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As we count down to the end of the 
year 2022, it is quite instructive to 
remind us all of the long topsy turvy 
12 months we have had to endure this 
year; especially, with the initial fear-
mongering effects of the latest variant 
of the deadly coronavirus threatening 
to further disrupt all the successes 
that had been chalked – thanks to the 
advancements made in the roll out of 
vaccinations and therapeutics to stem 
the spread of the virus.

The tourism sector and its leadership on all fronts; both private and public 
deserve a great deal of commendation for its bold stance and initiatives to 
press ahead with physical tourism-related events. It precipitated a new era 
for the return of live events. The last three months of the year have been 
particularly eventful with landmark events taking place as well as shaping 
the way we do tourism.

It was only right and appropriate to have ‘’Rethinking Tourism ‘’as the 
theme for this year’s World Tourism Day which was celebrated in Bali, 
Indonesia. The industry embraced the new paradigm and banked on 
collaboration and partnerships to give meaning to the rethinking tourism 
mantra.

From the 65th UNWTO Commission for Africa Meeting (CAF) in Arusha, 
Tanzania to Africa Tourism Leadership Forum (ATLF) held in Botswana and 
many other sector-defining events and travel shows, the continent has 
proven its ability and readiness to transition well into the post-pandemic 
era. Seeing tourism mainstreamed at the highest political level is a key 
ingredient in making the industry a force for good.

In this issue’s cover story, the President of Botswana Dr. Masisi and his 
Government reiterated the need to promulgate transformative policies to 
offer hope and create an enabling environment for the tourism sector to 
thrive. The country’s revised tourism policy is anchored on diversification 
and innovation as it moves into a new frontier.

It is also imperative for Africa’s tourism managers to look beyond numbers 
to enable the real impact tourism is having on national economies as we 
leave the pandemic era behind.

EDITOR'S NOTE

• Kojo Bentum-Williams
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CAF Meeting
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‘’As you know, the pandemic hit tourism hard. But tourism 
in Africa has a long history of bouncing back. And it has 
shown its resilience again. Many destinations are reporting 
strong arrival numbers. But, dear colleagues, we must look 
beyond just the numbers,” said, UNWTO Secretary General, 
Zurab Pololikashvili who while addressing African Tourism 
Ministers at the 65th CAF Meeting added that, “the sector 
needs economic and political support to deliver at its 
maximum level.”

Another event that this edition puts the spotlight on, 
is the maiden UNWTO Global Conference on Linking 
Tourism, Culture and the Creative Industries which was 
held in Lagos, Nigeria. Its outcome was a clarion call on 
destinations particularly Africa to seize the opportunity 
to make heritage and culture pillars of its new tourism 
offering. It rallied countries to use the favorable chances 
offered by both sectors for the maximum benefits. Vice 
President of Nigeria, Prof. Yemi Osinbanjo illustrated this 
point with the “Buga” dance and how Nigeria can capitalize 
on it as a tourism export commodity.

In this issue, we are happy to report on the visa deal struck 
by the governments of Kenya and South Africa, which will 
see ordinary passport holders visit each other for 90 days 
without visa. It’s a great win for the intra Africa agenda and 
nations ought to replicate progressive steps such as this 
to give it true meaning. Africa’s time is now and all hands 
ought to be on deck to use tourism to improve the lives of 
its people.

VoyagesAfriq is happy to also welcome our new guest writer 
Obinna Emelike who has been a good friend of the entity 
since its inception. He takes us on an immersive journey 
of Tswana culture as he narrates the epic night Botswana 
treated its guests to at the 5th Africa Tourism Leadership 
Forum.

Other key contents to look out for in this final issue of the 
year is the calendar of events page which chronicles major 
“must-attend events” for the first half of next year.

It’s refreshing to hear the desire by Africa’s richest man 
Aliko Dangote to support the activities of UNWTO, 
particularly Tourism SMEs to help scale up their work when 
he held a meeting with UNWTO Secretary General, Zurab 
Pololikashvili and Nigeria’s Minister of Information and 
Culture, Alhaji Lai Mohammed.

As you page through this info-packed concluding edition 
let's excite ourselves with what’s on offer and what is 
happening within Africa’s burgeoning travel and tourism 
industry and beyond.

Here at VoyagesAfriq, we are happy to say that the tourism 
renaissance is on as the return to normalcy of the travel 
industry incredibly excites us!

Have a wonderful read!

Merry Christmas and Happy New Year to all our loyal and 
devoted readers.

@VoyagesAfriq
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are Cornerstones to Transform Tourism: 
UNWTO Executive Council Meets in Marrakesh

Education and Investments

Tourism leaders from every global region have met to 
advance plans to transform the sector against a backdrop 
of challenges, old and new.

UNWTO convened its Executive Council in Marrakesh, 
Morocco, as the sector’s recovery continues to gather pace. 
According to UNWTO data released this week, international 
arrivals are on track to reach 65% of pre-pandemic levels 
by the end of the year. However, building on its year-long 
call for both public and private sector leaders to “rethink 
tourism”, UNWTO placed innovation, investments and 
education and youth empowerment at the centre of 
discussions, while also emphasizing heightened interest 
for transformation through Climate Action and the sector’s 
importance for rural development everywhere.

Welcoming 16 Ministers of Tourism and delegations from 36 
countries, UNWTO Secretary-General Zurab Pololikashvili 
underscored that “the window of opportunity to transform 
our sector will not stay open for long”. He emphasized that 
“now is the time to fast-track building a more inclusive, 
resilient and sustainable sector”, and reminded this leading 
UNWTO governing body that tourism’s success cannot 
longer be measured based on numbers alone, “but rather 
on the impact our sector has on lives, on livelihoods and 
the wellbeing of both people and planet”.

UN recognition as UNWTO delivers

On the eve of the Marrakesh meeting, the United Nations 
General Assembly was presented with a draft resolution 
calling on all parts of the UN system to promote tourism 
in their work to achieve the Sustainable Development 

Goals (SDGs). The resolution, which so far has the support 
of 104 countries, is the culmination of UNWTO’s enhanced 
presence at the highest political level. It is also a reflection 
of the unprecedented recognition of tourism’s importance 
to economic and social wellbeing and integrates the key 
strategic work streams of UNWTO. In particular, it draws 
attention to tourism’s power to help build inclusive 
societies and protect ecosystems.

Alongside sharing this landmark moment for the sector, 
in his report to members on its achievements since the 
previous Council meeting, Secretary-General Pololikashvili 
illustrated how UNWTO is leading the transformation of 
tourism. Central to this is a stepping up of education and 
training programmes, promoting investments in tourism for 
growth and sustainability, and through providing technical 
assistance for Member States in every region. Executive 
Council Members also heard how UNWTO has delivered in 
advocating for tourism at the very highest level.

Her Excellency Fatim-Zahra Ammor, Minister of Tourism, 
Handicraft, and Social and Solidarity Economy of the 
Kingdom of Morocco warmly welcomed the UNWTO 
leadership and her fellow Ministers to Marrakesh. She 
added: “This important session of the UNWTO Executive 

Council provides us with the opportunity to reaffirm priority 
orientations to promote the prosperity and development 
of our sector. I am looking forward to a more resilient 
tourism in the African continent thanks to an inclusive 
continental approach that will increase the awareness of 
Africa’s assets thus improving the attractiveness of Africa as 
a destination.”

SMEs, Digitalisation and rural development

Within the framework of the 117th Session of the Executive 
Council, UNWTO also held a special Thematic Session 
focused on empowering small businesses to be agents of 
transformation, inspired by the G20 Guidelines for Tourism 
SMEs and Communities as agents for transformation. 
The Session brought together Ministers of Tourism 
alongside leading figures from the private sector to 
address the biggest challenges standing in the way of 
smaller enterprises fulfilling their potential to drive change. 
These include access to investment and financing, a lack 
of market intelligence and an inability to adapt to meet 
changing consumer trends.

Also underlining discussions in Marrakesh was a 
shared recognition of the importance of tourism for 
rural development and opportunity. In his report to 
the Executive Council, Secretary-General Pololikashvili 
provided an update on the new Programme for Tourism 
and Rural Development, hosted by the Regional Office for 
the Middle East in Riyadh, including its flagship initiative, 
"Best Tourism Villages by UNWTO".

Council makes decisions to guide sector forward

The Executive Council is the top governing body of UNWTO 
and meets twice a year. It is made up of 34 Members following 
the Russian Federation’s suspension from the Organization. 
It works with the Secretary-General to implement both its 
own decisions and the recommendations of the Assembly. 
The 118th Session of the Executive Council will be held in 
the Dominican Republic and the next hosts sent a message 
to all fellow Members looking forward to welcoming them 
in 2023.

the window of opportunity to transform our sector 
will not stay open for long”. He emphasized that 

“now is the time to fast-track building a more 
inclusive, resilient and sustainable sector
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Pictures from 117 Executive Council Meeting
• Fatim-Zahra Ammor, 

Minister of Tourism, Handicraft, 
and Social and Solidarity 
 Economy of the Kingdom 
of Morocco
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World Tourism Organization honours Prez 
Samia Suluhu for Tourism Promotion

The World Tourism Organization (UNWTO) has honored 
President Samia Suluhu Hassan for her remarkable role in 
promoting and leading the revival of tourism in Tanzania.

Presenting Prez Suluhu with a commemorative plate for 
her commitments and leadership in making tourism a key 
economic driver, the Secretary General of UNWTO Zurab 
Pololikashvili at this year’s Commission for Africa (CAF) 
Meeting in Arusha commended the President’s initiative to 
put Tanzania on the global tourism map with the launch of 
the “The Royal Tour.”

“Like so many people all around the world, I learned a lot 
about the country through the President’s own marketing 
project, “Tanzania – The Royal Tour.”

In fact, an incredible 450,000 international tourists have 
visited since the launch of the project,” he emphasised.

President Suluhu’s historic launch of the royal tour has 
reinvigorated the tourism sector  in Tanzania as it makes a 
push to near pre-pandemic figures.

The documentary, which features sights and sounds of 
Tanzania, seeks to promote the country’s tourism position 
among other African destinations to the global audience 
and raise travel and tourism awareness for recovery from 
the impacts of the Covid-19 pandemic.

Tourism employs nearly 850,000 people in Tanzania and 
accounts for 17 percent of the country’s GDP.

Tanzania is ranked top of the World Economic Forum’s 
Competitiveness Index, for nature-based tourism in Africa.

Globally, it’s number 12.

The East African country successfully hosted the 65th CAF 
Meeting from 5th - 7th October, 2022.

The Republic of Mauritius, an island nation in the Indian The Republic of Mauritius, an island nation in the Indian 
Ocean, has been confirmed as the host of the 66th World Ocean, has been confirmed as the host of the 66th World 
Tourism Organization (UNWTO) Commission for Africa Tourism Organization (UNWTO) Commission for Africa 
(CAF) Meeting in 2023.(CAF) Meeting in 2023.

In a unanimous decision by member states at the 65th In a unanimous decision by member states at the 65th 
edition held in Arusha, Tanzania, The Island state of edition held in Arusha, Tanzania, The Island state of 
Mauritius and the People’s Republic of Algeria were Mauritius and the People’s Republic of Algeria were 
acclaimed to host the region’s important decision-making acclaimed to host the region’s important decision-making 
event for 2023 and 2024 respectively.event for 2023 and 2024 respectively.

In his post decision remarks, the Deputy Prime Minister of In his post decision remarks, the Deputy Prime Minister of 
Mauritius H.E. Louis Steven Obeegadoo, who also holds the Mauritius H.E. Louis Steven Obeegadoo, who also holds the 
Tourism portfolio expressed his country’s appreciation to Tourism portfolio expressed his country’s appreciation to 
member states for the confidence entrusted in the island member states for the confidence entrusted in the island 
nation to host its first major UNWTO event.nation to host its first major UNWTO event.

The country, in consultation with UNWTO will in due course The country, in consultation with UNWTO will in due course 
announce the dates for the hosting of the meeting in 2023. announce the dates for the hosting of the meeting in 2023. 
The Republic of Mauritius has been a member of UNWTO The Republic of Mauritius has been a member of UNWTO 
since 1980.since 1980.

Tourism is an important component of the Mauritian Tourism is an important component of the Mauritian 
economy as well as a significant source of its foreign economy as well as a significant source of its foreign 
exchange revenues.exchange revenues.

Mauritius to host 66th UNWTO CAF Meeting

65th UNWTO Commission for Africa embraces 
pathways to Tourism Recovery

The 65th World Tourism Organization (UNWTO) Regional 
Commission for Africa (CAF) Meeting ended successfully in 
Arusha, Tanzania.

The meeting which was the first fully in-person CAF meeting 
since the Corona Virus (Covid-19) pandemic, assembled over 
25 Ministers of Tourism and high-level representatives from 35 
countries as well as leaders from the private sector.

The Regional Commission for Africa is the major institutional 
platform where ministers in charge of tourism discuss the 
latest trends within the sector at the continental and global 
levels and the implementation of their program of work.

Opening the august gathering, the President of Tanzania, 
Samia Suluhu Hassan, represented by Prime Minister Kassim 
Majaliwa, welcomed the delegates to Tanzania and promised 
them an unforgettable experience while extolling the virtues of 
the country’s tourism.

“The available unique tourist attractions and heritage our 
country is endowed with, have made the tourism sector 
become one of the pillars of Tanzania’s economy,” she stated.

This, the President said is underpinned by the significant 
contribution of the sector in the growth and prosperity of 
Tanzania’s economy.

“For instance, before the eruption of the COVID-19 pandemic 
in 2019 the sector generated $2.6 billion, created more than 
1.5 million direct jobs and proportionally contributed 17.2% to 
the country’s GDP. In addition, the sector was the main foreign 
exchange earner accounting for 25% of forex.”

The President also praised the UNWTO for its support for the 
East African country towards recovery.

She emphasised: “We cannot ignore the tremendous support 
rendered by UNWTO in the struggle to leverage the tourism 
sector after being hit by COVID-19. Indeed, all initiatives taken 
by Tanzania which are now showing a green light for the sector 
is recovery were in accordance with the measures suggested 
by UNWTO to combat the pandemic.”

The Secretary General of UNWTO, Zurab Pololikashvili in his 
opening remarks expressed appreciation to President Suluhu 
for her commitment to developing and prioritizing tourism as 
a key economic driver.

"But the country’s status as a destination is well known – and, 
as I now see for myself, well deserved! Like so many people all 
around the world, I learned a lot about the country through 
the President’s own marketing project, “Tanzania – The Royal 
Tour.”

In fact, an incredible 450,000 international tourists have visited 
since the launch of the project.

For me the nature, the culture and,the experience the warm 
hospitality of the land of “Uhuru na Umoja”, Freedom and 
Unity! I also thank all the Ministers who have been able to join 
us today. You show that African tourism is united, determined 
and ready for the future. ‘’

The Secretary-General presented a commemorative plate 
to President Samia Suluhu for her commitments to the 
development of tourism in Tanzania and the region.

The Chair of CAF and President of UNWTO’s Executive Council, 
the Minister of Tourism and Leisure of Cote d’Ivoire, Siandou 
Fofana said he is confident the commission will chart a 
pathway to help recover the tourism sector beyond the pre-
pandemic level. He said the decline in the pandemic has 
enabled the relaunch of projects and activities to accelerate 
the recovery.

