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Editorial

Lessons African destinations
can learn from OverTourism
Tourism is a sector that has lots of linkages and offer opportunities for
many. From the underclass to the aristocrats the industry has seen
evolution since its emergence during the grand tour era.
Since its inception, tourism has been considered a benign activity. It has
brought wealth to forgotten rural communities, cushioned the blow of
financial crashes, conserved critically endangered species and restored
crumbling, historic cities and countries. Tourism’s potential benefits are
clear.
The industry has grown at a pace that every 10 employments in the world
has tourism in one. Its importance to world economies cannot be over
emphasized not to even talk about its relevance to developing economies
in which Africa very much dominates.
Tourism is the only industry where one will always have a job even though
it might not be the preferred one.
The industry like many others has grown with its accompanying challenges
that needs to be tackled right to ensure the sector is sustainable and
continues to change economies and lives.
In the last 2-3 years, the conversation on OverTourism has assumed a
greater proportion with cities such as Venice-Italy, Barcelona-Spain and
Amsterdam-Netherlands dominating the discussion of why too many
tourists are causing not only social problems but economic problems for
its citizens. VoyagesAfriq dare say It is the most discussed or topical issue
in tourism worldwide as at now forcing academia to go into research on
how to best solve the problem.
What are the issues? Universities that collaborated with the UNWTO’s
latest report on managing urban tourism defined OverTourism, as “the
impact of tourism on a destination, or parts thereof, that excessively
influences perceived quality of life of citizens and/or quality of visitors
experiences in a negative way”
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Local and national governments as well
as tourist boards have long believed
that more is better. A “successful” year
in tourism is generally considered
to be one in which numbers have
increased substantially. Never mind
whether these numbers are of cruise
ship passengers, duty free shoppers,
resort guests, backpackers or high end
visitors; the number is all that counts.
This has resulted in a reluctance – or
often outright refusal – to cap numbers
in any way, to increase (or introduce)
daily tourist taxes, to charge cruise lines
for docking, or to try and ensure that
tourists’ behaviour is beneficial – or at
the very least, not damaging – to local
lifestyles and landscapes.

The discussion on overTourism and
dealing with the issues involved has to
be emphasized.

can be applauded for taking bold
steps to ban plastics coming into these
countries from abroad.

Again, the challenges are just too
many, that is to say sometimes not the
figures but also the over concentration
of tourists or travelers at a particular
point in time. Managers of African
destinations need to take measures to
ensure carrying capacity of destinations
are not exceeded and also enact some
bye laws to make sure travellers can be
responsible. Encouraging sustainable
tourism practices are things that can
learn in this new wave of overTourism
to save the environment and local
cultures.

Travelling responsibly, in smaller
numbers, not only helps avoid
overtourism. It gives one a greater
connection with local people and ways
of life: a far more authentic holiday
experience.

As African destinations sometimes,
we are tempted to stay aloof of the
discussions considering Africa only
receives 5% of the world’s tourism
figures (65million)tourists and these
also are not the very high end travellers.

Governments and local authorities
need to look at ways to control tourist
numbers – whether by raising prices,
issuing permits to certain attractions,
banning cruise ships over a certain size,
or having greater control over which
businesses open and where. Countries
such as Tanzania, Kenya and few others

Correspondence:
Voyages Afriq Travel Magazine
Office Location
Accra Tourist Information Centre
Off Liberation Road, Accra – Ghana
Ghana Office line: +233 30 397 2764
Info@voyagesafriq.com

In his foreword in the UNWTO report on
"Understanding and Managing Urban
Tourism Growth beyond Perceptions"
- the Secretary General of The World
Tourism Organisation Ambassador
Zurab Pololikashvili said ‘’Tourism will
only be sustainable if developed and
managed considering both visitors and
local communities. This can be achieved
through community engagements,
congestion management, reduction
of seasonality, careful planning that
respects the limits of capacity and the
specificities of each destination, and
product diversification.”
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Scenes from the First Ministerial Conference on Air Transport
and Tourism in Africa held in Cabo Verde

African Ministers of Tourism, Transport and
Aviation adopt Santa Maria, Sal Island Declaration

T

he First Ministerial Conference on Air Transport and
Tourism in Africa co-organized by the World Tourism
Organization (UNWTO), the International Civil Aviation
Organization (ICAO) and the Government of Cabo Verde has
ended in Sal Island, Cabo Verde, attracting over 20 Ministers of
Tourism, Transport and Aviation from Africa.
Within the framework of both the
tourism and aviation sectors, the
event focused on bringing key players
together to define a unified process
for sustainable development. Among
the topics discussed were proposals
that would enable African States to
maximize and balance the benefits of
tourism and aviation services and also
obstacles that the region currently
faces.
Opening the ceremony, H.E. Jorge
Carlos Fonseca, President of Cabo
Verde spoke of difficulties facing his
nation, placing particular emphasis
on weakened infrastructure in
Cabo Verde and an overall lack of
coordination within the Africa region;
He added: “This is a very serious
obstacle to the goal of making Africa a
tourism destination of excellence and
the first choice for people from other
continents."

6
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UNWTO Secretary-General Zurab
Pololikashvili welcomed the joint
event as two naturally connected
sectors, stating “this symbiotic
relationship is mutually reinforcing
and interdependent. This is especially
true for a small developing island
state such as Cabo Verde, which
is almost fully dependent on air
transport access.” He added that
“the recent agreement between
Cabo Verde Airlines and IcelandAir
is a step towards an Atlantic Hub
based on the island of Sal. It allows
the expansion of Cabo Verde Airlines
while representing an efficient publicprivate partnership”.
Closing the event, the Prime Minister
of Cabo Verde, H.E. Ulisses Correia
e Silva, hailed the new focus on air
transport and tourism as progress
for the nation and stressed the
importance of creating a framework
for the development of air transport
and tourism in Africa. He urged African

authorities to join forces to improve
connectivity within the region.
The President of the ICAO Council, Dr.
Olumuyiwa Benard Aliu, suggested
that the unique joint event between
the two organizations was long
overdue and has been a testimony
to the new dynamics that are taking
shape between tourism and air
transport in Africa.
The conference concluded with
the approval and adoption of the
Ministerial Declaration and Action
Plan on Air Transport and Tourism
Development in Africa by all Ministers
in attendance. The Declaration
outlines the direction that the signing
governments will take in order to
advance innovative and sustainable
solutions to foster the development of
air connectivity and seamless travel on
the African continent while building a
common understanding and response
to the business imperatives through
strengthened dialogue between the
two sectors.
The conference was attended by
over 300 participants, including 21
Ministers of Tourism, Transport, and
Aviation from 34 Member States and
29 International organisations.
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Human Capital pivotal in the
Digital World of Tourism

- experts reveal

The 6th World Tourism Forum Lucerne
has ended with experts and travel
and tourism professionals hailing the
role of human capital in the age of
disruption in tourism.
Over 550 participants from 80 countries
took part in the discussions, which
clearly demonstrated that digital
transformation is leading the tourism
industry into the future.
With this year’s event themed “ Human
capital in the age of disruption: talent,
innovation and diversity” both side
events and the parallel sessions
discussed thoroughly the topic of
innovation, talent and diversity
management
Innovative digital business models are
constantly changing the travel, tourism
and hotel industries. This technologydriven change forces organizations to
question long established structures in
order to remain at the forefront of their
sectors.
In
her
presentation,
Karolin
Frankenberger, Professor of Strategic
Management at the University of St.
Gallen, outlined the dramatic changes
in the tourism industry. "New start-ups
in particular have turned the industry
upside down with their disruptive
business models.
In addition to well-known names such
as Airbnb, Booking.com and Uber, new
business such as GetYourGuide have
emerged." Professor Frankenberger
went on to address why start-ups are
8
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so successful and why established
companies appear sluggish and fail
to add new business models to the
market. "The core of transformation is
the development of a new disruptive
business model. Start-ups benefit
from the absence of a long history,
which limits agility and often makes
innovation
difficult.
Established
companies, on the other hand, have a
legacy and an existing business model
that has already achieved results.
"What can established companies do?"
Human Capital is Key
Kate Walsh of Cornell University
presented her research on human
capital. "The future belongs to those
companies whose managers have
recognised that working methods
need to be redesigned, that know
how to promote the agility of each
individual's commitment to inspire
talented colleagues. It is the core task
of educators, Walsh continued, not
only to constantly think about how
and what should be taught, but also to
consider how work in the technologyoriented world should be understood,
defined and redesigned.

A positive balance
For Martin Barth, CEO of the WTFL, the
6th edition of the Forum has been a
resounding success: "Not only did we
increase the number of participants,
but the feedback has also been
positive in all respects.
In total, more than 30 lectures, panel
discussions, presentations, start-up
pitches, award ceremonies, workshops
and parallel sessions took place during
the World Tourism Forum Lucerne in
the KKL and other locations in the city
such as the Hotelfachschule Luzern.
The guest destination was Ras AlKhaimah.
About the World Tourism Forum
Lucerne
The World Tourism Forum Lucerne
is an exclusive platform where the
world's leading tourism, travel and
hospitality companies meet to shape
a more sustainable future for tourism.
It provides decision- makers with indepth insights into the core themes of
the tourism industry and a unique
global network.

In his speech, Federal Councilor
Guy Parmelin, Head of the Federal
Department of Economics, Education
and Research, underlined the strength
of Switzerland as a hub for innovation.
"Switzerland's strengths can be seen
above all in the innovative strength of
the tourism industry," Parmelin stated.
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UNWTO on the ground - AGENDA FOR
AFRICA, Roadmap to inclusive growth
Up close with Mr. Zurab Pololikashvili, UNWTO Secretary-General
Dear esteemed readers,
I would like to sincerely congratulate
everyone of you for your commitment
in mainstreaming sustainable tourism
in your national development agendas.
From the outset of my mandate at the
helm of the organization , my main
priorities have been to make tourism
smarter through innovation and
digital transformation, to grow our
competitive edge through investments
and entrepreneurship, to create more
and better jobs, to build resilience and
facilitate travel as well as to protect our
tangible and intangible heritage.
As the majority of you knows, the
organization through the Regional
Department for Africa initiated in early
2018 a consultative process which
concluded with the approval and
presentation of the special UNWTO
Agenda for Africa – Roadmap to inclusive
growth. This roadmap now serves as
a blueprint and a strategic framework
to help unlock the tourism potential
towards inclusive development.
The agenda, which is aligned with
the 2030 Agenda for Sustainable
Development and its 17 Sustainable
Development Goals (SDGs), fully reflects
the seven aspirations of the Agenda
2063 of the African Union (AU) aimed at
driving a socio-economic transformation
of the continent through sustainable
tourism. Our close collaboration with
the African Union has strengthened
over the years through the participation
of institutional meetings such as our
regional commission meetings, the AU
Sub-Committee on Tourism and other
tourism-related projects undertaken in
the region.
I would like to once again express my
earnest appreciation to all who joined
us in celebrating the 10th anniversary
of INVESTOUR in early January during
FITUR. The 10th anniversary marked
a key milestone for the business and
investment networking platform that
brings together public and private
sector stakeholders to discuss the
investment climate and opportunities
in the continent. During this edition, I
had the honour and profound pleasure
to present a recognition award to a
10
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Rwandan entrepreneur, Mr. Greg Bakunzi
for his commitment to sustainable
tourism growth in Africa. In addition to
this, I was pleased to introduce the 1st
edition of the Tourism Tech Adventure
to promote African Tourism innovation,
by bringing five startups from the
region to present and pitch their ideas
in contributing towards sustainable
development in Africa.
During the month of Februray, we
greatly contributed to the organization
of the first edition of the Caravan of
the African Charter on Sustainable and
Responsible tourism which was held
in Brazzaville, Republic of the Congo.
The African Charter on Sustainable and
Responsible tourism, is an initiative of
the Kingdom of Morocco launched in
the margins of the 2016 United Nations
Climate Change Conference, COP 22
and has been signed by 26 African
countries. This Caravan, which I truly
encourage other member states to
adopt and implement, gave me the
the opportunity to partake in the highlevel meetings led by Her Excellency
Mrs. Arlette Soudan-Nonault, Minister
of Tourism and Environment under the
patronage of His Excellency President
Denis Sassou Nguesso.
On the occasion of the 63rd
independence of Tunisia and the
inauguration of the 36th Craft creation
Fair, I was officially invited to Tunisia and
met with the Head of State, H.E. Mr. Beji
Caid Essebsi as well as with the Head of
Government, H.E. Mr. Youssef Chahed to
discuss the role of tourism in Tunisia’s
economy. The visit included several
high level discussions with Ministers
of Tourism, Transport, Education and
Foreign Affairs on the implementation of
the MoU signed earlier in January.
At the end of March, we joined
forces with the International Civil
Aviation Organization (ICAO) and the
Government of Cabo Verde to host
the First Ministerial Conference on Air
Transport and Tourism in Africa, which
was held in Sal Island, Cabo Verde.
To this effect, I would sincerely like to
reiterate my thanks to the Government
of Cabo Verde for the opportunity
given to our members to discuss on
how to further develop the symbiotic

relationship between the tourism and
air transport sectors. During this event,
we launched the initial results of the
UNWTO Visa Openness Report 2019
for Africa which include the analysis of
visa policies and progress made in visa
facilitation over the past 10 years.
Building capacities and training is
central to our priorities. As a result,
we have recently been welcoming
delegates from Angola and the Gambia
for capacity training sessions at our
headquarters in Madrid, Spain. Officials
from the Ministry of Tourism of Angola
benefited from training on policy
issues and the delegates from the
Gambia, representing officials from the
Ministry of Tourism and Culture and the
Destination Managers from the Gambia
Tourism Board were given the chance to
gain insights and guidance into multiple
thematic within the worldwide tourism
industry.
As we celebrate the achievements of the
continent and the creation of the African
Union during Africa Day, let us recognize
the potential of Africa´s youth and
appreciate the major human capital and
demographic dividend that needs to be
harnessed through concrete actions
such as innovation and digitalization
through start-ups, investment strategies
and entrepreneurship, education and
skills development.
As the great African leader Nelson
Mandela once said, “Education is the
most powerful weapon which you
can use to change the world”. The
newly rebranded UNWTO Academy
will offer a wide range of online
technical and leadership trainings and
I invite all member states of Africa to
take advantage of it in their effort to
strengthen human capital.
In conclusion, I would like to assure our
members of my commitment together
with my team to continue to deliver on
the priorty areas of the organization
which are also reflected in the UNWTO
Agenda for Africa – Roadmap for
Inclusive Growth.

