi Abayie Adomako - Minister – Counsellor 
and Deputy Head of Mission Ghana, Hesham Abdulla 
Qassim Al Qassim – CEO - Wasl Group & Vice Chairman 
– ENBD, Vinay Malhotra – Chief Operating Officer, VFS, Lt. 
Col. Ibrahim Hamad Ibrahim Abdalla Al Maazmi – Dept. of 
Naturalisation & Residency Dubai and Majed Sultan Murad 
Ali Al Joker - Executive Vice President Corporate Affairs, 
Dubai Airports.

Upon landing at the Kotoka International Airport, the aircraft 
was met with a ceremonial water cannon salute, and the 
Emirates delegation was welcomed by government officials 
and airport executives. After a welcoming ceremony, 
government officials, dignitaries, the media and members of 
the travel industry were given a guided tour of the A380 by 
the Emirates cabin crew.

Orhan Abbas, Emirates’ Senior Vice President, Commercial 
Operations, Africa said, “We are honoured to bring our 
flagship A380 to the impressive new terminal at Kotoka 
International Airport, as it demonstrates its full capabilities 
with the handling of the first A380 aircraft. Accra is an 
important destination in Africa and we remain committed 
to providing our customers in Ghana with the world-class 
services we are known for. The Emirates A380 has been at 
the centre of innovation, and bringing this popular aircraft to 
Accra is a significant milestone inour operations to Ghana, 
where we will soon celebrate 15 successful years. We 
thank the Ghanaian government, the Ministry of Aviation 
and the government authorities whose support has been 
instrumental in making today’s one-off service a success.”

Source: Graphic.com.gh

Captain Solomon Quainoo has become the 
first pilot to successfully land the biggest 
passenger aircraft at the Kotoka International 
Airport in Accra, Ghana.
Captain Quainoo taxied the mammoth 
Emirates A380 aircraft to a historic stop on at 
the Kotoka International Airport’s Terminal 3, 
as a one-off service to the new terminal last 
month.

GHANAIAN PILOT CAPT 
QUAINOO MAKES HISTORIC 
A380 LANDING AT TERMINAL 3
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Minors who are foreign nationals 
will no longer require a copy 
of their birth certificates and 

consent from both parents to enter 
South Africa, Home Affairs Minister 
Malusi Gigaba told reporters in Pretoria.
Visitors from India and China will also 
not have to apply for visas in person at a 
South African embassy, while business 
travellers from these nations will be 
issued with 10-year multiple-entry visas 
within five days of application, he said.
More than 10 million people visit South 
Africa each year, a number President 
Cyril Ramaphosa’s administration wants 
to increase exponentially as it seeks to 
create jobs for the 27% of the workforce 
that’s unemployed.

The tourism industry has complained 

that stringent new visa laws introduced 
in 2015 - which the government said 
were necessary to combat child 
trafficking and terrorism - had prompted 
many travellers to consider alternate 
destinations.

“It is a challenge inherent in immigration 
management to detect, prevent 
and act against risks without unduly 
inconveniencing law-abiding travellers,” 
Gigaba said. “Changes to our visa 
architecture have potential to boost 
tourism and to make business travel 
more conducive.”

Ramaphosa, who took office in February 
2018, has outlined plans to change 
the visa regime in his “stimulus and 
recovery plan,” which aims at reviving 
an economy that entered a recession in 
the second quarter, but never provided 
details.

Visitors from a number of countries, 
including the UK, US, Germany, France, 
the Netherlands, Australia, Brazil, 
Canada, Russia and Angola, do not 
need visas to go to South Africa.
‘’The government is in talks about 
extending the exemption to other 
nationals, including those from Algeria, 
Egypt, Morocco, Sao Tome & Principe, 
Ghana, Saudi Arabia, the United Arab 
Emirates, Qatar, Iran, Lebanon, Kuwait 
and Cuba,’’ Gigaba said.

Other concessions include allowing 
frequent visitors to South Africa to apply 
for three-year multiple entry visas, and 
business people and academics from 
Africa to seek 10-year multiple-entry 
visas.

South African minors will still require 
the consent of both parents to leave 
the country and must be in possession 
of their birth certificate, Gigaba said. 
The latter requirement will be dropped 
when the government implements 
plans to issue minors with passports.
The government plans to smooth the 
clearance of travellers through the 
busiest border posts, by installing a 
biometric movement-control system. 
The new system is nearing completion, 
with several pilot sites already up and 
running.

Source:fin24

The South Africa government will overhaul its visa rules by the end of November to promote tourism and 
make it easier to do business. The move is part of a package of measures aimed at reviving an economy 
that’s mired in recession.

Visitors from a 
number of countries, 
including the UK, US, 
Germany, France, the 
Netherlands, Australia, 
Brazil, Canada, Russia 
and Angola, don’t need 
visas to come to South 
Africa.

SA GOVERNMENT UNVEILS VISA-RULE 
OVERHAUL TO PROMOTE TOURISM

15 VOYAGESAFRIQ
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The 11th Sanganai /Hlanganani Travel Expo has ended in 
Bulawayo with impressive participation.

The three-day exhibition brought together exhibitors, 
international buyers, policy makers and Media together 
to discuss about the sector and also close deals during 
the event.

The well-organized event began with the Joshua Nkomo 
Heritage Tourism trails with a procession in the principal 
street of Bulawayo and ended at the city Centre. The 
heritage trail was an addition by the Zimbabwe Tourism 
Authority as a tourism offering to the country’s already rich 
product and to celebrate one of the Founding Fathers of 
Zimbabwe, Joshua Nkomo.

The exhibition began with pre familiarization tours for 
International buyers and media to some of the country’s 
tourism hotspots. These were part of the Authority’s strategy 
to offer trade knowledge to their key source markets. The 
tours took participants to Matopo National park, Hwange 
National Park, the magnificent Victoria falls among others.

The Vice President of Zimbabwe, Dr Chiwenga opened 
the exhibition and assured the Ministry of Tourism and 
Hospitality and the Zimbabwe Tourism Authority (ZTA) 
of Government’s commitment towards making Tourism 

the leading employer of the economy. He however 
challenged the Authority to deploy strategies to grow 
arrival numbers from source markets especially South 
Africa.
Addressing the media after a very successful event, 
the Chief Executive Officer of the Zimbabwe Tourism 
Authority (ZTA) Dr Karigoka Kaseke described the event 
as the best Sanganai ever. He said they have been 
very impressed with this year’s edition especially with 
the speed networking sessions which allowed buyers 
and exhibitors to conduct business briskly

Dr Kaseke was confident the Sanganai would restore 
the once vibrant tourism economy of Bulawayo. 

The Ministerial round table according to the ZTA Boss 
was another event that earned high marks with five 
Southern African Development Community (SADC) with 
Ministers from South Africa, Malawi, and host Minister 
of Zimbabwe deliberating on the digital innovation in 
the development of the tourism in the region.
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     SANGANAI WORLD TOURISM EXPO 
RECORDS IMPRESSIVE TURNOUT
TH



17 VOYAGESAFRIQ

PHOTOS FROM 11TH SANGANAI/HLANGANANI WORLD TOURISM EXPO
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African Union Ministers of tourism 
launched a process of creating a 
single continental tourism market with a 
renewed push for the removal of visas 
at the end of a ministerial meeting in 
Nairobi.

The Ministers also endorsed the critical 
role of the sector in the attainment of 
Agenda 2063, a continental integration, 
prosperity and peace agenda mooted 
by the AU in 2013.

The Ministers affirmed their commitment 
to develop sustainable Tourism through 
the adoption of sound continental 
Tourism Strategy Framework.

The tourism strategy is geared towards 
enhancing the competitiveness of the 
industry and the establishment of an 
African brand, the AU Commission said 
in a statement.

The declaration of the Ministers followed 
the deliberations of tourism experts who 
attended the First Ordinary Session of 
the Sub-Committee on Tourism.

The experts’ session was held as 
part of the AU’s Specialised Technical 
Committee on Transport, Transcontinental 
and Inter-regional Infrastructure, Energy 
and Tourism (STC-TTIET).

During the meeting, the ministers urged 
the AU Commission to continue its 
leadership and coordination role for 
implementation of the Tourism Plan 
of Action.

The Ministers also called upon all 
Member States to urgently implement 

practical measures to facilitate the free 
movement of persons and goods in the 
Continent, in particular the removal of 
visa requirements.

Priscah Mupfumira, Zimbabwean Minister 
of Environment, Tourism and Hospitality 
Industry and Chairperson of the Sub-
Committee on Tourism of the STC-TTIET 
said it is envisaged that the Continental 
Tourism Framework will provide a clear 
roadmap of activities towards the 
achievement of the AU objectives, 
within the framework of AU Agenda 
2063 First Ten Year Implementation Plan. 

“Today’s meeting is therefore a 
continuation of landmark decisions and 
commitments for us to turn promises 
into action,” the minister stressed.

Speaking at the opening session Najib 
Balala, Kenya’s Cabinet Secretary for 
Tourism and Wildlife, said Africa has better 
products ranging from the beaches in 
Gambia, Victoria Falls in Zimbabwe and 
Safari alongside wild beast migration 
in Maasai Mara among others. 

Balala emphasised the need to establish 
the African Tourism Organization as 
an innovation platform to market the 
enormous touristic products of the 
continent.

Addressing the ministerial session, Dr. 
Amani Abou-Zeid, AU Commissioner 
for Infrastructure and Energy, said the 
continent has long recognised the 
crucial importance of Tourism to the 
achievement of the aspirations of AU 
Agenda 2063. 

“The AU Assembly of Heads of State 
and Government has decided to work 
collectively towards making: Africa the 
Preferred Destination for Tourism in the 
world as the overall goal of Tourism 
under the agenda 2063 framework,” 
she said.

More than 62 million international arrivals 
in 2017 earned the region US$38 billion, 
said Mr. Zurab Pololikashvili, Secretary-
General of the UN World Tourism 
Organization.

He added that by 2030 Africa is expected 
to host 134 million arrivals that define the 
importance of tourism as an economic 
driver to deliver on the Agenda 2063 
and Agenda 2030.

The value of the industry now stands at 
over US$165 billion, accounting for 7.8% 
of the continent’s GDP, which exceeds 
the contribution from manufacturing and 
the banking sector, according to the AU. 

The industry accounts for more than 
6.2% of total investments valued at 
US$28.5 billion and employs over 20 
million people hence accounting for 
6.5% of the total workforce in Africa. 

It is further projected that at 5%, the 
tourism industry will grow much faster 
than the forecast 4.8% economic growth 
rate for the continent over the next 
10 years.

Source: Pan African News Agency 
(PanaPress)

AFRICAN UNION TOURISM MINISTERS LAUNCH 
PUSH FOR BROADER TOURISM MARKET

19 VOYAGESAFRIQ



20 VOYAGESAFRIQ

SCENES FROM AU TOURISM MINISTERS MEETING IN KENYA



AFRICA HOTEL INVESTMENT FORUM 
IN NAIROBI-KENYA

The Africa Hotel Investment Forum has taken place 
at the Radisson Blu Upper Hill Nairobi. Attended by 
over 600 attendees, the event brought together senior 
hotel operators and developers, investors, designers 
and consultants all looking to invest in Africa. 

.The event was supported by the Kenyan Ministry of Tourism 
of Wildlife and Tourism Finance Corporation and was a 
platform to showcase the great investment potential Africa 
has to offer. The discussions on the stage ranged from in-
depth conversations with senior leaders on their strategy 
for growth and investment in the region to more detailed 
analysis on the economic growth and expected pipeline. 

Round table discussions covered further niche topics including 
human capital, management contracts, culture, technology 
and branding. This intensive educational programme coupled 
with supported networking opportunities allowed attendees 
to make new contacts and forge partnerships with a view 
to do future business. 
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“Marriott International’s acquisition of Protea Hotels followed 
by the acquisition of Starwood Hotels & Resorts Worldwide has 
given an impetus to our organic growth on the continent. Today 
we are seeing strong owner interest in our brands, backed 
by our combined loyalty program, the collective strength of 
our global platform and our highly-experienced, local teams,” 
said Alex Kyriakidis, President and Managing Director, Middle 
East and Africa, Marriott International. “African economies 
have sustained unprecedented rates of growth, which have 
mainly been driven by a strong domestic demand, improved 
macroeconomic management and increased political stability. 
The continent is still under capacity as far as branded hotel 
supply is concerned, presenting us with a fantastic opportunity 
to grow our brands and enhance our footprint,” he added.
Speaking on the increased interest in mixed-use development 
projects, Kyriakidis said, “As cities evolve and grow into flourishing 
urban centers, we will continue to see a lot of activity in this 
space. An international hotel brand can bring cachet to a project 
that positions it significantly above its peers. Our portfolio of 
diverse brands lends itself to grow in all markets providing 
developers the flexibility and choice to identify the right brand 
for the right location. We believe this also provides an incredible 
opportunity to develop branded residences with our luxury 
brands such as The Ritz-Carlton, St. Regis and W Hotels and 
we are actively pursuing this. Today our brands account for 
nearly 60 percent of the global hospitality-branded residences 
market.”

“Africa is a very compelling story for us. With our history on the 
continent, our footprint and strong pipeline, a diverse portfolio 
of brands and a robust management infrastructure, we believe 
that we enjoy the trust and the confidence of Africa’s hotel 
development community,” he added.
Today, Marriott International is present in 21 countries on the 
African continent: Algeria, Djibouti, Egypt, Ethiopia, Gabon, 
Ghana, Guinea, Kenya, Malawi, Mali, Mauritius, Morocco, Namibia, 
Nigeria, Rwanda, Seychelles, South Africa, Tanzania, Tunisia, 
Uganda and Zambia. The company is set to expand into new 
markets including Benin, Botswana, Ivory Coast, Mauritania, 
Mozambique and Senegal.