Key discussions included, Tourism Investment and Regional 
Integration Frameworks, Pathways to Tourism Recovery and 
the Role of Regional Integration, Access to Conservation 
Finance and Green Investments, Vehicles to Rebuild Tourism’s 
Resilience in Africa, Unleashing Digital Technologies to 
Accelerate Innovation in Tourism SMEs and its Value Chain 
Post Covid-19, etc.

CAF is held every year as part of UNWTO’s statutory events.

• Prez Samia Suluhu

• Deputy Prime Minister of Mauritius, 
H.E Louis Steven Obeegadoo

• Prime Minister of Tanzania received the plaque from UNWTO 
Secretary General

• Family Photo of the Commission
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 Pictures of 65th CAF Meeting, Arusha - Tanzania

• Prime Minister of Tanzania, Kassim Majaliwa

• Minister of Tourism-Cote D’Ivoire & CAF Chair, Siandou Fofana

• Gambia's Minister of Tourism and Arts- Hamat Bah

• Regional Director for Africa-UNWTO, Elcia Grandcourt

• Tanzania’s Minister of Tourism and Natural Resources, Dr Pindi Chana

• Morocco’s Ambassador to Tanzania, Zakaria El Goumiri, Tanzania's 
Minister of Tourism, Dr Pindi Chana and UNWTO Secretary General

• The Principal Secretary for Tourism Seychelles, Sherin Francis (right)

• Mozambique’s Minister of Tourism -  Eldevina Materula

• Zanzibar's Minister of Tourism and Culture, Simai Mohammed exchanging 
pleasantries with Siandou Fofana, Cote d'Ivoire Minister for Tourism

• Algeria’s Minister of Tourism, Yacine Hammadi and UNWTO 
Secretary General exchanged the signed agreements

• UNWTO Secretary General – Zurab Pololikashvili
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The creative industry and culture have been identified as 
key propellers of tourism underpinned by innovations that 
are accelerating the growth and the relevance of tourism to 
economies around the world.

This was the general sentiment gleaned from the 
second and official opening day of the maiden UNWTO 
Global Conference on ‘Linking Tourism, Culture and the 
Creative Industries: Pathways to Recovery and Inclusive 
Development’ in Lagos, Nigeria.

Vice President of Nigeria, Prof. Yemi Osinbajo in his speech 
prior to officially declaring the conference open, paid 
homage to the country’s burgeoning creative industry 
which he said was gaining global acclaim, thanks to the 
musical prowess of artistes such as Kizz Daniel, Burna Boy, 
Asake among others.

Beyond this, Prof. Osinbanjo expressed the hope that the 
event would offer a fine platform to answer questions that 
are pertinent to the future of tourism in Africa and beyond.

“This conference also gives us the 
opportunity to define the future 
of tourism. What more can we do 
to make the movement of people 
across borders easier? What can 
we do to counter the nativist, 
ultra-nationalist rhetoric of 
politicians who seek to demonize 
foreigners and promote racial 
segregation.

“How about technology? Will 
virtual reality, virtual visits and 
tours kill human interaction or 
can we turn virtual reality to our 
advantage? There are so many 
questions and I am sure this 
gathering of industry players, 

Creative industry and culture 
at the heart of tourism evolution

The President of Kenya Dr. William Ruto has appointed former 
Kitui Deputy Governor Peninah Malonza as the Cabinet 
Secretary for the expanded portfolio of Tourism, Wildlife, and 
Heritage.

Peninah Malonza took over from veteran Minister, Najib Balala 
after securing confirmation from the vetting and appointments 
committee.

Ms. Malonza, a former senior executive with Compassion 
International – a non-governmental organisation, is best 
known for the five years she served as Deputy Governor 
between 2013 and 2017 and the acrimonious falling out 
with her boss-Governor Julius Malombe.

She is tasked with steering the recovery of the tourism 
industry which was battered by the Covid-19 
pandemic.

Peninah Malonza assumes new role as Kenya’s 
Minister of Tourism, Wildlife and Heritage

• Alhaji Lai Mohammed, 
Minister of Information & Culture- NigeriaVOYAGESAFRIQ VOYAGESAFRIQ12 13
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experts and enthusiasts will find answers and keep finding 
answers,” he stated.

In his address, UNWTO Secretary-General, Zurab 
Pololikashvili said the event was salient in that, culture is 
playing an integral role in the recovery of tourism.

“Tourism is coming back – we see this for ourselves, with 
busy airports, full planes and packed conference halls. 
And cultural tourism will be a key driver of our sector’s 
recovery. UNWTO research has found that culture is the 
main motivation of around 40% of all tourists."

“Our partnership with Netflix, a valued UNWTO Affiliate 
Member, showcases just how well our sectors can work 
together. At the same time, both cultural tourism and 
the creative industries are growing in size and relevance. 
Global exports of creative goods could represent 10% of 
global GDP before 2030,” he stated.

Zurab added that the fortunes of tourism and culture 
are closely linked and called for government and private 
support to drive the industry.

Nigeria’s Information and Culture Minister, Lai Mohammed 
described the event as a historically important one noting 
that, “This conference is very important in the history of 
the UNWTO and Nigeria, because it marks the very first 
time that the organization, in a single forum, is bringing 

together the three inter-linked sectors of tourism, culture 
and the creative industries to highlight their fundamental 
importance as effective tools for inclusive development 
and drivers of sustainable growth."

“For Nigeria, the conference, which drew participants 
from many member states of UNWTO, industry players, 
international organizations, the academia and the media, 
among others, presents an ideal opportunity to showcase 
our rich, diverse and unparalleled tourism and creative 
assets, to do some networking, learn new things and share 
knowledge.”

He observed that the conference provided an avenue for 
stakeholders to come up with creative and sustainable 
solutions to issues affecting tourism and the creative 
economy.

“Today, more than ever, tourism and the creative industry, 
due to their economic viability, are in the global spotlight 
and have their place at the forefront of national and 
international development agenda. The creative arts is 
estimated to generate annual revenue of over 2 trillion US 
dollars and accounts for over 50 million jobs worldwide,” 
he stated.

The Minister stressed that there is a need for a better 
understanding of the economic impact of these inter-
linked sectors, as well as of the impact on GDP and on jobs, 

because very often people do not realize that these sectors 
can be more important than many heavy industries, and 
they would never guess that those jobs were created by the 
cultural sector.

“So, we need to put the numbers on the table, with a view 
to having an international roadmap to better support 
tourism, the creative industry, and national strategies for 
the countries that are engaged in this area” Lai Mohammed 
emphasised.

• UNWTO Secretary General joins Nigeria’s 
Vice President Prof  Yeme Osimbanjo and 
Alhaji Lai Mohammed as the Nigerian 
national anthem was played

• Zurab Pololikashvili, UNWTO Secretary General

• Ministerial Family photo
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Snapshots of Global Conference on Linking Tourism and Creative Sectors

Africa’s richest man, Aliko Dangote has reemphasized his 
commitment to the promotion of tourism as he believes 
the sector could unlock Africa’s economic potential.

The continent’s most successful businessman was 
appointed a Responsible Tourism Ambassador by the 
United Nations World Tourism Organisation (UNWTO) in 
2018.

The world tourism body’s head, Zurab Pololikashvili paid a 
courtesy call on him while attending the maiden UNWTO’s 
Global Conference on Linking Tourism, Culture and 
Creative Industries in Lagos, 
where Dangote pledged his 
continued support for the 
sector.

A vital point for discussion 
between Pololikashvili 
and Dangote was support 
for tourism SMEs which 
has become a key agenda 
for UNWTO.  To this end, 
the Tourism Ambassador 
would work closely with 
the UNWTO to roll out 
programmes to drive greater 
assistance and investment 
into small scale businesses 
within the tourism sector.

Pololikashvili expressed his 
appreciation to Dangote for 

his unwavering support for the activities and programmes 
of the UNWTO.

“The first UNWTO Ambassador from Africa, your 
entrepreneurial spirit and forward-looking approach are a 
great source of inspiration. Thank you for joining UNWTO in 
promoting tourism education in Africa and the world over,” 
he maintained.

Leading the visiting team was Nigeria’s Minister of 
Information and Culture, Lai Mohammed with some 
officials of UNWTO also in attendance.

Aliko Dangote reiterates commitment to tourism Promotion

• Zurab Pololikashvili and  Aliko Dangote

• Governor of Lagos State, Babajide Sanwo-Olu  
presenting a souvenir to the UNWTO Secretary-General

• UNWTO Secretary-General presenting an award to  Nigeria's 
Minister for Information & Culture, Alhaji Lai Mohammed,  

• UNWTO Regional Director for Africa, Elcia Grandcourt 

• Vice President of Nigeria, Prof. Yemi Osinbanjo
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The Kenya Tourism Board (KTB) in consultation with the 
Ministry of Tourism, Wildlife and Heritage has appointed 
John Chirchir, HSC as its acting Chief Executive Officer. 
Chirchir replaces Dr. Betty Radier who has completed 
serving her full term of six years at the helm of the Nationa 
Tourism Marketing Agency.

While announcing the changes, KTB Chairperson Ms 
Joanne Mwangi-Yelbert termed Radier’s tenure a successful 
one, having seen through a strong destination brand with 
global recognition.

“Her six years in office has helped positively profile the 
destination globally and I strongly believe that the incoming 
acting CEO will build on this to take the destination to the 
next level,” said the chairperson.

Dr. Radier who served a two-term of six years since the year 
2016 lauded the industry for resilience, innovation and 
proactive measures to minimise the impact of the covid-19 
pandemic that threatened to erode gains in the tourism 
business. She has in the period overseen key programs 
including the evaluation and listing of the Magical Kenya 
Signature Experience (MKSE), leveraging partnerships as 
well as upscaling the use of digital marketing.

“I am happy that the strategies we put in place together 
with the Ministry of Tourism and the private sector to 
grow tourism numbers is yielding fruits with an increase 
in the number of domestic bed nights occupancy and 
international arrivals, we particularly applaud the domestic 
market for their support,” said Radier.

Chirchir, who has been serving as the Digital Marketing 
Manager, has extensive knowledge on destination 
marketing spanning over 20 years and has championed 
marketing programes in Kenya’s tourist key source markets 
of Europe, Africa and the US.

He holds a Masters Degree in Hotel and Tourism 
Management, a Bachelor of Commerce in Marketing and 
post graduate Diploma in digital marketing. He has been 
key in KTB’s navigation of the Board’s digital programs. He 
has been recognised for his service in the public sector and 
awarded The Head of State Commendation (HSC), usually 
given to outstanding Kenyans who selflessly render their 
services to the country.

John Chirchir is Kenya Tourism Board’s new Acting CEO

The Presidents of South Africa and Kenya say they have The Presidents of South Africa and Kenya say they have 
resolved a longstanding visa dispute and Kenyans will be resolved a longstanding visa dispute and Kenyans will be 
able to visit South Africa visa-free for up to 90 days in a able to visit South Africa visa-free for up to 90 days in a 
calendar year.calendar year.

South Africans already get free visas on arrival in Kenya, South Africans already get free visas on arrival in Kenya, 
while Kenyans were charged and required to provide proof while Kenyans were charged and required to provide proof 
of sufficient funds and return flight tickets.of sufficient funds and return flight tickets.

The new agreement, which is set to take effect on January The new agreement, which is set to take effect on January 
1, 2023, was announced during the first official trip of South 1, 2023, was announced during the first official trip of South 
African President Cyril Ramaphosa to Kenya.African President Cyril Ramaphosa to Kenya.

Meanwhile, he and his Kenyan counterpart, William Ruto Meanwhile, he and his Kenyan counterpart, William Ruto 
also directed their Trade Ministers to address barriers that also directed their Trade Ministers to address barriers that 
limit trade between the two countries, which are among limit trade between the two countries, which are among 
the strongest economies in Africa.the strongest economies in Africa.

The duo also praised the Ethiopian peace agreement The duo also praised the Ethiopian peace agreement 
signed in South Africa and brokered by the African Union.signed in South Africa and brokered by the African Union.

They appealed to the parties to “ensure full implementation They appealed to the parties to “ensure full implementation 
of the agreement to reach a lasting political settlement”.of the agreement to reach a lasting political settlement”.

Representatives of the Ethiopian federal government and Representatives of the Ethiopian federal government and 
regional authorities in Tigray met in Nairobi to hash out regional authorities in Tigray met in Nairobi to hash out 
details of the agreement brokered by AU mediators led details of the agreement brokered by AU mediators led 
by former Nigerian President Olusegun Obasanjo. Ruto’s by former Nigerian President Olusegun Obasanjo. Ruto’s 
predecessor Uhuru Kenyatta was among the mediators.predecessor Uhuru Kenyatta was among the mediators.

Kenya, South Africa to begin mutual 
visa-free system in January

• • John Churchill is flanked by the Acting Board 
Chairperson of KTB and outgoing CEO Dr Betty Radier

Botswana is capitalizing on strong and progressive policies to Botswana is capitalizing on strong and progressive policies to 
accelerate its tourism recovery efforts. To this end, the country accelerate its tourism recovery efforts. To this end, the country 
has undertaken a number of initiatives to further strengthen has undertaken a number of initiatives to further strengthen 
the sector and consolidate its gains with among others, the the sector and consolidate its gains with among others, the 
improvement of livelihoods as one of the motivations.improvement of livelihoods as one of the motivations.

President Dr. Mokgweetsi Masisi made these known while President Dr. Mokgweetsi Masisi made these known while 
addressing participants of the 5th Africa Tourism Leadership addressing participants of the 5th Africa Tourism Leadership 
Forum and Awards in Gabarone.Forum and Awards in Gabarone.

He said “In 2021, we announced a new tourism policy that He said “In 2021, we announced a new tourism policy that 
promotes active citizen participation in the tourism sector. promotes active citizen participation in the tourism sector. 
Botswana’s tourism adaptation of the Value Chain business Botswana’s tourism adaptation of the Value Chain business 
is underpinned by the principles of Citizen economic is underpinned by the principles of Citizen economic 
empowerment, job creation, tourism product diversification empowerment, job creation, tourism product diversification 
and investment growth as espoused in the Botswana Tourism and investment growth as espoused in the Botswana Tourism 
Policy of 2021."Policy of 2021."

“A total of six areas have been prioritized for adaptation to “A total of six areas have been prioritized for adaptation to 
the value chain principle and these include: Events Tourism, the value chain principle and these include: Events Tourism, 
Cluster Development, Cultural Tourism Development, Cluster Development, Cultural Tourism Development, 
Community Project-Development, Community Projects and Community Project-Development, Community Projects and 
Dams Tourism,” he statedDams Tourism,” he stated

At the heart of the policy is product development and At the heart of the policy is product development and 
diversification which is aimed at courting tourists to the diversification which is aimed at courting tourists to the 
Southern African country.Southern African country.

The President maintained, “This policy emphasizes product The President maintained, “This policy emphasizes product 
development and diversification as a key driver of growth development and diversification as a key driver of growth 
within the tourism industry, and views the promotion of within the tourism industry, and views the promotion of 
adventure and cultural tourism as an opportunity to attract adventure and cultural tourism as an opportunity to attract 
more arrivals locally, regionally, and globally to complement more arrivals locally, regionally, and globally to complement 
our traditional wildlife tourism offering.”our traditional wildlife tourism offering.”