Zurab Pololikashvili
UNWTO Secretary-General

Sincerely,
Zurab Pololikashvili
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inaugural African Tourism Leadership
Awards last year.
"You provide superior news content
about the Travel and Tourism industry
in Ghana, Africa and beyond."
For your meritorious work in the
tourism industry, Ghana Tourism
Authority confers on you the 2018
Award of Tourism Oriented Media
(Online)”- the citation quipped.

is 2018 Tourism Oriented Media of the Year
VoyagesAfriq (VA) was adjudged
Tourism Oriented Media of the Year –
(Online) at the 2018 Ghana National
Tourism Awards. The Pan-African
Tourism Media company beat off
competition from myjoyonline and
citinewsroom to emerge winner of the
category.
This brings to two, the number of top
awards the company has notched
within the past few months as it
received the “Outstanding Africa
Tourism Media” Award at the maiden
Africa Tourism Leadership Awards
held last year August.

A citation accompanying the award
and signed by the Chief Executive
Officer of the Ghana Tourism
Authority, Akwasi Agyeman read:
“VoyagesAfriq is a Travel and
Tourism media with interest in
promoting Africa to Africans and
the rest of the world. Operating
from Ghana to the rest of the African
continent, the VA has established
itself as a United Nations World
Tourism (UNWTO) key partner in
promoting destination Africa.
VoyagesAfriq won Africa’s Most
Outstanding Tourism Media at the

Kojo Bentum-Williams, the Managing Editor, VoyagesAfrq
receiving the Award

ONOMO HOTELS
REMAIN ON
EXPANSION COURSE
Onomo Hotels, the fast growing
3 star group in Africa and already
present in Dakar, Abidjan, Libreville,
Bamako, Conakry, Lome, Cape Town,
Durban, Johannesburg, Kigali, Rabat
and Casablanca has confirmed that
they are on course to open two more
hotels this year.
The first one will be in Maputo, the
capital of Mozambique, before later
this year, Dar es Salaam-Tanzania
will also follow. The latter is likely to
become the group’s largest hotel yet.
The company also confirmed to
ATCNews that they are going ahead
with the planned launch of their
brand in Kampala-Uganda and also
in Addis Ababa and Nairobi, among
other locations in Anglophone Africa.

feathers among the existing three
star hotels, as quality locations,
quality rooms and facilities and
importantly quality management
will give ‘Jua Kali’ operations not
just a run for their money but show
that three star hotels can tick many
boxes for travelers without having
to compromise on quality while
enjoying significantly lower tariffs.

in Durban and rise to 100 Euros for
the hotels in Rabat and Bamako
while their hotel in Cape Town has an
entry rate of 80 Euros per single per
night.The Onomo Hotel in Kigali has
entry rates from as low as 67 Euros,
making it increasingly a location
of choice for savvy travelers to the
Rwanda capital. Rates, depending
on season, are subject to rise.

The arrival in these respective
cities will no doubt ruffle many

Entry rates start from as low as 59
Euros for a single room at the Onomo

Source: Prof Wolfgang Thome-ATC
News
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Mantis Group acquires
Siringit Seregenti Camp

Autograph Collections

debuts in Kenya welcoming
Sankara Nairobi to its Portfolio

A

utograph Collection Hotels Marriott International’s
distinctive collection of passionately independent
hotels, has welcomed Sankara Nairobi to its diverse and
distinguished portfolio of over 171 hotels around the world,
marking the debut for the brand in Kenya. Sankara Nairobi lies in
the epicentre of the city’s commercial, retail, and entertainment
quarter and boasts quintessential Kenyan charm and hospitality,
contemporary interiors and carefully curated modern African art
throughout the hotel.
“We are thrilled to welcome Sankara
Nairobi, a distinctive hotel which
evokes the spirit and heritage of
this vibrant city, to our portfolio,”
said Alex Kyriakidis, President and
Managing Director, Middle East
and Africa, Marriott International.
“As the first Autograph Collection
Hotel in Kenya, Sankara Nairobi is
a significant addition to our rapidly

growing portfolio in the region
and a testament to our conversion
friendly strategy. The hotel perfectly
embodies the brand’s unique
perspective on design, craft and
hospitality. This rebranding is in
lockstep with the growing demand
from consumers and their desire for
differentiated experiences wherever
they travel,” Kyriakidis added.

Just a short drive away from the
city centre and the United Nations
Headquarters, and within easy
access from the Jomo Kenyatta
International Airport and the Wilson
Airport, the hotel is situated at the
heart of the city’s vibrant social
and business life. It comprises
168 thoughtfully designed rooms,
a tempting choice of authentic
and award-winning restaurants,
destination bars, social and meeting
spaces, and fitness facilities. The
newly refurbished guest rooms
including a brand-new Presidential
Suite captures the hotel’s personality
with signature elements showcasing
a unique character and a defining
sense of place.

The Mantis Group has announced the
acquisition of Siringit Serengeti Camp
into its prestigious family, becoming the
Group's first experience in the Serengeti.
Mantis took over the reins in April 2019.
This permanent tented camp allows
Mantis guests the opportunity to link the
Northern Circuit safari with an exclusive
experience at their sought-after Nungwi
Dreams by Mantis in Zanzibar.
The Siringit Serengeti Camp is nestled
in the heart of the Serengeti National
Park in northern Tanzania. Guests are
accommodated in eight 45-square-metre
canvas tents and a 2-bedroom family tent
for up to 6 people. Siringit Camp guests
are accommodated in 5-star canvas tents
on polished hardwood floors raised 30cm
above the ground.

Pride Inn Hotels eye
tented camps and lodges
in conservancies

P

ride Inn Hotels is eyeing
investments into national
parks as it seeks to grow its
footprints in the next five years.

Group Managing Director, Hasnain
Noorani said they are looking
for opportunities within nature
conservancies to invest in luxurious
tented camps or lodges. “As we
aspire to grow our presence in the
country, we are also keen to set camp
within some idyllic parks. This will
largely depend on the availability
of opportunities in these areas,” he
said.
He was speaking recently at the Pride
Inn Paradise Beach Resort in Shanzu,
Mombasa recently.
14
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The hotelier said they are ready to
take up wholly or managerial work
in properties in their new expansion
drive.
Mr Noorani said April holiday and
Easter booking occupancies now
stand at over 90 per cent. Noorani,
who is also the chairman of the
Kenya Coast Tourism Working Group
noted that Pride Inn Group is looking
at adding 10 new properties to its
growing number of hotels.
He observed that domestic tourism
was picking up while interest by
foreign tourists was also increasing.
“When we pitched camp at the
recently concluded ITB tourism
fair in Berlin, Germany, there was

Hasnain Noorani
considerable interest in destination
Kenya by tour operators and tourists
alike. This is a clear indication of
Kenya’s popularity as a long haul
destination of choice,” he said.
Noorani said that they have seen
tremendous growth in the number
of domestic tourists arriving at
the Coast via the Standard Gauge
Railway and low-cost carriers.
Source: The Standard Media, Kenya
VOYAGESAFRIQ
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Rwanda reiterates commitment to
MICE as key tourism booster

Malawi International Tourism Expo 2019
showcases the real African experience

Nelly Mukazayire

CEO, Rwanda Convention Bureau

R

wanda will continue to
improve and invest in
its Meetings, Incentives,
Conferences, Events/Exhibitions (MICE)
sector as as a major cash cow for the
country’s burgeoning tourism.
Rwanda was last year ranked by the
International Congress and Convention
Association (ICCA) among Africa's
most popular conference and events
destinations on the continent. The
body ranked Rwanda, and specifically
its capital Kigali, second continentally,
for its capacity to accommodate
international meetings and events,
behind Cape Town of South Africa.
(ICCA 2018)

Arena and Kigali Arena set to open by
end of 2019 will definitely enhance
the positioning a global force in MICE
tourism.
But the real test as to how Rwanda
can handle large numbers comes later
in December when the country hosts
7000 delegates, according to Madam
Mukazayire.
Beyond that, she said government has
done key investments in building the
industry itself. “The convention centre
here is one, and the ambition to have
it running and generate income as a
private property is on course as it’s now
managed by Radisson.

In an interview with VoyagesAfriq,
Nelly Mukazayire, CEO of the Rwanda
Convention Bureau said the political
initiative to promote the country as
a MICE destination with the creation
of the Bureau was paying off. “The
leadership realized that it was
important to boost this sector because
of the potential it carried and today as
a private company, we’re still having
100 percent shares as RDB which is
government,” she said.

There are investments in key
infrastructure like key hotels as it is
now with Marriott, Radisson, Serena
and Ubumwe, which is a local brand
with international standards.

The Kigali Convention Centre continues
to play host to key regional and global
events and with the Intare Conference

“I believe business events are very
good grounds to be able to attract
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She mentioned also the Visa free
regime, which is the ease of entry in
Rwanda, stating that the fact that
one could get a visa upon arrival
has created a big attraction to the
destination. RwandAir, the national
carrier currently has 27 destinations.

international delegates in the country
and link it with other layers. For
example, for every event we look at
what other activities delegates can do
in the country because that’s where
incentives come in, tourism products
come in, entertainment and even
investment in other areas come into
play.”
According to Madam Mukazayire, the
most attractive factor is the story of
Rwanda; what delegates get from their
stay and the people they meet. Adding
that it’s not only about the meetings
but also their history as a country and
the story of possibilities and resilience
they share. “At the end of the day, it’s
all about the values we share and our
humanity” She said.

This year’s Malawi International
Tourism Expo, (MITE2019) recorded
an impressive turnout of participants
from Southern, East Africa and the rest
of the world.
Most importantly, according to the
Malawi Department of Tourism, was
the quality of buyers who had come
from far and near to conduct travel
and tourism trade. The 100 local
and regional exhibitors also offered
participants opportunity to select and
choose from many different products
and services on display.
Then there were the workshops for
exhibitors and buyers featuring some
of the top industry experts from

Africa and Europe. At the opening
which was characterized by music,
drumming and dancing, various
speakers expressed their satisfaction
with the organisation and the level of
participation the event has received
this year.

Acts, Faith Mussa and Shammah
thrilled guests to an unforgettable
musical experience in the company of
scrumptious food and drinks. To cap
it was the four-day post MITE 2019
familiarisation tour for hosted buyers
and media.

As part of MITE 2019, the Malawi
Department of Tourism organised a
special Cocktail and Awards Night
to recognise the contributions of
partners, donors and sponsors
who have helped to make the expo
possible. VoyagesAfriq was one of the
recipients of the awards.

From Tongole Wilderness Lodge in
the heart of the Nkhotakota Wildlife
Reserve to the little paradise of Blue
Zebra Island Lodge on the Nankoma
Island and to the Kumbali Lake
Retreat, one thing was established;
that indeed, Malawi is the ‘warm heart
of Africa.’ MITE 2019 also attracted
participation from 44 international
buyers and Media from Africa, America
and Europe.

The Malawi Night was filled with a lot
of excitement as sensational musical

“We are focused on meetings
that connect us as a people, be it
associations or coming from stories
and experiences, and home grown
solutions, these are the things we look
at to push us to a new level.”
The MICE industry, the CEO noted, is a
catalyst for all other aspects, “we have
job creation directly and it’s easy to
attract someone to come talk business,
travel, go to the restaurant, and then
spend in their hotels,” she concluded.

VOYAGESAFRIQ
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Sights of Malawi

18

VOYAGESAFRIQ

VOYAGESAFRIQ

19

MICE

@VoyagesAfriq

World Travel Market
- Africa wraps up

World Travel Market Africa 2019
wrapped up on, Friday 12 April, 2019
with new connections, continentbuilding deals and a sense of
excitement about where African travel
& tourism is heading to in the future.