MARRIOTT INTERNATIONAL REVEALS 
ROBUST EXPANSION PLANS ACROSS AFRICA

Marriott International has announced 
rapid expansion plans across Africa. 
Strong demand for select-service brands 

and conversion opportunities are driving the 
momentum of growth for the company, amplified 
by five new hotel signings. The new signings 
will further consolidate Marriott International’s 
presence in Ghana, Kenya, Morocco and 
South Africa and mark the company’s entry 
into Mozambique. The signings put Marriott 
International on track to increase its portfolio 
by 50 percent with over 200 hotels and 38,000 
rooms by 2023 estimated to generate 12,000 
new job opportunities.

Marriott International’s planned growth reinforces 
its commitment to Africa and underscores the 
substantial emphasis that countries across 
Africa are placing on the travel and tourism 
sector.  The company estimates that the five 
new projects signed will drive investment of 
over $250 million by the property owners and 
will generate substantial economic activity.

Alex Kyriakidis



Midscale yet affordable global 
brand of hotels, celebrated 
the official opening of Hilton 

Garden Inn Nairobi Airport. The 175-
room hotel marks the arrival of the 
Hilton Garden Inn brand in Kenya, 
and another milestone in Hilton’s 
airport journey. 

Speaking at the official opening of 
the hotel, Chris Nassetta, Hilton’s 
President and CEO, said: “I am 
delighted to celebrate the opening 
of another fantastic hotel property 
in Africa, particularly in Kenya where 
we have been proud to operate for 
nearly 50 years. We see tremendous 
growth potential across the continent, 
and we look forward to bringing our 
signature hospitality to more guests 
in Africa in the years to come.” 
The hotel, which is less than 10 
minutes’ drive away from the airport 
and just 15km from the Nairobi 
Central Business District, offers easy 
access to Nairobi’s major attractions 
including the Karen Blixen Museum, 
The Giraffe Centre, Bomas of Kenya 
and the Nairobi National Park.

On-site amenities at the hotel include 
a fully equipped fitness centre, heated 

rooftop swimming pool, and access 
to complimentary Wi-Fi.  The hotel 
also offers a wide range of innovative 
technology extending across payment 
security, guest room technology and 
business and conferencing facilities.
This opening of the property has 
also created 110 full-time jobs at the 
hotel, as well as opportunities for 
sub-contractors and entrepreneurs 
responding to the hotel’s demand for 
products and services. The hotel’s 
management team has also launched a 
training and development programme 
where team members can actively 
participate in cross training in other 
departments, so as to broaden their 
knowledge and skills. 

Lorenzo Baleri, General Manager, 
Hilton Garden Inn Nairobi Airport said, 
“Jomo Kenyatta Airport serves 6.5 
million passengers every year and 
we are delighted to have opened 
Kenya’s first Hilton Garden Inn property 
here. Since opening, the team and I 
have welcomed  business and leisure 
guests alike, offering great value 
accommodation within easy reach 
of this  flagship international airport.” 

“Our goal is to grow, develop and 
promote talent from within the 

Hilton continues its growth across Africa with recently opened  of state-of-the-art airport hotel 

hotel. Our programme  has also 
been extended to young people 
in hospitality institutes, where we 
provide internships and mentorship 
in order to add value to the industry,” 
said Mr. Baleri.

Hilton currently operates 21 hotels in 
the Sub Saharan Africa region and 
continues to grow with a commitment 
of $50 million over the next five years 
towards the Hilton Africa Growth 
Initiative. The continued expansion 
of its portfolio in the region sees a 
further 47 properties in its pipeline, 
including Doubletree by Hilton Pointe-
Noire City Centre and DoubleTree 
by Hilton Kigali City Centre.

Kenya’s First 
Hilton Garden Inn 
celebrates opening 
at Nairobi Airport
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CS Balala cutting a ribbon to officially 
open the hotel
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Ghana’s Tourism sector is leaving no stone unturned as 
it seeks to increase tourism traffic from southern Africa. 
This has seen the country’s main tourism agency the 
Ghana Tourism Authority pursuing aggressive marketing 
strategies to tap into the regional market.
Speaking to VoyagesAfriq at the just ended 11th Sanganai/
Hlanganai World Tourism Expo in Bulawayo, Zimbabwe, 
the Authority’s Deputy Chief Executive in charge of 
Operations Ekow Sampson said, Ghana is poised to 
increase marketing campaigns to attract tourists from 
the African market. He stressed, the participation in 
regional exhibitions was on its key priorities to give 
consumers and the travel trade knowledge about the 

country’s diverse tourism product.
He said ‘’The speed networking session offered us a 
wonderful platform to engage some international buyers 
and participants about development and opportunities in 
Ghana’s tourism sector.’’
He applauded the Zimbabwean Tourism Authority for 
offering Ghana the opportunity to participate in the 
Sanganai for the second successive time. This is a step 
towards African countries coming together to promote 
one entity and we need to support each other in 
marketing tourism.
Nancy Sam who is the president of the Ghanaian Women 
in Tourism initiative and also the Zimbabwean Tourism 
Ambassador in West Africa said that there is need to tell 
the Zimbabwean story in a positive perspective.
“... . somebody must positively tell the story of Zimbabwe 
tourism in the western part of Africa. Most people in West 
Africa prefer to travel to Europe and the United States 
and they have to be encouraged to come down here to 
Southern Africa,” she said.

Ghana’s delegation also comprised, George Ansere- 
Western Regional Manager of the Ghana Tourism 
Authority, Dorothy Boakye –Chief Marketing Officer at 
the GTA and members of the private sector.

GHANA SEEK TO GROW TOURISM TRAFFIC FROM 
SOUTHERN AFRICA
Ghana’s Tourism sector is leaving no stone unturned as it seeks to increase tourism traffic from southern 
Africa
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Hyatt Hotels has announced plans to open nine (9) more properties in 
sub Sahara Africa by 2020.

The Regional Vice President for Sub Saharan Africa, Tejas Shah told 
VoyagesAfriq Travel Media, the nine facilities are already under construction 
in various African countries and expected to open for business by 2020. 
“We’re looking at new markets like Algeria, Ethiopia, Kenya and Senegal 
whilst expanding in our existing markets of Morocco, Egypt and Tanzania”
“Africa is a continent growing at a phenomenal pace. It has 6 of the 10 

growing economies in the world. It is therefore a market that the Hyatt customer is always travelling to. We’re 
therefore also looking at expansion on the continent “he explained.
He spoke to VoyagesAfriq Travel Media on the sidelines of the Africa Hotel Investment Forum, AHIF. Mr Shah 
described the conference as a fine networking opportunity adding that the event venue in Nairobi, Kenya was 
a reflection of that country’s tourism potential.

AHIF2018: Hyatt Hotels to 
open 9 new properties by 
2020
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Ekow Sampson
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SKAL WORLD CONGRESS IN MOMBASA ENDS 
WITH A CHANGE OF GUARD

The 79th Skal International World Congress ended 
with the election of Lavone Wittmann from South 
Africa as the new President of the global tourism 
body. Wittmann garnered 75 votes beating Rafael 
Perez from Mexico who got 66 votes. The President 
serves for a one-year term.

Skal is a professional organization of tourism leaders 
from around the world with the aim of promoting global 
tourism. It has about 15,000 members in 400 clubs based 
in over 90 countries. Members are drawn from hospitality 
industry’s managers and executives who meet at local, 
national, regional and international levels in a congress 
similar to the Mombasa event.

The four-day Mombasa event dubbed “Congress on the 
Beach” was attended by delegates from 38 countries, 
the first time the Spain-based organization is holding 
the global event in Africa. 

According to Tourism and Wildlife Cabinet Secretary 
Najib Balala, holding the event in Kenya reaffirms the 
country’s position as a leading player in the world of 

tourism and a safe destination. He urged the delegates 
to spread the message about the current status of Kenya 
to the rest of the world. 

“Two years ago I was in Monaco, where I stood before 
you, pleading with you to come to Mombasa. You can 
now see for yourselves why. This is a safe, peaceful and 
beautiful destination, which has suffered unnecessarily 
from circumstances beyond our control,” said Balala.

Kenya’s tourism sector has recently been on the rebound 
with 2017arrivals, standing at 1.45 million up from 1.33 
million visitors in 2016, the highest number of visitors 
the country has received in four years.

According to the World Travel and Tourism Council, 
Kenya’s travel and tourism industry is responsible for 
15.3 per cent of total exports and 8.9 per cent of total 
employment. WTTC predicts a six per cent annual growth 
over the coming decade.

According to Balala, there is a need to improve infrastructure 
and diversify tourism products especially in Mombasa 
in order to attract more numbers. 

“Worth noting is that we have heavily invested in the 
revamping of our infrastructure, with major expansions 
and renovations undertaken at our two major airports 
in Nairobi and Mombasa. Among the efforts include 
the improvement of roads in Mombasa, especially 
those leading in and out of the airport, rehabilitation of 
the Kibarani dumpsite, the upcoming bridge between 
Mombasa Island and mainland, and the dualing of the 
Malindi-Lunga Lunga highway,” said Balala.

Among the resolutions passed during the Mombasa 
congress was the confirmation of Miami as the host city 
for the 2019 congress and the successful bid of Croatia 
to host the event in 2020.

Lavone Wittmann
Newly Elected President of SKAL International
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SCENES FROM 79th SKAL INTERNATIONAL CONGRESS IN KENYA



Malawi plans to cut the cost of tourist visas and roll out a tourist 
visa application process online in a bid to boost tourism.
Isaac Kapotola, Malawi’s Director at the Department of Tourism, 
said talks had been held with the Ministry of Home Affairs and 
the Department of Immigration and Citizenship Services (DICS) 
to reconsider the cost of visas.

“The tourist visa fee will be reduced from $75 to $50, which 
is in line with what our colleagues in Zambia, Zimbabwe and 
Tanzania are charging,” said Kapotola.

DICS also announced that, by the end of November, Malawi 
would have a tourist e-visa service, enabling tourists to apply 
for visas and, where applicable, pay for the visa online.
Malawi’s tourism is growing, with the country currently in the 
process of rebranding itself as a Big Five safari destination, 
expanding its marketed tourism offering beyond Lake Malawi.

Source:  Gaongalelwe Dinale, Tourismupdate.co.za

Brand South Africa’s Board of Trustees has appointed Ms 
Thembi Kunene-Msimang as Acting Chief Executive Officer of 
the entity as of 13th August 2018.

Ms Kunene-Msimang is currently a non-executive Trustee at 
Brand South Africa. She has over 18 years’ executive management 
experience in the fields of Tourism, Communication, Marketing 
and serves on various other Boards.

“I am delighted to have been trusted to help steer the 
organisation to success with the support from employees and 
the Board. I look forward to continuing the work in fulfilling the 
organisation’s mandate for the greater good of our country”, 
said Ms Kunene- Msimang.

Chairperson of the Board, Ms Khanyisile Kweyama added, “the 
Board would like to take this opportunity to thank Ms Nadine 
Thomas for her contribution and willingness to act as CEO 
since April. She will now continue in her role as Chief Financial 
Officer of the organisation”.

MALAWI REDUCES VISA 
FEES

Brand South Africa 
appoints Acting CEO

Isaac Kapotola

 Ms Thembi Kunene-Msimang
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A delegation of Namibian businesses and government 
agencies were in Ghana on a week-long visit to 
acquaint themselves with the Ghanaian business 
climate and ink possible business deals.
 On the tourism front, the group which included 
the leadership of Air Namibia and the CEO of the 
Namibia Tourist Board engaged local travel agents, 
consultants and operators on ways by which they 
can sell Namibia as a destination of choice to their 
travelling clients. 

The visit, according to Digu Naobeb, CEO of Namibia 
Tourist Board is an exploratory one to back up efforts 
of Air Namibia as a national airline which facilitates 
transport intra Africa.  He added in an interview with 
VoyagesAfriq Travel Magazine that “our interest is to 
have Ghanaian travellers to become tourists directly 
to Namibia rather than transiting through South Africa 
because we have quite unique products to offer as 
opposed to what Ghana offers.”

 Whereas Ghana’s tourism is driven by its cultural 
heritage, Namibia offers an endless stretch of 
beautiful sceneries, landscapes and abundant wildlife 
with hot air ballooning, skydiving sand boating, quad 
bike driving, camel riding and water-based activities 
such as dolphin cruises to match.

For Naobeb, apart from the solitude soulfulness 
these activities provide, a visit to the Southern African 
country is an opportunity for people to get away from 
the busy lives and busty lives and destinations to 
come to Namibia which is very sparsely populated so 
that they can really immerse themselves into nature 
as it was created by God.” 

Having met with the main tourism actors in Ghana, 
Naobeb believes the Ghanaian travelling public will 
appreciate their offerings once they visit Namibia.
 “So what is required of us is to generate the awareness 
of Namibia as a possible tourist destination in the 
mindset of Ghanaians so that when they make travel 
decisions in the future, Namibia could come on top of 
their minds as a possible destination they could look 
at as alternative to the traditional destinations such 
South Africa, Kenya or Europe. 

“So that is very essential for us, and to that we need 
to engage travel and tour operators and the media 
to come to Namibia to sample the destination so that 
they can get an appetite and appreciation and better 
be informed in terms of selling the destination from 
their own experience and perspective,” the Chief 
Executive Officer stated.

 

The decision to come to Ghana was also necessitated 
by a new strategy to increase Namibia’s source 
markets which have remained primarily Southern 
Africa, Europe and America. Available numbers 
indicate a sturdy growth in arrivals, but without the over 
300 million population which West Africa presents. 
“Namibia tourism is doing very well because when 
we started collecting our tourism data as far back 
as 2003, we had only 300,000 international arrivals. 
Now as at 2016, which is the latest that is available, 
we at a margin of 1.5 million tourists that are arriving. 
“So it has been growing but largely from our Southern 
African neighbours as well as from Europe and 
America and that’s where our focus was.  We hardly 
had concentration in terms of marketing focus from 
West and North Africa, so that is what we are looking 
at to drive tourists also for intra-Africa travel in that 
perspective,” Naobeb furthered. 