Dr. Masisi averred that fora like the ATLF provides a fine Dr. Masisi averred that fora like the ATLF provides a fine 
opportunity for inter-governmental and institutional opportunity for inter-governmental and institutional 
collaborations that are critical for tourism to flourish.collaborations that are critical for tourism to flourish.

“This move towards increased activity plays a positive “This move towards increased activity plays a positive 
role in our economy and in creating employment in varied role in our economy and in creating employment in varied 
geographical locations. And all these, which I believe are geographical locations. And all these, which I believe are 
similar to what is being done elsewhere in the world can similar to what is being done elsewhere in the world can 

only be achieved through forums like this one, characterized only be achieved through forums like this one, characterized 
by collaborations between Governments, our citizens, the by collaborations between Governments, our citizens, the 
private sector, and our friends from around the world who are private sector, and our friends from around the world who are 
providing new skills and innovation for the tourism industry providing new skills and innovation for the tourism industry 
in Africa to thrive.” He emphasized.in Africa to thrive.” He emphasized.

The Botswana leader also insisted that a new generation of The Botswana leader also insisted that a new generation of 
tourists is emerging, and the hospitality and tourism sector tourists is emerging, and the hospitality and tourism sector 
is undergoing fundamental shifts in the way it operates, is undergoing fundamental shifts in the way it operates, 
occasioned by changing global economies as well as occasioned by changing global economies as well as 
government’s policies to operational efficiencies, and the government’s policies to operational efficiencies, and the 
need for seamless technology in delivering flawless guest need for seamless technology in delivering flawless guest 
experience.experience.

To adapt to these constant changes, “Industries are looking to To adapt to these constant changes, “Industries are looking to 
adopt strategies to future- proof their business and to navigate adopt strategies to future- proof their business and to navigate 
rapidly changing technological landscapes. I, therefore, urge rapidly changing technological landscapes. I, therefore, urge 
you to take this time to have an in-depth analysis of the you to take this time to have an in-depth analysis of the 
trends and forecasts influencing travel patterns, and how you trends and forecasts influencing travel patterns, and how you 
can take advantage of the opportunities that they bring to us can take advantage of the opportunities that they bring to us 
in the tourism sector,” Dr. Masisi stressed.in the tourism sector,” Dr. Masisi stressed.

Progressive policies at the core of 
Botswana’s Tourism revival – President

• President Cyril Ramaphosa and Kenya's President Dr. 
William Ruto during the former's visit to Nairobi, Kenya

• • Dr. Mokgweetsi Masisi,  Dr. Mokgweetsi Masisi,  
President of BotswanaPresident of Botswana
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• Kwakye Donkor, CEO of Africa Tourism Partners
• Dr. Mokgweetsi Masisi, President of Botswana 

being presented with a Thought Leadership Award

• Dr. Mokgweetsi Masisi, President of Botswana

• Minister of Environment, Natural Resource Conservation and Tourism, 
Philda Kereng handing an award to Awal Mohammed, Ghana's Minister of 
Arts, Tourism & Culture
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The Kingdom of Morocco is eyeing a three fold target to The Kingdom of Morocco is eyeing a three fold target to 
grow its tourism.grow its tourism.

Having navigated the pandemic under the leadership and Having navigated the pandemic under the leadership and 
direction of His Royal Majesty King Mohammed VI, the direction of His Royal Majesty King Mohammed VI, the 
Ministry of Tourism, Handicrafts and Social and Solidarity Ministry of Tourism, Handicrafts and Social and Solidarity 
Economy along with its allied partner agencies have set in Economy along with its allied partner agencies have set in 
motion steps to go past the growth trajectory of tourism motion steps to go past the growth trajectory of tourism 
before the pandemic.before the pandemic.

Addressing delegates at the recently held 117 UNWTO Addressing delegates at the recently held 117 UNWTO 
Executive Council session in Marrakesh, the Kingdom’s Executive Council session in Marrakesh, the Kingdom’s 
Minister of Tourism, Handicrafts and Social and Solidarity Minister of Tourism, Handicrafts and Social and Solidarity 
Economy, Fatim-Zahra Ammor said Moroccco was happy Economy, Fatim-Zahra Ammor said Moroccco was happy 
to welcome all delegates to the Kingdom of Light and to welcome all delegates to the Kingdom of Light and 
believes the hosting of the all-important council meeting believes the hosting of the all-important council meeting 
will offer Morocco the opportunity to reaffirm priority will offer Morocco the opportunity to reaffirm priority 
orientations to promote the prosperity and development orientations to promote the prosperity and development 
of the country's tourism sector.of the country's tourism sector.

“Our country is happy to welcome all the delegations in “Our country is happy to welcome all the delegations in 
Marrakech, a fabulous and breath-taking imperial city. Marrakech, a fabulous and breath-taking imperial city. 
This important 117th edition of the Executive Council This important 117th edition of the Executive Council 
of the UNWTO will provide us with the opportunity to of the UNWTO will provide us with the opportunity to 

reaffirm priority orientations to promote the prosperity and reaffirm priority orientations to promote the prosperity and 
development of our sector. “development of our sector. “

She lauded the leadership and vision of King Mohammed She lauded the leadership and vision of King Mohammed 
VI in the navigation of the pandemic and transitioning into VI in the navigation of the pandemic and transitioning into 
a blue print for many.a blue print for many.

Under the enlightened vision of His Majesty King Mohammed Under the enlightened vision of His Majesty King Mohammed 
VI, our country has been exemplary in managing the VI, our country has been exemplary in managing the 
pandemic, and has launched many economic and social pandemic, and has launched many economic and social 
measures to ensure a rapid economic recovery.measures to ensure a rapid economic recovery.

“Today we look to the future with an ambitious vision to “Today we look to the future with an ambitious vision to 
double the number of tourists by 2030 thanks to a highly double the number of tourists by 2030 thanks to a highly 
competitive roadmap that emphasizes on resilience and competitive roadmap that emphasizes on resilience and 
durability. “ she stated .durability. “ she stated .

On building resilient and inclusive tourism on the On building resilient and inclusive tourism on the 
continent, the Minister was confident the inclusive continent, the Minister was confident the inclusive 
continental approach adopted by and led by the World continental approach adopted by and led by the World 
Tourism Organization (UNWTO) will increase the awareness Tourism Organization (UNWTO) will increase the awareness 
of Africa’s assets thus improving the attractiveness of Africa of Africa’s assets thus improving the attractiveness of Africa 
as a destination.as a destination.

Morocco’s plans to ramp up tourist 
arrival figures by 2030

Today we look to the future with an Today we look to the future with an 
ambitious vision to double the number ambitious vision to double the number 

of tourists by 2030 thanks to a highly of tourists by 2030 thanks to a highly 
competitive roadmap that emphasizes competitive roadmap that emphasizes 

on resilience and durability.on resilience and durability.

""
""
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UNWTO at COP27:
Uniting Tourism Around Tangible Climate Action Plans

The tourism sector has set out its plans to achieve its 
climate action ambitions. At COP27, UNWTO brought leading 
sector stakeholders together to share practical insights into 
accelerating the shift to greater sustainability and reaching 
Net-Zero.

Since the launch of the Glasgow Declaration on Climate Action 
in Tourism at COP26, more than 700 businesses, destinations, 
civil society groups and even countries have signed up, 
committing to decarbonize, regenerate and measure in order 
to halve their carbon emissions by 2030 and reach Net-Zero 
by 2050 at the latest.

UNWTO Executive Director Zoritsa Urosevic said: “One year 
after its launch, we are proud to see the way the Glasgow 
Declaration has inspired our sector into action. Unlocking 
finance and developing measurement frameworks will be 
critical to scaling-up our support and continue accelerating 
climate action for resilience.”

Ovais Sarmad, Deputy Executive Secretary, United Nations 
Framework Convention on Climate Change (UNFCCC), 
added: “The Declaration, provides a framework for all 
tourism stakeholders to raise their climate ambitions. 
Further integrating tourism into the Nationally Determined 
Contributions will be key to mobilizing the support needed to 
scale-up the efforts.”

“A net zero future for tourism largely depends on the ocean 
and the regeneration of destinations, notably coastal 
destinations. We have to turn tourism into a sector that is 
responsive to the climate emergency” said Peter Thomson, 
UN Secretary General’s Special Envoy for the Ocean

Whole-of-sector commitment
Participants represented the different dimensions of tourism, 
at both the national and subnational level. Financial and 
UN institutions, in particular United Nations Development 
Programme (UNDP), the World Bank Group and CAF (the 
Development Bank of Latin America) voiced their readiness to 
support tourism destinations in their transformation towards 
more low-carbon, sustainable and resilient tourism models.

On 10th November, the side event focused on the pathways 
of measurement and decarbonization. The Secretaries 
of State for Tourism and for Environment of Guanajuato, 
Mexico, shared about their unique collaborative approaches; 
the Minister of Tourism of the Canary Islands presented their 
climate action plan – one of the first ones at destination 
level; Iberostar released its decarbonization roadmap; 
the Sustainable Hospitality Alliance reflected on the 
improvements of the Hotel Carbon Measurement Initiative; 
and Intrepid Travel put forward the multiplier role that tour 
operators can have by supporting smaller businesses to 
decarbonize.

“The tourism sector requires a reset. A transition to 
sustainable tourism models requires a collective effort, one 
that UNDP is ready and willing to support,” said Assistant 
Secretary General and Regional Director for UNDP Arab 
States, Dr Khalida Bouzar.

Financing the green transition
The event focused on regeneration and finance. The Minister 

of Tourism of the Maldives and representatives from The 
Bahamas Ministry for Tourism reiterated the place of tourism 
in the protection of fragile ecosystems. At the same time, the 
challenges faced by Ministries of Tourism to play an active role 
in climate negotiations at the national level was highlighted, 
as was the need to enhance the education of communities 
and visitors. The Foundation for Environmental Education 
also stressed the importance of integrating the Glasgow 
Declaration pathways as criteria in certification systems such 
as Green Key. NOAH Regen presented an innovative approach 
to protect and regenerate blue carbon ecosystems through 
blended finance. The Latin American Bank for Development 
(CAF) voiced its support for climate action in tourism.

“Achieving Net Zero by 2050 remains ambitious for tourism and 
more finance is needed. Investing in climate action in tourism 
is investing in green resilient and inclusive development” said 
Mari Pangestu, Managing Director, Development Policy and 
Partnerships, World Bank Group

Committee on Tourism and Sustainability
Also in Sharm El-Sheikh, UNWTO convened its Committee 
of Tourism and Sustainability, chaired by the Ministry of 
Tourism of Croatia, for the first time within the framework of 
a UNFCCC COP. This allowed Member States to discuss the 
guidance materials available, such as the Baseline Report 
on Climate Action in Tourism and the Technical Brief on 
Measuring Tourism GHG Emissions, as well as opportunities 
for collaboration within the framework of the One Planet 
Sustainable Tourism Programme where UNWTO works 
closely with UNEP and the governments of France and Spain 
as co-leads. .

Glasgow Declaration welcomes more signatories
The latest signatories to the Glasgow Declaration include 
the Ministry of Tourism of Indonesia, the Tourism Authority 
of Monaco and the Secretariat of State for Tourism of 
Honduras. National Tourism Authorities from Panama, 
Kiribati, Micronesia and Portugal are also among signatories. 
Committing to the Declaration are also large actors in the 
sector such as Accor, Iberostar, Booking.com, Expedia, The 
Travel Corporation, as well as Radisson Hotel Group, together 
tour operators and accommodation businesses from 130 
countries. UNEP called on stakeholders to continue adhering 
to the Glasgow Declaration on Climate Action in Tourism 
which is implemented within the framework of the One 
Planet Sustainable Tourism Programme.

Symbolic destination weddings are all the hype right now. So 
many weddings over the last few years had to be held without 
the ceremony, photographs, or the joyous moments that 
a wedding is all about. So why not take this chance, hold a 
small but magical symbolic ‘destination wedding’ for family 
and close friends on this slice of paradise on the equator, 
complete with the photoshoot of your dreams? There’s no 
better place to celebrate your love than in one of the world’s 
most romantic destinations, the Maldives.

Maldivian resorts, hotels, guesthouses, liveaboards and 
event management companies working across the country 
offer packages and customised options for you to plan and 
create your perfect fairytale wedding photoshoot. Stunning 
backdrops, walkways, arches, whatever you need will be 
provided to your personal preferences.

Here are few ideas to take it up a notch and make your 
wedding photoshoot extra special in the Maldives

1. By the beach - a classic

You search for destination wedding photoshoots and the 
top result would be of a couple celebrating their reunion on 
a beach somewhere. Our white sandy beaches, green palm 
trees, azure waters overlooking blue skies or golden sunsets 
are the perfect setting for any beach wedding. It could be a 
sunrise wedding, an afternoon affair or riding off into the 
sunset on liveaboard after the ceremony. It all depends on 
your choice and what you want.

2. Intimate underwater restaurant shots

Now there are limited options for these, but the Maldives 
does boast an unexpected variety of choice for underwater 
restaurants and rooms! Check with your agent to give you 
options of Maldivian properties which offer guests these 
options and then with a little planning, you could just have 
your wedding underwater, but without the fuss of getting your 
gown and suit all wet. This setting is the something blue that 
your wedding needs!

3. It’s still a destination shoot even if it’s the middle of 
the ocean

To make your pictures extra special, the Maldives offers 
couples the opportunity to get their wedding pictures taken 
in the middle of the ocean. We are talking about symbolic 

exchanges of vows on board a liveaboard whilst anchored or 
cruising across our smooth seas of endless hues of blue! Isn’t 
this the perfect choice to make your special day wonderfully 
unique and extraordinary? We have numerous liveaboards 
offering such services. Find out the liveaboard options and 
contact them for details here.

4. An adventure to start the new adventure of your lives 
together

The most special day of your life, and if you are a dive enthusiast, 
just imagine that underwater shoot! Isn’t that exhilarating and 
exciting? There are few resorts which offer this service in the 
Maldives, with specially trained staff providing you required 
training and accompanying you to complete your exciting 
wedding ceremony goals! It would be unique beyond words, 
you and your better half, exchanging your vows under the sea, 
surrounded by flora and fauna! Absolutely amazing, isn’t it? 
Find out more with your chosen property about the options.

We recommend a specially tailored wedding gown and suit 
for this, and an underwater cameraman, and viola, you have 
the most exciting wedding stories and mementos for the 
future to keep!

5. An intimate shoot on a sandbank, with a symbolic 
ceremony to boot!

Weddings are intimate and personal, and perhaps one of the 
most important ceremonies in a couple’s life. So wouldn’t it 
make sense to make it as special as possible? And what better 
way than to have this re-enact your special ceremony than on 
a private sand bank? Resorts, hotels and some guesthouses 
in the Maldives provide customised packages and services for 
couples looking to have their symbolic wedding ceremony on 
these whitegold banks of sand, cut off from everyone else.

6. With a Maldivian touch

Wherever the location, every detail can be just as you want it 
to be. After snapping some gorgeous pictures in your wedding 
gown, try something uniquely Maldivian. Don some Maldivian 
attire (dhiguhedhun or Dhivehi libaas for the lady and mundu 
and white shirt for the gentleman) paired with a Maldivian 
musical procession of boduberu makes it rather unique and 
unlike any other ceremony you will ever see. It’s quite the 
experience and we are sure your facility can provide the details 
and assist you in making your Maldivian dream come true!