Once again, WTM Africa 2019 was
privileged to partner with the City
of Cape Town as Host City. The
continued support of the City is a key
factor in the success of the show, and
the involvement of the City of Cape
Town is testament to the importance
of WTM Africa within the tourism
landscape.
The final day of WTM Africa 2019
focused on digital trends and
technology in tourism with Travel
Forward. The E-Tourism Africa Seminar
(eTAS) was facilitated by E-Tourism
Frontiers Digital Business Leader
Mavin Waganda. Launched in London
in November 2018, Travel Forward
focuses on future-proofing travel
businesses in the digital age, helping
ensure relevance and improving of
revenue-generating
opportunities.
Megan Oberholzer, Travel Tourism &
Sports Portfolio General Manager at
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Reed Exhibitions, announced that
WTM Africa 2020 will host a dedicated
two-day Travel Forward event. During
Waganda’s opening presentation, he
discussed ways to cut through digital
messaging clutter, citing the example
of how consumers’ increasing role
in influencing the quality of content
they consume is seeing a shift away
from long-term tie-ins with celebrity
influencers and an inclination towards
working with micro-influencers,
because of the way they attract
genuine engagement.
Deputy Director General; Economic
Operations,
Western
Cape
Government, Rashid Toefy, moderated
a panel discussion at the inaugural
African Tourism Investment Summit
on Public-Private Partnerships (PPP) in
Tourism Infrastructure Development.
It featured AfriCatalysts CEO Dumi
Jere; Chairman and Founder of Mantis
Group, Adrian Gardner; National
Basketball Association Africa VicePresident and MD Amadou Fall and
SANParks CEO Fundisile Mketeni.
Gardner stressed the importance of
including local communities in the
PPP space, to help upskill them and

Carol Weaving
MD, Reed Exhibitions
boost micro-economies. “If we don’t
involve communities going forward,
the future of the wildlife space in Africa
is in trouble,” he said.
Oberholzer said that the team already
has its eye on WTM Africa 2020, with
next year’s event expected to take
place in Cape Town from 6-8 April.
“After an amazing three days at
#WTMA19, the planning starts all over
again to make #WTMA20 even more
phenomenal and relevant to industry
needs. Keep an eye on our website
for details of next year’s event,” she
concluded.
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RESPONSIBLE & SUSTAINABLE TOURISM

University of Brighton holds workshop on arts and
waste for sustainable community dev’t in Accra
A workshop that is aimed at exploring
arts and waste as critical tools for
promoting sustainable community
development has been held in Accra,
Ghana. Part of the workshop looked
at how tourism and preservation
can become a vehicle for the local
people to understand the value of the
environment.
The workshop which was sponsored
by UK’s University of Brighton through
its Impact Accelerator Fund and
Responsible Future agenda gathered
participants from Ghana, South Africa
and UK who through their works are
helping change mindsets and creating
tangible solutions to tackle waste.
Speaking
to
www.voyagesafriq.
com a Professor of Tourism and
International
Development
at
University of Brighton, Marina Novelli
who was one of the facilitators at the
event (together with colleagues Drs.
Woodard and Ainsworth) said the
purpose of the learning lab is aimed
at fostering disruptive solutions to the
problem of waste through intelligence
gathering and comparison of notes on
practices in Ghana and elsewhere to
decide on the best way forward.
For her, there is a connection between
tourism and waste management

that made the workshop the more
imperative.
“The link that exists between waste
management and tourism is linked
to both the use of certain materials
and waste coming from tourism and
hospitality and also the impact of
waste on tourism and hospitality
because as you all know, people
visit destinations because of that
pristine environment. So if you do
visit a destination which is affected by
waste, to the point where you swim
in the ocean which is basically filled
with plastic waste or you walk on the
streets which is affected by material
waste thrown on the side road, both
visibly and also from the health
perspective it is not particularly good,”
she said.
Further commenting on the workshop,
Prof Novelli said, it had emerged from a
number of other activities that “we’ve
been doing over the past year where
for instance we have been connecting
Ghanaian practitioners like Serge
Attukwei Clottey who is a local artist
globally known. And who operates in
an environment which is very much
within the waste management field
because he uses dismissed gallons to
produce quite impressive pieces of art

and is like a champion to showcase
globally so much so that Serge would
be showcasing at the Brighton Festival
in the UK in May this year and again
just use those people as ambassadors
of how certain things can be done
differently and influence the thinking
of other people.”
In the long term, the Professor hoped
that the outcome of such workshops
should be able to influence
policymakers and governments to
rethink how waste is managed. In the
meantime “our ambition is to make
sure we foster a collaborative agenda
whereby you have the public sector,
the private sector, the voluntary sector
and academia working together
which is the reason why today we
have so many people representing
all the sectors and potentially with
the mutual interest of doing things to
follow the responsible future agenda,”
which is gradually pushing for a move
towards hospitality, tourism and
events sector which is plastic free.

Prof. Marina Novelli speaking at the workshop
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Winners of The Start Up Innovation Camp In
Switzerland Take Home Us$ 20K
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UNWTO partners Telefónica

T

...to promote tourism sector digitalization

elefónica and the World Tourism Organization (UNWTO) have
announced the signing of an agreement to collaborate in the
development and implementation of digital entrepreneurship
and training initiatives that will allow the tourism sector to increase
its competitiveness and strengthen its long-term sustainability. This
agreement comes at a time of profound technological change that
impacts all industrial sectors, where a commitment to innovation
and transformation is essential.
In this regard, the application of new
technologies such as Big Data and
the Internet of Things are already
leading to new uses and applications
that will revolutionize services in the
tourism sector and responses to new
customer demands.

A group photo of the 15 start-ups at this year's World Tourism Forum Lucerne, Switzerland

F

ive start-ups came out
tops during the 4th StartUp Innovation Camp for
2019 in Lucerne, Switzerland.
The international jury selected
five winners from the 15
finalists who pitched at this
year’s event.

The objective of the start-up
competition is to find the most
innovative business models from
around the world in the travel,
tourism and hospitality industries.
Innovation is a major force for
growth and development, ensuring
competitiveness and providing the
ingredients for lasting success.
The organizers, World Tourism Forum
Lucerne constantly stays in touch
with the finalists and winners via
online (Alumni group on LinkedIn)
and offline (regular meetings at ITB
Berlin and WTM London)
The 4th Start-up Innovation Camp
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2019, which took place in the runup to the 6th World Tourism Forum,
Lucerne (WTFL) confirmed the
amount of motivation, commitment
and creativity that exists. Two
hundred and fifty start-up companies
from 56 countries applied.
The winners were Trip Boutique,
(Destination),
Prognolit,
(Hospitality), Room Price Genise,
(Transaction), KITRO, (Impact) and
EuroTube, (Mobility).
In addition to their prize
money of 20,000 US dollars
each, the winners had the
opportunity to pitch their
business in front of the
international audience of
the World Tourism Forum
Lucerne and will also benefit
from a 2-year coaching programme
run by experienced managers and
entrepreneurs.
The World Tourism Forum Lucerne
is the only platform to integrate
start-ups, young executives and

students into one program. Over the
past ten years, it has evolved into a
year-round network of leaders and
innovators who are driving positive
changes in the travel, tourism and
hospitality industries. This includes
an influential network of leaders
from the business, education,
politics, finance and community
sectors.

For this reason, this alliance
places special emphasis on jointly
addressing the challenges and
opportunities that this technological
change entails and initially takes
concrete form in four specific lines
of action.First, both parties are
committed to promoting innovation
and
digital
entrepreneurship
within the tourism sector through
the creation of innovative forums,
collaboration in open innovation
programmes with third parties, and
public-private collaboration models
focused on Open Innovation. The
aim of these initiatives is to create the
suitable spaces for the development
of innovative ideas and outreach to all
the actors involved.
Another important part of the
agreement is to focus on Digital
Education and Training, something
essential in a new technological
world in which jobs and skills are
changing radically, affecting the
employability and sustainability of
businesses. In this sense, both entities
will collaborate through the training
platforms managed by Telefónica
Educación Digital, such as Miríadax,
to promote local and international
courses on digital technologies and
skills applied to tourism and aimed at

different entities in the sector.
Lastly, Telefónica will lend its support
to the UNWTO in the development
of a specific Digital Agenda for the
tourism sector guided by a set of
very concrete objectives: to place
new technologies at the service of
sustainable growth, foster innovation
and promote inclusive economic and
social development.
The framework agreement between
the two organizations has been
signed in Madrid by Jaime Cabal,
Deputy Secretary-General of the World
Tourism Organization, and Eduardo
Navarro, Director of Communication,

Corporate Affairs, Branding
Sustainability of Telefónica S.A.

and

During the signing, Cabal said that
“innovation and digital transformation
are among the priorities of the
World Tourism Organization in order
to provide additional impetus to
tourism as an ally of sustainable
development”. He added: “Together
with Telefónica we can help our more
than 160 Member States build their
tourism innovation ecosystems and
create digital tools that facilitate more
efficient decision-making thanks to the
use of Big Data, artificial intelligence
and many other advances."
For his part, Eduardo Navarro stressed
that “this framework agreement
is very important because the
technologies are drawing the future
of travel and tourism. Virtual and
augmented reality, Big Data, cognitive
intelligence and the Internet of Things
will be a fundamental part of the
tourist experience and Telefónica is a
very important player in the provision
of these services.”

Eduardo Navarro, Director of Communication, Corporate Affairs, Branding and Sustainability of Telefónica S.A.
(left) and Jaime Cabal, Deputy Secretary-General - UNWTO
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All Jet Flights

Air Seychelles inks deal with Air-Fi for
new wifi services on its Airbus A320 NEO

Safe and eﬃcient

greater flexibility, value and control
when using their own smartphone,
tablet or laptop devices including
headsets to stream the wide range of
inflight entertainment programmes
such as movies, TV programmes,
games, audio and moving maps.
CEO Remco Althuis with AirFi Customer Sucess
Manager Nitant Shinde with the AirFi boxes

With over 300 weekly ﬂights,
making traveling more convenient.
Accra (Hub)

Air Seychelles, the national airline
of the Republic of Seychelles has
announced that the airline has
selected AirFi, the market-leading
provider of portable onboard WiFi platforms, to provide wireless
streaming inflight entertainment on
board its new A320neo aircraft set to
be delivered in July 2019.
The implementation of the new
entertainment
platform
will
modernize the onboard digital
experience, by providing guests

Domestic routes

The high-speed wireless streaming
platform to be powered by AirFi
boxes operating fully autonomously,
placed on board the aircraft as carryon equipment, will in addition entail
a dedicated creole music channel.
The new wireless streaming system
currently being used globally across
65 countries have also been recently
implemented by Air Namibia and
Nile Air in Africa as well as by other
A320neo operators in Scandinavia,
Asia and the Middle East.

Kumasi

Tamale

Takoradi

Regional routes

Lagos

Under the theme ‘’Impact of Sustainable
Tourism Development and Marketing
of Tourism Destinations on Host
Communities’’ the conference created
a wave of tourism buzz that Nigeria
desperately needed.

Abuja

Focusing on the theme, guest
speakers and panelists, all players and
stakeholders in the African tourism
scene; addressed the importance of
tourism in a country particularly one
with enviable potential like Nigeria.

Monrovia

3 Domestic destinations
5 Regional destinations
Freetown

Abidjan (coming soon)

Touching Africa, touching the world!

Connect with us @ﬂyafricaworld
www.ﬂyafricaworld.com

Among the speakers in attendance was
Amb. Wanle Akinboboye President, La
Campagne Tropicana Resort who spoke
on the impact of the resort on the host
community in Ibeju Lekki. He cleverly
outlined the tangible changes and
development that tourism has brought
about. Among other things, he stressed
that tourism can be a way to spread
one’s culture while being a tool that can
be used to pump the African culture into
foreigners.

Remco Althuis, Chief Executive Officer
of Air Seychelles said: “The aviation
industry is evolving globally and
aircraft operators are increasingly
looking into ways to further enhance
the experience of their guests in
addition to ensuring their business
generates better revenue.
“AirFi will allow Air Seychelles to
operate more efficiently because
with the elimination of seatback
screens, guests will need to use
their own devices and headsets to
stream the entertainment content.
Therefore with less on board
equipment and less impact in the
weight, Air Seychelles will be able to
better generate its fuel efficiency.

Set to provide an enhanced
personalized
experience,
the
streaming platform is highly efficient,

TIDA 2019 Conference Focuses On Impact Of Sustainable Tourism
The second Tourism Innovation
Development Advantage (TIDA) took
place in Lagos Nigeria on April this
year. The initiative was at the instance
of Skyview Communications under CEO
Femi Lawson.

sustainable and reliable, perfectly
suited for small fleet operators.

Dr Adun Okupe of Red Clay Advisory,
perhaps the most academic of the
speakers, took her teaching from the
angle of how to create sustainable
tourism by packaging it properly. This,
she explained is achievable when
every member of the country and
continent has absolutely invested
in developing their nation by being
welcoming to tourists and visitors who
in turn contribute to the economy. She
insisted that things must be done with
intentionality
The panels, which were divided into
three different sessions included
tourism specialists and others who
operate in the tourism industry.
Some of the panelists were; Daisi
Olutu (Dees Travels & Tours),
Pelu Awofeso (Waka About),
Efetobo Awhana (Avantgarde
Tours), Kayode Aina (Park Inn
by Radisson), Chimezie Nwigwe
(Jumia Travel), Idris Odewale
(Halogen Security), Gbenga
Onitilo (Air Namibia), Anago
James Akeem (Anago Odgo
Adventures), Abiola Ogunbiyi
(SJ Tours), Chima Eze Okoye
(We Move Technology), Nnena
Fakoya Smith (Nene Uwa Hub),

Funmi Oyatogun (TVP Adventures) and
Fisayo Olayinka Bello (TheFisayo.com).
The panels were moderated by the duo
of Pelu Awofeso and Seyi.
Speaking on the inspiration behind the
conference, Femi Lawson, convener
of the TIDA 2019 conference said, “we
encourage ourselves to build a positive
tourism industry that would help us
solve poverty and unemployment
in Nigeria. For TIDA, it's all about
promoting local tourism and we are very
passionate about the Nigerian brand.
We don't have any other country.
Also present at the conference were
representatives of governmental bodies
like Omooba Muyiwa Ladipo, former
Ogun Commissioner for Culture and
Tourism; Mrs Annette Ibe the South-West
Director, Nigeria Tourism Development
Corporation (NTDC) and a host of others.
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4th AViaDev Africa
conference closes on a high note