NAMIBIA TOURISM WOOS GHANAIAN TRAVELLERS

Digu Naobeb
CEO, Namibia Tourist Board
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According to Mr Majaliwa, Tanzania was endowed with many 
tourist attractions, some of which are not found anywhere in the 
world, however, the number of tourists coming into the country 
was still not as expected.
The Prime Minister reiterated that plans were far advanced to 
tap the potential of beach tourism by establishing a special 
directorate to be coordinated by TTB in partnership with the 
Ministry of Natural Resources and Tourism.
Mr Majaliwa said the country was blessed with many beaches 
1,300 kilometres from Tanga to Mtwara and others found on 
Lakes Victoria, Tanganyika and Nyasa.
The Board Chairman of the Tanzania Tourist Board, Judge (rtd) 
Thomas Mihayo, said as of 2017 the number of tourists visiting 
the country stood at 1,327,143 and that Tanzania earned 2.26 
billion US dollars in receipts.
In her welcome remarks, the Managing Director of Tanzania 
Tourist Board (TTB) Devotha Mdachi said aside the expo 
where buyers will engage exhibitors, the TTB had put together 
familiarization tours for international buyers and media to visit the 
various tourist attractions in the country to appraise themselves 
with the tourism offerings of Tanzania.
“In order to make sure that our agents from foreign countries get 
to know better our tourist destinations, we have prepared a tour 
after SITE exhibitions and our agents will visit, Ruaha, Mikumi, 
Udzungwa and Tarangire national parks, as well as Ngorongoro 
Crater and the Spice Island of Zanzibar,” she said.
This year’s SITE exhibition brought together 170 tourism 
companies and over 300 tourism agents worldwide. 

TANZANIA PRIME MINISTER TASK  
ENVOYS TO GROW TOURISM FIGURES

Tanzania’s Prime Minister Kassim Majaliwa has 
tasked all envoys representing Tanzania in 
foreign countries to help grow tourist arrivals 
to Tanzania by wooing more visitors to visit 
various destinations in the country.

Speaking as the Special Guest at the official 
opening of the fourth Swahili International 
Tourism Expo (SITE), in Dar es Salaam, the 
premier challenged the  envoys to use the many 
unique attractions of the country to woo tourists 
and investors. 
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SWAHILI INTERNATIONAL TOURISM EXPO 2018 IN PICTURES

TANZANIA PRIME MINISTER TASK  
ENVOYS TO GROW TOURISM FIGURES
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Traveling Africa 
as an African is a 
challenge akin to 

summiting Kilimanjaro. 
A number of factors 
influencing this include 
lack of information, 
stringent visa policies 
for Africans, poor state 
of infrastructure, lack of 

flight connections and where available, most likely expensive. 
In addition, political instability and security challenges in some 
regions post as obstacles.

Notwithstanding, the tourism industry in Africa has 
experienced growth albeit the aforementioned challenges. 
According to a recent report; Africa Tourism Monitor 2018 by 
the African Development Bank, “Africa international tourism 
arrivals increased slightly to 62.9 million in 2016 — a 0.64% 
increase. International tourism receipts in Africa totalled US$ 
36.2 billion in 2016, comprising 3% of global tourism receipts”. 
These figures show the continent gets a small portion of the 
global tourism pie. Perhaps it is time for African governments 
to look at opportunities in regional travel

Data from the World Economic Forum shows that in regions 
such as Europe and Asia, regional travel has in fact been a 
key driver of the growth of the tourism industry. Speaking of 
Asia, according to the 2017 edition of the Asia Tourism Trends 
report published by the UNWTO, “One of the main features of 
the tourism market in Asia and the Pacific is that 80% of travel 
is intraregional”. Attributed mainly to the rise in air connectivity, 
market openness, travel facilitation and promotion. These 
figures reiterate the potential of regional travel to fuel tourism 
growth.

It is not news the continent is abundantly blessed with 
resources to foster a thriving tourism sector. From its history, 
diverse culture, natural scenery, wildlife, beaches, mountain 
terrains and more, between Cairo and Cape Town. Over the 
years, only a certain outbound market has been targeted and 
actively been sold the many wonders of the continent. Source 
markets vary per country but a pattern of attracting tourists 
from the West is common. While this market has aided the 
growth of tourism on the continent, something is evident; Africa 
tourism is hardly promoted to Africans. I am of the opinion this 
has been fuelled by the points mentioned earlier alongside 
a common misconception that has influenced the industry’s 
marketing strategy; “black people and people of colour don’t 
travel”, which can’t be farther from the truth.
Social media has been a great platform to connect people 
globally. Through observing and engaging in conversations 
online and offline, I have witnessed an increasing interest by 
Africans to explore their continent especially by millennials 
like myself. Many of such interests have died a natural death 
having faced travel hindrances. A recent tweet sparked a 
conversation on the African struggle of traveling the continent 
and brought to light first-hand experiences that must be taken 

seriously by stakeholders within the industry.
Where do we go from here? African governments need to 
view regional travel as the cash cow that it can be if properly 
harnessed. A destination that has realised this and reaping the 
benefits is South Africa. The CEO of SA Tourism, Sisa Ntshona, 
was recently quoted saying ‘’75% of tourist arrivals into South 
Africa are from Africa and generate 38% of the revenue’’. 
South Africa’s efforts is commendable with the presence of 
sales offices in cities like Accra and Lagos and complements 
this by organising press trips with key media to promote the 
destination. A best practice other destinations should adopt.

The fact remains barriers to traveling the continent as an 
African are prevalent. However, progress has been made. 
Notably, is the increase of travel bloggers, travel curators and 
tour operators who craft travel packages targeting Africans 
and share stunning imagery and experiences further creating 
a wanderlust longing, such as Visiter L’Afrique, Tastemakers 
Africa and Naija Nomads showing Nigerians the strength of 
their passports. These people identified the gap and have 
taken the bull by the horn, serving as information banks for 
destinations across the continent. With countries such as 
Ethiopia introducing e-visas, Ghana implementing a visa on 
arrival policy for all Africans, regional visa on arrival for Kenya, 
Rwanda and Uganda, the remarkable network Ethiopian 
Airlines has built to connect cities and more recently, South 
Africa announcing a fairly relaxed visa regime. On a more 
continental level, the signed agreement of a Single Africa 
Air Transport Market (SAATM) by 23 countries is a welcome 
development and will play a crucial role in enhancing regional 
travel. These initiatives are foundation to building Intra-Africa 
travel. It is now up to tourism boards to re strategise and 
promote Africa for Africans.

Tourism has been described as a catalyst for economic 
growth, following the rise and rise of the industry globally. 
Contributing almost 10% to global GDP, despite being an 
industry vulnerable to macroeconomic events. The benefits 
in promoting regional travel are bountiful. Being the continent 
with the youngest population in the world indicates the need 
to create jobs and reduce unemployment. Tourism provides 
economic gains and can be a sector to diversify away from 
oil dependent economies in countries like Nigeria. Beyond 
economic gains, regional travel can serve as a uniting 
force among Africans where ideas, business opportunities, 
technology and trade can be shared among countries. A 
more connected Africa is one we all stand to gain from.
I am looking forward to seeing billboards of Visit Ghana in 
Nigeria, listening to radio advertising for Visit Zimbabwe. Social 
media campaigns promoting Mozambique and its unspoilt 
beaches targeting the African market. It is my dream that in 
the near future, I can take a long holiday exploring Southern 
African from Angola to Namibia to Botswana and South Africa 
without having to pass through the eye of the needle.
I am hopeful a time will come where Africans are spoilt for 
choice and have no barriers to travelling the continent.

A CASE FOR PROMOTING AFRICA 
TOURISM TO AFRICANS

Rhoda Nuhu
Writer



Completed Phase One 

The refurbishment program is in two phases and the 
now completed phase one -north wing includes the 
following: Completion of 95 fully upgraded rooms

Features include 4 Executive Suites, Double glazed 
acoustic windows. ,7 Deluxe Twin Rooms. Enhanced 
fire, security and safety features in compliance with 
International standards. 84 Queen Deluxe Rooms, New 
high-speed lifts, Energy efficient mood lighting, Modern 
Air Conditioning systems. New Executive Lounge-
7th floor , 2 private meeting rooms, Entire floor offers 
spectacular views of the Nairobi City skyline. 

A new restaurant The New Fusion restaurant is scheduled 
for opening in November 2018 which will complement 
the current Food and Beverage experience offered 
at the all-day Café Maghreb restaurant, Mandhari fine 
dining restaurant and the Aksum Bar which remain 
operational as well as the Maisha Health Club. 

New Cardio Vascular Equipment has been installed in 
the Gym. “We are pleased to see the evolution of the 
hotel to support the ever-changing needs of our guests. 
Service excellence is an intrinsic part of our culture, 
developed over the last 40 years. Enhancing of the Pan-

African design features, coupled with modern amenities 
and caring service demonstrates our commitment to 
meeting the expectations of our clients.” says Mr. Mahmud 
Jan Mohamed, Managing Director, Serena Hotels. 
The second phase (south wing) of the hotel’s refurbishment 
commenced in September this year and is expected to 
be completed by the first quarter of 2019 when the full 
room inventory of 199 rooms-across a wide range of 
room types will be in operation.

Serena Hotels offers quality accommodation in a collection 
of 24 up-market hotels, safari lodges, camps and resorts 
within 6 countries in the Eastern Africa region (Kenya, 
Tanzania, Zanzibar, Uganda, Rwanda and Mozambique) 
and 11 properties in Asia (Afghanistan, Pakistan and 
Tajikistan). These properties are strategically located 
to offer exciting circuits for guests in some of the most 
exquisite and prime locations in Eastern Africa and Asia. 
With a focus on product, service standards and guest 
satisfaction, Serena Hotels continues in its quest to be 
the hotel of choice for the discerning traveller providing 
guests with quality accommodation, conference and 
holiday solutions.

Nairobi Serena Hotel has announced the completion of phase one of its ongoing refurbishment. The refur-
bishment program is in line with the Hotel’s commitment of continuous improvement of its product and is 
aligned to respond to global trends and needs of leisure and corporate clientele. 

The five-star hotel is a member of the Leading Hotels of the World and is well known for preserving the rich 
Pan-African inspired culture expressed through its interiors and unique décor accents. 

NAIROBI SERENA 
HOTEL COMPLETES 
FIRST PHASE OF 
REFURBISHMENT
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Ethiopia is the latest African nation to ease travel for 
African foreign nationals. Ethiopia is making travel a 
lot easier for African nationals.

The country’s President Mulatu Teshome, 
announced at the opening of parliament. He said 
the country would begin to grant visas upon arrival 
to African nationals, easing the inconvenience of 
having to apply for them in advance. “A relaxed 
visa regime will enhance both Ethiopia’s openness 
and will allow the country to harness the significant 
stopover transit traffic of Fly Ethiopian,” he said 
during the ceremony.

According to Africa News, the move comes just 
after the country began issuing visas online for 
tourists and other visitors from across the world on 
the order of Prime Minister Abiy Ahmed.
All African nations were to scrap visa requirements 
for intra-continental travel by 2018 as part of the 
African Union’s “vision and roadmap for the next 
50 years”. Yet, according to the BBC, only 22 per 
cent of African countries allow for African foreign 
nationals to enter visa-free.

ETHIOPIA ANNOUNCES VISA ON ARRIVAL FOR 
AFRICAN TRAVELLERS

Last year, Kenya scrapped its visa requirements for 
African travellers, joining countries like Namibia, 
Mauritius, Ghana, Rwanda, Benin and Seychelles 
which have all eased travel within the continent, 
reports BBC.
In 2016 an African Passport was introduced to 
grant entrance into all 54 countries, but it has only 
been available to certain high-ranking officials like 
Rwanda’s President Paul Kagame and Chad’s Idriss 
Eby who were amongst the first and only leaders to 
receive theirs.

Though there appears to be widespread support 
from citizens and leaders for open travel within 
the continent, governments have been slow to 
act on the matter, and in some countries, it is still 
considerably easier to enter on  European passport. 
In South Africa, for example, “citizens of only 15 
African nations can travel without  visas, yet holders 
of 28 different European passports can enter the 
country freely,” to quote the BBC directly.

Source: Okay Africa

The Kenya Association of Travel Agents (KATA) has 
welcomed relaxed visa regulations implemented by 
South Africa.

KATA Chief Executive Nicanor Sabula says new 
regulations are crucial and will help increase the 

KATA Welcomes South 
Africa’s Relaxed Visa 

Regulations

number of Kenyan tourists that visit South Africa.
“We have been promoting destinations such as Dubai 
and Turkey to our citizens and it is now time we sell 
our neighbour South Africa in order to create new 
and exciting opportunities for Kenyans and the rest of 
East Africa as a whole,” he said.
Last Month South Africa’s Home Affairs Minister Malusi 
Gigaba announced plans to ease some immigration 
rules, including agreeing visa waiver agreements with 
more countries, in an effort to boost investment and 
tourism.
Gigaba said the country is finalizing negotiations to 
conclude visa waiver agreements with more than a 
dozen countries across Africa.
“The improved security situation in South Africa gives 
us confidence to move forward with this partnership,” 
noted Sabula.
Sabula was speaking during a Kenya-South Africa 
trade workshop in Nairobi in partnership with South 
African product owners with the theme of Heritage, 
Hospitality and Sustainable Tourism Development.
Source:  Kennedy Kangethe, Capital FM

Nicanor Sabula, KATA Chief Executive
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This follows the recent launch of Hilton’s Travel with 
Purpose 2030 goals to double its investment in 
social impact and cut its environmental footprint in 
half across the globe

Hilton announced an initial investment of USD$1 
million to drive sustainable travel and tourism in 
Africa. To do so, the company will focus on five key 
areas - Hilton’s Big Five:

Youth Opportunity: investing in training and 
apprenticeship programs to build a strong talent 
pipeline and tackle identified challenges for youth, 
including underemployment

Water Stewardship: the expansion of existing 
partnerships and the creation of new alliances 
to help Hilton achieve its goal to reduce its water 
consumption by 50% and activate 20 context-based 
water projects in at-risk communities by 2030

Anti-Human Trafficking: the provision of training 
and auditing to mitigate against human trafficking, 
alongside engagement with local NGOs to address 
the social challenges in local communities

Local Sourcing: the creation of partnerships to build 
local entrepreneurs’ capacity to deliver high quality 
and authentic goods and services, and integrate 
them into Hilton’s supply chain

Protecting Wildlife: the promotion of responsible 
wildlife-based tourism, in line with the WTTC Buenos 
Aires Declaration on Travel & Tourism and Illegal 
Wildlife Trade

This announcement follows the recent launch of 
Hilton’s Travel with Purpose 2030 goals to double its 
investment in social impact and cut its environmental 
footprint in half across the globe.