THE WEDDING PHOTOSHOOT OF YOUR DREAMS IN THE MALDIVES • UNWTO Executive Director Zoritsa Urosevic
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Following a successful hosting of the maiden UNWTO’s Following a successful hosting of the maiden UNWTO’s 
Global  Conference on Linking  Tourism,  Culture  and Global  Conference on Linking  Tourism,  Culture  and 
Creative Industries in Lagos, Nigeria is ready to leverage Creative Industries in Lagos, Nigeria is ready to leverage 
its vast creative arts and culture sectors as an economic its vast creative arts and culture sectors as an economic 
transformer.transformer.

The strategy is to build on the strong interconnection The strategy is to build on the strong interconnection 
between tourism and the creative industry while promoting between tourism and the creative industry while promoting 
culture as a key component of tourism.culture as a key component of tourism.

“Tourism feeds on the creative industry, its talent both “Tourism feeds on the creative industry, its talent both 
cultural and traditional,” said Coker Folorunsho, Director cultural and traditional,” said Coker Folorunsho, Director 
General of the Nigerian Tourism Development Corporation General of the Nigerian Tourism Development Corporation 
in an interview with VoyagesAfriq.in an interview with VoyagesAfriq.

According to him, the UNWTO’s interest in projecting According to him, the UNWTO’s interest in projecting 
culture and the creative arts, coupled with the opening of culture and the creative arts, coupled with the opening of 
the rehabilitated National Theatre give the West African the rehabilitated National Theatre give the West African 
nation enough grounds to turn attention to the huge nation enough grounds to turn attention to the huge 
potential of the creative sector.potential of the creative sector.

“This is the first time in 40 years that the United Nations “This is the first time in 40 years that the United Nations 
is focused on that level of the Nigerian tourism, is focused on that level of the Nigerian tourism, 
creative industry and culture. And now, the Nigerian creative industry and culture. And now, the Nigerian 
culture, art and music now has an ultramodern culture, art and music now has an ultramodern 
centre; thus, one roof to harbour it, and now that centre; thus, one roof to harbour it, and now that 
there is a home for film, music, spoken word, there is a home for film, music, spoken word, 
dance, it won’t be difficult for art to grow in the dance, it won’t be difficult for art to grow in the 
country.”country.”

Mr. Folorunsho revealed that they intend to Mr. Folorunsho revealed that they intend to 
build a world class school that would cater to build a world class school that would cater to 
the needs of those who seek higher education the needs of those who seek higher education 
within the creative arts and culture space.within the creative arts and culture space.

The objective, he indicated, is to provide The objective, he indicated, is to provide 
education to the large number of human education to the large number of human 
resources in order for them to respond to the resources in order for them to respond to the 
needs of the sector.needs of the sector.

He maintained: “I don’t want you to go He maintained: “I don’t want you to go 
and train and work for me, I want you and train and work for me, I want you 
to come and work for me so I can to come and work for me so I can 
train you on how I want you train you on how I want you 
to work for me.”to work for me.”

The Conference brought The Conference brought 
together some of the together some of the 
best and brightest best and brightest 
minds in creative minds in creative 
arts, culture and arts, culture and 
tourism from tourism from 
Africa and around Africa and around 
the world where the world where 
they agreed on they agreed on 
a number of a number of 

initiatives that need to be in place to fully maximize the initiatives that need to be in place to fully maximize the 
benefits of the industry.benefits of the industry.

Director General Folorunsho believes that by the sheer size Director General Folorunsho believes that by the sheer size 
of its economy and population, Nigeria could be the point of its economy and population, Nigeria could be the point 
of ignition for a vibrant creative economy in Africa.of ignition for a vibrant creative economy in Africa.

“If all the things that were discussed are properly “If all the things that were discussed are properly 
implemented, and with the UNWTO focusing on Africa’s implemented, and with the UNWTO focusing on Africa’s 
largest population in terms of GDP, if we get it right here, it largest population in terms of GDP, if we get it right here, it 

will have a multiplier effect across Africa,” he will have a multiplier effect across Africa,” he 
stressed.stressed.

Nigeria sets high ambitions for 
growing creative arts industry

Tourism feeds on the creative 
industry, its talent both cultural 

and traditional

Mediocrity as the new standard
In October 1988, back when 70% of today's living Africans 
were not even born, a group of Ministers of Civil Aviation 
from various African countries met in Yamoussoukro, 
the capital of Cote d'Ivoire. They came away with a 
groundbreaking document, a vision to liberalise the 
African aviation industry. This came to be known as the 
"Yamoussoukro Declaration on a New African Air Transport 
Policy".

It took another decade before this vision translated into 
commitment, but on 14 November 1999, 44 African nations 
signed up to the "Yamoussoukro Decision" (YD), a set of 
commitments to ensure that the vision of 1988 came to 
fruition. Fundamental to this was the empowerment of the 
Dakar based African Civil Aviation Commission (AFCAC) as 
the executing agency.

Come November 2022, the same AFCAC has just launched 
a "Pilot Implementation Project" for the same YD, 34 years 
after the initial declaration. The YD itself had already been 
rebranded in 2018 as the Single African Air Transport Market 
(SAATM), a fancy (and easier to spell) name to distract 
people away from the lack of progress made over three 
decades. In comparison, the European Union, who began 
to implement the first stage of a common aviation market 
in December 1987, had completed the process by April 
1997, taking less than 10 years to finish what was taking 
their African counterparts over 30 years to even begin.

AFCAC seems to have fallen victim to the old adage that 
if you lower expectations enough, mediocrity begins to 
be seen in a positive light. Their new Secretary General, 
Adefunke Adeyemi, has a background in industry rather 
than bureaucracy, which may provide the agency with a 
last chance to salvage relevance and live up to the immense 
responsibilities vested in it. AFCAC is uniquely positioned to 
threaten and implement sanctions against states that do 
not live up to their treaty obligations under YD / SAATM. 
The carrot and stick approach can bring about change and 
transform the African aviation market.

The rush towards mediocrity as a standard is not unique 
to AFCAC by any means. Nearly five years after the African 
Union adopted the Protocol on Free Movement of Persons, 
African citizens still need advance visas to visit nearly 60% 
of their continental neighbours. Leaders pay lip service to 
opening up borders to facilitate tourism and trade, but 
actual policy remains rooted in the legacy post-colonial 
culture of bureaucracy and borderline xenophobia. It 
is never acceptable that a non-African should be more 
welcome in an African country than a citizen of Africa itself.

Other African countries have attempted to implement eVisa 
systems to smooth things out for prospective travellers. 
While well-meaning in concept, these are often unfit for 
purpose. Some require upload of documents that are 
difficult to obtain such as notarised invitation letters from 
local sponsors, others make it difficult to make payment 
of application fees online, and yet others delay processing 
visas until long after proposed travel dates have passed. 
South Africa's much vaunted eVisa system is particularly 
noteworthy for taking 6 months or longer to process visitor 
visa applications, with the consequent negative impact as 
travellers simply cancel their plans in frustration.

Mediocrity should never be viewed as an acceptable end 
result. African states have developed frameworks to open 
up the continent but have fallen short when it comes to 
implementation. Let’s hope that 2023 can provide the 
impetus for improvement in these areas.

Sean Mendis has two decades of experience in senior 
management roles within the aviation sector in Africa. He 
is presently based in Malawi, where he offers executive 
level consulting and intelligence to aviation stakeholders.

The rush towards mediocrity as a standard 
is not unique to AFCAC by any means. 

Nearly f ive years after the African Union 
adopted the Protocol on Free Movement of 

Persons, African citizens still need advance 
visas to visit nearly 60% of their continental 

neighbours. Leaders pay lip service to opening 
up borders to facilitate tourism and trade, but 

actual policy remains rooted in the legacy post-
colonial culture of bureaucracy and borderline 

xenophobia.
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ICCA World members voted Marta Gomes as the new ICCA ICCA World members voted Marta Gomes as the new ICCA 
President on the opening day of the 61st ICCA Congress in President on the opening day of the 61st ICCA Congress in 
Kraków, Poland. Marta – Deputy Executive Director, Sales, Kraków, Poland. Marta – Deputy Executive Director, Sales, 
Viparis – and a great supporter of everything ICCA stands Viparis – and a great supporter of everything ICCA stands 
for in the international events and meetings industry – for in the international events and meetings industry – 
succeeds James Rees in the role.succeeds James Rees in the role.

It’s an exciting time for ICCA as they pursue a future based It’s an exciting time for ICCA as they pursue a future based 
on our Pillars of Sustainability; Legacy; Diversity, Inclusion on our Pillars of Sustainability; Legacy; Diversity, Inclusion 
and Equity - Pillars which have driven the radical content and Equity - Pillars which have driven the radical content 
programme of the Conference.programme of the Conference.

After a difficult few years, Marta believes there are ‘blue After a difficult few years, Marta believes there are ‘blue 
skies ahead and events are coming back strongly’ but, “we skies ahead and events are coming back strongly’ but, “we 
should be ever mindful of the challenges ahead. Challenges should be ever mindful of the challenges ahead. Challenges 
we can meet if we have the belief and confidence to talk we can meet if we have the belief and confidence to talk 
about ‘the value of our industry’ in a clear, proud and about ‘the value of our industry’ in a clear, proud and 
distinctive voice.”distinctive voice.”

On her successful campaign? Marta listened intently to On her successful campaign? Marta listened intently to 
members, and encouraged them to ask questions about members, and encouraged them to ask questions about 
how ICCA can meet their needs in a changing world: “It’s how ICCA can meet their needs in a changing world: “It’s 
time to review some of the things we do, and possibly time to review some of the things we do, and possibly 
adapt what we offer according to our members’ needs.”adapt what we offer according to our members’ needs.”

She congratulated her fellow Presidential candidates Gregg She congratulated her fellow Presidential candidates Gregg 
H. Talley and Daniel Palermo for their excellent campaigns H. Talley and Daniel Palermo for their excellent campaigns 
and looks forward to continuing their close working and looks forward to continuing their close working 
collaboration in the coming years. Mostly, Marta was elated collaboration in the coming years. Mostly, Marta was elated 
by the whole experience: ‘It’s amazing and exciting and it by the whole experience: ‘It’s amazing and exciting and it 

was a really emotional moment for me to have everyone was a really emotional moment for me to have everyone 
stand up and clap. I’m already losing my voice for saying stand up and clap. I’m already losing my voice for saying 
‘thank you’ to so many messages of congratulations.’‘thank you’ to so many messages of congratulations.’

A hugely popular choice, best summed up by ICCA CEO A hugely popular choice, best summed up by ICCA CEO 
Senthil Gopinath: ‘Marta is a big personality in the ICCA Senthil Gopinath: ‘Marta is a big personality in the ICCA 
family and liked and appreciated by the ICCA Community. family and liked and appreciated by the ICCA Community. 
Her positivity, enthusiasm and commitment to improving Her positivity, enthusiasm and commitment to improving 
the way ICCA thinks and works is an exciting prospect for us the way ICCA thinks and works is an exciting prospect for us 
all. I very much enjoy working with her on the Board, and all. I very much enjoy working with her on the Board, and 
now look forward to her time as President.’now look forward to her time as President.’

ICCA World elects Marta Gomes as new President

From a modest beginning in Mali, Azalaï Hotels Group is 
fast growing to into a multi-national hospitality force within 
West Africa. In an exclusive interview with VoyagesAfriq, 
Manuela Tagro KOUAME, Manager of Azalaï Hotel Abidjan, 
reveals the group’s plan for evolving into a truly pan-African 
brand.

Can you tell us more about Azalai Abidjan Hotel?
AZALAÏ Hotel Abidjan is part of Azalaï hotels Group, created 
in 1994 in Mali. The group operates 10 properties around 
the region, Mali, Benin, Burkina Faso, Ivory Coast, Guinea 
Bissau, Mauritania and Senegal. Azalai Hotel Abidjan 
opened in 2017 and counting 200 keys, a restaurant, a bar, 
10 meeting rooms, SPA,  Fitness and a swimming pool.

It is located in Marcory facing 2 Bigger commercial Centre, 
15 minutes’ drive from the airport and the administrative 
quarters in Le Plateau.

What plans do Azalai Abidjan has for its 
customers?
AZALAÏ HOTEL ABIDJAN's unique aim is to offer its guests a 
memorable experience of quality, multicultural discovery 
with a welcoming African touch.

The main objective of our brands is to make sure guests 
are secure and in good hands. All along the 28 years of 
existence, Azalaï Group has fine-tuned it products and 
services to reach optimal Guest Satisfaction. Azalaï Hotel 
Abidjan represents African hospitality in a modern way. Our 
Afro fusion culinary signature is being marked by a strict 
respect of Hygiene and food security standards mixed with 
a diversity of flavors to discover the continent’s flavors 
without breaking with international gastronomy.

We build an interconnected network between our various 
hotels in Bamako, Cotonou, Nouakchott, Bissau, Loumbila 
and soon Dakar and Ouagadougou through the NOMAD 
loyalty program.

Thus, our guests can benefit from very advantageous 
privileges and rates in both accommodation and food and 
beverage.

Is the Anglophone market an area Azalaï wants 
to tap into?
 AZALAÏ is a pan-African chain with international standards. 
However, business has no nationality and no color. 
Prospecting has been ongoing for several years in some 
countries such as Ghana, Cameroon, and Nigeria; recently 
we have shown our interest in the southern African market 
through our participation in WTM Cape Town.

For further development of the group, our management 
company SMS (Salam Management Services) is responsible 
for analyzing opportunities to sign Management 
agreements with independent Hotel owners. We have the 

expertise, the footprint and the willingness to pursue the 
construction of a powerful African hotel chain.

What is the sustainability footprint of Azalaï 
Hotels?
Azalaï Group has been one of the pioneer in setting up various 
actions and infrastructure to protect our environment and 
involve the local community to understand the impact of 
our business on our environment:

• Water Treatment plant in most of our properties

• Wells to water the land and use in toilet flashing (in 
Loumbila and Bissau)

• Photovoltaic Station in two properties but aimed to 
concern all the hotels (Loumbila and Bamako)

• In order to reduce water consumption, we have created 
a program whereby we ask the guests to reduce water 
consumption and to throw on the floor their linen if 
they wish to wash it.

• A sticker is being set on computers, interrupters and 
beside electrical equipment asking the teams to 
switch off when not in use.

• Energy saving system installed in the rooms so that 
it cuts off all equipment when guests are out of their 
rooms.

• Presence detectors installed in public area and 
corridors to reduce the energy consumption.

• LED bulbs are the reference in all our units to reduce 
consumption and extend these latter lives.

• Vegetable plants given to local associations to produce 
veg and to sell back to the hotels for guests. This 
creates jobs to the local communities and produces 
safe food for the clients.

• Azalaï Group is permanently working on Gender…..
extending Women workers to manage our hotels: five 
General Managers out of 10 are Ladies. In Azalai Hotel 
Abidjan, 40% of our team is represented by Women.

• All our hotel Rooms are non-smoking. However, we 
have managed to get a special space for smokers.