One of the greatest benchmarks for
event organizers is the hope that their
event has the capacity to hold the
same number of people who were at
the start of the event to be present
during the signing off of the event.
Having an engaged and interactive
audience through out the session will
be the added advantage.
This was the verdict passed on the
2019 edition of the AViaDev (Africa
Aviation Conference) which brought
over 200 industry players, captains,
experts and regulators to the mother
City of Cape Town in South Africa.
Three days of discussions on the
development of Aviation in Africa,
community outreach and networking
opportunities afforded delegates
the right avenue to close deals while
impacting lives at the host community.
Welcoming the delegates to the 4th
AViaDev Africa Conference was the
Managing Director of AViaDev AFRICA
Jon Howell who said, he would like

to express his appreciation to the
host partners, delegates and all who
supported this venture and explored
the industry to cooperate and
collaborate.
He also used the platform to ask
delegates to deliver AviaDev’s big goal
to connect the largest airport in each
African country with one another.
Progress currently stands at 33.7%.
Delivering the keynote address at
the well attended session, the Chief
Executive Officer of Wesgro, Tim
Harris said, it was a delight to be part
of a course that seeks to unlock and
unpack bottlenecks in Africa’s quest to
develop it’s aviation industry and to a
large extent tourism on the continent.
The event began with aviation training
for industry professionals.
Thirteen speakers had the opportunity
to speak to over 100 students from the
Luhlaza High School in Khayelitsha.
They had a very impactful and
wonderful time with
equally enthusiastic
students.
The main session got
off with Africa’s most
discussed issue the
open skies and Single
African Air Transport
Market (SAATM) the
main focus. Panelists
during the session
agreed unanimously
that SAATM would
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help grow the aviation and tourism
sector in Africa. Speakers cautioned
governments and states to work faster
for the implementation of the policy.
The views of the panelists were that;
SAATM was required to push through
the Yamoussoukro declaration.
Technology’s role in driving aviation’s
profitability as well as air service
development workshop for airports,
tourism authorities and Civil Aviation
authorities were also held.
Other sessions discussed thoroughly
the overall rewards destinations
stand to benefits when they work in
synergies.
Airline commercialization, financing
airport infrastructure in Africa and
its funding sources were among the
topical issues that were discussed.
One of AViaDev’s main aims in
organizing the aviation conference
was to be a vehicle to mentor young
and aspiring sets of aviators on the
continent. It is against this that the
AViaDev Future leaders were given
the opportunity to present their
solutions for a more connected Africa
and profitable industry. This year’s
ambassadors were Shingai Georgean aspiring aviator, Kay Sebetlelaa
commercial license holder and
student pilot Kgomotso Mokwena.
The Ato Girma Wake Lifetime
Achievement Award was presented
to Chris Zweigenthal, Chief Executive,
Airlines Association of Southern Africa
which wrapped up yet another well
executed AViaDev Africa Conference.
Ato Girma Wake, Former CEO,
Ethiopian Airlines and Former
Chairman, RwandAir is the patron
of AViaDev Africa and has held this
position since inception in 2015
VOYAGESAFRIQ
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Jimi Kariuki
MD SAROVA HOTELS & BOARD CHAIRMAN OF KENYA
TOURISM BOARD
VA: Can you tell us about your self?
JK: I am the Managing Director of
Sarova Hotels & Resorts, Kenya.
Sarova is an independent Kenyan
owned hospitality group that operates
a collection of ten establishments
in various key locations around
Kenya. Prior to my appointment as
the Managing Director in January
2018, I served as the group’s Director,
Marketing and Sales, a position I held
from 2001. I am married to Alison and
have three children.
VA: What was your journey in
entering the tourism sector?
JK: I joined Sarova Hotels in 1992
after I graduated from University. My
major was in Marketing. I joined the
company as the Marketing Manager
reporting to the Marketing and Sales
Director. I held this position for three
years. My initial responsibility was to
set-up a dedicated marketing function
for the Company. Prior to its set-up,
the marketing and sales function was
mainly sales driven with no formal
marketing structure and deliverables.
To support the set-up of the marketing
function, we recruited a Market
Analyst, a Public Relations Executive,
and a Marketing Executive. We also
outsourced the services of a Public
Relations agency and an Advertising
and Design agency. Over time, we
continued to restructure and realign
our marketing functions to ensure
that it stays in touch and responds to
the constantly changing hospitality
business environment, as well as
to ensure that it supports our new
product and service developments
and improvements. In 1995 I was given
additional responsibilities within the
marketing and sales department and
promoted to Group Marketing and
Sales Manager, a position I held for
six years. In 2001, I was appointed
Marketing and Sales Director, a
position I held up to early this year
(2019) when the Board of Directors
appointed me Group Managing
Director.
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VA: Take us through your daily
routine as an MD
JK: I get up daily between 4.30am4.45am. I am to get to the office
Monday-Friday by 6.45am latest. I
read my newspapers, clear my email
inbox and my paper in-tray before
8am. I then get into any scheduled
management or client meetings. I
also enjoy walking the hotel and office
floors. My afternoons tend to focus on
reviewing my own balance scorecard
as well as that of those who report
directly to me. This helps me stay
on top of what needs to be done. I
meet the EXCO members informally
for updates on a weekly basis and
formally monthly. It is important
to give them space to execute their
responsibilities without having to
micro-manage them daily. Depending
on what evening commitments I have,
I leave the office by 6pm. I try exercise
4 times a week after work. I turn-off my
lights at around 10pm
VA: How do you combine the
responsibilities of managing the
boardroom of the Kenya Tourism
Board and being MD for Sarova
Hotels Group?
JK: My role at the Kenya Tourism
Board (KTB) is a non-executive one in
which together with my fellow Board
members we provide direction and
guidance to the management team
through the CEO. I don’t get involved
in the day-to-day management of
the corporation but I ensure that I am
available to support the CEO in any
meetings and engagements that she
needs me for. I chair the quarterly
Board meetings as well as any other
ad hoc Board meetings that may arise.
KTB is fortunate to have a competent
CEO which means that my role as the
Board Chairman does not completely
tie me up away from my full-time job
as the MD of Sarova Hotels which is
highly demanding.
VA: What is your prediction of
Africa’s tourism industry in the next
decade

JK:Though tourism in Africa is
still at the development stage, the
potential continues to be huge. The
real potential lies in Africans traveling
more within their own continent.
This is how European countries and
Asian countries are able to achieve
such high tourism arrival numbers.
Majority of their visitors are from
their own continent and this is due
to the modern road, rail and water
transport infrastructure they have.
Whereas air transportation between
the key African cities is pretty good
with African carriers such as Kenya
Airways servicing the region well,
we are still as a continent lagging far
behind on inter-Country road and rail
transport infrastructure. These need
to be addressed so as unleash Africa’s
tourism potential. Transport and travel
go hand-in-hand. Having said this,
Kenya has continued to see a healthy
growth in arrivals from the African
continent mainly for business and
conference tourism, but also leisure to
the coast, shopping in Nairobi and for
weddings. KTB has prioritised Africa
as a key growth market, as have many
private sector tourism stakeholders.
VA: What has been your challenge(s)?
JK: Every job and every situation
has its unique challenges. But one
challenge that all businesses share,
whether listed or non-listed, is to stay
firmly on track in a highly uncertain
business environment and be able
to consistently increase shareholder
value through continually growing
sales, profits and free cash flow.
Bottom line is that shareholders and
investors want to grow their wealth
through regular and sizeable cash
dividends as well as through growth
in the value of their assets. So as
management it is critical that we
make the right strategic decisions for
the business so as to generate healthy
returns for the shareholders as well as
to reinvest back into the business or
into new business ventures.

Jimi Kariuki
MD SAROVA HOTELS & BOARD
CHAIRMAN OF KENYA TOURISM
BOARD
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VA: You quite recently authored a piece requesting the Kenya
Government to grant incentives to low cost carriers to enter
the market. What informed your decision?

Visa 'red tape'and crime are deterring tourists from coming to SA – says Ramaphosa

JK: Kenya is a long-haul tourism destination. What this means
is that the direct flight time from our main international tourism
source markets to Kenya is over 6 hours. Air transport is therefore
a key component in the tourism industry in Kenya. Though our
visitor arrivals have continued to grow steadily since 2016, we
still want to see this grow much more from all markets, including
from Africa. Kenya’s physical location from our key international
tourist source markets means that the only way for them to get
here is on long-haul flights. There are still not enough direct longhaul flights coming into Kenya. And what we have seen from the
visitor arrival numbers to SA is that having long-haul direct flights
from more destinations can make a big difference. Tourism travel
trends reveal that the tourist charter flight model is rapidly on
the decline. In 2007, the segment’s share of all flights was 6%.
Over ten years later, this share has dropped to about 3%. The
scheduled airlines and low-cost airlines segments have absorbed
a substantial part of the charter airlines segment market share in
recent years as more people rely less on tourism agencies and
plan their holidays on their own mainly through online booking
channels. It is therefore important that as a destination, we
have a fully inclusive passenger air growth strategy by not only
focusing on attracting more charter airlines to fly to the various
international airports in Kenya, but also full-service carriers and
low-cost carriers. Our national carrier, Kenya Airways (KQ), should
also be eligible to benefit from any airline incentive program
launched by the Kenya Government.

"We must deal with another major
challenge, a challenge which was well
articulated to me by the president
of China who said to me that many
Chinese tourists want to come to
South Africa and Africa, but the issue
that is holding them back is crime.

President Cyril Ramaphosa

Among the more pressing challenges,
he said, was the need to "reduce
the onerous and often unnecessary
bureaucratic red tape that tourists
who want to visit our countries face."
He said if tourists were held back by
red tape, they would immediately give
up and go to other destinations.

President Cyril Ramaphosa believes
radically overhauling frustrating visa
regulations and tackling crime will
help grow SA's tourism industry.
He was speaking at the final day
of Africa’s Travel Indaba at the
Durban International Convention
Centre, where he received a rousing
welcome from international and local
delegates.

VA: As a role model for many on the continent and beyond,
what advise would you offer to those who look up to you?

The World Tourism Organization
(UNWTO) has published its preliminary
Report on visa openness in Africa.
The UN body made the report
public during the first ICAO/UNWTO
Ministerial Conference on Air
Transport and Tourism in Africa held
recently in Santa Maria, Sal Island in
Cabo Verde.
The 2019 Visa Openness Report
for Africa continued the analysis of
visa policies and progress made in
visa facilitation over the past ten
years, supporting destinations with
evidence-based findings to support
their decisions in prioritizing activities
within their facilitation policies.
Besides presenting the global
perspective, the report gives specific
insights into the temporary changes
as well as current context with regard
to visa policies implemented by
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"This clearly requires that we should
streamline our tourist visa regimes
and in South Africa we are committed
to working towards the African Union’s
goal of a visa free travel dispensation
and a single African air transport
market.
"We are in the process of overhauling,
in a very radical way, our visa
dispensation, for the rest of the world
and introducing a world class e-visa
system."
Ramaphosa said the other major
challenge when it comes to tourism, is

UNWTO launches preliminary
report on Visa Openness in Africa

JK: Work hard, stay focused and practice INTEGRITY at its highest
level. Don’t take short cuts believing that they will bring you
success. Short cuts at best will give short term benefits. Be proud
to be an African.
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Ramaphosa told hundreds of
delegates that SA and Africa had to
address and overcome a number of
challenges in order to boost their
respective tourism markets.

Call : +254 709 374 000
Email: enquiries@prideinnparadise.com

African economies and their impact
on temporary visitors. In addition, the
impact of visa policies implemented
by countries of other regions on the
citizens of African countries was also
presented.
The report revealed that while in
2008, 88% of the world’s population
on average needed to obtain
traditional visas when traveling to
Africa, this changed
in 2018 to 45%,
demonstrating that
countries in Africa
have
embraced
the process on
visa
facilitation
and making good
progress in easing
the process to make
it more hassle free
for the discerning
traveler. However,
more
needs
to

the issue of crime.

"He said, 'address crime and you will
see millions of people from the Asian
part of the world coming to South
Africa and Africa with many dollars in
their hands'.
"We have to deal with crime and
counter the perception that Africa is
an unsafe tourist destination."
He said it was imperative that
resources be devoted to "tackling acts
of criminality, particularly crimes that
are committed against tourists".
"My take is that we need more
intergovernmental work so that all
government departments focus on a
national effort at promoting a growth
industry such as tourism."
Credit: Timeslive.co.za
be done so that Africa can benefit
appreciably from a globally expanding
tourism industry
Commenting on the preliminary
report, the Secretary General of the
World Tourism Organization (UNWTO)
Ambassador Zurab Pololikashvili said,
visa policies are among the most
important governmental formalities
influencing international tourism, and
closely linked to the development
of tourism. He mentioned that the
UNWTO will continue to work with
governments to encourage and
support them in the implementation
of their policies on visas.
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The Seychelles Islands….
Flora and Fauna

Flora
Seychelles’ flora contains over 1,000 species of
plant of which about 250 occur naturally and 80
are endemic and found nowhere else on earth.
Along some coasts, Mangrove trees inhabit
sheltered river estuaries providing habitats for
numerous species of wildlife.

Seychelles was colonized by plants
and animals long before the arrival
of man in the early 18th century
and offers diverse habitats dating
from prehistoric times.

The flat coastal ‘plateau’ is the site of ancient
coconut plantations that were once the mainstay
of the islands’ economy. Here, a wealth of
introduced decorative bushes and flowers, such
as Frangipani, Hibiscus and Bougainvillea adorn
gardens and roadsides, while tropical fruit trees
such as Mango, Star Fruit, Jackfruit and Golden
Apple abound.

Over many centuries, Seychelles
has remained a sanctuary for a
host of species of flora and fauna,
both endemic and indigenous.

The verdant mountain slopes of the granitic islands
offer rare sights such as the ancient Jellyfish Tree
whose rediscovery in 1970 caused a sensation.
Somewhat easier to spot are the carnivorous
Pitcher Plant, the Seychelles Vanilla Orchid,
numerous endemic Palms and magnificent, rare
timber trees.
Above 600 metres, mist forest is found on the
islands of Mahé and Silhouette where humid
mountain tops host moisture-loving plants and
trees are draped with mosses, ferns and precious
orchids.

The Coco-de-mer
The most renowned member
of the flora of Seychelles is
the legendary Coco-de-mer.
Weighing up to 40 kgs, it is the
largest seed on earth and bears
an uncanny resemblance to the
female pelvis. This nut grows
on ancient giant palms in the
primeval forest of the Vallée de
Mai on Praslin, one of Seychelles
two UNESCO World Heritage
Sites.