Speaking at the Africa Hotel Investment Forum in 
Nairobi, Chris Nassetta Hilton’s President and CEO 
said: “Hilton is committed to creating a positive 
social and environmental impact in every community 
where we operate. Africa is an incredibly diverse 
continent, with equally diverse challenges and 
opportunities -- and as we continue to grow in the 
region, we are focused on doing so in a way that 
promotes sustainable travel and tourism. Today we 
are pleased to take our efforts to the next level with 
an initial commitment of $1 million, which will allow 
us to invest in and scale up initiatives that build 
skills among young people, mitigate risks in human 
trafficking, engage local entrepreneurs across 
our supply chain, improve water efficiencies and 
promote responsible wildlife-based tourism.”

“Hilton’s President and CEO’s visit to Africa is 
timely and sends a strong signal to environmentally 
conscious investors across the continent. It will set 
higher standards for future projects in the hospitality 
industry throughout Africa. Hilton’s growing interest in 
Africa’s promising and emerging market is a windfall 
for job creation among youth and will significantly 
contribute to sustainable economic growth and 
shared prosperity,” Leila Ndiaye, President & CEO of 
the Initiative for Global Development.

Hilton’s existing 41 operating hotels in Africa have 
carried out 460 volunteering projects since 2012 
to support their communities and manage their 
environmental impact. Some examples include:

Hilton has been operating continuously in Africa 
since 1959 and is committed to long-term sustainable 
growth across the continent. With 53 properties in its 
development pipeline Hilton expects to double its 
portfolio of hotels on the continent during the next 
five years, including entering new markets such as 
Botswana, Ghana, Swaziland, Uganda, Malawi and 
Rwanda.

HILTON LAUNCHES ‘BIG FIVE’ FOR SUSTAINABLE 
TRAVEL AND TOURISM ACROSS AFRICA
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WTM Africa is thrilled to announce that it will launch 
an African edition of the International Travel & Tourism 
Awards. These awards will set out to consolidate 
the various standalone awards that bring merit to 
outstanding travel and tourism businesses across the 
continent.

The awards will set out to unite and bring credibility 
to various travel and tourism awards, in following on 
from an initiative being launched at WTM London 
2018. These comprehensive awards will recognise 
and showcase those that embody a ‘gold standard’ 
in their chosen sector.

Carol Weaving, Managing Director of Reed 
Exhibitions explains the awards: “Having spent many 
years in the travel and tourism industry, it has become 
apparent that we do not have one set of awards that 
covers its various sectors. We believe that one set of 
prestigious awards will further reward the efforts of 
tourism and travel businesses that go the extra mile.”
The International Travel and Tourism Awards recognise 
world-leading destinations and outstanding pioneers 
within travel and tourism. The inaugural awards will 
be judged by renowned independent experts from 
across the world. The first set of winners will only be 
announced in 2020, however, nominations will open 

WTM AFRICA TO LAUNCH 
PRESTIGIOUS AWARDS TO 
RECOGNISE INDUSTRY SECTORS

Carol Weaving, Managing Director Of Reed Exhibitions.

at the 2019 edition of WTM Africa.

The awards will cover important sectors in travel, 
giving merit to the achievers and exemplary tourism 
and travel companies that personify each of the 
following categories:

•  Best National Tourism Board Campaign/DMO 
campaign

•  Best Regional/City Campaign
• Most innovative use of technology within a 

destination
• Best agency for tourism marketing
• Best PR campaign
• Best Digital Campaign in Tourism
• Best Digital Influencer in the industry
• Best Destination for Wellness
• Best Destination for Responsible Tourism
• Best Destination for Adventure Tourism
• Best Destination for Food Tourism
• Best Destination for LGBT Tourism

Companies that are eager to enter these prestigious 
awards can find out more at a formal launch at WTM 
Africa 2019 that will take place after the African 
Responsible Tourism Awards at the Cape Town 
International Convention Centre on 10 April 2019.
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Labadi Beach Hotel, Accra’s 
leading hotel has led Ghana’s 
hospitality industry since it’s 
inception
Set amidst tropical landscaped gardens, adjacent to one of 
Ghana's most popular beaches in the
Country's  central business district, the hotel caters for the 
business and leisure traveler.

The hotel has 164 rooms including 2 Presidential Suites, 4 
Executive Suites, 4 Superior Suites, 4 Bars, 2 restaurants, a 
600-seater Conference and Banqueting facilities, a Spa, a 
Gym and 2 plush Swimming Pools on a Sprawling Tropical 
landscape garden overlooking the sandy private Beach.

Rejuvenate your mind, body and soul in our magnificent Spa. 
Whether it is a hot stone massage, or
full body exfoliation, our professional therapists will simply 
spoil you. The spa houses four treatment rooms, complete 
with shower facility in each room, a double suite for couples' 
therapies, a designer Manicure and Pedicure lounge, a 

custom made Spa hydro pool and a relaxation area.

The Labadi Beach Hotel Spa o�ers guests a sanctuary for the 
senses, a place for physical and Mental renewal.

Labadi Beach Hotel has Consolidated its lead in the Hospi-
tality industry by winning 5-Star Hotel of the Year Award for 
four conservative years. (2013, 2014, 2015 and 2016). The 
award ceremony is organized by the Ghana Tourism Authori-
ty under the auspices of the Ministry of Tourism, Culture and 
Creative Arts.

Labadi Beach Hotel is fully owned by the Social Security and 
National Insurance Trust (SSNIT) andManaged by Legacy 
Hotel Management services from South Africa.
Labadi Beach Hotel; a place for discerning guests who are 
accustomed to fine food, true hospitality and attention to 
detail.
 

www.labadi@legacyhotels.com

Labadi Beach Hotel
No. 1 La Bypass, Accra, Greater Accra, Ghana
Contact Number: +233 302 772 501/6
Fax Number: +233 (30) 277 2520
Email Address: labadi@legacyhotels.com
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Arts remains the bedrock of 
Lagos tourism

The Lagos Government will 
continue to support and create 
an enabling environment for arts 
and pop culture to thrive to drive 
the state’s tourism. 

That is according to State 
Commissioner of Tourism, who 
believes art holds the key to 
bolstering the tourism fortunes 
of the state. In an interview with 
VoyagesAfriq Travel Magazine 
Mr. Steven Ayorinde said the 
government is enabling the right 
atmosphere to make sure that 
Lagos is positively projected and 
ensure that all the opportunities 
are there for the players in the 
tourism and creative economy to 
prosper.

 He mentioned for example 
that Nigeria movie industry, 
Nollywood which has its roots 
in Lagos presents a great 
opportunity for the creation of 
tourism economy that is buoyant 
and benefits all. 

“We are saying that we should 
continue to encourage Lagos 
being the number one in terms 
of entertainment activities that 
truly projects the state. We are 
looking at music concerts, in film 
making Nollywood, thankfully it is 
not in doubt that Lagos is number 
one when it comes to Africa 
reinventing itself as far as motion 
picture industry is concerned. 

Lagos is the birth place of 
Nollywood whether you’re 
talking in terms of the original 
Nigerian cinema which in 1903 
started here in Lagos with very 
first film shot in the country by the 
colonial masters or you’re talking 
in terms of the new Nigerian 
cinema which is now known 
as Nollywood whose history is 
traced to 1992 when a new wave 
of home videos.

 If the conditions are not right 
and the business sector is too 
acidic, you will not have the sort 
of opportunity to make people 
invest in the cinema and theatres. 

On the part of film we are very 
much conscious,” he said.  
He added also that the 
government will rally around the 
booming music industry to also 
drive tourists into the state. 

For  Ayorindde, “music is even 
larger, every part of music. One 
is afro beat, there’s nobody that 
will talk about Fela Kuti that will 
not trace him to Lagos, because 
he represented the development 
of music in the Lagos state and 
the beauty of it is that Fela has 
been gone for 21 years but it’s 
like Fela never left because 
Lagos State has supported the 
memorial legacy of Fela Kuti 
through the new African shrine 
that his son Femi built in Ikeja and 
through the Kalakuta museum 
which was Fela’s old house 
that has now been turned into 
a museum courtesy the Lagos 
state government.

 And the entire world new what 
happened last month when 
President Macron on a state 
visit to Nigeria had decided to 
spend more days in Lagos, and 
especially when he decided to be 
received in a cultural night at the 
new African shrine, home of Femi 
Kuti with the best of Nigerian  
and African artists performing for 
him.” 
 
In commemoration of its 50th 
anniversary last year, the Lagos 
government commissioned 
over 20 monuments at the 
different locations in the state, 
developments the state believes 
are not just to beautify  Lagos, but  
also attract more tourists.

 In terms of visitor numbers, 
Mastercard’s 2017 Global 
Destination Cities Index cites 
Lagos as Sub-Saharan  Africa’s 
most visited city with roughly 1.5 
million overnight visitors. The 
numbers, together with projects 
such as the Eko Atlantic City in 
Victoria Island are a few of the 
many things the state is banking 
its hopes on to drive tourism.

ARTS REMAIN THE BEDROCK OF 
LAGOS TOURISM

Steven Ayorinde, Commissioner for 
Tourism, Lagos State
Steven Ayorinde, Commissioner for 
Tourism, Lagos State



39 VOYAGESAFRIQ

The Government of Zimbabwe has announced 
the establishment of a National Tourism 
Facilitation Committee to ease travelling to and 

within the Southern African Nation.

The Vice President Constantino Chiwenga disclosed 
this when he officially opened the 11th Sanganai 
Hlanwagai World Tourism Expo at a packed 
Zimbabwe International Trade Fair in Bulawayo.
Addressing a packed audience comprising 
diplomats, international buyers, industry stakeholders 

and the media the Vice President said the tourism sector in 
particular, presented a huge opportunity for growth and was a major 
beneficiary of the on-going economic reforms championed by 
President Mnangagwa.

“We can make our destination competitive or uncompetitive 
depending on the efficiency and effectiveness for facilitation at 
the port of entry and exits. The sole end to that aforementioned is 
for government to establish a National Tourism Facilitation Centre 
whose main role is to ease the movement of tourists at the ports of 
entry and within the country”

Dr Chiwenga also said that coupled with the port infrastructure 
improvement and upgrading especially bad bridge whilst the 
Kasawere boarder post will be given attention.
He believed that the upgrading of these boarder posts will assist 
the country to regain lost market share especially the self drive from 
South Africa, he added”

The Vice President challenged the Tourism Ministry and its agency 
the Zimbabwe Tourism Authority to increase arrivals from their 
biggest source market which is South Africa.
He added that, Zimbabwe will continue engaging the international 
community and open up investment opportunities, as Government 
forges ahead with its drive to transform the economy and improve 
livelihoods for its citizens.

Government announces the establishment of 
National Tourism Facilitation Committee

Dr. Constantino Chiwenga, 
Zimbabwe’s Vice President

In its quest to continually support the Nigerian child’s 
learning through its CSR initiative tagged ‘Education 
and the Nigerian Child’, Park Inn by Raddison Abeokuta 

has commenced the second edition of its inter school 
debates as a tool to rejuvenate healthy competition among 
secondary schools in Nigeria.

According to the General manager, KayodeAina, the CSR 
program was debuted in conjunction with Kola Obadimu 
Jr play house as a way of giving back to society and 
appreciating its customers in Ogun State.

The debate is aimed at broadening the horizon and 
thinking capacity of students, helping them conduct 
research, empowering them to think outside the box as 
well as enabling them to exchange views on a wide range 
of topical issues. 

This year’s edition which began on the 22nd October will 
end on the 28th of February, 2019 next year.During the 
maiden edition, twenty secondary schools participated in 

the debate with Victorotti Private Secondary School, Idi 
Aba, Abeokuta emerging the winner. The three debaters 
from the winning school were given the opportunity to visit 
Kenya on a three-day all expense paid educational tour in 
partnership with Kenya Airways. 

The second edition of the Inter Schools Debate competition 
is expected to be bigger than the former, with forty 
secondary schools in Ogun State scheduled to compete 
in Abeokuta.

To ensure a credible debate, Park Inn by Radisson 
Abeokuta has partnered with the Ogun State Ministry of 
Education to select participating schools and to train the 
debaters, Judges and other officials with the necessary 
skills to ensure a flawless debate. 
Park Inn by Radisson Abeokuta is a four-star hotel affiliated 
with the Park Inn by Radisson Hotel Group. It is an upper 
midscale, full service hotel located in Abeokuta, the 
economic, tourist hub and capital of Ogun State, Nigeria. 

PARK INN BY RADISSON 
ABEOKUTA BEGINS 
INTER SCHOOLS DEBATE 
COMPETITION
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During the period under review, 
Zimbabwe witnessed an increase 
in foreign arrivals as observers 
from all over the world flocked 
the country to observe the 
election. The election campaign 
period was generally peaceful, 
and economists have said this 
should continue boosting investor 
confidence across sectors of the 
economy during the remainder of 
the year and going forward. 

Domestic and foreign revenue 
growth was 26 percent and 32 
percent respectively.

Key source markets, especially 
Europe, Asia and United States of 
America played a critical role in the 
growth of arrivals, all on the back of 
global tourism resurgence.