As a business focused hotel group, what is the hotel 
doing to meet the new demands of the market
Hospitality is in full mutation. We have seen through 
the latest pandemic that guests expectations have 
completely changed...Hygiene and security became a 
MUST and our teams’ behavior is being scrutinized by 
customers.. The most important thing to remember from 
our approach is that, we are constantly listening to our 
customers, their needs but not only... Indeed, we work 
to anticipate these needs so that the entire value chain 
follows : the improvement of the digital experience, the 
provision of high-speed connectivity in all circumstances, 

the implementation of Staycation’s offer, the inclusion of 
vegetarian menus, dietary offerings, local partnership for 
fresh produce with a particular emphasis on the ground-
to-plate circuit to ensure healthy food and participate in 
the empowerment of women and brave local farmers and 
breeders partners as well as our international suppliers.

Our passion for hospitality is expressed through the 
continuous improvement of our service & infrastructures 
that meet the standards of safety, comfort and 
responsibility. We wish to do more with the help of our 
precious guests.

Azalaï Hotels Group set on becoming a 
pan-African brand of hospitality excellence

• Manuela Tagro KOUAME, 
Hotel Manager, AZALAÏ Hotel Abidjan
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The 43rd edition of the International Tourism Fair (FITUR in The 43rd edition of the International Tourism Fair (FITUR in 
Madrid, Spain) will take place from 18 to 22 January 2023. Madrid, Spain) will take place from 18 to 22 January 2023. 
Organisers are looking towards this upcoming edition Organisers are looking towards this upcoming edition 
with a very positive outlook, backed by the acceleration with a very positive outlook, backed by the acceleration 
of tourism activity and the resilience developed in its past of tourism activity and the resilience developed in its past 
editions with the significant institutional and sectorial editions with the significant institutional and sectorial 
endorsement.endorsement.

Guatemala will be the partner country at one of the most Guatemala will be the partner country at one of the most 
important editions of FITUR, where it will boost its brand important editions of FITUR, where it will boost its brand 
image on international markets.image on international markets.

IFEMA MADRID brings together the world’s tourism IFEMA MADRID brings together the world’s tourism 
industry, from 18 to 22 January 2023, in what will be one of industry, from 18 to 22 January 2023, in what will be one of 
the greatest editions of FITUR 2023. The increase in global the greatest editions of FITUR 2023. The increase in global 
tourism activity puts the industry on the road to recovery tourism activity puts the industry on the road to recovery 
and opens a scenario of very positive expectations.and opens a scenario of very positive expectations.

The marketing process for FITUR 2023 is currently underway, The marketing process for FITUR 2023 is currently underway, 
inviting destinations, companies and institutions from inviting destinations, companies and institutions from 
all over the world to participate in an edition focused on all over the world to participate in an edition focused on 
strengthening reactivation, as well as generating business strengthening reactivation, as well as generating business 
and opportunities.and opportunities.

FITUR, one of the leading international tourism trade FITUR, one of the leading international tourism trade 
fairs and the most important in its role as a hub for Latin fairs and the most important in its role as a hub for Latin 
America, is already working on the configuration of a America, is already working on the configuration of a 
top-level global event, reaffirming its role as the largest top-level global event, reaffirming its role as the largest 
business platform for the sector, bringing together the best business platform for the sector, bringing together the best 
tools and an entire offer aimed at showing professionals tools and an entire offer aimed at showing professionals 
the latest trends, with a special focus on sustainability and the latest trends, with a special focus on sustainability and 
innovation.innovation.

FITUR 2023’s offer will be strongly marked by FITUR 2023’s offer will be strongly marked by 
specialisation, represented throughout its different specialisation, represented throughout its different 
sections, such as: FITUR KNOW-HOW & EXPORT, focused sections, such as: FITUR KNOW-HOW & EXPORT, focused 
on internationalisation; FITURTECHY, with cutting-edge on internationalisation; FITURTECHY, with cutting-edge 
topics such as big data and artificial intelligence; FITUR topics such as big data and artificial intelligence; FITUR 
TALENT, with an emphasis on professional training in the TALENT, with an emphasis on professional training in the 
tourism industry; FITUR SCREEN, which will address the tourism industry; FITUR SCREEN, which will address the 
link between tourism and audiovisual equipment; FITUR link between tourism and audiovisual equipment; FITUR 

LGBT+, focusing on destination diversity and the LGBT LGBT+, focusing on destination diversity and the LGBT 
segment; FITUR CRUISES, dedicated to the cruise industry; segment; FITUR CRUISES, dedicated to the cruise industry; 
FITUR MICE, a meeting point for meetings tourism; and FITUR MICE, a meeting point for meetings tourism; and 
FITUR NEXT, promoting sustainability. Other relevant FITUR NEXT, promoting sustainability. Other relevant 
sections include FITUR WOMAN and FITUR LINGUA. FITUR sections include FITUR WOMAN and FITUR LINGUA. FITUR 
will also continue its hybridisation formula through FITUR will also continue its hybridisation formula through FITUR 
LIVEConnect.LIVEConnect.

“Guatemala. Amazing and unstoppable”, will be the “Guatemala. Amazing and unstoppable”, will be the 
Partner Country FITUR 2023Partner Country FITUR 2023

According to the Guatemalan Tourism Institute (INGUAT) According to the Guatemalan Tourism Institute (INGUAT) 
joining forces with FITUR, as a Partner Country, constitutes joining forces with FITUR, as a Partner Country, constitutes 
a broad international platform that will showcase a broad international platform that will showcase 
Guatemala as amazing and unstoppable, in line with Guatemala as amazing and unstoppable, in line with 
its objective of positioning the country’s main tourist its objective of positioning the country’s main tourist 
attractions at a global level.attractions at a global level.

The Managing Director of IFEMA, Juan Arrizabalaga, has The Managing Director of IFEMA, Juan Arrizabalaga, has 
underlined that “For FITUR, establishing this strategic underlined that “For FITUR, establishing this strategic 
alliance with Guatemala is especially important, as it alliance with Guatemala is especially important, as it 
helps boost its recognition as a prefered destination and helps boost its recognition as a prefered destination and 
its positioning as a tourist destination. We are very much its positioning as a tourist destination. We are very much 
looking forward to working together and joining forces for looking forward to working together and joining forces for 
FITUR 2023″.FITUR 2023″.

Great expectations and optimism 
ahead of FITUR 2023

Botswana is turning attention to MICE in its tourism 
recovery process. The country’s Minister of Tourism and 
Environment believes the sector holds the key to unlocking 
potentials to complement the gains of Botswana’s tourism 
economy.

On the back of successfully hosting this year’s Africa Tourism 
Leadership Forum (ATLF2022) and Awards at the Gaborone 
International Convention Centre in October, 2022, Philda 
Nani Kereng stated in an interview with VoyagesAfriq that 
the promotion of Botswana as a meetings and events 
destination has become a priority.

“The whole plan for MICE is to look at the tourism and 
mainstream it in every event. We as a Ministry have 
prioritized MICE.” The Minister disclosed.

She revealed that the focus on MICE is also aimed at 
bolstering the economy and promoting hospitality and 
other facets of tourism. The Minister emphasized, “We are 
doing MICE so that we can promote hospitality and ensure 
that businesses that are providing hotel accommodation, 
food and transport are growing in that sense.”

To this end, Nani Kereng added that government would 
continue to drive investments into infrastructure and build 
the capacities of stakeholders to be able to handle events 
irrespective of the numbers involved.

MICE, she believes has the potential to spur youth and 
women empowerment and provide opportunities and 
markets for young service providers and SMEs.

"The bigger plan is to provide opportunities for them to 
connect with Capacity Building potential partners, we 
worked with National Geography that is interested in our 

vision and we are going to start a program where they are 
going to absorb our unemployed young people."

In all, the Minister averred that Botswana is poised to 
building a robust tourism industry and its sub-sectors that 
is anchored on sustainability and diversity as a catalyst for 
recovery.

“Our economic growth needs to anchor on diversity and 
sustainability, and a with transformational government 
we are also talking about opening up more opportunities. 
In that light, we decided to ensure that we diversify and 
broaden the product base for tourism.

“We have diversified into agro-tourism where we are now 
helping our farmers to utilize part of their farming land to 
do tourism activities,” she disclosed.

On the successful hosting of the ATLF 2022, Nani Kereng 
posited, "It's going to take us long to recover from the joy 
and fulfillment because of how this event went. The 5th 
ATLF has confirmed to us that we have the capacity and we 
can lead the African continent in this direction because we 
included diverse activities within the event."

Botswana’s paradigm shift as it targets MICE in its new frontier

The bigger plan is to provide opportunities 
for them to connect with Capacity Building 

potential partners, we worked with National 
Geography that is interested in our vision and 

we are going to start a program where they are 
going to absorb our unemployed young people.

MICE MICE
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MKTE2022:

While East African countries have shown collective strength 
in tourism development and value for money offerings 
for the global tourists, Kenyan stands out among its 
neighbours.

From its numerous breathtaking tourism attractions and 
destinations, world class facilities, passionate and efficient 
indigenous manpower, innovative product development, 
and most importantly, excellent marketing skills, Kenya, no 
doubt, is the first point of call for global tourists heading to 
the eastern part of Africa.

Moreover, it enjoys a robust domestic patronage, as well as 
international arrivals, which have been on the increase in 
the last decade until the pandemic struck in 2020.

However, the country’s marketing strength is evident in the 
many successful editions of Magical Kenya Tourism Expo 
(MKTE), the largest travel and tourism expo in East Africa, 
which the country leverages on to woo the world to her 
tourism nest.

For two years, following the outbreak of Covid-19 pandemic 
and its consequent impact, the Magical Kenya, did not 
hold. While 2020 was impossible because it was the peak 
of the pandemic, the expo held virtually last year.

But there is excitement across the country’s tourism 
fraternity and the East African industry stakeholders as 
Magical Kenya returned for a physical meeting this year 
from October 5-7, 2022.

This year, over 250 exhibitors, international media and over 
30 countries gathered at Bomas of Kenya, a multipurpose 
facility in the outskirt of Nairobi, to network, exchange and 
seal deals for their businesses.

The buyers are from Kenya’s key source markets, including 
the US, Asia, Europe, and within Africa.

Najib Balala, Tourism Secretary, could not hide his 
excitement at the opening ceremony of the expo on 
October 5,2022 at Bomas of Kenya.

According to the outgoing tourism minister, the huge 
participation from about 30 countries demonstrates 
Kenya’s global attractiveness for investment in tourism 
development; a feat he urged collaborative efforts to 
surpass.

His excitement is rooted in the fact that over the years, the 
expo has become a sure support for the tourism industry, 
while this year’s edition represents the aspirations of the 
tourism sector in Africa; especially the need to return to 
business full circle again, with sustainable recovery.

“MKTE is a great platform to sell Kenya to the global tourism 
market, and we are confident that in this year’s  edition, 
we shall see some interesting developments as we look 
forward to building on the already existing partnerships 
between our tourism industry and global players.”, Balala 
said.

Underpinning Kenya’s global attractiveness 
for investment in tourism development

...targets 1.46 million tourists by December

• Dr Betty Radier- CEO of KTB • Najib Balala- Former Cabinet 
Secretary for Tourism-Kenya

• • Joanne Mwangi-Yelbert 
Chairperson, Kenya Tourism Board

On the part of Kenya Tourism Board (KTB), the organisers of 
the expo, MKTE 2022 signals a new beginning for the board 
and the industry, and it is aimed at rebuilding tourism in 
the country with emphasis on the African continent and 
emerging markets.

According Betty Radier, chief executive, KTB,  the return of 
the usual in-person version of the expo is key for ensuring a 
robust industry, while promising an enabling environment 
for investors and visitors.

“We are determined to support the tourism sector by 
providing an environment that will attract visitors and 
enable them to connect with the best in local hospitality, 
culture and heritage”, she said.

But the private sector seemed more excited at the return 
of the in-house version of the expo than the Kenyan 
government because of obvious reasons.

Mabalch Ngulu, a South Africa hosted buyer, noted that 
he participated in the expo to reactivate contractual 
agreements his company signed with two Safari companies, 
which was not honoured  because of the pandemic.

“You can see that people here have regained strength 
lost during the pandemic, they are networking, renewing 
deals and signing new ones. Businesses are going to pick 
up better after this expo. I think Kenya has done well by 
providing African travel buyers platform to reengage their 
businesses”, he said.

In the same vein, Johan Bertram, a hosted buyer from 
Europe, commended the organisers of the expo for 
their sustained efforts, which have resulted in the huge 
participation and fruitful engagements.

“You can see how big the venue is and it is filled up. The 
buyers are truly buying and I am a witness. The expo is 
living up to its business-to-business offering and I am 

happy after all the tours that have exposed us to the best 
parts of Kenya”, Bertram said.

For Jolly Kamau, a Kenyan buyer, the venue is a plus for 
Kenya Tourism Board and sign that the expo is rooted 
in taking advantage of diversity for the good of tourism 
development.

“We have had the expo outside Nairobi and it was 
wonderful, the KICC has been a major host, but the Bomas 
has added more color to it. This is my first visit here and it is 
a great facility and tranquil environment for events such as 
the expo”, Kamau said.

Meanwhile, Kenya is targeting about 1.46 million visitors by 
the end of the year, which is expected to translate to Sh265 
billion in earnings.

According to Balala, who set the target during the MKTE 
2022 show, the figure is achievable considering that, since 
this year, the tourism sector has sustained its recovery from 
the impact of the pandemic.

Explaining further on the 1.46 million visitors target, he 
noted that Kenya received 870,000 visitors with revenue 
receipt of Sh146 billion last year, which still suffered the 
lingering impact of the pandemic.

Considering that normalcy has returned to the industry, 
people are now traveling and businesses are back, Balala 
assured that the target is achievable.

Apart from the three-day expo, there were familiarization 
trips to major destinations in Kenya by the hosted buyers 
and select media,  as well as seminars, master classes and 
cultural performances.

While MKTE 2022 came to a colorful close on October 7, 
2022, many participants are looking forward to next year’s 
edition, which Kenya Tourism Board has assured would be 
bigger in all respects.

MICE MICE

VOYAGESAFRIQ VOYAGESAFRIQ32 33

@VoyagesAfriq @VoyagesAfriq



WTM London 2022 heralds huge 
increase in buyer attendance

An incredible number of travel professionals walked An incredible number of travel professionals walked 
through the doors at World Travel Market (7-9 November), through the doors at World Travel Market (7-9 November), 
with over 35,800 people participating – exceeding expected with over 35,800 people participating – exceeding expected 
attendance – and presenting over double the attendance attendance – and presenting over double the attendance 
than that of 2021.than that of 2021.

One of the key attendee types at WTM London is global travel One of the key attendee types at WTM London is global travel 
buyers – individuals with direct purchasing responsibility buyers – individuals with direct purchasing responsibility 
for travel product. This year, buyer numbers were up 25% for travel product. This year, buyer numbers were up 25% 
compared with 2021. This significant increase is a direct compared with 2021. This significant increase is a direct 
result of ongoing efforts by the World Travel Market to map result of ongoing efforts by the World Travel Market to map 
and engage the global buyer audience – reflective of a post and engage the global buyer audience – reflective of a post 
pandemic world – homing in on the detail that ensures pandemic world – homing in on the detail that ensures 
they receive a flawless event experience.they receive a flawless event experience.