Fauna: (Birdlife)
Seychelles boasts some of the most spectacular
seabird colonies in the world.
Found throughout Seychelles are 13 species and
17 subspecies that occur nowhere else on earth,
among them some of the world’s rarest birds beneficiaries of some of the most significant
conservation success stories of recent times.
Several islands each have a rare bird to boast
about: on Mahé it is the Bare-Legged Scops owl
which for more than a century was believed to be
extinct until it was rediscovered in 1959.
A recent discovery is that of the Seychelles White
Eye on Conception Island in 1997. On Praslin the
Black Parrot is the bird to see while on the island
of La Digue, the rarity is the Black Paradise
Flycatcher, thought to comprise a mere 80 pairs
only.
Other Seychelles’ success stories are the
Seychelles Magpie Robin, rescued from the brink
of extinction by Birdlife International and Cousin
Island’s Seychelles Bush Warbler.
The Seychelles Islands is not just another place,
it is another world, www.seychelles.travel
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UNWTO Secretary General
calls on Egyptian President
The Secretary General of the World
Tourism
Organization
(UNWTO)
Ambassador Zurab Pololikashvili on
Monday 25th March paid a courtesy
call on the President of Egypt H.E Abdel
Fattah El-Sisi.
The President and the Tourism Minister
Rania Al-Mashat received the UN
Tourism Boss at the Presidential Palace
in Cairo.
During their meeting, President El-Sis
highlighted Egypt’s efforts to develop
the tourism system through institutional
reforms, as well as training for tourism
workers.
He stressed Egypt’s keenness to
cooperate with the organization to
promote tourism as a vital pillar of
Egyptian economy.
The meeting also reviewed the country’s

latest tourism projects, including
destinations in new urban communities
such as the new administrative capital
and the cities of Alamein and al-Galala,
alongside the Grand Egyptian Museum
and the National Museum of Egyptian
Civilization, which will contribute to
promoting Egypt’s cultural and historical
heritage and re-formulate the country’s
tourist map.
Zurab Pololikashvili presented to
President el Sisi the organization’s shield
in recognition for the tourism sector.
He also praised the President’s role in
consolidating sustainable tourism as a
concept.
Pololikashvili expressed his hope that
the UNWTO would continue to work with
Egypt as one of its founding countries,
and hoped that Egypt’s tourism returns

UNWTO Secretary General, Ambassador Zurab
Pololikashvili (left) receiving a souvenir from President ElSisi with Tourism Minister, Rania Al-Mashat looking on

to its deserved position internationally.
He also noted that the structural
reform program for the development
of the tourism sector in Egypt, which
includes multiple reform dimensions
aimed at raising the competitiveness
of the sector, is a successful model that
the UNWTO will make available to its
member states through publications on
the organisation’s official website.

UNWTO participates in
SITA Travel Exhibition
Tourism Investment in Africa, one of
the key instruments of the roadmap to
inclusive growth: UNWTO participates in
2019 SITA/FITA Tourism Exhibition.
The World Tourism Organisation
(UNWTO)
has
joined
tourism
stakeholders from Africa in Abidjan,
Côte d'Ivoire for the 8th edition of the
International Tourism Fair of Abidjan
(SITA) and the inauguration of the first
African Tourism Investment Forum
(FITA).
The UNWTO delegation was represented
by the Affiliate Members and Africa
Departments, respectively led by
Director Ambassador Ion Vilcu and
Deputy Director Jaime Mayaki who were
accompanied by Ms. Sarah Gafarou,
Regional project specialist of the Africa
team and Ms. Roxanna Ashtari of the
Affiliate Members team.
The visit of Ambassador Vilcu was highly
anticipated on the African continent,
following his recent appointment within
UNWTO. His presence showed the
importance the organisation attaches
to the promotion and support of the
private sector in the continent which
is also in line with the UNWTO Agenda
for Africa which advocates for public
private partnerships and investments in

the tourism sector.
Côte
d"Ivoire
Tourism
(CIT)
became late last
year an affiliate
member of UNWTO
and it was very
important to come
and join dignitaries
of the African tourism ecosystem in
Abidjan.
The Director of the Affiliates Members
Ion Vilcu mentioned in his introductory
remarks during the opening of FITA that
he was very happy to participate in this
1st edition of the Tourism Investment
Forum of Abidjan, "a Forum we consider
an appropriate environment to carry out
efforts aimed at promoting UNWTO´ s
values, priorities, projects, cooperation
mechanism and especially to encourage
UNWTO members operating , in a region
with few affiliate members."
In a presentation to the audience
on promoting UNWTO's vision and
programme of work, including the
Agenda for Africa, Jaime Mayaki
highlighted how important the the
members and the partnership with key
regional organisations is essential for
the success of the UN body’s vision.

Ms. Sarah Gafarou then took the floor
and presented the 10th edition of
INVESTOUR 2019 which was held in
January 2019 in the framework of FITUR
and briefed the meeting on the tourism
tech adventures initiative organized in
collaboration with the African Union
Development Agency (AUDA) that
bought five start-ups to Madrid.
She also announced some great news
with regard to the willingness of the
government of Côte d'Ivoire to host the
first INVESTOUR Forum in Africa in 2020.
Key meetings were also held on
the side-lines with the National
Federation of Tourism Industries of
Côte d'Ivoire (FENITOURCI), the head
of the Hotel and Tourism Association
of Niger and the Investment Attraction
Director of the Centre de Promotion
des Investissements en Côte d'Ivoire
(CEPICI) which is at the President's
office.
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Whilst creating value for all
stakeholders; the underprivileged and
vulnerable members of communities as
well as the environment have also been
part of the African Sun Story in 2018.
With assistance given to St Catherine’s
School in Harare, The Victoria Falls
Anti-Poaching unit, the Maternity Ward
at Sakubva Clinic in Mutare and animal
welfare support through the Kariba
Wild life Trust to mention a few.

Victoria Falls Hotel

AFRICAN SUN HOTELS
records massive growth in their operations

African Sun Limited, the leading hotel
investment company in Zimbabwe,
recorded accelerated growth in both
the top and bottom line, with full year
revenue closing at USD 68.5 million,
a 32% growth from the USD 51.82
million reported in 2017.
Though the second half of the year
2018 was characterized by multiple
economic constraints such as input
price increases and hard currency
shortages to mention a few, the
growth in revenues and subsequent
profits was augmented by an increase
in occupancy levels from 52% in 2017
to 59% in 2018 for the group.
This was driven by a positive
response from all source markets,
where growth in all market segments
was 7% and above. The Victoria
Falls area contributed significantly
to international traffic, as the
destination saw a number of regional
and international airlines increase
frequencies and or grow capacity in
response to the increased demand
in the destination. Growth was also
spurred by a 17% growth in ADR from
USD 93 million recorded in 2017 to
USD 109 million in 2018 as the hotels
continued to yield and manage input
costs simultaneously.
Profits realized in 2018 are going
towards adding value for all the
stakeholders
through
product
38
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improvement
projects
across
board. The Holiday Inn Hotels are
undergoing restaurant makeovers
and gym refurbishments, which will
come with a modern flair, in line with
international standards which guests
are accustomed to. The Caribbea Bay
Resort and Great Zimbabwe Hotel are
both in the process of constructing
new campsites for nature lovers
so they can enjoy the outdoors. A
programme of rooms refurbishment is
well underway to enhance luxury and
comfort for valued guests. An outdoor

new conference center which also
doubles as a Superb Safari Wedding
Venue in true African Wilderness was
completed at Hwange Safari Lodge
whilst The Monomotapa Hotel will
be able to give guests the power to
manage and be in charge of their
in-room climate control, as new air
conditioning units are installed. New
beds have been procured for all the
hotels inviting guests to restful night’s
sleep as they take breaks from each
day’s activities, be it business or
leisure.

This is in realization of the responsibility
that belies the Group as a key industry
player in tourism. The hotel will
continue at an even bigger scale in 2019
as more compelling needs became
apparent in society, especially in the
light of the Cyclone Idai Devastation
where donations from the Group in
excess of $80 000 were extended to the
victims. The staff also gave from their
personal resources items ranging from
clothing to utensils in response to the
needs in Chimanimani.
The first two months of 2019 were weak
compared to the same period last year
with regards to occupancy as January
was affected by the unrest experienced
in the month. This resulted in
cancellations of bookings, mainly from
local companies and in some cases
postponement without concrete future
dates. Whilst the February Monetary
Policy Statement pronouncements
slowed down domestic economic
activity as companies and individuals
required time to adjust to the new
macro situation. This had a combined
effect of shrinking the revenues realized
in those two months compared to the
same period in 2018. Going forward
however, the African Sun anticipate
business to improve supported by
the positive changes and sentiments
brought about by the Economic
Stabilisation Programme (“ESP”). The
Victoria Falls area will continue to thrive
from the international traffic that is
expected to grow by between 2 and 3%
in line with global tourism trends, whist
the Bulawayo and Masvingo areas are
set to benefit from a renewed interest in
round-Zimbabwe-tours that has seen
inclusion of these areas in international
itineraries.
The African Sun Limited, is committed
to continuously delivering the best
service at the best value. Therefore
whether traveling for business or
leisure, let the hotel make your stay as
comfortable and memorable as can be.

Caribbea Bay Resort

Holiday Inn Mutare

A view of the Victoria Falls Bridge from Victoria Falls Hotel
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embarks on CRJ Series Africa Tour

E

It will be the first time the biennial
event would be held outside its home
city of Lucerne, Switzerland.

The President of Uganda Yoweri
Museveni received the aircrafts
and hoped it will change the face
of connectivity in the country.

The city prior to the main forum in
2021 will host the innovation and
think tank sessions next year in May.

The aircraft immediately left
Entebbe, Uganda and made a
stopover at Johannesburg where
the manufacturers held a show to
outdoor the new aircraft series.
Delegates who attended the
recently concluded AViaDev Africa
conference had the privilege to
have a feel of Africa’s newest

Ghana’s Kotoka International Airport
was the next destination for the
newly outdoored CRJ900 of Uganda
Airlines.
Stationed at the Air-force Base in
Accra for the demo show, the Vice
President of Bombardier Jean-Paul
Boutibou conducted high-ranking
government officials, diplomats and
aviation players around the plane.
The Bombardier CRJ900 has
12-business class seating with
64-economy seating and better
legroom and self-sufficiency.
Speaking to VoyagesAfriq on the
sidelines of the demo show in Accra,
Bombardier's Vice President in
charge of EMEA , Russia & CSI JeanPaul Boutibou said, the tour was to
offer passengers and the players in
the industry the opportunity to have
a feel of their new series.
‘’ The uniqueness of this aircraft is
the fact that it’s a business aircraft
40
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7Th World Tourism Forum Lucerne
heads to Ras Al-Khaimah
mirates state of Ras AlKhaimah is set to host the
7th World Tourism Forum
Lucerne (WTFL) in 2021.

The Africa tour of the Bombardier
CRJ Series got underway after
the official handing over of the
CRJ900 aircraft to the authorities
of Uganda on Tuesday 22nd April
2019.

bird during the welcome reception
sponsored by Bombardier. It then
moved to Kinshasa after leaving
Cape Town.
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Jean-Paul Boutibou speaking at this
year's AviaDev welcome reception in
Cape Town, South Africa
and a little copy paste to commercial
aviation. The aircraft is selfsufficient, can land and operate by
itself, using its own stairs and cargo
compartment. It’s at men’s height. So
we can simply open the under belly,
we can roll and unroll the aircraft.
The only thing that is required is a
stair, but at worst case scenario we
can just carry the ladder and even
access the cargo compartment. So
the uniqueness of the aircraft is that
it is very adaptable to basic airport
infrastructure.’’ He added

The Chief Executive Officer of the Ras
Al-Khaimah Tourism Development
Authority, Haitham Mattar earlier
during the conference made a
presentation to the packed gathering
and outlined why the emirate city is
the world’s newest adventure city.
In an exclusive interview with
VoyagesAfriq on the margins of the

recently held forum, Haitham Mattar
said “We are honored today to be the
guest destination of the forum and
also delighted that the think tank is
going to take place in Ras Al-khaimah
in 2020 as well as the 7th forum which
will take place in 2021. This gives us
a great opportunity to continue to
showcase Ras khaimah as an up and
coming destination for tourists from
across the world’’.

Haitham Mattar

He stressed that, the Government of
the Emirates is positioning the state
as an adventure destination.

desert. What we’ve built so far is
nature based adventure products,
which is the zip line the longest in
the world and also the vefarada, the
climbing ground, hiking and biking
routes, the luxury camp and the bird
grills survival academy which is going
to make Ras khaimah home for all
delegates who will attend the forum.”

‘’We are positioning Al-Khaimah
to be the future hub of adventure
tourism; we are really focusing on new
adventure activities and events using
the natural assets and terrain of Ras AlKhaimah, the highest mountain in the
stunning beaches and the beautiful

Experience Addis Ababa with
Jupiter International Hotels
Book Online Now at
www.jupiterinternationalhotel.com

He noted that, Bombardier has a
strong footprint in Africa and it offers
the best economics in the market.
“This type of aircraft is a business
type but made to suit the economy
class cabin and its self sufficiency.
We are happy Uganda made the
choice for the two aircrafts and we
are happy many of the countries will
opt for it.
As of press time, the aircraft had left
Accra for Lagos and will then go back
to base before the other leg which
will target the Maghreb and North
Africa.

Uganda Airlines' CRJ 900 parked at the ExecuJet hangar in Cape Town

Available

Save

Online Support

Uganda Airlines' CRJ 900 parked at the
AirForce base in Accra during the Demo Show

Cazanchise
Bole

Follow us on

+251 11 552 7333
+251 11 552 6418
+251 11 661 6969
+251 11 661 6999
110778 Addis Ababa, Ethiopia
info@jupiterinternationalhotel.com
jupiterinternationalhotel.com
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Emirates announces an interline
agreement with Africa World Airlines
World Airlines,” said
Orhan Abbas, Emirates
Senior Vice President,
C o m m e r c i a l
Operations for Africa.