“There was a remarkable increase 
in volumes across the hotels, with 
city hotels benefiting significantly 
from elections, conferencing and 
corporate related business whilst 
Victoria Falls area hotels benefited 
from increased foreign arrivals,” 
said African Sun in a statement 

accompanying the group’s 
financial results.
“This positive trend was achieved 
despite the constrained macro-
economic environment emanating 
from unresolved liquidity and 
foreign currency shortages.”
Occupancy level increased 10 
percent to 55 percent, which 
helped boost revenue growth. 
Average daily rate also increased 
9 percent to $97.

African Sun said the occupancy 
growth was driven by a strong 
performance from all the 
markets, with room nights sold 
for domestic, international and 
regional increasing by 16 percent, 
26 percent and 22 percent 
respectively.

This resulted in revenue per 
available room (“RevPAR”) 
increased by 33 percent to $53 
from $40 achieved in the same 
period last year.

Finance costs declined by a 
notable 33 percent to $0,33 million 
from $0,49 million due to loan 

repayments and lower average 
borrowing rates. Total assets 
remained almost flat at $38 million.
In the outlook, African Sun is 
upbeat of maintaining the growth 
trajectory as the sector enters its 
peak period- festive season.

“The remaining trading period 
falls into the Group’s peak trading 
season. We expect conferencing 
and international market business 
to drive performance. The Victoria 
Falls properties should continue 
to experience growth in foreign 
arrivals,” said African Said.

Bookings for the remainder of the 
year are already higher than same 
period last year while various 
infrastructure projects around 
the country, including upgrading 
of Robert Gabriel Mugabe 
International Airport, the Beitbridge 
to Chirundu road rehabilitation 
and Beitbridge border post 
development will bring business 
opportunities for the group.

Management will therefore 
continue to focus on revenue 
generation and cost reduction 
initiatives to navigate the 
current challenging business 
environment, leveraging regional 
and international brands and their 
respective loyalty programmes.
The group declared an interim 
dividend of 0,0581 cents a share.

Source: The Herald -Zimbabwe

Hospitality group, African Sun Limited, reported earnings 
growth for the half year to June 30, 2018 as operating 
profit surged 672 percent to $3,8 million on good business 
during election period.

Revenue rose 29 percent to $27 million buoyed by 
increased volumes at its hotels.

Basic earnings per share increased 1 700 percent to 0,36 
cents from 0,02 cents in the comparable prior year period.

40 VOYAGESAFRIQ

African Sun Makes 
US $3.8 Million Profit



41 VOYAGESAFRIQ

From the day of arrival in Nairobi to the visit to some 
of the world’s amazing tourist sites,  the  media  
personalities have different stories  and experiences 
to tell. 

The Groups being hosted by the Kenya Tourism Board 
as part of this year’s Magical Kenya travel Expo had 
three itineraries to appraise themselves with East 
Africa’s biggest economy.

The itineraries took the journalists to Amboselli National 
Park, Kisumu, Naivasha Watamu, and Mombasa.

These mouth-watering tourism products captured all 
moments in the tourism delivery chain and why they 
have that pull factor.

Opportunities and interview sessions were offered 
to the media to understand and speak to the main 
players at various attractions.

Christine Nayagam, Editorial Director at Media India 
Group, a media conglomerate headquartered in New 
Delhi is fascinated with Kenya’s tourism products and 
captures it with this quote.

‘’This is my first time in Kenya and its people made it 
an incredible experience. I really felt welcomed by the 
Kenyans who are hospitable and helpful. I was also 
very happy to find a lot of spicy Indian and vegetarian 
food options easily available everywhere. Of course 
the safari experience has been the ´icing on the cake’. 
Such a rich wildlife and great conservation projects 
thought public and private groups’’, 

South African Travel Blogger Meruschka Govender 
said ‘’This is my third visit to Kenya and it’s truly magical. 
I’m surprised at the diversity Kenya has on offer. It’s so 
much more than a safari destination. On my previous 
trips here I was introduced to Swahili culture in Lamu 
and Mombasa, the stunning beaches at Diani and the 
South coast and had the rich culture of the Samburu’’

International travel writers thrilled by Kenya’s Magic
Over twenty international travel writers and bloggers have been marvelled by the diverse Kenyan 
tourism offering and experiences.

‘’The most beautiful part about visiting Magical Kenya 
this year, is the fact that for me, it’s a homecoming of 
sorts. You see, I lived in Nairobi between the ages of 
14-16, when my diplomat father was posted here. Our 
life was very different - my brother and I went to the 
International School of Kenya, after I’d studied at Loreto 
Msongari and Hillcrest. I sang the Kenyan national 
anthem everyday (I still can!), learnt to play tennis, swim, 
and drive here. My parents also took us on innumerable 
safaris. Going to Amboseli was a return to my teenage 
years. The majestic Mt Kilimanjaro still stands proud, 
while elephants, wildebeests, warthogs, and hippos live 
in its shadow. The snow may have receded a bit, but the 
elephants continue to stomp the plains, with mischief in 
their eye, and love for their young. On this trip organized 
by the MKTE I did get to visit a Masai camp and see 
how these brave warriors live today, adjusted with the 
challenges of farming and development. Our visit to 
Kisumu and meeting of Mama Sarah Obama has been 
touching’’- Priya Kumari Rana -Executive Editor, Outlook 
Splurge, India.

In the opening reception to begin the tour, The Head of 
PR at the Kenya Tourism Board Ms Wausi Walya outlined 
the Board’s plans to reach and give trade knowledge 
about Kenya’s unique selling points to the market. 

“ Our intention is to increase the visibility of the 
destination through awareness creation. This is why 
we are engaging the media to tell the story of the 
destination,” says Walya.

KTB CEO Dr. Betty Radier says MKTE has become a 
must-attend fair in the region and has positive impact   
on tourism business.

“The increasing number of hosted buyers and exhibitors 
in this year’s show fair is a testimony of the growth of the 
show which we hope to grow to the next levels in the 
coming years,” says the CEO  
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WTM Africa’s dedication to both inbound and outbound travel 
within Africa will be further realised at WTM Africa 2019 to held 

at the Cape Town International Conference Centre in the Host City 
of Cape Town from 10-12 April 2019.
The launch of the WTM Africa International Exhibitors’ Dedicated 
Hosted Buyer Programme will see a specific collective of buyers 
that are involved in outbound travel from the South African market 
for international exhibitors.

“This new dedicated programme will ensure that out outbound 
international exhibitors can arrange appointments with potential 
Hosted Buyers in advance that are actively selling travel, 
accommodation and experiences to the African market,” explains 
Megan Oberholzer, Portfolio General Manager - Travel, Tourism & 
Sports at Reed Exhibitions.

Oberholzer furthers that the unique strength of WTM Africa as a 
trade exhibition has always been its quality hosted buyers. “We 
make sure that every Hosted Buyer application goes through a 

stringent vetting process in order to ensure they are legitimate 
and ready to do business with our exhibitors. Our matching 
process between buyers and exhibitors is testament to the 
quality of the buyers we have hosted in previous years, with 
US$365-million worth of business having been written in 2017 
alone.”

For the first time, International exhibitors will be able to have 
dedicated one-on-one meetings that will form part of their 
exhibitor package.

This programme will include:
Buyers will commit to a minimum of 20 out of their 30 pre-
scheduled appointments specifically with international exhibitors
WTM Africa will cover flight contributions and accommodation 
for these Buyers

Part of the programme will include additional networking 
opportunities where exhibitors and outbound Hosted Buyers 
can socialise in a relaxed setting after show hours
Exhibitors will also have the opportunity to share destination 
information in 45-minute presentation slots in the Destination 
Theatre

“WTM Africa is the only in- and outbound show of its kind on 
the African continent. We are excited to grow our outbound 
footprint on the show floor, whilst enhancing the value for our 
international exhibitors,” concludes Oberholzer.

WTM Africa to launch International 
Exhibitors' Dedicated Hosted Buyer 
Programme

a conference that will be able to bring all the big international 
tourism investors in the world to come to Kenya for at least four 
days,” Orumoi stated. 

Key among some of the areas discussed at the event were, 
restaurant business, of which Orumoi believes, would resonate 
in the minds of investors as a vibrant restaurant business hub. 

He said, “So we were able to take these big hotel chains, these 
big investors to come into the country and to also visit the 
restaurant business in Kenya as well as to visit a few high niche 
restaurants in Kenya. 

The Africa Hotel Investment Forum is a yearly programme that 
is attended by the highest calibre of international hotel investors 
of any conference in Africa. It is the leading hotel investment 
conference that connects business leaders from the international 
and local markets, driving investment into tourism projects, 
infrastructure and hotel development across Africa.

 Kenya’s capital, Nairobi was the host city of this year’s edition 
from October 2 to 4.

AHIF Opens Up Kenya 
For Investments From 
Big Hospitality Brands

Kenya’s hosting of the recently held Africa Hotel Investment 
Forum (AHIF) has brought a lot of investment opportunities 
to the country and Africa in general. 

The event brought over 650 patrons from all over the world 
to discuss hospitality and related issues. Also present were 
Presidents, CEOs, Directors and Senior Managers, Investment 
Managers of big hospitality brands such as Hilton, Radisson, 
Marriott, Hyatt, Accor, Onomo, and many others.

 And for the Managing Director of Kenya’s Tourism Finance 
Corporation, one of the main supporters of the event, Jonah T. 
Orumoi, the presence of all these brands will drive investments 
into Kenya’s hospitality sector. According to him, the decision to 
hold AHIF in Kenya was to open it up to investors against the 
background that tourism in the country had seen a significant 
growth in the past two years. 

“We’ve been planning to hold a very big investment forum in 
Kenya for the last one year and African Hotel Investment Forum 
became a very good avenue for us. The country Kenya is a 
country that is already able and has the incentives that drive 
investments in tourism, a country that has the most rich tourism 
product in the world – I would say – considering how rich we 
are in our cultures, how much rich we are in the wildlife that we 
have. 

“We looked at it and said tourism growth in Kenya is actually 
growing at a very fast rate in the last two years and we need 
to complement this tourism growth with the investment in the 
products and that’s why we came about and be able to have 

Jonah T. Orumoi
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Angola participates in 
11th Sanganai/hlanganani
World Tourism Expo

Angola’s Tourism sector participated in the recently held 
11th Sanganai Hlwanganai world tourism Expo in Bulawayo, 
Zimbabwe.

Angola’s tourism sector has been on the rise with significant 
developments. The Country’s Minister of Tourism, Angela 
Braganca recently launched the tourism and cultural tour 
guidebook for the Zaire region. This was after the listing of 
Mbanza Kongo as world heritage list. 

The government has already begun the process of opening up 
to Africa with visa waiver for citizens of some African countries. 
That is  Botswana, Mauritius, Seychelles, Zimbabwe and Rwanda 
who are the latest African countries to travel to the Southern 
African country without  visas.

The Angolan Tourism Board (Infitur) led a nine-member delegation 
to this year’s Sanganai/Hlwanganai World Tourism Expo. 

INFITUR’s chief marketing officer Manuel Bernardo 
Barreto in an interview with VoyagesAfriq Travel 
Magazine outlined the agency’s plan to grow the 
African market and also held meetings on the sidelines 
of the exhibition.

He said, ‘’Angola has a lot of amazing attractions 
but many in Africa do not know about them and we 
are here to learn about how other countries have 
developed their sector’’.

We have been impressed about the model used here 
in Zimbabwe and we will see the positives we can 
take along and improve on ours.
Destination Tour promoter Angela Farmantino also 
said, they have been impressed with the exhibition 
and it has afforded them opportunity to meet a lot of 
exhibitors and colleague international buyers. She 
said, exhibitions like that affords African countries to 
trade among themselves 

The delegation also included Director for KAZA, 
Rui Lis Boa, the representative from the Ministry of 
Environment- Marta Zumbo, Private Tour Operators 
were Graca Antonio, Solange Neto, Andrea Lima, 
Alicerces Paulo, Hildebrando Chimbil and Armando 
Estrela a Journalist with the Group.

This year’s exhibition had 325 companies, 226 
international buyers and media from 23 countries
The Countries included Ghana, South Africa, Angola, 
Kenya, Malawi, Mauritius, Namibia, GCC, Angola, 
Zambia, Tanzania, Nigeria, Botswana and the Gulf 
Corporation Council (GCC)

The Tanzania Tourist Board, TTB has launched a new brand 
campaign to boost the country’s international appeal and 
visibility. 

Dubbed ‘’Tanzania, Unforgettable’’, the move according to the 
Managing Director of TTB Devota Mdachi seeks to encourage 
travellers and tourists to visit and share Tanzania’s amazing 
tourism offering to the world.

‘’We want people to know that Tanzania offers tourists a product 
which is unique, superior and indeed unforgettable. We are trying 
to encourage repeat visitation and believe that tourists who 
visit Tanzania leave as ambassadors who will definitely spread 
the word about Tanzania’s unforgettable tourist attractions and 
experiences’’ she noted.

She was speaking to VoyagesAfriq media during of the recently-
held Swahili International Tourism Expo in Dar es Salaam. 
She reiterated the authority’s commitment to promote the 
country’s tourism by leading the campaign and carrying along, 
other parastatals for the desired impact in the tourism value 
chain.

‘’TANZANIA, UNFORGETTABLE’’ 
BRAND CAMPAIGN LAUNCHED 

 Devota Mdachi



45 VOYAGESAFRIQ

 By: Clarissa M. Davis 

I fell in love with Paris a very long time ago. Perhaps, I was seven or eight-
years-old. As a soldier during the Second World War, my grandfather had 
the opportunity to travel throughout Europe in the 1940s. France, as he 
described it, was a magical place. Because of these stories, I made it my 
life’s mission to get to Paris. For many years, I prepared for my first trip to 
France by learning about the culture and studying French. Finally, in January 
2007, I arrived in Paris!  Initially, I was very disappointed. 

My greatest source of disappointment stemmed from the fact that I did not feel 
connected to the country or the people. Eventually, I settled in Strasbourg, 
which is about three or four hours outside of Paris. I was studying abroad for 
a semester. In Strasbourg, I discovered a community of Africans from Ghana, 
Chad, Nigeria, and several other African countries. I tasted jollof rice and 
couscous for the first time. I got my hair braided and styled in Senegalese 
salons. I partied with Ghanaians. But most importantly, I learned about the 
cultural richness of Africa and became very curious. France led me to Africa. 