Specific elements laid on for travel buyers included 1-2-1 Specific elements laid on for travel buyers included 1-2-1 
speed networking, access to a luxury Buyers Club lounge, speed networking, access to a luxury Buyers Club lounge, 
fast track entry, a concierge meeting service, as well as an fast track entry, a concierge meeting service, as well as an 
integrated diary function within the official WTM App – all integrated diary function within the official WTM App – all 
ensuring their time at the event was well spent.ensuring their time at the event was well spent.

In addition to that, WTM London saw ministerial In addition to that, WTM London saw ministerial 

representation from 55 nations across the world – up 15% representation from 55 nations across the world – up 15% 
on 2021, 165% increase in exhibiting personnel versus on 2021, 165% increase in exhibiting personnel versus 
2021, and over 1500 media in attendance – representing 2021, and over 1500 media in attendance – representing 
over 70% increase over 2021.over 70% increase over 2021.

2022 attendance at WTM London showcases a sector in 2022 attendance at WTM London showcases a sector in 
recovery and demonstrates an appetite to do business and recovery and demonstrates an appetite to do business and 
meet face-to-face.meet face-to-face.

Juliette Losardo, Exhibition Director, WTM London, said: Juliette Losardo, Exhibition Director, WTM London, said: 
“Attendance at this year’s World Travel Market was fantastic! “Attendance at this year’s World Travel Market was fantastic! 
WTM London is a microcosm of the travel sector – where WTM London is a microcosm of the travel sector – where 
participation mirrors industry sentiment – it’s encouraging participation mirrors industry sentiment – it’s encouraging 
to see this level of engagement as tourism reaches towards to see this level of engagement as tourism reaches towards 
full recovery – and of course demonstrates the importance full recovery – and of course demonstrates the importance 
of face-to-face events. “We doubled down on creating an of face-to-face events. “We doubled down on creating an 
event which prioritised buyers, business deals and trading, event which prioritised buyers, business deals and trading, 
and initial results seem to show that we met that goal – and initial results seem to show that we met that goal – 
which we’re thrilled about.’’ “That said, we don’t rest for which we’re thrilled about.’’ “That said, we don’t rest for 
long – and have no room for complacency. We’ve already long – and have no room for complacency. We’ve already 
started work and planning to ensure 2023 will be better started work and planning to ensure 2023 will be better 
than ever!”than ever!”

WTM London in Pictures
MICE MICE
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Swahili International Travel Expo (SITE) 2022 in pictures

Sanganai World Tourism Expo in pictures

Most travel and tourism shows in Africa have a made a full 
comeback after a brief period of Covid-19 induced absence. 
Two of such events, Sanganai-Hlanganani Tourism Expo 
and Swahili International Travel Expo made an impressive 
return this year.

The Swahili International Travel Expo and the Sanganai-
Hlanganani Tourism Expo returned in full style and vigour 
this year. The event was attended by international and 
local exhibitors, buyers, world tourism players, investors 
and suppliers, and travel media representatives.

The Swahili International Travel Expoheld in the Tanzania 
commercial city, Dar-es-Salam from the 21st to 23rd of 
October 2022 to promote Tanzania tourism to international 

markets witnessed 200 exhibitors, 350 buyers with over 
500O visitors.

 The Sangani-Hlanganani Tourism Expo on the other hand 
surpassed the targets of exhibitors with a total of 270 
exhibitors well represented by African countries including, 
South Africa, Rwanda, Mozambique, Zambia, and Malawi.

The exhibition attracted over 100 buyers from Germany, the 
UK, the United States of America, the Middle East, Australia, 
and India.

The shows once again give confidence to industry 
stakeholders about the steady path to full recovery of the 
sector on the continent.

More travel and tourism shows make come-back
MICE
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South Africa shines at World Travel Market London
South African Tourism (SAT) and industry partners 
successfully concluded WTM London with a series of 
successful meetings, networking sessions, activations and 
over 3,000 visitors to the South African stand.

The event was held from November 7-9 in London, UK. 
The World Travel Market London (WTM London) is one 
of the leading global events for the travel industry to 
meet industry professionals and conduct business deals. 
Through its industry networks and unrivalled global reach, 
WTM London creates personal and business opportunities, 
providing customers with quality contacts, content and 
communities. SAT took part in the activity along with 25 
industry partners from South Africa.

During the exhibition over 3,000 visitors dropped over at 
the South African stand to discuss and observe information 
about South Aftica as their next holiday and business 
destination.

Additionally, numerous meetings were held between 
South African officials and the travel trade, and global 
travel professionals.

South Africa participated in WTM London to market the 
destination as the ultimate destination offering immersive 
experiences and offering the opportunity for travellers 
to live again after 24 months of the dreadful corona virus 
pandemic.

Throughout the event, SAT and industry partners 
showcased the unique tourism offerings and the capacity 
of the country’s tourism and MICE sectors to meet the 
changing needs of their travellers.

In a taste of sight and sounds from South Africa, a fashion 
and entertainment evening featuring Msanzi’s immersive 

and contemporary cultures was on offer at the African 
Hall. Jerusalema hitmaker MasterKG thrilled patrons at the 
African pavilion with his award-winning album.

Speaking on SA’s participation in WTM London as part of the 
marketing strategy for the UK and other growing markets, 
SAT's Chief Operating Officer, Nomansonto Ndlovu said 
the international interest in the destination boosts their 
confidence for a speedy recovery.

"If the current international visitor numbers are anything to 
go by, “we are poised for a remarkable bounce back to the 
pre-Covid-19 numbers before 2025.”

She said the optimism isn’t misplaced or thumb suck but 
informed by on-the-ground experience and numbers.

She noted, “Since rescinding all COVID-19 regulations, 
SAT has been in an all-out war to market destination 
South Africa to all key source markets like never before. 
This meant whizzing from successful marketing voyage to 
IMEX America, the largest trade show for the MICE industry 
and IGTM, the International Golf Travel Market in Italy, and 
recently to World Travel Market London, all within months,” 
she said.

She remarked that attendance to these global trade shows 
isn’t a joyride. She said global trade platforms such as 
WTM London gather the best of international buyers and 
exhibitors “to network, connect and transact, which is a 
lifeblood of any viable destination marketing.”

“At all global trade shows, we drive the “Live Again” narrative 
through our digital platforms, reinforce our marketing 
campaign with our in-person presence and then boom, 
deals are signed. By its very nature, tourism is a business 
on the go,” she concluded.

Mutara Camp is situated in Laikipia, 
forms one of Jambo Chester Hotels 
& Resorts properties. It is the only 
accommodation facility in the expansive 
20,000 acres Mutara Conservancy with 
just 15 tents offering the true definition 
of exclusivity. It lies North of the Ancient 
Aberdares Forest and west of the 
majestic snow-capped Mount Kenya. 
It borders the world-famous Ol Pejeta 
Conservancy together with which makes 
the largest Black Rhino sanctuary in 
East Africa.

We have a partnership with the Ol Pejeta 
Conservancy which offers our guests 
unlimited access to the 90,000-acre 
wilderness where iconic wildlife inhabits. 
We proudly have all the “Big Five”, 
raw nature experience and mountain 
views here in Mutara-Ol Pejeta. Other 
animals such as giraffe, zebra, packs 
of African wild dog, rhino and cheetah, 
among others, can be seen here. Mutara 
Conservancy has been leased from 
Agricultural Development Corporation.

Luxurious Accommodation

With only 15 exclusive tents, our clients 
never feel crowded and our services 
always remain personalized. Our 
offering includes and is not limited to;

 King-sized beds

 Cozy reading area

 Fully stocked mini-bar

 In-room safe

 Personal telephone

 Magnifying mirror with light and 
hairdryer in every bathroom

 Soaps, shampoos, lotions and hot, 
high-pressure showers

 Private deck for sundowners 
opening up to the endless 
wilderness and balconies and views 
of unfiltered nature.

• Two family tents connected to a twin 
tent by a decked pathway.

• A Presidential luxury suite with views 
of the snow-capped Mount Kenya 
and ensuite bathroom as well an 
outdoor jacuzzi.

• An elevated infinity swimming 
pool overlooking a seasonal river, 
waterhole and the vast plains of 
Laikipia.

• Six exquisite outdoor bath tabs.

• A Restaurant and bar nestled right on 
the edge of a cliff.

Activities available include;

• Guided morning and evening game 
drives

• Night game drives to experience 
nocturnal wildlife

• Bush dining by the river bank for the 
unforgettable wild experience and in 
other different positions within the 
conservancy.

• Bush walks with an experienced 
armed ranger that promises to 
awaken your animal instincts.

• Sundowner experiences atop a hill in 
the bush with safari chairs & drinks.

• A bird safari with over 300 species in 
Mutara/Ol Pejeta Conservancies.

• Kayaking

• Lion tracking in the company of 
specialized lion trackers.

• Dog Tracking

• Access to chimpanzee sanctuary(the 
only one in Kenya) and view of the 
last two northern white rhinos, Najin 
and her daughter Fatu.

• Organized climbs to the Mt. Kenya 
summit.

• Mountain biking through traditional 
farmlands and villages.

Our Contacts

Head Office: 3rd Floor Chester House 
Limited along Koinange Street
P.O. Box 57104 – 00200,
Nairobi, Kenya.
Telephone Contacts: +254 722 208 575 
or +254 728 607 626
Email: reservations@
jambochesterhotels.com

Mutara Camp
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The Zambia Tourism Agency (ZTA) is targeting over 1.5 The Zambia Tourism Agency (ZTA) is targeting over 1.5 
million international tourists as part of its 2023 marketing million international tourists as part of its 2023 marketing 
plan to accelerate recovery in the southern African nation.plan to accelerate recovery in the southern African nation.

The Agency, on Tuesday 29th November launched the The Agency, on Tuesday 29th November launched the 
2023 Marketing Plan for Destination Zambia, which is an 2023 Marketing Plan for Destination Zambia, which is an 
initiative to create integrated and holistic strategies to initiative to create integrated and holistic strategies to 
promote and boost demand for the country’s Tourism promote and boost demand for the country’s Tourism 
through increased arrivals. It sets out the general outlook through increased arrivals. It sets out the general outlook 
and perspectives for the overall marketing programme for and perspectives for the overall marketing programme for 
Tourism in Zambia, and strategies and priorities to achieve Tourism in Zambia, and strategies and priorities to achieve 
a successful and sustainable tourism destination.a successful and sustainable tourism destination.

ZTA is optimistic of sustained growth driven by increased ZTA is optimistic of sustained growth driven by increased 
budgetary support from Government for marketing budgetary support from Government for marketing 
activities, and VISA waiver for specific source markets and activities, and VISA waiver for specific source markets and 
increased consumer confidence in the tourism products.increased consumer confidence in the tourism products.

Speaking at the launch of the marketing plan, Zambia’s Speaking at the launch of the marketing plan, Zambia’s 
Minister of Tourism and Arts Rodney Sikumba said Minister of Tourism and Arts Rodney Sikumba said 
the launch of the country’s marketing plan focuses on the launch of the country’s marketing plan focuses on 
repositioning the tourism sector for sustainable growth.repositioning the tourism sector for sustainable growth.

”I am happy to launch the country’s marketing plan that ”I am happy to launch the country’s marketing plan that 
focuses on repositioning the tourism sector for sustainable focuses on repositioning the tourism sector for sustainable 
growth. The need to place tourism as a key instrument in growth. The need to place tourism as a key instrument in 
Zambia’s transformational and developmental agenda Zambia’s transformational and developmental agenda 
remains important for the government and we have remains important for the government and we have 
demonstrated our resolve to make tourism a catalyst for demonstrated our resolve to make tourism a catalyst for 
economic growth through various pronouncements that economic growth through various pronouncements that 
support the requisite conditions to make tourism flourish support the requisite conditions to make tourism flourish 
in our country.” Mr. Rodney Sikumba said.in our country.” Mr. Rodney Sikumba said.

”The new dawn government has provided an enabling ”The new dawn government has provided an enabling 
environment for more private sector participation and this environment for more private sector participation and this 
has been demonstrated through the creation of the private has been demonstrated through the creation of the private 
sector dialogue forum, a platform that serves as a critical sector dialogue forum, a platform that serves as a critical 
link between the government and the private sector. This link between the government and the private sector. This 
great initiative by the government should give us the great initiative by the government should give us the 
impetus to explore new market opportunities to enhance impetus to explore new market opportunities to enhance 
and stimulate growth in the economy.” the Minister noted.and stimulate growth in the economy.” the Minister noted.

Zambia has projected 1.5 million arrivals for international Zambia has projected 1.5 million arrivals for international 
tourists for 2023 and this figure is envisaged to represent tourists for 2023 and this figure is envisaged to represent 
a higher GDP contribution to the economy. On domestic a higher GDP contribution to the economy. On domestic 
tourism, the Agency has projected a 20% growth in tourism, the Agency has projected a 20% growth in 
domestic activities in the country.domestic activities in the country.

Because of the multiplier effects of tourism, these Because of the multiplier effects of tourism, these 
projections will contribute to employment for the locals projections will contribute to employment for the locals 
who have the mandate to safeguard the tourism resources who have the mandate to safeguard the tourism resources 
in the country. It will also result in enhanced economic in the country. It will also result in enhanced economic 
activities among the supply chain to the tourism sector activities among the supply chain to the tourism sector 
which include transport, aviation, food, bed space and which include transport, aviation, food, bed space and 
more.more.

The Plan, which is anchored on Unification with industry The Plan, which is anchored on Unification with industry 
players, is a call to action from every Zambian to take players, is a call to action from every Zambian to take 
responsibility and become brand ambassadors of the responsibility and become brand ambassadors of the 

destination. Zambia has something for everyone and destination. Zambia has something for everyone and 
offers a diversified range of tourism products to include; offers a diversified range of tourism products to include; 
adventure, safari, culture, heritage and business tourism.adventure, safari, culture, heritage and business tourism.

The Marketing Plan is anchored on the Ministry of Tourism The Marketing Plan is anchored on the Ministry of Tourism 
strategy policy the Tourism Master Plan 2018-2038, the 8th strategy policy the Tourism Master Plan 2018-2038, the 8th 
NDP as well as the ZTA strategic Plan for 2022-2026. The NDP as well as the ZTA strategic Plan for 2022-2026. The 
plan will focus on unique selling points of Zambia which plan will focus on unique selling points of Zambia which 
include; People, Safari and Victoria Falls.include; People, Safari and Victoria Falls.

The Marketing Plan will be anchored on 6 strategic The Marketing Plan will be anchored on 6 strategic 
objectives to spur tourism activities in the country;objectives to spur tourism activities in the country;

1.  To increase international tourist arrivals to 1.5 million by 1.  To increase international tourist arrivals to 1.5 million by 
end of 2023end of 2023

2.  To enhance domestic tourism activities by 20% by end 2.  To enhance domestic tourism activities by 20% by end 
of 2023of 2023

3. To improve average length of stay for international 3. To improve average length of stay for international 
tourists from 3 to 4 days (33%) by end of 2023tourists from 3 to 4 days (33%) by end of 2023

4. To increase destination Zambia awareness by 10% in 4. To increase destination Zambia awareness by 10% in 
key source markets by exhibiting or engaging agents in key source markets by exhibiting or engaging agents in 
five major shows in (Germany, UK, Spain, USA)five major shows in (Germany, UK, Spain, USA)

5. To increase digital marketing engagement by 10% on all 5. To increase digital marketing engagement by 10% on all 
digital marketing platforms at the end of 2023digital marketing platforms at the end of 2023

6. To penetrate at least four non-traditional source markets 6. To penetrate at least four non-traditional source markets 
for Zambia by December, 2023.for Zambia by December, 2023.