Emirates,
the
world’s
largest
international airline, and Africa
World Airlines (AWA), the Ghanaian
airline headquartered in Accra, have
announced a one-way interline
agreement where Emirates customers
can connect onto selected routes
of Africa World Airlines’ network,
opening up new African destinations
for Emirates customers from May
2019.
“The agreement between Emirates
and Africa World Airlines underpins
our commitment to provide greater
connectivity across West Africa. This
partnership will allow us to further
extend West Africa via the selected
domestic and regional routes of Africa

"Africa World Airlines is
proud to partner with
Emirates in order to
connect passengers
through our hub at
the new Terminal 3
in Accra. Customers
will enjoy seamless
connections at the
premier gateway to
the West African region
as a result of this new
agreement ", said Sean Mendis, Chief
Operations Officer for Africa World
Airlines.
Passengers on Emirates’ network can
now benefit from greater connectivity
to West Africa, especially those
travelling from popular inbound
markets such as Dubai, China, India
and Australia who can now connect
from Accra onto AWA flights to Kumasi,
Tamale and Sekondi-Takoradi in
Ghana; and regional destinations
Monrovia in Liberia and Freetown in
Sierra Leone.
Emirates passengers can choose from
seven weekly flights from Dubai to

Accra until June, 2019, when Emirates
will increase services on the route
to 11 weekly flights. The agreement
with AWA will further extend Emirates’
connectivity from Accra with up to
ten flights daily to Kumasi, four flights
daily each to Tamale and Takoradi
and six weekly flights to Monrovia and
Freetown.
Between Dubai and Accra, Emirates
operates the Boeing 777-300ER, one
of the most technologically advanced
and efficient aircrafts in the world.
The aircraft’s advanced wing design,
efficient engine and light structure
makes more efficient use of fuel. This
means significantly less emissions
than similar aircraft, making it
one of the most 'green' long range
commercial aircraft types. Passengers
in all cabin classes can enjoy Emirates’
award-winning entertainment on ice
– the airline’s inflight entertainment
system that offers 4,000 channels of
in-flight entertainment.
Africa World Airlines (AWA) is a
Ghanaian airline based in Accra. AWA
started operations in 2012 and now
operates a fleet of 8 all-jet aircraft
across 8 destinations throughout
Ghana, Nigeria, Liberia and Sierra
Leone, with services to Cote D’Ivoire
planned to commence in May 2019.
AWA is the only IATA member airline
registered in Ghana, and maintains
IOSA certification, the global gold
standard for aviation safety.

IcelandAir acquires 49% in Cabo Verde Airlines.
The Flag carrier of West African Island
of Cabo Verde, Cabo Verde Airlines has
ceded nearly half of its ownership to
IcelandAir.
The new investments from Iceland Air
is expected to boost the competitive
level of Cabo Verde airlines and also
expand its routes which forms the
Ministry of Tourism and Aviation’s
plans of opening up the island to
potential tourism markets.

Go Places

Confirming the new shareholding
structure, the country’s Minister of
Tourism, Civil Aviation and Maritime
Jose Da Silva Goncalves said, it was
part of Government plans to boost
tourism in the country and initiatives
such as this was one of them to drive
the initiative.

He also revealed that the government
of Cabo Verde was in the advance
stages
of
outsourcing
the
management of the country’s airport
(ground handling) to the private
sector to boost efficiency.
Cabo Verde Airlines in the coming
months will announce plans to add
Abidjan-Ivory Coast and Lagos Nigeria
to its routes. As of November last
year, Cabo Verde Airlines was running
routes to just 10 destinations.
Cabo Verde have had a close working
relationship with Icelandair for some
time, now having codeshared for

many years with their northern
colleagues. Since 2017, Icelandair
have been directing the operations
of the airline to save it from entering
administration. They have also leased
the airline two 757-200s, which make
up the entire Cabo Verde fleet.
In a related development, Angola’s
TAAG Airlines has resumed scheduled
flight service to the island of Sal and
it is expected to open up the West
African Island to the southern African
market.
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Ethiopian Airlines wins
‘African Champion of the
Year’ Award
Ethiopian Airlines, the largest Aviation Group in Africa
and SKYTRAX certified Four Star Global Airline have
been awarded the prestigious African Champion
of the Year Award at this year’s Africa CEO Forum in
Kigali, Rwanda.
The Africa CEO Forum is the leading international
conference dedicated to the private sector in Africa
and hosts the continent’s top CEOs, international
investors, experts and high-level policy makers every
year.
Every year, the Africa CEO Forum Awards recognises
the companies and investors who have shaped the
year in Africa at Gala dinner in chosen destination.
While receiving the awards, Group
Chief Executive Officer of Ethiopian
Airlines, Mr. Tewolde GebreMariam
said, “We are honoured to be
awarded the African champion
prize. Thank you very much for
the strong vote of confidence that
Africa has given us even at the most
challenging time in our history. We
are still mourning the loss of the
lives of our esteemed passengers
and colleagues at the tragic accident
on ET 302 on 10 March 2019. My
sincere sympathies and heartfelt
condolences go to the families of

the victims, their countries and the
continent of Africa.”
“But we are very grateful to the
traveling public which has stood with
us in such difficult time. The vote of
confidence is unbelievable. We have
never seen such kind of large number
of vote of confidence for one of the
strongest brands in Africa. Thank you
all for all the support you have given
us and continue to give us. Together,
we will make Africa great and we will
put our continent in its right place on
the global stage.”

DATE: 28 - 29 AUGUST, 2019

VENUE: DURBAN ICC, SOUTH AFRICA
Mr. Tewolde GebreMariam
CEO of Ethiopian Airlines

Ethiopian is a multi-award winning
airline. On November 8, 2017,
SKYTRAX, the most prestigious
international air transport standards
and quality rating organization,
certified Ethiopian as Four Star
Airline. SKYTRAX has also awarded
Ethiopian the SKYTRAX World Airline
Award for Best Airline Staff in Africa
on two occasions, and earlier in 2017
Ethiopian received the SKYTRAX
World Airline Award for Best Airline
in Africa.

The bank is engaged in several projects
on the continent of which tourism
and aviation is widely featured in its
budgets and spending.
Speaking on the topic “Funding and
Financing for Development: pragmatic
measures to build a transparent,
stable and predictable investment
climate” in Santa Maria, Cabo Verde,
the Chief Aviation Officer of AfDB,
Romain Ekoto said the Bank does
not fund the purchase of long haul
aircrafts by airlines but may finance
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the acquisition of single aisle aircraft,
technical assistance and also support
airlines to leverage private sector
financing using diverse instruments.
He added that, the Bank’s framework
would not allow the utilization of
its public window funds to finance
aircraft acquisition. He was speaking
as a panel member on the experts’
discussion at a Ministerial Conference
on Air Transport and Tourism in Africa.
He said, the bank has been
instrumental in the finance and
development of Africa’s aviation sector
through infrastructure development,
aircraft acquisition and institutional
support projects and will continue to
support for sustainable growth.





   
 
  

WHO ATTENDS?

  
   

AFRICA TOURISM
LEADERSHIP AWARDS
 
     
  
  

AFDB does not fund acquisition of planes
The African Development Bank (AfDB)
has clarified its role in the financing
and support of the African aviation
industry.
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Romain Ekoto
Chief Aviation Officer - AfDB

On his observation of the conference,
Romain said he was impressed to see
Aviation and Tourism sectors joining
forces and hoped the deliberations
and declarations will be followed
vigorously and ensure the continent is
not deprived of its development.
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Rolls-Royce to expand
African Presence

Air Mauritius takes delivery
of first Airbus A330-900

Rolls-Royce is one of the world’s leading industrial technology
companies and it is planning to expand its presence in Africa.
The company has been delivering an average of 10 wide
bodies in Africa every year and is looking forward to a closer
partnership with African airlines.
Speaking at the recently held AviaDev Africa Conference in
Cape Town, South Africa, Sales Director for Rolls-Royce Taieb
Ben Sghaier said over the last years Rolls-Royce are powering
the vast majority of new widebody aircraft being delivered into
Africa. He disclosed that of late his company has seen new
airlines come on board in Africa like Air Senegal, Air Tanzania,
Air Mauritius, RwandAir, EgyptAir among others.
He added that, the aviation market in Africa will continue
to grow at an average of 5-6% a year and 1000 aircraft are
expected to be delivered in the next 20 years.
Taieb Ben Sghaier stressed that, the opportunity in Africa is
huge and the presence of Rolls-Royce with maintenance and
storage facilities in Egypt and South Africa and partnerships
with airlines across Africa is very encouraging.
On his impressions about the 4th AviaDev Conference, Taieb
said he was full of praise for the organizers and described the
social outreach at the Luhlaza High School as one that afforded
the participants the opportunity to learn and be inspired from
industrial captains. He continued that the discussions had been
frank and productive and look forward to long partnership with
AviaDev.
For nearly three decades, Rolls-Royce’s family of Trent wide
body aircraft engines have continued to push the boundaries
of what is possible, as each new model sets new performance
benchmarks for civil aviation. In all, they have earned more
than 130 million flying hours. Trent engines are now in service
on the Airbus A330, A340, A350, and A380, as well as the Boeing
777 and 787 Dreamliner.
“Rolls-Royce pioneers cutting-edge technologies that deliver
the cleanest, safest and most competitive solutions to meet
our planet’s vital power needs.” Taieb said.
Rolls-Royce has customers
in more than 150 countries,
comprising more than
400 airlines and leasing
customers, 160 armed
forces,
4,000
marine
customers including 70
navies, and more than
5,000 power and nuclear
customers.
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The national carrier of the Republic of Mauritius is
the first A330neo operator based in the southern
hemisphere, and the first airline in the world to
operate a combination of both the A330neo and
A350 XWB.
Benefiting from the A330neo operating economics
and award-winning Airspace cabin, the aircraft is
named Aapravasi Ghat in reference to Mauritius’
history and will feature a two-class cabin with 28
business class seats and 260 economy class seats.

Launch of Marseille route marks
Ethiopian’s 20th destination in Europe
Ethiopian Airlines, has finalised all
preparations to launch a three times
weekly flight to Marseille, France from
July 02, 2019.
Marseille is the second-largest city in
France. The flight to Marseille will be
dispatched as per the schedule below:
Regarding the upcoming services,
Group CEO of Ethiopian Airlines, Mr.
Tewolde GebreMariam, remarked,
“It gives us great pleasure to launch
flights to Marseille, connecting
France’s second largest city to the

over 60 African destinations we serve,
through our hub in Addis Ababa.
We’ve been flying to Paris since 1971,
more than 48 years, so we are not
new to the market in France. But
we are very happy to expand our
services closer to the customer in
Marseille now. The connectivity we
are establishing between Europe and
Africa is facilitating trade, investment,
tourism and people-to-people ties.”
“As we forge ahead on the path of
growth and success as envisioned in

Vision 2025, we will keep on opening
new routes to all corners of the world
bringing Africa ever closer to the rest
of the world.”
Marseille marks Ethiopian’s 20th
destination in Europe. Ethiopian is
currently serving 120 international
destinations across five continents
with new aircrafts with average fleet
age of five years. It will also bring the
number of passenger flights the airline
operates to European cities to 61 per
week.

The carrier will deploy the aircraft on routes
connecting Mauritius to Europe (mainly London
and Geneva), India and south-east Asia and on
regional destinations including Johannesburg,
Antananarivo and Reunion Island.
Air Mauritius chief executive, Somas Appavou
stated: “I am delighted to welcome our first
Airbus A330neo, another milestone in our fleet
modernisation programme.
“The addition of two A330neos to our fleet will bring
more flexibility and efficiency to our operations
while supporting our network strategy.
“The A330neo offers similar levels of comfort as
the A350 XWB, which has received very favourable
feedback from our customers.”
“I strongly believe that with the addition of the
A330neo to our fleet, Air Mauritius will further
reinforce its focus and emphasis on the customers
who are at the very core of our business model.”
Air Mauritius currently operates nine Airbus aircrafts
of which two are A350-900s, three A340-300s, and
two A330-200s, as well as two A319s on its regional
and long-haul services.

Taieb Ben Sghaier
Sales Director, Rolls Royce
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Air Mauritius has taken delivery of its first A330-900,
on lease from ALC, at a ceremony held in Toulouse.
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Ian Nash, regional manager for the UK & Ireland
at Air Mauritius added: “We are confident that this
new cutting-edge aircraft will provide the perfect
start for our passengers to begin their holiday to
Mauritius and are proud to be the first operators to
introduce this aircraft to the Indian Ocean on our
route from the UK.”
VOYAGESAFRIQ
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The Seychelles Island

that, the island is also a very popular
wedding and honeymoon destination
and encouraged Africans to come
and explore the archipelago’s unique
natural beauty.

Tourism enterprises commit to sustainable and
inclusive tourism practice at 5th STAS Confab

Pristine, uncrowded, safe, and mostly
untouched by heavy commercial
influence, these Indian Ocean
islands remain in high demand for
honeymooners.

Mr. Germain mentioned that the
Seychelles has accommodation for all
budget travelers, from Guesthouses at
USD: 60 per night to the 3, 4 and 5 star
properties

The 5th sustainable Tourism Africa
summit (STAS) has been held in
Kenya’s coastal region of Mombasa.

Mr Germain said that Seychelles as
a destination offers more than just
beaches, and that the archipelago
has a lot of unique attractions with a
great variety of activities which excite
visitors during their holidays. They
include diving, snorkeling, culinary
tourism, cultural tourism, nature trails
tours and excursions to neighboring
islands.

On how the islands have been
able to stand the test of time with
regards to sustainable tourism, he
said, the government knowing how
fragile the island is have put in place
mechanisms and actions which seek
to educate and inculcate the tenets of
sustainable tourism especially in the
younger generation. Public education
has contributed significantly towards

offers more than beaches
The Archipelago of the Seychelles
located 1000 miles off the East Coast
of Africa has some of the world’s most
beautiful beaches and coastlines, and
some of them continue to receive
awards yearly as the world’s most
clean and serene beaches. Seychelles
is a popular holiday destination for
some of the world’s most famous
personalities as well as royalties
among others.
The Indian Ocean Island has upped
its marketing activation towards the
African market with 12% of its 365,000
arrivals coming from Africa
The Seychelles Tourism Board
recently organized an African press
trip to the island for them to sample
and also share the diverse tourism
offerings to the African market.
Speaking to VoyagesAfriq during this
year’s World Travel Market - Africa
in Cape Town, David Germain the
Director responsible for the African
and American market said, the island
offers more than just the alluring
beaches.