My initial disappointments disappeared. My love affair with France diminished somewhat and my love affair with 
Africa began. 

Ten years after my first trip to France, I landed in Ghana to research tourism as a tool for economic development. 
It was love at first sight! I made my first “friend”, a loquacious gentleman from Kumasi, on the flight from Lisbon 
to Accra. He elected to sit in the empty seat next to me. I wanted to sleep, but I did not want to be rude to 
this enthusiastic gentleman. My new friend described the entire country of Ghana. He was incredibly proud 
and knowledgeable. Needless to say, I did not sleep on this flight. However, I acquired so much knowledge 
beyond what I had researched prior to embarking on this journey. During my seven-week trip in West Africa, I 
would meet so many other awesome people. Landing in Ghana was only the beginning of a glorious personal 
and academic journey. 

Prior to coming to West Africa, I was so nervous about how locals would receive me as an African American. 
I’m proud to be a person of African descent, but I was born almost 7,000 miles away from Africa. I look like 
any person that you may find in West Africa, but I do not speak a local language or hail from a particular ethnic 
group. Eventually, I realized that none of that mattered. I belonged. West African people are some of the most 
hospitable people that I have ever met.  

During my stint in West Africa, I never felt unsafe or overwhelmed. I did not get sick. I did not have a single 
mention-worthy issue. Instead, I gained a greater sense of self and a deeper appreciation for the richness and 
diversity of African culture. If you are considering going to Africa, you should do it! It’s a beautiful continent filled 
with beautiful people, delicious food, breathtaking sceneries, and authentic cultural experiences. I thank my 
grandfather for igniting the passion within me to explore places beyond my immediate surroundings. He never 
made to Africa, but I am sure that he would have loved it. I look forward to sharing many more stories and my 
reflections. 

How I Landed in West Africa?
My Indirect Route.
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Ethiopian Airlines has signed a shareholding agreement with 
Zambia’s main development agency to relaunch the Southern 
African country’s flag carrier at an initial cost of $30 million (Sh3 
billion).

The Ethiopian state-owned carrier has outpaced regional 
competitors, Kenya Airways and South African Airways to become 
Africa’s largest airline by revenue and profit, and has been buying 
shares in other African airlines to gain a competitive advantage 
over rivals such as those in the Gulf.

Under the plan, Zambia Airways, being revived more than two 
decades after it was shut down, would operate 12 planes by 2028, 
Ethiopian Airlines said in a joint statement with Zambia’s state-
owned Industrial Development Corporation (IDC).

Ethiopian Airlines will own 45 per cent of the revamped Zambian 
airline, and Zambia 55 per cent, the statement said.

“The initial investment as we start up the national carrier will 
be $30 million. Obviously, as we operate the airline, we will 
facilitate the financing necessary to support its growth,” it said.

Ethiopian Airlines said in January it had signed an agreement with 
the Zambian government to relaunch Zambia Airways.

ETHIOPIAN AIRLINES INKS $30M DEAL 
WITH ZAMBIA TO REVIVE NATIONAL AIRLINE

Zambia Airways will launch local 
and regional routes this year while 
intercontinental routes, including 
Europe, the Middle East and Asia, 
will be added in the near future, it 
said.

State-owned Zambia Airways 
went into liquidation in 1994. The 
privately-owned Zambian Airways 
then emerged as the country’s 
main carrier with flights to other 
major hubs in southern Africa, but it 
suspended operations in 2009.
Ethiopian Airlines operates and 
manages Malawi Airlines through a 
deal signed in 2013.

Joint ventures
In May, the airline said it was in 
talks with Chad, Djibouti, Equatorial 
Guinea and Guinea to set up 
carriers through joint ventures. It 
also aimed to create a new airline 
in Mozambique that it will fully own.
Ethiopia said in June it would open 
Ethiopian Airlines and its state-
run telecoms monopoly to private 
domestic and foreign investment in 
a major policy shift that will loosen 
the state’s grip on the economy.
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Scenes from 14th Akwaaba African Travel Market 

The 14th edition of the annual Akwaaba African Travel Market came off 
at the Eko Convention Centre, in Victoria Island, Lagos Nigeria. 
Like last year’s the 3 days event commenced with the Jollof Rice War 
which saw The Gambia triumphed over Ghana and Nigeria to emerge 
as the best Jollof Rice destination in Africa. 
Keeping to its innovative tradition, the Akwaaba African Travel  Market 
saw the introduction of new sessions and activities to keep the 
enthusiastic patrons occupied while trading and sealing deals among 
the many exhibitors and businesses from all over the continent. 
 Africa Tour Operators Summit, Africa Top 100: Tour Operators Awards, 
Aviation Day and the Africa Youth Tourism Conference were a few 
of the many sessions that were either introduced for the first time or 
reinvigorated.
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Labadi Beach Hotel came alive with the celebration of 
this year’s Oktoberfest.

With plenty food, drinks and music Oktoberfest 2018 
which was held on October 5 - 6 was the ideal weekend 
party that one could not miss.
 
Oktoberfest is the biggest beer festival in the world. 
Held annually in Munich, Bavaria, Germany Oktoberfest 
is an important part of Bavarian culture, having been 
held since the year 1810.
 
The event held at Labadi Beach Hotel is one of many 
celebrated in cities across the world which are modeled 
after the original Munich event.

Oktoberfest 2018 at Labadi Beach Hotel, Accra



Once a modest, dormant fishing village on Tanzania’s 
Indian ocean coast, Dar es Salaam has transformed into 
a bustling cosmopolitan metropolis filled with variety of 
restaurants and beaches to explore. 

The litmus test of how a city is vibrant can only be gauged 
at night. Dar es salaam
 
When you want to feel the pulse of any city at night, the 
best places to visit are the bars and clubs. Dar es Salaam 
has a good number of them which will introduce you 
gallantly to the nightlife in the city. 
Tanzania’s commercial capital of Dar re Salaam has long 
been known for its modest coastal expedition. Unlike 
formerly, Da re Salaam now features regularly on the bucket 
list of travelers who trouped to the land of Africa’s Room 
Kilimanjaro; Serengeti, the pristine and exotic beaches of 
Dar, Tanga as well as the famous Zanzibar.
 
Even with the Swahilian dominated language in every 
corner of the country, you will be surprised to see how 
cosmopolitan the city is when you decide to explore its 
night life.

From live performances, house Music, DJ session thematic 
night/evening, Dar as is often referred to by Tanzanians 
gives you “champagne” choices to treat yourself.

Depending on how you want to spend the night, you 
may want a snack or grab the famous  Nyama choma” (a 
Swahilian barbecue with chips) dotted across the city. 
The Masaki area in Dar also houses many street pubs, 
high-end lounges and a top class entertainment venue to 
unwind after meetings, trekking or safaris. 
Situated on the eighth floor of the Hyatt Regency 
Kilimanjaro Hotel, Level 8 is one of the city’s most elegant 
bars due to its gorgeous 360-degree views of the city and 
harbor. It gives you an opportunity to relax with a cold beer 
in hand, listen to one of the live musical acts performed 
throughout the week, and enjoy the Tanzanian sunset from 
every angle.

Samaki Samaki serves excellent seafood in a pleasant 
atmosphere by day, then changes gears and starts to heat 
up as a bar around 10pm. A big hit with the locals, you’ll find 
it packed to capacity on weekends, making it the place for 
you if you’re looking for a wild, loud, fun night of dancing in 
the city. You could head there on a Thursday night for some 
salsa dancing.
The area is the epicenter of Dar’s night drive. The high-
end place of Oyster View offers revelers and party going 
people, choices from pubs lounges right to the high end 
exclusive sit out. DiDi s pub, Jacqie corner, also offers you 
the danceable and electric atmosphere.

Billycaners  Bar which is on the other hand very popular 
with the youth is swamped with merrymakers in a quiet, 
unsuspecting street but still bustling with lots of energy 
. Activities at the bar is spiced with DJ Sessions and live 
music. Reggae lovers can also explore the maisah club to 
ensure the evening is well taken care of.
Havoc Nightspot has a lovely ambience with a colourful 
interior and exterior. They have a nice and wide selection of 
wines and beers. Although the place tends to be crowded, 
activities are well monitored and your safety will not be at 
risk.

Qbar is one of the few bars with its customers mainly 
expatriates. Located in the high end neighbourhood of …. 
Will ensure your evening is served with a mix of American 
hip hop and live western music.  Positioned in the centre 
of the city of Dar is Level 8 and combines good music and 
providing stunning view of the bay and an outside terrace 
where you can enjoy sea breeze. 

Other night club options with DJ sessions will have Runway, 
Jolly Club and California Dreamers offers options and 
alternatives.

High Spirit Lounge Bar, Jozi Lounge, Coral Beach Club, East 
24 Bar & Grill, The Slow Leopard, Ambiance Bar & Night 
Club are among the chic places to unwind and relax from 
the stress of the day without the usual high decibles.

DAR RE-SALAAM ‘S NIGHT DRIVE
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GO PLACES.
FLY IN STYLE ON THE A330-300.
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SAA reserves the right to change aircraft type any time due to operational reasons.

South African Airways is proud to be Africa’s most awarded airline. Uniting colleagues, 
families and friends between Africa and North America. The A330-300 Airbus offers premium 
business class flights 4x weekly, from Accra to Washington. Fly with us and enjoy our warm 
African hospitality.

For more information contact SAA office on +233 302 783676-8, 
Mobile: +233 244 344 583 or your preferred travel agent.
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We have witnessed many examples of localized crises but 
also of regional events that have affected several countries. 
Natural disasters, forced displacement and health-related 
events are some of the situations that are not limited by 
national borders and have a wider impact. 
It is in those situations where Crisis Communications 
does not only help diminish the impact of the event and 
the recovery of the country, but also serve to enhance 
intergovernmental cooperation among countries. 
Joint actions to face regional impacts find that Crisis 
Communications is the best ally to motivate coordination 
with neighboring administrations.   

In line with this approach, the European Union and 
United Nations have signed a cooperation agreement 
that identifies a set of priorities for the next three years 
on peace operations and crisis management. One of the 
areas of cooperation is strengthening the use of preventive 
instruments such as mediation, early warning and security 
sector reform (SSR), coordinate political messages and 
strategic communication in response to early signs of 
conflict.

An excellent example of this philosophy has been 
the recent regional training on Crisis Communications 
involving several West African countries. The initiative 
has demonstrated not only the need to apply regional 
crisis communications but also the priority that this field 
is receiving from national administrations from Burkina 
Faso, Mali, Côte d’Ivoire and Niger. These countries 
face similar constraints and concerns but have created 
an extraordinary brotherhood that makes quite easy to 

manage transnational cooperation actions. 
This training activity has revealed the strong institutional 
support that Crisis Communications receives in these 
countries but also the need to continuing the efforts done. 
Developing national crisis communications strategies that 
can help coordinate regional responses appears as the 
most rational, effective and strategic decision after the 
regional trainings recently conducted in Burkina Faso and 
Mali.
Madagascar, a pilot initiative and a model for the continent
A clear, role-based and national crisis communications 
strategy integrating different ministries such as Interior, 
Foreign Affairs, Defense and also bodies such as the security 
forces and health authorities may help countries to prevent 
crises and also to respond to them when they occur. 

This was actually the basis of the National Crisis 
Communications Strategy that Madagascar has developed 
throughout 2018. As part of the team engaged in the 
initiative that has been funded by the World Bank, I believe 
that the commitment of the Malgache authorities to support 
the process can be used as best practice and a model for 
other countries. 
 
The initiative which was coordinated by the National Office 
of Tourism of Madagascar commenced with a consultation 
process involving bodies such as the Office of Management 
of Risks and Catastrophes (Bureau National de Gestion 
de Risques et des Catastrophes) and the National Office 
of the Management of Risks and Catastrophes (Conseil 
National de Gestion des Risques et des Catastrophes, 
CNGRC). That preliminary exercise helped to conduct 
an assessment based on major recommendations and 
challenges. The development afterwards of the Crisis 
Communications Strategy as a transversal tool to be utilized 
by different ministries was accompanied by training on Crisis 
Communications engaging officers from these ministries but 
also from the private sector. 

Only through the engagement of the involved administrations 
an initiative of this type can succeed.  The commitment and 
efforts done by the country definitely can be replicated in 
other contexts and guide other administrations in order to 
be prepared before the crisis arrives.  

Crisis Communications, the channel to 
enhance regional cooperation

All destinations are subjected to suffer crises of different nature, from social turmoil, to political instability and to security-
related issues, among others. In many occasions the impact of the crisis surpasses the boundaries of a specific country 
and affects a whole region.  Experience says that enhancing the preparedness capacity through a consistent crisis 
communications management appears as the best manner to diminish the terrible effects of crises. 

The Writer, Rut Sobrino Gomez
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Identified as a strategic growth 
point for major international hotel 
brands, Francophone Africa has 

become one of the world’s most 
competitive and lucrative deal 
making environments. In a market 
first, the FrancoReal Summit which 
took place in Dakar, Senegal on 16 
and 17 October 2018, provided the 
platform for hospitality leaders from 
the Radisson Hotel Group, Mangalis 
Hotel Group and Accorhotels to 
engage with regional investors and 
developers.

According to global authority, 
Horwath HTL France’s managing 
partner, Philippe Doizelet, there has 
been a measurable uptick in activity 
due to the historically low penetration 
of international operators in the 
market.

“Investment opportunities within the 
hotel sector in French-speaking 
Africa are on the rise. This rise 
in sentiment is predominantly 

explained by the lack of quantitative 
and qualitative supply in some 
regions, with many hotels not being 
able to respond to the increasing 
demand.”

With 50 % of its Africa deals in 2018 
taking place in the Francophone 
Region, one international operator 
focussed on the region is the 
Radisson Hotel Group, as its director 
of business development, Erwan 
Garnier explains.