Tourism is a key economic sector that delivers revenues, Tourism is a key economic sector that delivers revenues, 
employment and tax benefits. It has long been an important employment and tax benefits. It has long been an important 
part of the Zambian economic developmental strategy part of the Zambian economic developmental strategy 
especially now with increased interest from Government to especially now with increased interest from Government to 
raise the bar of tourism to the highest standards.raise the bar of tourism to the highest standards.

Destination Zambia is poised for growth.Destination Zambia is poised for growth.

The Africa Hospitality Investment Forum (AHIF), the The Africa Hospitality Investment Forum (AHIF), the 
premier tourism and hospitality investment conference premier tourism and hospitality investment conference 
in Africa, will return to Nairobi on 12-14 June 2023. in Africa, will return to Nairobi on 12-14 June 2023. 
Overlapping it, AviaDev Africa, the leading aviation route Overlapping it, AviaDev Africa, the leading aviation route 
development conference for Africa will take place on 14-16 development conference for Africa will take place on 14-16 
June. Both events will be hosted at the Radisson Blu Hotel June. Both events will be hosted at the Radisson Blu Hotel 
Nairobi Upper Hill, making this a mega week for all those Nairobi Upper Hill, making this a mega week for all those 
interested in hospitality, tourism and aviation investment interested in hospitality, tourism and aviation investment 
and development on the continent.and development on the continent.

Bringing AHIF and AviaDev together into the same week will Bringing AHIF and AviaDev together into the same week will 
enable the exploration of synergies between the aviation enable the exploration of synergies between the aviation 
and hospitality industries and the government, considering and hospitality industries and the government, considering 
inward investment opportunities, tourism development inward investment opportunities, tourism development 
initiatives, and financing travel and hospitality-related initiatives, and financing travel and hospitality-related 
projects. This combination will also facilitate crossover projects. This combination will also facilitate crossover 
discussions between leading airlines and hoteliers discussions between leading airlines and hoteliers 
planning new routes and new properties.planning new routes and new properties.

Jon Howell, Founder and CEO, AviaDev, said. “The Republic Jon Howell, Founder and CEO, AviaDev, said. “The Republic 
of Kenya has a thriving aviation ecosystem and has of Kenya has a thriving aviation ecosystem and has 
displayed resilience and adaptability during the turbulence displayed resilience and adaptability during the turbulence 
of recent times. Kenya has a history of welcoming airlines of recent times. Kenya has a history of welcoming airlines 
from across the region and the globe. As one of the from across the region and the globe. As one of the 
signatory countries of the recent SAATM (Single African Air signatory countries of the recent SAATM (Single African Air 
Transport Market) Pilot Implementation Project, Kenya has Transport Market) Pilot Implementation Project, Kenya has 

illustrated its commitment to develop air connectivity; and illustrated its commitment to develop air connectivity; and 
is, therefore, a natural location in which to host AviaDev is, therefore, a natural location in which to host AviaDev 
Africa.”Africa.”

Matthew Weihs, Managing Director of The Bench, which Matthew Weihs, Managing Director of The Bench, which 
organises the Africa Hospitality Investment Forum (AHIF) organises the Africa Hospitality Investment Forum (AHIF) 
said: “Our delegates, sponsors and investors will all be said: “Our delegates, sponsors and investors will all be 
pleased to return to Nairobi because it is an extremely pleased to return to Nairobi because it is an extremely 
well-connected, dynamic, developing destination, with well-connected, dynamic, developing destination, with 
attractive economic prospects thanks to its position as the attractive economic prospects thanks to its position as the 
commercial capital of East Africa. The addition of AviaDev commercial capital of East Africa. The addition of AviaDev 
within the same week will present additional interesting within the same week will present additional interesting 
opportunities for our developers, owners, and investors.”opportunities for our developers, owners, and investors.”

Ramsay Rankoussi, Vice President of Development for Ramsay Rankoussi, Vice President of Development for 
Radisson Hotel Group in Africa and Turkey said: “We are Radisson Hotel Group in Africa and Turkey said: “We are 
thrilled to be one of the main sponsors and to welcome thrilled to be one of the main sponsors and to welcome 
again these events at the Radisson BLU Hotel Nairobi again these events at the Radisson BLU Hotel Nairobi 
Upper Hill. AHIF has always shown relevance over the Upper Hill. AHIF has always shown relevance over the 
years in establishing an open platform to discuss key hotel years in establishing an open platform to discuss key hotel 
investment opportunities across Africa. Radisson Hotel investment opportunities across Africa. Radisson Hotel 
Group has always put Africa at the center of its growth Group has always put Africa at the center of its growth 
and the renewal of our sponsorship is a testimony to our and the renewal of our sponsorship is a testimony to our 
commitment to the continent. We are particularly pleased commitment to the continent. We are particularly pleased 
this international hotel investment Forum event is taking this international hotel investment Forum event is taking 
place at the Radisson Blu, Nairobi Upper Hill”.place at the Radisson Blu, Nairobi Upper Hill”.

Zambia targets 1.5 million tourists in newly 
launched Marketing campaign

A Mega Week for Tourism 
Investment in Nairobi, Kenya

• Jon Howell, 
Founder and CEO, AviaDev

• Matthew Weihs, 
Managing Director of The Bench, AHIF

• Ramsay Rankoussi, VP of Development for 
Radisson Hotel Group in Africa and Turkey

• Zambia’s Minister of Tourism and Arts Rodney Sikumba
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AASA Boss bemoans lack of gov’t support for Aviation Industry
The CEO of the Airlines Association of Southern Africa 
(AASA) has taken a swipe at governments within the region 
for failing to provide much-needed relief for airlines despite 
recent global happenings that have negatively impacted 
their operations.

Addressing delegates of the AASA’s 52nd General Assembly 
in Kleinmond, Aaron Munetsi submitted that it was 
regrettable that constant calls on governments to provide 
relief to airlines have gone unheeded.

“Over the past two years, AASA and its affiliate continental 
and international airline associations have consistently 
called on governments to provide financial relief to the 
air transport and tourism sectors. As an industry, we have 
not been asking for bail-outs or for governments to take 
short-term equity holdings in airlines. What we have, and 
continue to call for, is relief through any of the arrays of 
instruments and mechanisms that rest in governments’ 
hands,” he maintained.

He insisted that despite the travel industry braving 
COVID-19, its lingering effects were casting a blur on airline 
operations.

Munetsi said: “As I pointed out a few moments ago, the 
pandemic may be behind us, but we are still suffering with 
our own long-COVID symptoms. Most airlines and service 
providers took on additional debt to stay afloat. Most, if not 
all of them shed jobs temporarily or permanently in order 
to manage costs. This resulted in institutional knowledge, 
advanced skills and expertise being lost through 
retrenchments, retirements, and relocation.

“At the same time, demand for skills development, job 
creation, transformation and environmental compliance 
are undiminished. These all require significant investment 
at a time when rising interest rates are pushing up the cost 
of borrowing and finance while fuels and other inflationary 
pressures are tightly squeezing margins.”

The CEO stressed that the travel, aviation and tourism 

sectors are too important to be left unsupported. According 
to him, “Given the latest downward revised GDP outlook for 
the region and the vital and significant role aviation, travel 
and tourism play in the economic mix, we again call on our 
governments for effective financial relief for our airlines.

“As we saw throughout the pandemic, governments often 
make the right noises but fail to follow through with 
suitable actions or the appropriate support. We need our 
policymakers to step up and treat travel and tourism with 
the importance they deserve.”

Concerning rising cost of air tickets and cost of airline 
operations, Munesti warned that government’s failure to 
take necessary measures like, reducing taxes and doing 
away with some levies, would further exacerbate the cost 
of travel which could be prohibitive to passengers.

“We know we are not the only ones demanding attention. 
We are competing for support from shrinking fiscal space. 
Governments have it within their powers to scrap, waive, 
lower or hold steady all or any of the myriad of statutory 
taxes, charges and levies applied to air transport and travel. 
Any increases in these costs will be detrimental as the 
industry is beyond saturation. It will be unfortunate that 
industry will have no option but to pass the costs on to our 
already-burdened customers,” he emphasised.

Ethiopian Airlines, Africa’s leading carrier, has launched a new Ethiopian Airlines, Africa’s leading carrier, has launched a new 
flight to Bulawayo, Zimbabwe, via Victoria Falls starting from flight to Bulawayo, Zimbabwe, via Victoria Falls starting from 
30 October 2022. Ethiopian commenced four weekly flights to 30 October 2022. Ethiopian commenced four weekly flights to 
Bulawayo, a third destination city in Zimbabwe after Harare Bulawayo, a third destination city in Zimbabwe after Harare 
and Victoria Falls and the latest destination opened after the and Victoria Falls and the latest destination opened after the 
pandemic.pandemic.

With the addition of Bulawayo, Ethiopian global destinations With the addition of Bulawayo, Ethiopian global destinations 
reach 131. The new flight will be operated with B787 on reach 131. The new flight will be operated with B787 on 
Tuesdays, Thursdays, Saturdays and Sundays. Bulawayo, Tuesdays, Thursdays, Saturdays and Sundays. Bulawayo, 
also known as “The City of Kings” is rich in cultural history also known as “The City of Kings” is rich in cultural history 
and is the second largest city in Zimbabwe after the capital, and is the second largest city in Zimbabwe after the capital, 
Harare.Harare.

Ethiopian Airlines Group CEO Mesfin Tasew, said “We Ethiopian Airlines Group CEO Mesfin Tasew, said “We 
are continually growing our network in Africa to provide are continually growing our network in Africa to provide 
affordable and convenient air connectivity and facilitate affordable and convenient air connectivity and facilitate 
trade within Africa and beyond. The commencement of trade within Africa and beyond. The commencement of 
flights to Bulawayo is crucial in connecting Southern Africa flights to Bulawayo is crucial in connecting Southern Africa 
to the world with our 130 destinations in five continents. We to the world with our 130 destinations in five continents. We 
are glad to serve Bulawayo, the industrial hub of Zimbabwe are glad to serve Bulawayo, the industrial hub of Zimbabwe 
and Southern Africa accelerating trade with our cargo and and Southern Africa accelerating trade with our cargo and 
passenger services. Our flights to multiple cities in a country passenger services. Our flights to multiple cities in a country 
indicate our solid commitment to serve our customers and indicate our solid commitment to serve our customers and 
support our continent as the best pan-African carrier.”support our continent as the best pan-African carrier.”

Bulawayo is an important trade and tourist hub for travelers Bulawayo is an important trade and tourist hub for travelers 
from all corners of the world and Ethiopian will provide from all corners of the world and Ethiopian will provide 
the best connectivity service along with African flavored the best connectivity service along with African flavored 
hospitality. Ethiopian has been flying to two other cities in hospitality. Ethiopian has been flying to two other cities in 
Zimbabwe –Harare and Victoria falls, with its first flight to Zimbabwe –Harare and Victoria falls, with its first flight to 
Harare in 1980. The airlines’ new flight to Bulawayo is aimed Harare in 1980. The airlines’ new flight to Bulawayo is aimed 
at providing convenient and affordable service to the growing at providing convenient and affordable service to the growing 

post pandemic business and leisure travelers to and from post pandemic business and leisure travelers to and from 
Bulawayo and the Southern African region.Bulawayo and the Southern African region.

Bulawayo is the second largest city with the second largest Bulawayo is the second largest city with the second largest 
airport in the country. The suitable geographical location, airport in the country. The suitable geographical location, 
road infrastructure and hotel businesses have made the city road infrastructure and hotel businesses have made the city 
a center of tourism. The city also hosts international trade a center of tourism. The city also hosts international trade 
fair where people from different parts of the world gather fair where people from different parts of the world gather 
attracting tourists and business travelers. However, the attracting tourists and business travelers. However, the 
airport is underutilized with only few carriers operating to airport is underutilized with only few carriers operating to 
Bulawayo. Ethiopian Airlines commencement of flights brings Bulawayo. Ethiopian Airlines commencement of flights brings 
about additional connectivity options with competitive fares about additional connectivity options with competitive fares 
for the people of Bulawayo and the southern African region.for the people of Bulawayo and the southern African region.

Ethiopian Airlines growing connectivity is backing the Ethiopian Airlines growing connectivity is backing the 
utilization of the huge potential of the continents tourism utilization of the huge potential of the continents tourism 
industry. The new flight to Bulawayo will add convenience industry. The new flight to Bulawayo will add convenience 
to travelers, thereby activating the trade activities in the to travelers, thereby activating the trade activities in the 
industrial hub of southern Africa.industrial hub of southern Africa.

Ethiopian Commences Passenger Flights to Bulawayo

Kenya Airways has announced the introduction of a new Kenya Airways has announced the introduction of a new 
service between Accra and Dakar effective 11th December service between Accra and Dakar effective 11th December 
2022.2022.

Kenya Airways will fly two times a week from Nairobi to Kenya Airways will fly two times a week from Nairobi to 
Accra to Dakar and return to Nairobi via Accra.  This new Accra to Dakar and return to Nairobi via Accra.  This new 
connection will offer customers within the Kenya Airways connection will offer customers within the Kenya Airways 
network more flight options and choices within West Africa network more flight options and choices within West Africa 
and in and out of East Africa as well as provide seamless and in and out of East Africa as well as provide seamless 
connections through Nairobi to Middle East, India, China, connections through Nairobi to Middle East, India, China, 
Europe and USA. The route connection will increase Dakar Europe and USA. The route connection will increase Dakar 
flight options from the current two weekly flights to four flight options from the current two weekly flights to four 

times weekly and Accra from daily flights to nine times a times weekly and Accra from daily flights to nine times a 
week with a night flight out of Nairobi to Accra.week with a night flight out of Nairobi to Accra.

Kenya Airways Chief Commercial and Customer Officer Kenya Airways Chief Commercial and Customer Officer 
Julius Thairu said: "The new connection will offer our guests Julius Thairu said: "The new connection will offer our guests 
more travel and connectivity options within West Africa. more travel and connectivity options within West Africa. 
Strategically, the bigger picture is to support the Single Strategically, the bigger picture is to support the Single 
African Air Transport Market and the African Continental African Air Transport Market and the African Continental 
Free Trade Area which are key pillars for Africa’s growth, by Free Trade Area which are key pillars for Africa’s growth, by 
growing and deepening our network connections within growing and deepening our network connections within 
the continent.”the continent.”

Kenya Airways introduces a new service between 
Ghana and Senegal

• Aaron Munetsi - CEO, AASA
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New airport to give greater international New airport to give greater international 
visibility to country - Angola Presidentvisibility to country - Angola President

Luanda - Angolan Head of State João Lourenço has said Luanda - Angolan Head of State João Lourenço has said 
that the new Luanda International Airport "Dr. António that the new Luanda International Airport "Dr. António 
Agostinho Neto" will generate more revenues to the state's Agostinho Neto" will generate more revenues to the state's 
coffers and give greater visibility to the country.coffers and give greater visibility to the country.