‘’We market Seychelles in 7 countries
in Africa, other than South Africa.
Reasons for that is Africa’s close
proximity to Seychelles. For instance,
Tanzania and Kenya are only about
two hours by flight to the Seychelles.
Ethiopian Airlines and Kenya Airways
both fly daily to the Seychelles.
He added that, Africans can discover
the unique attractions of Seychelles
from the history of the island to its
present day. Mr. Germain observed

this.

David Germain

Morocco bids to host UNWTO’s 24th General Assembly in 2021
of Morocco, under the leadership of His
Majesty King Mohammed VI, advocates
a sustainable and responsible tourism
development on the international stage,
and is considered as a reference country
as regards hosting major international
events.

The Kingdom of Morocco under the
patronage of his Majesty King Mohammed
VI has formally submitted its bid to the
World Tourism Organization secretariat to
host the 24th UNWTO General Assembly in
Marrakech-Morocco in 2021.
Morocco, as a founding member of
UNWTO has contributed meaningfully
to the course of the Organisation at the
various bodies and technical committees.
The country aims through its bid to further
strengthen tourism cooperation with the
UNWTO and the Member States.
It should be recalled that the Kingdom
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Morocco’s bid is based on a clear vision
and a firm commitment to ensure the
smooth functioning of this international
event, and to provide an authentic,
exceptional tourist experience for UNWTO
and the Member States.
As part of the awareness-raising measures
carried out by the Department of Tourism
in collaboration with the Ministry of Foreign
Affairs and International Cooperation, Mr.
Mohammed Sajid, Minister of Tourism,
Air Transport, Handicrafts and Social
Economy, who took part in the 39th
edition of the International Tourism Trade
Fair organised in Madrid (FITUR 2019), held
meetings with tourism Ministers to solicit
their support for Morocco’s bid.
Subsequently in order to raise further
awareness of Morocco’s candidacy,
Mr. Sajid followed up in February 2019

with meetings attended by Heads of
the Diplomatic Missions of the African,
Arab, Asian, European and American (the
Americas) countries, who are members of
UNWTO in Rabat.

The conference which brought over
130 delegates representing 11 nations
from Africa and Europe was held
under the theme ‘’ “Redesigning the
practice, product and business for
sustainable and inclusive tourism
growth in Africa”.
The Sustainable Tourism Africa
Summit (formerly the Green Tourism
Summit Africa) is an annual 3-day
program that connects people,
businesses, policy makers, academia
to ideas, trends and innovations
in sustainable tourism, in a bid to
model a sustainable future for Africa’s
tourism.
The Summit therefore, focuses on
sharing of knowledge and ideas,
networking and showcasing of
tools, approaches and models for
transforming
tourism
products,
services, policies, and practices
towards being truly sustainable.
Major Conversations at the summit
highlighted the following:
•

The need to rethink tourism

measurement to capture social
and environmental impacts
beyond arrivals, revenue and jobs
created to measuring net impact
of tourism by taking into account
the invisible or often ignored
impacts of tourism.
•

Support
destination
development by tourism cannot
happen if leakages of revenue in
the supply chain is not addressed.

•

That sustainable and inclusive
growth in tourism will only
happen if SMEs are effectively
integrated into the supply chain

•

That decent work involves
providing equitable opportunities
for all in tourism

•

Every destination has perfect
guest.

•

Intra Africa travel is key for
achieving
sustainable
and
inclusive tourism growth in
Africa. African countries must
invest in products that appeal
to the African traveler as part of
promoting intra-Africa travel.

•

Without sustainability focus on
quality certification standards
and competitiveness is an illusion

•

Tourism
for
sustainable
development will work best
through
coopetition
and
cooperation among stakeholders
who work with each other or
compete with each other

•

All plastics and other products
and services that harm the
environment can be easily
replaced without compromising
on quality of service and
experience.

Way Forward - #STAS19legacy
Organizations made commitments
to support each other in redesigning
of their products, practices and
business to be more sustainable.
These commitments will be followed,
documents and reported by STTA
Kenya as achievements and case
studies for reference in future
discussions. A special platform for
support has been opened to receive
and monitor. Summits dates for
#stas20 are 13-15th May 2020.

These meetings provided an opportunity
for the Minister to reiterates the friendly
relations
and
multidimensional
cooperation that exist between Morocco
and the above countries, expressing hope
that the countries involved will support
Morocco’s bid to organise this major
international event.
The host of the 24th General assembly will
be announced at the 23rd session to be
hosted by Russia in September this year.
The General Assembly is the supreme
organ of UNWTO. Its ordinary sessions are
held every two years and are attended by
delegates from UNWTO Full and Associate
Members, as well as representatives from
UNWTO Affiliate Members.
It is considered the most important global
meeting of senior tourism officials and
high-level representatives of the private
sector.
VOYAGESAFRIQ
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President Mnangagwa welcomes 343 Chinese Tourists
It also comes as the tourism sector
received international recognition and
endorsement which saw Zimbabwe
nominated as the third Best in Travel in
the World.

AVIADEV INSIGHT
AVIADEV INSIGHT IS THE FIRST PODCAST DEDICATED TO
THE AFRICAN AVIATION INDUSTRY

Zimbabwe is also riding high after being
named the sustainable destination of
the year during the recent ITB Travel
Show in Berlin,Germany.
“This commitment of monthly tourist
delegations by Touchroad International
Holdings Group, is yet another welcome
endorsement and recognition of
Zimbabwe, as a safe and must visit
destination,” Mnangagwa said.
President Emmerson Mnangagwa

President Emmerson Mnangagwa is
confident the high level delegation
visit of 343 tourists from China will help
boost Zimbabwe’s tourist arrivals while
also expanding and diversifying the
country’s tourism source markets.
The tourists from China are the first
batch of at least 10 000 tourists from
the East Asian country expected to visit
Zimbabwe in the next five years.
Speaking during a welcome reception at
the State House, President Mnangagwa
said the historic visit was yet another
welcome endorsement and recognition
of Zimbabwe as a safe and must visit
destination.
The group of Chinese business and
leisure tourists are making their last lag
of a whirlwind 10-day African journey
that started in Djibouti, continued in
Tanzania and ending at destination

Zimbabwe.
“I recognise that this tour is the first of
its kind from the People’s Republic of
China, comprising tourists, potential
investors, tourism buyers and members
of the media fraternity,” Mnangagwa
said, adding:
“I would like to pay tribute to the
President of Touchroad International
Holdings Group, Mr He Liehui who
is the organiser of the tour, dubbed
‘Tour Africa - the New Horizon’ Tourism
Project.
The visit by the Chinese delegation
follows an MoU signed between
Touchroad International Holdings
Group and Ministry of Enviroment,
Tourism and Hospitality, during
Mnangagwa’s state visit to China in
2018.

“My Goverment has adopted various
strategies to ensure sustainable long
term growth of the tourism sector.
These include increasing tourist arrivals
and promoting investment in tourism
related infrastructure.”
Mnangagwa continued: “We therefore
continue to encourage investment in
infrastructure such as hotels and other
facilities that will widen our tourism
products.”
Tourism has become a central pillar
of Zimbabwe’s economic progress,
supplementing the local GDP and
contributing to the country’s economic
diversity.
Last year the sector contributed $1, 3
billion to the fiscus and the sector is
aiming to attain $1,5 billion this year.

We bring prominent industry voices to the table to establish the "ground truth"
in an informal and candid fashion.
The podcast was created by Jon Howell, Founder and Managing Director of AviaDev
Africa, Africa's premier event dedicated to developing air connectivity.
Keep up to date with what’s happening in your industry and hear podcasts
relevant to you at:
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Kenya Tourism Board

The Minister also recently signed
a similar agreement with Spain’s
Ministry of Tourism for technical
support.

unveils new visual identity

The Kenya Tourism Board (KTB)
has unveiled its new brand logo as
part of a wider strategy designed to
attract more tourists and enhance the
identity of the destination.
The new identity is inspired by
Kenya’s unique destination as home
of abundance of wildlife and pristine
beaches, rich culture and adventure
experiences among others.
The identity will be gradually
introduced over the coming days and
will underpin Kenya’s future marketing
campaigns at both domestic and
international tourism exhibitions.
According to QRi 2018 research,
the awareness of Kenya as a tourist
destination among international
travelers is at 62% and the Kenya
Tourism Board is keen to enhance
this through a transformational
journey supported by an enhanced
competitive marketing strategy.
‘We are collaborating more with the
private sector to revamp the way we
represent the destination, some of the
programs will include training of tour
operators and feedback sessions that
are designed to create synergies that
elevate the brand quality and value.

Commenting on the new logo ahead
of its official launch, KTB CEO Dr Betty
Radier said, “Kenya is beautiful, we
are home to abundance of wildlife
and pristine beaches, our culture is
rich and adventure experiences on
offer are exceptional, the landscape,
sunsets and sceneries in the country
are unpararelled and so much more.
We invite local and international
tourists to discover and immerse in
the magic of Kenya’’.
With the refreshed Magical Kenya logo,
there is an opportunity to enhance the
visibility of the tourism brand across
key international markets as well
as domestically under the Tembea
Kenya sub brand. Magical Kenya has
over the years developed awareness
amongst all government investment
and marketing bodies across a variety
of sectors including Agriculture (Tea
and Coffee), Investments and Trade.
The new Magical Kenya logo takes
into account the warmth of the
Kenyan people, the cultural values of
the destination and the splendor of
Kenya’s diversity of tourism offering
ranging from wildlife, pristine beaches
to other experiences including culture
and adventure.

“The rebrand is informed by constant
research and analysis of travel data
which provides travelers’ behavior and
needs. KTB will continue to tap into the
insights to exceed visitor expectation”,
says Dr Radier. She pointed out that
experiential packages, as well as
sustainable tourism have become
new trends in the tourism business.
“The traveler’s taste over the
years has changed; they want to
enrich their travel diaries through
memorable experiences with renewed
interest in sustainable tourism and
conservation.” said the CEO.
Currently, the United States is Kenya’s
leading and best performing tourism
source market with a market share of
12.2 percent of the total international
arrivals to the country; other top
markets include UK, India, China
Germany and Uganda.
KTB’s revitalized marketing efforts
have seen the sector grow. In 2018,
Kenya attracted over 2 million visitors
to the country.

Gauteng Tourism Authority announces new CEO
The Gauteng Tourism Authority (GTA)
South Africa has appointed Yoland
Ruiters as its new CEO, effective May
1, following an extensive recruitment
process. Ruiters holds a Masters
in Management degree from the
Wits School of Governance, as well
as numerous executive leadership
development qualifications, and was
seconded to the GTA the previous year
following the end of contract of the
previous CEO.
Nomusa Mufamadi, the Chairperson of
the GTA’s Board of Directors, explained:
“During her acting tenure at GTA, Ruiters’
work focused on the development
of
a
high-performance-driven
organisational culture and systems,
with a special emphasis on sound
governance and administration. She
also presided over the development of
an integrated stakeholder management
52
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strategy and the re-engineering of the
agency’s business processes and value
proposition. Without a doubt, this work
helped in shaping her insights into
the management and promotion of
sound relations between government
agencies and its shareholders, a
prerequisite for sound governance
and heightened delivery for the task at
hand.”
Accepting her new appointment, Ruiters
emphasised and promised to elevate
the mantra that tourism is privatesector led, government supported,
community based and labour intensive.
She continued that“Township tourism
products, beneficiation and promotion,
the drive to get locals and government
decision-makers across the different
spheres to appreciate the value of
tourism will be her focus.Again she
revealed that leveraging business

DESTINATION NEWS

Yoland Ruiters
New CEO, Gauteng Tourism Authority

tourism opportunities, the bidding and
hosting of mega events in Gauteng,
bringing new innovations, especially
around the opportunities associated
with the Fourth Industrial Revolution
in Gauteng’s destination marketing
work, coupled with partnership-driven
destination management activities, will
be her key focus areas.
Credit:Tourismupdate.co.za

Angola signs cooperation agreement with UNWTO

A

Angola’s tourism sector has been on
the rise with significant developments
in recent times. The Minister of
Tourism in the third quarter of 2018
launched the tourism and cultural
tour guidebook for the Zaire region.
This was coming after the listing of
Mbanza Kongo on the world heritage
list.

ngola’s tourism sector is expected to receive a boost in
its management and structural reforms. This came about
The government has already begun
following a memorandum of understanding signed with the the process of opening up to Africa
World Tourism Organization (UNWTO) recently.
with visa waiver for citizens of
The MOU signed on the margins of
the first ministerial conference on
Air Transport and Tourism in Africa
in Santa Maria, Cabo Verde will see
UNWTO supporting its member state
in the areas of heritage management,
product development, sustainability

labelling and investments.
The Secretary General of UNWTO
Zurab Pololikashvili signed for his
organization while Angola’s Minister
of Tourism, Angela Braganca inked on
behalf of her country.

some African countries. Citizens of
Botswana, Mauritius, Seychelles,
Zimbabwe and Rwanda are the
latest African countries to travel to
the Southern African country without
visas.

Egypt Tourism targets
employment in every household
The Ministry of Tourism in Egypt in
an audacious move is planning to
roll out a program which will see at
least one person in every household
in the Pharaoh Land employed in
the Tourism sector. Tourism in Egypt
represents 20 percent of GDP. It’s a very
heavy employer for the population
because for every direct job that is
created in tourism, there are at least
three indirect jobs underscoring its
multiplier effect.
Speaking on the sidelines of the
recently held 6th World Tourism Forum
lucerne in Switzerland, the Minister of
Tourism in the Arab Republic of Egypt
Rania Al-Mashat said in order to grow
the tourism sector in Egypt a number
of policy framework were instituted.
She said ‘’At the end of 2018 working
with the public sector and parliament,
we put together the E-TRP, the EgyptTourism Reform Program for the
first time. We put together a policy
framework because we want to see
the sector grow going forward. In
order to unleash the potential of the
sector, several reforms have to take
place. ‘’

Rania Al-Mashat
Minister of Tourism, Egypt

The Minister named legislative,
institutional, infrastructure, tourism
development,
promotion
and
marketing tools the use of global
international trends among others.

is opportunity for every one working
in the sector and that’s why having
someone from each household is
not a dream, it is something that is
possible’’. She said.