“The Radisson Hotel Group has 
identified Francophone Africa as a 
key market, and we’re aggressively 
expanding within the region to 
become the market leader. Our 
objective is to double our current 
Francophone presence to 40 hotels 
with over 9,000 rooms in the market 
by 2022.”

Currently operating in 12 markets, 
Radisson’s growth strategy is 
matched by AccorHotels and 

FRANCOPHONE AFRICA
The Continent’s Hottest Hospitality Market

With 50 % of its Africa deals in 2018 taking place in the Francophone Region, one international 
operator focussed on the region is the Radisson Hotel Group

Erwan Garnier



Mangalis and other international and 
regional chains, who are upping the 
ante in the region says Doizelet. 
“The market is currently dominated 
by Accor and the Radisson Hotel 
Group which continue their 
development in the region. Other 
international groups actively looking 
for new development opportunities 
in the region, are namely Hyatt, 
Hilton, Marriott, Kempinski, as well 
as regional groups including Azalaï, 
Mangalis and Onomo.”

Considered a regional specialist 
brand, but with a robust international 
management team, the Mangalis 
Hotel Group hopes to become the 
preeminent brand in the region says 
its chief executive officer, Olivier 
Jacquin.

“By 2022, Mangalis will be the 
regional hotel operating leader with 
20 properties in operation and under 
development offering 2 600 over 
rooms in the various segments of the 
industry.” And with such ambitious 
plans to scale, 2019 is set to be a 
significant year for the nimble and 
fast-growing brand as they launch 
four of their Noon branded hotels in 
Benin, Niger and Ivory Coast.

With a significant number of brands 
entering the market, growth at this 
juncture remains constrained to the 
midscale pricing bracket, as there 
remains only a few locations for high-
end developments says Doizelet. 

“So far, only a handful of destinations 
in French-speaking Africa are suitable 
for top end hotel development, such 
as Ivory Coast or Senegal.”

The major international groups seem 
to agree with Doizelet’s assessment 
especially in Senegal – with Radisson 
Hotel group particularly active in the 
Dakar market and using the city as a 
launchpad for regional growth.

As Garnier explains, “Senegal is the 
number one market for international 
investors because of its long-term 
economic stability. We already 

have two of the country’s leading 
internationally branded hotels; 
Radisson Blu Hotel, Dakar Sea 
Plaza and Radisson Hotel Dakar 
Diamniadio, however, we now want 
to introduce the rest of our African 
brands to Senegal, i.e. Radisson 
Collection, Radisson RED and Park 
Inn by Radisson.”

And while competition grows daily 
in the market, Jacquin believes the 
scale of the opportunity in the market 
provides room for all operators.

“There is still room for all of us. The 
presence of a variety of suppliers 
gives the international and regional 
travellers choice of products in 
a market which is still growing. 
Mangalis like any other brand has its 
own DNA and signature, in addition, 
we are African rooted hotel operator 
and developer.”

The annual Francoreal Summit 
for Garnier is a strategic fit for the 
Radisson Group, especially as they 
seek to identify strong local partners 
to match their Africa business plan 
and introduce new products to the 
market.
“We plan to present the new 
Radisson Hotel Group brand 
architecture, which includes the 
introduction of two new brands to the 
African Market; Radisson Collection 
positioned as the premium lifestyle 
and affordable luxury and Radisson 
as the upscale hotel brand.”

Moreover, as the Radisson’s brand 
continues to expand across the 
market – this rapid growth is 
dependent on developing strong 
local ties which are the foundation of 
their Africa strategy.

“We have an asset light strategy in 
Africa, providing our expertise from 
managing almost 90 hotels and 
partnering with local developers, 
making local connections to create 
successful projects.” This investment 
light strategy relies on a robust local 
foundation and partners explains 
Garnier.

“We are always looking for local 
partners that have the long-term 
vision of developing hotels with 
an international partner like the 
Radisson Hotel Group, financial 
muscle to leverage the equity 
needed to kickstart the project, 
financial partners to raise the debt to 
complete the project. However, more 
importantly, they must have the local 
connections to navigate the local 
administration to obtain construction 
permits and local legalities.”

With more than 150 senior executives 
from across the region and from 
South Africa and internationally, 
providing the platform for delegates 
to conduct business deals and 
gather insights is a crucial focus for 
the FrancoReal Summit says it host, 
API Events’ Kfir Rusin. 

“Francophone Africa is growing 
in interest for our African and 
international stakeholders, many 
of whom have expressed a keen 
interest in the market across 
all sectors. From a hospitality 
perspective, we have Mangalis 
Hotel Group’s CEO Olivier Jacquin, 
the Radisson’s Erwan Garnier, Accor 
Hotels’ Redah Faceh, and Horwath 
HTL France’s managing partner 
Philip Doizelet, who are the region’s 
most active dealmakers and analysts 
speaking at the Summit.”

Mangalis Hotel Group’s Olivier 
Jacquin believes the Francoreal 
Summit will bring the key property 
stakeholders together. “Such an 
event is not only the opportunity 
to showcase the region, but it is 
also a platform to bring all the key 
stakeholders together (investors, 
operators, buyers etc.). So, needless 
to say, that FrancoReal Summit is very 
welcomed, especially in Dakar, as 
one of the fast-moving Francophone 
Africa capitals.”
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Travellers to the Seychelles will now 
be able to learn more about the 
destination with a new mobile app. 
Seychelles Ahoy! is a 3-in-1 app that 
allows users to research the islands, 
accommodation and activities.

App developer, Tanya Goodman, 
says: “For the smaller tourism enter-
prise in Seychelles, burdened with 
high commissions payable to book-
ing platforms, this app now creates a 
direct link between the traveller and 
the owner of the business.”

Using the traveller’s location, the app 
will show nearby attractions, restau-
rant, bus stops or ATMs. The app 
can also be used for flights, accom-
modation and other transport.

Earlier this year, the developers met 
with the Seychelles Tourism Board 
to discuss the app. Sherin Francis, 
CEO of the board was hopeful that 
the app would provide more online 
visibility for Seychelles. “With such 
application, which gives people an 
idea of activities to do in Seychelles, 
it will help people to do more when 
in the country and not stay in their 
hotel, bringing more benefits in the 
end,” she said.

The app is currently available in 
English and French, with future 
plans to support German and Italian 
version. The app is available on the 
Apple Store and Google Play, usa-
ble on Apple products and Android 
devices.

British airline Virgin Atlantic is set 
for London-Harare service in the 
second quarter of next year (2Q19) 
using B797 with seasonal London 
-Victoria Falls-Cape Town on 5th 
Freedom.

The airline joins a stampede of 
rush to return to Zimbabwe by 
British firms trying to exploit new 
investment opportunities after 
the emerging favourable polical 
climate .

Virgin airline, is a British airline with 
its head office in Crawley, United 
Kingdom. The airline was estab-
lished in 1984 as British Atlantic Air-
ways, and was originally planned 
by its co-founders Randolph Fields 
and Alan Hellary to fly between 
London and the Falkland Islands.

Soon after changing the name to 
Virgin Atlantic Airways, Fields sold 
his shares in the company after 
disagreements with Sir Richard 
Branson over the management of 
the company.
The maiden flight from Gatwick Air-
port to Newark Liberty International 
Airport took place on 22 June 1984

Source: The Zimbabwe Mail

Virgin Atlantic plans maiden 
London-Harare Flight

The Zimbabwe Tourism Authority, 
ZTA has announced plans to intro-
duce the Bulawayo Carnival as part 
of the 2019 edition of the Sanganai/
Hlanganani World Tourism Expo.

The carnival will showcase Bula-
wayo’s cultural offering to the world 
and serve as an avenue to cele-
brate one of the founding fathers 
of Zimbabwe, Father Zimbabwe 
Joshua Nkomo. 
The Chief Executive Officer of the 
ZTA Dr Karigoka Kaseke revealed 
this during the closing press-briefing 
at the 11th Sanganai/Hlawanganai 
World Tourism Expo in Bulawayo.

According to him, the initiative 
seeks to celebrate rich African 
culture and thereby preserve the 
legacy of Joshua Nkomo. He added 
the decision was instructed by the 
country’s Vice President in a bid to 
also grow the local economy and 
expenditure.

He however dismissed suggestions 
that the Bulawayo carnival may 
compete with the Harare Interna-
tional carnival.

ZTA introduces Bulawayo Carnival 
as part of Sanganai

New app for travellers to 
Seychelles

58 VOYAGESAFRIQ



Uganda’s national government 
has announced that a number of 
agencies in the country have been 
dissolved and will be incorporated 
into their relevant ministries. The 
Uganda Tourism Board (UTB) and 
Uganda Wildlife Authority (UWA) 
are among the 71 agencies to be 
disbanded.

The announcement was made 
following a Cabinet meeting that 
took place on Monday, September 
10, chaired by President Yoweri 
Museveni.

According to Frank Tumweba-
ze, Minister of ICT and National 
Guidance: “Cabinet approved the 
recommendations and implemen-
tation plan for the rationalisation 
of agencies, commissions and 
authorities. The objective for this 
restructuring is to eliminate func-
tional ambiguities, duplications and 
overlaps in government services.”
Tumwebaze further confirmed that 
the process was set to begin once 
the frameworks had been finalised 
by Parliament.

Turkish Airlines announces Lusaka 
as new African Destination

Turkish Airlines will, come 13th of De-
cember, launch twice weekly flights 
from Istanbul to Lusaka, the Zambian 
capital.
The development comes following 
Turkish President Erdogan’s State Visit 
to Zambia in late July this year when 

Malawi Tourism has announced the 
dates for next year’s Takulandirani 
Malawi International Tourism Expo 
(MITE).

MITE 2019 will be held at Bingu Wa 
Mutharika International Convention 
Centre (BICC) at Umodzi Park in 
Lilongwe from April 25-27.

Malawi Tourism invites international, 
regional and local buyers, media and 
tourism enterprises, operators and 
stakeholders, to the third MITE event.
This year’s expo saw 60 buyers and 
130 exhibitors from ten countries.

Malawi International Tourism 
Expo 2019 dates set

AccorHotels launches 
MyChicAfrica, a new lifestyle & 
travel media platform

This pioneering new approach 
from AccorHotels aims to make the 
continent more accessible and open 
for not only international travellers, 
but for Africans and the diaspora to 
rediscover and celebrate fashion, art, 
dining, modernity, design, adventure 
in addition to driving social discourse
Fashion, art, travel, food, design, 
adventure, architecture, hi-tech/hi-
touch and creativity, Africa is positively 
brimming with new and undiscovered 
experiences. AccorHotels invite 
guests, travelling nomads and the 
curious-at-heart to rediscover the 
continent through a completely new 
lens – MyChicAfrica (MyChicAfrica.
accorhotels.com)– featuring 
inspiration insights, newfound 
narratives, and visually arresting 
content.

Following the immensely successful 
#MyChicAfrica social media 
campaign, which paired prominent 
African influencers together to 
provide an ‘off the beaten track’ look 
at their locales, AccorHotels in Africa 
is now ready to venture even further. 
The launch of its lifestyle media 
platform - MyChicAfrica.

AccorHotels.com - a depository of 
material named after this culturally 
curated campaign, features a 
dedicated editorial team providing 
fresh insights and new travel 
itineraries for the culturally curious.
Kenya Plans to Court Ryanair, easyJet 
to Boost Beach Tourism
Kenya plans discussions with low-
cost airlines such as Ryanair Holdings 
Plcand easyJet Plc to begin flying 
to the East African nation famous for 
its beaches and safaris, its tourism 
minister said.

Tourism is one of the country’s 
biggest generators of foreign 
exchangeafter remittances and 
agricultural exports, and earned the 
nation 119.9 billion shillings ($1.2 billion) 
last year, according to the Kenya 
Tourism Board.

Uganda's Government to 
dissolve key tourism agencies

air links were also on the working 
agenda.
The two flights on Monday and 
Thursday with return flights leaving 
LUN on Tuesday and Friday, are 
to be increased as demand grows 
and will initially route via Dar es Sa-
laam though the service will have 
no fifth freedom rights between the 
two cities.

Turkish Airlines officials will visit Lu-
saka next week to finalise discus-
sions with the Zambian civil aviation 
authorities.
The new route will benefit Zambia’s 
tourism industry as the country 
can be reached from around 
the world – Turkish operates the 
largest international route network 
of any airline – with two stops, one 
in Istanbul for the connecting flight 
and one, for now, in Dar es Salaam 
enroute to Lusaka.
Turkish Airlines is also serving the 
most African destinations through 
their Istanbul hub of any airline not 
based in Africa.

Source:ATC News
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“We are developing a strategy to 
encourage low-cost carriers from the 
U.K. to fly here,” Tourism Secretary 
Najib Balala said in an interview in 
the Indian Ocean city of Mombasa 
on Tuesday. “I will be looking to 
start discussions with Ryanair and 
easyJet.”

If Balala’s talks are successful, the 
coastal city will be the first sub-
Saharan African destination for 
both carriers. Mombasa’s airport is 
the country’s second-biggest after 
Nairobi’s, with many tourists seeking 
the region’s sun and sand. Kenya is 
also famed for its wildlife.
The U.K., a hub for both carriers, is 
Kenya’s biggest source of tourists 
so far this year after the U.S., Balala 
said, followed by India, China and 
Germany. As many as 16 percent of 
arrivals are now from other African 
countries, he said.

Oman Air is reviewing its route 
network with a view to further 
expanding its destinations in Africa. 
The airline already flies to Cairo in 
Egypt, Nairobi in Kenya, Zanzibar, Dar 
Es Salaam in Tanzania and on July 
1st the airline launched its four times 
weekly service to Casablanca in 
Morocco. With the established Sudan 
diaspora in Oman, Khartoum is a 
strong favourite to be amongst the 
new additions to Oman Air’s African 
network in 2019. 

Last year Oman Air launched its four 
times weekly service to Nairobi, the 
capital of Kenya and one of its most 
dynamic cities with a vibrant cultural 
life, fabulous places to eat and 
exciting locations to visit.