‘’Our over all objective from this
program is that at least each Egyptian
household would have one person
working in the sector. There are at
least 70 sectors related to tourism
that
includes
accommodation,
restaurants,
marketing
and
promotion as well as travel. So there

She mentioned that, the last pillar
of the reform program is the Global
International Trends. ‘’In there,
we have three key pillars; women
empowerment, green tourism and
digitalization and innovation’’ the
Minister added.
VOYAGESAFRIQ
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Ivory Coast seek support from
AfDB in its Sublime project
Siandou Fofana
Minister for Tourism, Cote D'Ivoire

Ivorian Minister of Tourism Siandou
Fofana has presented a strategy
document aimed at making Côte
d’Ivoire Africa’s fifth biggest tourism
destination effective 2025 to the African
Development Bank. The Ivorians are
also seeking the bank’s support to
implement the plan. The document
entitled "Sublime Côte d’Ivoire",
was presented to the Bank’s VicePresident responsible for Private sector,
Infrastructure and Industrialization,
Pierre Guislain at, its headquarters in
Abidjan.
"We have come to share this new vision
for Côte d’Ivoire with the Bank and to
secure your help and financial support.
We need your help to pool resources to
carry this project out," Minister Fofana
said at the presentation ceremony,
adding that the strategy will reflect in
nine new flagship projects and would
require a $5.8 billion investment.
"One of these is the ‘Abidjan Business
City’, which will be a central point for
holding conventions in Côte d’Ivoire.

We do not currently have a conference
centre and we do not have a hall with
the capacity to accommodate 5,000
people. There is, therefore, the need to
move quickly in that regard,” he said.
“We will also have a ‘beautiful beach
for all’, with a 550-km coastline that has
yet to be exploited. In addition, we will
build a 100-hectare leisure park to be
a place of entertainment for the subregion, and develop press trips and
seven flagship tourist areas," Fofana
added.
Projects envisaged under the strategy
include strengthening of the tourism
code, establishing additional tourist
attractions with a land reserve of 6,000
hectares, the creation of a bank for
tourism-sector projects and redesigning
of a tourism ‘one-stop shop’. The
government also plans to strengthen
security and health care, develop the
aviation sector and increase airport
passenger flow to three million, as
well as train and certify 230,000 sector
professionals.
"All these will drive employment and
our intention is to create 375,000 new
jobs. From 2025, we plan to welcome
four to five million tourists, (there were
3.08 million in 2016 and 3.47 million in

2017), to make this sector the fourth
economic pillar of the country and to
make Côte d’Ivoire the fifth biggest
tourism power on the continent and
also the joint leader in African business
tourism," said Fofana.
AfDB
Vice-President
Guislain
commended Côte d'Ivoire’s "progress”
in the tourism sector, saying it was
essential for investors. He briefed the
delegation on the Bank's financing
instruments for the public and private
sectors, highlighting the existence of
private investment funds and the Bank's
priority focus on supporting bankable
projects for partners with sufficient
financial capacity.
Business tourism needs to be
consolidated your ambitions are good.
The African Development Bank has a
strong partnership with Côte d'Ivoire,
the host country of our headquarters.
The Bank finances many infrastructural
projects (energy and roads) that
are essential to the development
of tourism. It is worthy to note that
AfDB financed the expansion of Air
Côte d'Ivoire, whose development is
essential for tourism to flourish in the
country," Guislain said.

Gambian Tourism Officials undergo training
at UNWTO Headquarters
Officials of The Gambia’s tourism
industry have undergone training at
the headquarters of the World Tourism
Organization (UNWTO) in Madrid,
Spain.
The three-day training session, which
took place in April this year was to afford
officials of The Gambia the opportunity
to learn and exchange marketing plans,
tourism strategy, data gathering and
market intelligence of the tourism
sector in their deliberations.
Destination Management was also part
of the capacity building exercise.
The Deputy Director of the Africa Region
at UNWTO Jaime Mayaki welcomed the
delegation and gave an overview of the
department’s activities.

The Director General of The Gambia
Tourism Board Abdoulie Hydara who
was the leader of the 12 member
delegation shared The Gambia’s
tourism priorities and training
objectives with the UNWTO.
The UNWTO’s Chief of
Market Intelligence and
Competitiveness Sandra
Carvao also gave insights
into the major source
markets, products and
market segmentation.
Other key departments
of the UNWTO also did
similar presentations to
the delegation.
The Spanish Tourism
Board and the Amadeus
also made presentations

Tourism

to the visiting team.
Tourism is an important sector in The
Gambia. The government is continuing
its efforts to broaden the tourism
market, improve quality standards,
and ensure rational use of the Tourism
Development Area.
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New Uganda Airlines will
boost tourism in Uganda

The aircrafts which carried Uganda’s
national flag on the wingtip, are
expected to significantly boost
the country’s trade on the global
market and also facilitate travel
across the continent. The arrival
of the bombardiers and revival of
Uganda Airlines is a step closer to
Uganda Tourism Board’s (UTB) goal of
marketing destination Uganda.
Commenting on the arrival of the
aircrafts, UTB CEO, Lilly Ajarova,
expressed optimism at the benefits
that this aircrafts will bring to Uganda’s
tourism industry.
“We are extremely pleased to see
Uganda Airlines revived after 17years.
As the institution mandated to
promote Uganda, we are ready and

excited to work with
Uganda
Airlines
and Civil Aviation
Authority to ensure
that both local and
international travelers
have a great customer
experience
aboard
these aircrafts.

Lilly Ajarova

“As UTB, we pledge to use this new
development as a tool to promote
destination Uganda - the Pearl of
Africa,” she noted.
According to the International Civil
Aviation Organization (ICAO), in 1970,
there were 310 million air travelers.
In 1990, 1 billion people traveled by
air. This number doubled to 2 billion
by 2005. The same number increased
to 3 billion in 2013 and by 2017, the
number had risen to 4 billion. This
number is expected to increase to 8.2
billion by 2037.
With such estimates, it is important

for us to work with Uganda Airlines
and the Civil Aviation authorities in
Uganda to collaboratively bring even
more value to customers to enhance
their overall Ugandan experience.
In other words, experiencing what
Uganda offers will start the moment
a traveler boards the aircrafts”, she
continued.

10 - 12 September 2019
Expocentre Fairgrounds, Moscow

The new bombardiers will be flying
regional routes within the East African
Community. The destination flights
routes include Nairobi, Kigali, Dar
es Salaam, Kilimanjaro, Mombasa,
Goma, Zanzibar, Harare, Mogadishu
and Addis Ababa.

Ghana pitches for share of Chinese
market at COTTM 2019 Exhibition
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The 15th edition of COTTM took place
from April 15 - 17 at the New Hall, National
Agricultural Exhibition Centre in Beijing.
COTTM is widely recognized as one of the
industry’s most important platform and
remains the only business-to-business
event that focuses solely on the growing
outbound tourism market in China.
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The Ghana Tourism Authority as part of
its mandate to market Ghana to attract
tourists has made a strong representation
at this year’s China Outbound Travel &
Tourism Market (COTTM), China’s leading
outbound travel exhibition.
The Chief Executive of the Ghana Tourism
Authority, Mr Akwasi Agyeman, led the
Ghana delegation. Ghana showcased
her ecotourism, culture, adventure and
warmth at the exhibition.
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Uganda has taken delivery of two of
the four commissioned Bombardier
CRJ900 aircrafts as part of the much
anticipated plan for the revival of
Uganda Airlines.
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Tunisia formally
applies for seat
on UNWTO's
Executive Council
Tunisia has officially submitted its
expression of interest for a seat on the
World Tourism Organisation (UNWTO)
Executive Council, Minister of Tourism
and Handicrafts René Trabelsi has
announced.

Patience is vital in

building tourism economy
René Trabelsi

Speaking after a meeting with UNWTO
Secretary-General Zurab Pololikashvili
in Tunis, the Minister said the
request was welcomed and that has
encouraged Tunisia to advocate for a
leadership role on the governing body
of the organization.

allow for a closer engagement with
other members of the organization.
According to Trabelsi, UNWTO’s
support to Tunisia will help improve
the performance of the tourism sector
in terms of quality of services and
ensure better level of training.

Mr. Pololikashvili was on an official
visit to the Maghreb region for the
second time since his election in
January 2018.

The Minister told the Tunisia Press
Agency that his meeting with the
UNWTO boss focused on the best
ways to promote Tunisian tourism,
recalling that the aim is to attract nine
million tourists.

Securing a seat on the governing body
of the organisation will allow Tunisia
to contribute on key decisions taken
by the organization and help in raising
the profile of the country, and also

The UNWTO Secretary General was
the Guest of Honour at the opening of
the handicrafts fair on March 22, 2019,

Qatar inks deal with UNWTO to become the
lead sponsor of global sports competition
The Qatar National Tourism Council
(QNTC) and the World Tourism
Organization (UNWTO) have signed an

agreement which will see the oil rich
country sponsor the maiden global
sports tourism competition.

which was inaugurated by the Head of
Government H.E. Youssef Chahed.
The Secretary General said a cooperation agreement between Tunisia
and UNWTO has been established,
adding that "Tunisia is one of the
tourist destinations with huge
potential in Africa".
He also said that UNWTO is
supporting Tunisia to develop its
tourism strategies and programmes,
particularly in training, pointing
to plans to create an international
tourism centre in Tunisia to improve
the quality of the country’s tourism
and to diversify its product base.
The agreement which was signed
in the capital Doha will see Qatar
become the major sponsor for the
maiden UNWTO sports tourism start
up competition while Football Club
Barcelona will be the main partnering
institution to roll out the project.

Both leaders signed strings of
collaboration set to support the
tourism industry in Qatar and the
world.
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The Secretary General of UNWTO Ambassador Zurab Pololikashvili
and Al-Baker Secretary-General of QNTC at the signing ceremony

Shamilla Chettiar

I

nvestors in the travel and
tourism sector have been
advised to be patient when
they invest in the sector.

This issue was brought to the fore
during the maiden African Tourism
Investment Summit held in Cape
Town South Africa from the 11 -12
April 2019.

In her keynote address during the
opening day at the summit Ms
Shamilla Chettiar the Deputy DirectorGeneral, Destination Development,
at the Department of Tourism-South
Africa advised investors that tourism
investment requires “patient capital”.
“We need investors that understand
that tourism does not have a quick
turnaround for return on investments.
Investors won’t see results within
a year. If you wait patiently, in 5
years you will see the reward of your
investment- but you're most likely to
see real benefits in 10-20 years. “

She added that patient capital is vital
in building the tourism economy and
investors in the travel and tourism
space should bear that in mind.
The inaugural African tourism
investment summit was part of this
year’s World Travel Market-Africa which
was held in Cape Town. The summit
is intended to leverage upon WTM’s
global brand to develop a platform
that will allow potential investors
to scope tourism development
projects and become familiar with
opportunities across the continent.

Radisson Hotel Group names
new Regional Sales Head

R

adisson Hotels Group has named its director of
sales in charge of East and Central Africa Vickie
Muyanga, to Head the sales portfolio In Africa. This
excludes South Africa

The QNTC confirmed this on their
official twitter handle thus, ''QNTC
signed an agreement to become a
sponsor of the first UNWTO Sports
Tourism start-up Competition, which
will be carried out in collaboration
with Futbol Club Barcelona''
The Secretary General of UNWTO
Ambassador Zurab Pololikashvili
signed on behalf of the UN Tourism
Agency while Al-Baker SecretaryGeneral of QNTC did on behalf of his
country.
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Vickie, with over 22 years’ experience
in Sales and Marketing, has been
with Radisson Hotel Group since
2014. Starting in the Group as the
Director of Sales and Marketing for
the Radisson Blu Hotel Nairobi Upper
Hill, she was part of the pre-opening
team which succeeded in positioning
the hotel in the market.

Vickie Muyanga

Commenting on her promotion Ms
Muyanga said she was extremely
excited to take up this great
opportunity of driving sales
optimization in her natural space of
Africa.

Building on her most recent role as
Regional Director of Sales – East and
Central Africa, Nigeria and Sierra
Leone, Vickie will focus on the 36
operational hotels in Africa, which
excludes South Africa.
Drawing on her extensive sales
experience and market insight,
Vickie’s role will focus on supporting
the sales strategy and development
of hotel sales teams and continuing
to drive both inbound and outbound
global business from key African
accounts.
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Jenifer Solidade Almeida
Jenifer Solidade Almeida is a songstress from
Cabo Verde.
Jenifer was born on 13 June 1984, in the town of
Mindelo on the island of São Vicente, Cape Verde.
Solidade started her career as a backing singer
for other musicians, including Tito Paris, Ildo
Lobo, Nancy Vieira, and Mayra Andrade. She is
a full member of the Cesaria Evora Orchestra. In
2013, she achieved wider recognition with her
"highly distinctive" cover version of the song hit
the Road Jack, and its accompanying video.
In 2016, she appeared on a Lusafrica compilation
album, Mornas De Cabo Verde with some of the
finest morna performers in the country.
Her first solo album is Um Click (One Click), with
the song Cuidôd Na Click (Be aware to click),
where Solidade encourages listeners to be
careful about what they publish on social media
networks.
For the thirtieth Curraletes beach music festival,
in Porto Novo, on the island of Santo Antão in
2017, Solidade was one of the three headline
acts, alongside Atim and Cordas de Sol.
She along with Mayra Andrade and some Cabo
Verde musicians performed during the UNWTOICAO Ministerial Conference in Santa Maria –Sal
Island.
In an interview with VoyagesAfriq from his Cabo
Verde base, she said, her profession as musician
comes from her passion for music and also the
art of making people happy. Jenifer believes
Cabo Verde is a place with love.
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