The seven times weekly service to 
the popular archipelago of Zanzibar 
has been a longstanding favourite 
with holidaymakers with its vibrant 
atmosphere and culture. Oman Air 
also flies seven times a week to 
Dar Es Salaam the largest city and 
economic capital of Tanzania, and 
East Africa’s second busiest port.

The most recent addition 
of Casablanca in Morocco 
demonstrates Oman Air’s 
commitment to expanding the 
network and its focus on the African 
market. The keen interest already 
shown in the route is a positive sign 
for its future success. As with the 
majority of new routes, Oman Air 
is appealing to both business and 
tourism traffic and aims to strengthen 
the bilateral relations with all 
destinations in its growing network.

Source: Breakingtravelnews.ae

Oman Air to expand route 
network in Africa

Zambia is gearing up for its fifth 
Livingstone International Culture & Arts 
Festival (LICAF), which is due to take 
place from April 4-6, 2019.
The annual event is amongst the 
fastest growing in Africa, having started 
in August 2013 as a side event to the 
20th session of the UNWTO General 
Assembly (which was co-hosted by 
Zambia and Zimbabwe), and today 
being one of the biggest platforms for 
regional and international culture and 
arts exchange.

Its purpose is to promote increased 
arrivals of both domestic and 
international tourists to Livingstone, 
known as Zambia’s ‘tourist and 
adventure capital’, and was developed 
from its small beginnings by the 
Zambia Tourism Agency (ZTA). It grew 
it into a cultural and arts festival that 
involves 73 Zambian tribes across 10 
provinces, showcasing Zambia’s rich 
cultural heritage through traditional 
dance, cuisine, a spectacular 3km 
street carnival procession, and 
presentations of local arts and crafts to 
visitors.

The 2019 LICAF is organised by the 
ZTA in partnership with the National 
Arts Council, Department of National 
Parks & Wildlife, National Heritage & 
Conservation Commission, National 
Museums Board, Ministry of Tourism 
and Arts and the private sector.
Visitors will be able to experience the 
other attractions that Livingstone and 
its surrounds have to offer, include 
white water rafting, bungee jumping, 
wildlife safaris, helicopter rides and 
steam train rides.

Livingstone is 10km from the Victoria 
Falls, and offers tourists access to 
museums, arts and crafts, and local 
architecture.

Source: TourismUpdate

Major Zambian cultural 
festival sets 2019 dates

7,000 book Kenya Airways 
flights to the US

About 7,000 travellers have booked 
seats on Kenya Airways’  direct flights 
to New York ahead of the October 
inaugural journey.
The bookings are spread across the 
year starting October 28 when the 
first -ever direct commercial flight 
from Nairobi to New York will take off.
Kenya Airways’ sales director, Julius 
Thairu, in an interview, said the 
inaugural flight alone is already more 
than 80 per cent full. “To date we 
have over 7,000 bookings for the 
New York route with expected cabin 
factor of above 80 per cent for the 
inaugural flight. We are entering the 
booking window and expect to take 
off with a much higher occupancy,” 
said Mr Thairu.
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Ethiopian Airlines, the largest Aviation 
Group in Africa and SKYTRAX Certified 
Four Star Global Airline, is pleased to 
announce that it has won the Aviation 100 
“Africa Lease Deal of the Year 2018” award 
by Airline Economics Magazine during the 
Airline Economics Growth Frontiers Dubai 
2018 conference gala dinner.

The Aviation 100 awards recognize 
aviation’s most outstanding performers, as 
well as the most innovative and successful 
finance and leasing deals closed in the 
last 12 months. Winners of the Aviation 100 
awards are decided by an industry-wide 
survey, a rigorous vetting process and 
editorial consideration.
Commenting on the award, Ethiopian 
Airlines Group CEO Mr. Tewolde 
Gebremariam said, “We are happy to 
receive this award from Airline Economics. 
It’s for the first time that the Japanese 
financing system, JOLCO, financed an 
aircraft deal with an African airline. JOLCO 
availed financing for our A350 aircraft. 
The deal shows the strong confidence 
of reputed global financiers in Ethiopian 
balance sheet and business plan.”
It is to recalled that Ethiopian Airlines had 
received Middle East & Africa Airline 
of the Year award in 2017 by Airline 
Economics.

Ethiopian is a multi-award winning carrier 
crowned with Four Star certification by 
SKYTRAX last year, Airline of the Year 
awards by AFRAA as well as multiple 
accolades for its outstanding passenger 
and cargo transport services.

About Ethiopian
Ethiopian Airlines (Ethiopian) is the fastest 
growing Airline in Africa. In its seventy plus 
years of operation, Ethiopian has become 
one of the continent’s leading carriers, 
unrivalled in efficiency and operational 
success.Ethiopian commands the lion’s 
share of the Pan-African passenger and 
cargo network operating the youngest 
and most modern fleet to more than 
116 international passenger and cargo 
destinations across five continents

Ethiopian wins Africa Lease 
Deal of the Year 2018 Award

Adrian Gardiner Named Patron of 
Wilderness Foundation Africa and 
Wilderness Foundation Global

The Wilderness Foundation Africa 
and Wilderness Foundation Global 
are pleased to announce the 
appointment of Adrian Gardiner as 
Patron of both organisations. 
Adrian Gardiner was the Chairman 
of the Wilderness Foundation 
Africa for 12 years and recently 
served as Chairman of the 
Wilderness Foundation Global. 
Having accepted the honour of 
being appointed Patron of both 
organisations, Adrian tendered 
his resignation as Chairman and 
Trustee of Wilderness Foundation 
Global. 

Wilderness Foundation Africa was 
founded 47 years ago by Adrian’s 
friend and mentor, Dr Ian Player. Dr 
Player was one of the world’s most 
outstanding conservationists and 
an environmental statesman. He is 
acknowledged globally for his work 
to save the rhino, and still honoured 
as a conservation pioneer. Dr 
Player’s work began in KwaZulu 
Natal in an era during which Africa’s 
protected areas were being 
created and tested. He worked 
tirelessly on his life’s mission until 
his last days in 2014. Dr Player is 
the only other person to have been 
conferred the status of Patron of 
Wilderness Foundation Africa. 

Adrian was guided and mentored 
by Dr Player from the time he 
began pioneering sustainable 

Air Namibia has increased 
frequencies from five to six on 
the Windhoek-Gaborone-Durban 
route, and will operate daily from 
October 28.

The airline now flies to Gaborone 
and Durban on Mondays, 
Tuesdays, Wednesdays, 
Thursdays, Fridays and Sundays, 
while Saturday will be added on 
October 28. 

The route is serviced by the 
Embraer ERJ 135, offering 37 
seats in economy class.

Source: TourismUpdate.co.za

Air Namibia increases flights 
to Gaborone and Durban

conservation in the Eastern Cape. 
Adrian bought a piece of degraded 
farmland over 20 years ago and 
after much studying realised that 
the Big Five had once occurred 
naturally in this part of Eastern Cape 
of South Africa. He worked tirelessly 
to bring the land back to life and 
populate it with its natural inhabitants 
to restore the ecosystem that once 
thrived there. This was the birth of 
Shamwari Game Reserve, the first 
private Big Five game reserve in the 
Eastern Cape, and the beginning 
of the successful eco-tourism and 
conservation that we see today. 
Adrian achieved all this under the 
mentorship of Dr Ian Player and aptly 
followed in his footsteps to become 
a world-renowned conservationist 
within the eco-tourism industry. It is 
especially fitting that he now serves 
as Patron of Wilderness Foundation 
Africa and Wilderness Foundation 
Global.

61 VOYAGESAFRIQ



62 VOYAGESAFRIQ

Business Setup
Property Finding
Company Registration
Business Development
Office Setup
Work Permit
Stay PermitStay Permit
Staff Recruitment

Marketing
Corporate Identity
Message Creation
Branding
Public Relations 
Reputation Management
Digital MarketingDigital Marketing

Few of our happy clients

We believe in your brand’s potential

024-437-2854 | 030-243-3026         arabadodoogh@gmail.com | Marketing@arabadodoo.com

          www.arabadodoo.comF6/15B Ashomang Estate - Accra,Ghana



5TH AFRIMA  - November 21 - 
24, 2018. 
All Africa Music Awards (AFRIMA) is 
an annual award show. The event 
was established by the International 
Committee AFRIMA, in collaboration 
with the African Union to reward and 
celebrate musical works, talents and 
creativity around the African continent 
while promoting the African cultural 
heritage. This 5th edition will be held 
in Accra, Ghana.

CARNIVAL CALABAR , December 
26 - 31st, 2018
The Calabar Carnival is Africa’s 
largest street carnival. The carnival 
takes place in Calabar, Cross River 
State annually and involves a series of 
events inspired by local culture, arts 
and entertainment. The last day of the 
event usually features an international 
carnival with many performers from all 
over the world attending. The month 
long carnival begins from December 
1 with the last week of the month 
witnessing the main events.

AFRIF 2018 - 13th-20th 
November, 2018
The Africa International Film Festival 
(AFRIFF) is an annual film festival that 
takes place in Nigeria. The Africa 
International Film Festival (AFRIFF) 
is a platform for the world to zoom 
in on the talent and beauty of Africa 
through film. The event normally 
spans through a week and it includes 
award shows and film training classes.  
This year’s is scheduled to take place 
in Port Harcourt, Nigeria.

ABISSA Festival 28th October - 
4th November, 2018
Abissa is a cultural concept 
embracing the music, dance and 
spiritual life of the Nzema people 
in the town of Grand-Bassam, Côte 
d’Ivoire, West Africa.[1] The best-
known expression of Abissa is a 
festival celebrated in the last week 
of October. It is a time of forgiveness 
and rebirth marked by a week-long 
celebration.

Nigeria Travel Week - 23 - 24 
November, 2018

Taking place at the Federal Palace 
Hotel, Victoria Island, Nigeria Travel 
Week 2018 will host international 
tour operators, travel agents, travel 
bloggers, and international media 
as well as all major tourism industry 
stakeholders in Nigeria plus selected 
Nigerian celebrities, media  and 
stakeholders.

NATRON 100 9 - 11 November, 
2018
 Two evenings of delectable beats, 
bands and vocals infused with days of 
adventure in the sublime location that 
is Lake Natron, Tanzania
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One Lagos Fiesta - December 24 
- January 1, 2019.
One Lagos Fiesta is a celebration of 
the culture, art and people residing in 
Lagos – the commercial nerve centre 
of Nigeria and Africa’s mega city.  
Join your favourite artistes and over 
20 million voices across Lagos to 
celebrate the yuletide and the New 
Year with over 480 hours of fun and 
entertainment in five locations across 
Lagos.  

Rusinga Cultural Festival 20th 
-21st December, 2018
Rusinga Cultural Festival is an annual 
two-day celebration of the culture of 
the Abasuba people of Kenya. It is 
held on the last Thursday and Friday 
before Christmas on Rusinga Island. 
The festival was founded by Anne 
Eboso and administered through 
Chula Cultural Foundation.

KILIFI New Year Festival 30th 
December - 2nd January, 2019
A New Year’s Eve you will never forget. 
Kilifi New Year is a boutique house, 
alternative and reggae music festival 
with an African twist held in Kilifi town on 
the coast of Kenya. 

Swahili Fashion Week November 30 
-December 2, 2018
Swahili Fashion Week is the biggest and 
largest annual fashion event in the whole 
of East and Central Africa providing 
a platform for fashion and accessory 
designers from Swahili speaking 
countries and beyond to showcase their 
talent, market their creativity and network 
with clientele and the international 
fashion industry. This is all aimed at 
emphasizing to the region that fashion is 
an income generating creative industry, 
meanwhile promoting a Made in Africa 
concept. Tanzania’s capital, Dar es 
Salaam is the host city.

Global MICE Summit 29 - 30 
November, 2018
The Global MICE Summit is a two 
day gathering of global investors, 
practitioners, academicians and 
regulators from the MICE industry 
to discuss opportunities, trends and 
growing within the MICE space.  The 
summit will focus on three major 
pillars: Sustainability, Economic Growth 
and Technology. It takes place at the 
Intercontinental Hotel in Nairobi, Kenya.

Meat & Greet 17th November, 2018
This is the ultimate event for carnivores.  
Here is the chance to eat good food, 
meet good people and experience 
good vibes. Patrons are encouraged to 
come hungry.  Venue for this event is 
Serallio within the precincts of one of the 
world’s coolest neighbourhoods, Osu, 
Accra.

2018 Africa Women Cup of Nations 
Nov 17, 2018 - Dec 1, 
The 2018 Africa Women Cup of Nations, 
officially known as the Total Women’s 
Africa Cup Of Nations, Ghana 2018, will 
be the 11th edition of the Africa Women 
Cup of Nations, the biennial international 
football championship organised by the 
Confederation of African Football for the 
women’s national teams of Africa

GEM AWARDS November 9, 2018
The GEM Awards are aimed at 
representing the niche international 
hospitality industry in Ghana and 
eventually the rest of Africa. The 
award will recognize the hard work of 
some of the most dynamic individuals 
and teams who are carving the 
industry’s growing landscape in hotels, 
restaurants or spas. The Omanye 
Hall of Labadi Beach Hotel will be the 
event venue for the awards night.
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THE TOP 100 Tourism Personalities 
in Nigeria will be recognised at Abuja 
Jabamah on 16th November, 2018

Abuja Jabamah 15 & 16 
November,2018

SeeSeychellesSA SeeSeychellesSA seychellestourismsa



65 VOYAGESAFRIQ
SeeSeychellesSA SeeSeychellesSA seychellestourismsa



66 VOYAGESAFRIQ

 

Join Africa's biggest fun run 

Ethiopian 
Great Run
Ethiopian 
Great Run

2Nights
3Days
2Nights
3Days

Starting from Starting from 
 USD 799USD 799

Valid for ET West & Central Africa online points

Visit us at ww w.ethiopianholidays.com 

Contact the nearest Ethiopian Airlines O�ce,

your travel agent or call us at +251-11-665-6666   

November 18, 2018 @Addis Ababa