"The country will gain more revenues but also international "The country will gain more revenues but also international 
visibility," said President João Lourenço, stressing that visibility," said President João Lourenço, stressing that 
"Angola will be better known by this airport that will be the "Angola will be better known by this airport that will be the 
main gateway and out of our country."main gateway and out of our country."

Speaking to the press at the end of a visit to the works of Speaking to the press at the end of a visit to the works of 
Dr. António Agostinho Neto Airport, the Angolan Head of Dr. António Agostinho Neto Airport, the Angolan Head of 
State said that the country will have gains in all fields of the State said that the country will have gains in all fields of the 
economy, particularly in the tourism sector.economy, particularly in the tourism sector.

"However, the economy wins, tourism in particular wins, "However, the economy wins, tourism in particular wins, 
but not only that, the producers of exportable products but not only that, the producers of exportable products 
that will be exported through this route will also win", he that will be exported through this route will also win", he 
pointed out.pointed out.

The infrastructure, said the President, will guarantee The infrastructure, said the President, will guarantee 
business to many people, whether flower producers or business to many people, whether flower producers or 

horticultural producers and those types of goods to be horticultural producers and those types of goods to be 
exported through that route.exported through that route.

At the end of the guided tour of the new "Dr.António At the end of the guided tour of the new "Dr.António 
Agostinho Neto" International Airport, the President of Agostinho Neto" International Airport, the President of 
the Republic said he had received guarantees that the the Republic said he had received guarantees that the 
infrastructure would be completed by 2023.infrastructure would be completed by 2023.

"We have just completed yet another visit to this important "We have just completed yet another visit to this important 
infrastructure and, at the end of this visit, we are more infrastructure and, at the end of this visit, we are more 
assured that, effectively, we will have the new Luanda assured that, effectively, we will have the new Luanda 
International Airport  ready next year, in 2023", he stated.International Airport  ready next year, in 2023", he stated.

He explained that the Executive is working not only to He explained that the Executive is working not only to 
complete the physical works but also to coincide with the complete the physical works but also to coincide with the 
completion of certificates from the competent international completion of certificates from the competent international 
institutions for the purpose, so that the airport can operate.institutions for the purpose, so that the airport can operate.

The Head of State, who was accompanied by various The Head of State, who was accompanied by various 
figures, including Ministers of State and senior officials from figures, including Ministers of State and senior officials from 
his Office, believes that, at the time of the inauguration, the his Office, believes that, at the time of the inauguration, the 
country will be able to operate this important airport.country will be able to operate this important airport.

Accesses to make life easier for passengersAccesses to make life easier for passengers

President João Lourenço said that he left very precise President João Lourenço said that he left very precise 
recommendations to the construction and transport recommendations to the construction and transport 
sectors that have to do with guaranteeing access in general, sectors that have to do with guaranteeing access in general, 
either by rail or by road to the new Luanda International either by rail or by road to the new Luanda International 
Airport.Airport.

"We are making arrangements in terms of accesses to make "We are making arrangements in terms of accesses to make 
life easier for passengers. The volume of passengers will be life easier for passengers. The volume of passengers will be 
very large and, with the current accesses, we are certainly very large and, with the current accesses, we are certainly 
going to create major constraints and that is not what we going to create major constraints and that is not what we 
want", he stressed.want", he stressed.

The International Air Transport Association (IATA) warned 
that the amount of airline funds for repatriation being 
blocked by governments has risen by more than 25% ($394 
million) in the last six months. Total funds blocked now tally 
at close to $2.0 billion. IATA calls on governments to remove 
all barriers to airlines repatriating their revenues from 
ticket sales and other activities, in line with international 
agreements and treaty obligations.

IATA is also renewing its calls on Venezuela to settle the 
$3.8 billion of airline funds that have been blocked from 
repatriation since 2016 when the last authorization for 
limited repatriation of funds was allowed by the Venezuelan 
government.

“Preventing airlines from repatriating funds may appear 
to be an easy way to shore up depleted treasuries, but 
ultimately the local economy will pay a high price. No 
business can sustain providing service if they cannot get 
paid and this is no different for airlines. Air links are a vital 
economic catalyst. Enabling the efficient repatriation of 
revenues is critical for any economy to remain globally 
connected to markets and supply chains,” said Willie 
Walsh, IATA’s Director General.

Airline funds are being blocked from repatriation in more 
than 27 countries and territories.

The top five markets with blocked funds (excluding 
Venezuela) are:

Nigeria: $551 million Pakistan: $225 million

Bangladesh: $208 million Lebanon: $144 million

Algeria: $140 million

Nigeria

Total airline funds blocked from repatriation in Nigeria 

are $551 million. Repatriation issues arose in March 2020 
when demand for foreign currency in the country outpaced 
supply and the country’s banks were not able to service 
currency repatriations.

Despite these challenges Nigerian authorities have been 
engaged with the airlines and are, together with the 
industry, working to find measures to release the funds 
available.

“Nigeria is an example of how government-industry 
engagement can resolve blocked funds issues. Working 
with the Nigerian House of Representatives, Central Bank 
and the Minister of Aviation resulted in the release of $120 
million for repatriation with the promise of a further release 
at the end of 2022. This encouraging progress demonstrates 
that, even in difficult circumstances, solutions can be 
found to clear blocked funds and ensure vital connectivity,” 
said Kamil Al-Awadhi Regional Vice President for Africa and 
the Middle East.

Venezuela

Airlines have also restarted efforts to recover the $3.8 billion 
of unrepatriated airline revenues in Venezuela. There 
have been no approvals of repatriation of these airline 
funds since early 2016 and connectivity to Venezuela has 
dwindled to a handful of airlines selling tickets primarily 
outside the country. In fact, between 2016 and 2019 (the 
last normal year before COVID-19) connectivity to/from 
Venezuela plummeted by 62%. Venezuela is now looking to 
bolster tourism as part of its COVID-19 economic recovery 
plan and is seeking airlines to restart or expand air services 
to/from Venezuela. Success will be much more likely if 
Venezuela is able to instill confidence in the market by 
expeditiously settling past debts and providing concrete 
assurances that airlines will not face any blockages to 
future repatriation of funds.

 IATA decries rising blocked airline funds
• Willie Walsh, IATA’s Director General
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Eurowings Discover launches direct flights from Frankfurt to Kruger National Park
Lufthansa Group’s leisure airline, Eurowings Discover (4Y), Lufthansa Group’s leisure airline, Eurowings Discover (4Y), 
took off from Frankfurt on Tuesday evening at 9:55 pm took off from Frankfurt on Tuesday evening at 9:55 pm 
and touched town in Mbombela, Kruger Mpumalanga and touched town in Mbombela, Kruger Mpumalanga 
International Airport (KMIA), at 14:10 pm for the first time. International Airport (KMIA), at 14:10 pm for the first time. 
After a short stopover in Windhoek, flight 4Y142 was After a short stopover in Windhoek, flight 4Y142 was 
welcomed with a water salute and a festive ceremony.welcomed with a water salute and a festive ceremony.

As of 15 November 2022, Eurowings Discover operated up As of 15 November 2022, Eurowings Discover operated up 
to three (3) weekly direct flights between Frankfurt and to three (3) weekly direct flights between Frankfurt and 
KMIA with a year-round service. This makes Eurowings KMIA with a year-round service. This makes Eurowings 
Discover the only carrier operating direct flights between Discover the only carrier operating direct flights between 
South Africa’s Province of Mpumalanga and Germany.South Africa’s Province of Mpumalanga and Germany.

Eurowings Discover has a strong commercial focus on Eurowings Discover has a strong commercial focus on 
leisure destinations on the African continent. Kruger leisure destinations on the African continent. Kruger 
Mpumalanga is the seventh destination offered by Mpumalanga is the seventh destination offered by 
Eurowings Discover on the continent after already starting Eurowings Discover on the continent after already starting 
services from Frankfurt to Mombasa, Zanzibar, Mauritius, services from Frankfurt to Mombasa, Zanzibar, Mauritius, 
Windhoek, Victoria Falls and Kilimanjaro.Windhoek, Victoria Falls and Kilimanjaro.

“We are both thrilled and proud to start flight operations “We are both thrilled and proud to start flight operations 
between Frankfurt and Kruger Mpumalanga International between Frankfurt and Kruger Mpumalanga International 
Airport as the first intercontinental airline ever. For me Airport as the first intercontinental airline ever. For me 
personally, it is a special pleasure to be on board of personally, it is a special pleasure to be on board of 
today´s Eurowings Discover inaugural flight. It is a truly today´s Eurowings Discover inaugural flight. It is a truly 
unique addition not only to our own leisure portfolio but unique addition not only to our own leisure portfolio but 
also to the whole Lufthansa Group network. It was never also to the whole Lufthansa Group network. It was never 
easier for travellers from all over Europe to experience the easier for travellers from all over Europe to experience the 
beauty and diversity of this stunning nature and wildlife beauty and diversity of this stunning nature and wildlife 
reserve which is particularly popular with holidaymakers reserve which is particularly popular with holidaymakers 
from Germany,” says Helmut Woelfel, Chief Commercial from Germany,” says Helmut Woelfel, Chief Commercial 
Officer at Eurowings Discover.Officer at Eurowings Discover.

Welcoming the landing of the first ever Eurowings Discover Welcoming the landing of the first ever Eurowings Discover 
direct flight from Germany to Mpumalanga, an elated direct flight from Germany to Mpumalanga, an elated 
Mpumalanga MEC for Finance, Economic Development Mpumalanga MEC for Finance, Economic Development 
and Tourism, Ms Nompumelelo Hlophe, said:and Tourism, Ms Nompumelelo Hlophe, said:

“As Mpumalanga, we are very much excited about the “As Mpumalanga, we are very much excited about the 
landing of the first ever direct flight from Germany; this is a landing of the first ever direct flight from Germany; this is a 
sign of trust and confidence in our tourism industry. We’re sign of trust and confidence in our tourism industry. We’re 
very delighted that this will further expose and promote very delighted that this will further expose and promote 
the destination of Mpumalanga as an international tourist the destination of Mpumalanga as an international tourist 
destination of choice. We’re quite certain that the direct destination of choice. We’re quite certain that the direct 
flight by Eurowings Discover will increase the number of flight by Eurowings Discover will increase the number of 
international tourists from Germany and Europe in general. international tourists from Germany and Europe in general. 
We welcome the initiative, and we encourage other airlines We welcome the initiative, and we encourage other airlines 
to also consider flying directly into our province.to also consider flying directly into our province.

“Germany is a key source market for South Africa. We know “Germany is a key source market for South Africa. We know 
from our insights and from our engagement with German from our insights and from our engagement with German 
tourists that they want to be outdoors exploring and tourists that they want to be outdoors exploring and 
enjoying nature. Mpumalanga offers this and more. The enjoying nature. Mpumalanga offers this and more. The 
province has a wide variety of experiences in wide-open province has a wide variety of experiences in wide-open 
spaces, wildlife as well as quaint little towns characterised spaces, wildlife as well as quaint little towns characterised 
by unique South African cultures with warm and welcoming by unique South African cultures with warm and welcoming 
people always ready to receive and cater to tourists. South people always ready to receive and cater to tourists. South 
Africa is indeed open for business and we invite visitors Africa is indeed open for business and we invite visitors 
from this market to use South Africa’s extensive network to from this market to use South Africa’s extensive network to 
also explore the other parts of our country as we have a also explore the other parts of our country as we have a 
wide variety of tourism products and experiences,” said Ms wide variety of tourism products and experiences,” said Ms 
Nomasonto Ndlovu, Chief Operating Officer at SA Tourism.Nomasonto Ndlovu, Chief Operating Officer at SA Tourism.

In its continued efforts to advance the quality of In its continued efforts to advance the quality of 
business events in South Africa and on the continent, business events in South Africa and on the continent, 
the South African National Convention Bureau (SANCB) the South African National Convention Bureau (SANCB) 
has announced its partnership with the International has announced its partnership with the International 
Association of Convention Centres (AIPC) to host the Association of Convention Centres (AIPC) to host the 
continent’s first AIPC Summit.continent’s first AIPC Summit.

Speaking at a press briefing at IBTM World in Barcelona, Speaking at a press briefing at IBTM World in Barcelona, 
Acting Chief Convention Bureau Officer at the SANCB, Acting Chief Convention Bureau Officer at the SANCB, 
Zinhle Nzama said that business events has a big role to Zinhle Nzama said that business events has a big role to 
play in the overall recovery of the global tourism industry play in the overall recovery of the global tourism industry 
and that bringing the Summit to Africa is one way in which and that bringing the Summit to Africa is one way in which 
South African Tourism is taking the lead in the recovery of South African Tourism is taking the lead in the recovery of 
the continent’s tourism sector.the continent’s tourism sector.

The AIPC is a global industry association for professional The AIPC is a global industry association for professional 
convention and exhibition centre managers, which convention and exhibition centre managers, which 
encourages and recognizes excellence in convention centre encourages and recognizes excellence in convention centre 
management, while providing the tools to achieve high management, while providing the tools to achieve high 
standards through research, educational and networking standards through research, educational and networking 
programs.programs.

“We are excited to host the first AIPC summit on the “We are excited to host the first AIPC summit on the 
continent and to be at the forefront of the opening of the continent and to be at the forefront of the opening of the 
Africa chapter of the AIPC. As the SANCB, we are committed Africa chapter of the AIPC. As the SANCB, we are committed 
to capacitating convention and exhibition centres to to capacitating convention and exhibition centres to 
ensure that they are able to provide excellent standards ensure that they are able to provide excellent standards 
to host international conferences. We want to ensure that to host international conferences. We want to ensure that 
the continent’s venues are in line with global standards and the continent’s venues are in line with global standards and 
provide impeccable service,” said Nzama.provide impeccable service,” said Nzama.

SANCB announces partnership with International Association of 
Convention Centres to host first Summit in Africa

IT WAS AN EXCELLENT AND 
PRODUCTIVE MEETING, IN TWO 
DAYS WE ACHIEVED WHAT WE 
NORMALLY DON’T ACHIEVE IN A 
WEEK
Ato Girma Wake
Chairman, Ethiopian Airlines

AviaDev is the premier platform dedicated to 
growing connectivity to, from, and within the 

African continent

#AviaDev14 – 16 June 2023
Radisson Blu Hotel 
Nairobi Upper Hill, Kenya

REGISTER NOW - www.aviationdevelop.com

• • Zinhle Nzama  - Ag. Chief 
Convention Bureau Officer, SANCB
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Tourism Ministers from around the globe say supporting Tourism Ministers from around the globe say supporting 
local workers and small businesses is a vital element of the local workers and small businesses is a vital element of the 
sector’s sustainable recovery from the pandemic.sector’s sustainable recovery from the pandemic.

The politicians joined private sector bosses at the Ministers’ The politicians joined private sector bosses at the Ministers’ 
Summit at World Travel Market, in association with the Summit at World Travel Market, in association with the 
UNWTO and the World Travel and Tourism Council (WTTC).UNWTO and the World Travel and Tourism Council (WTTC).

They agreed sustainability and tackling the climate crisis They agreed sustainability and tackling the climate crisis 
must be top of their agenda but highlighted how training must be top of their agenda but highlighted how training 
tourism staff and encouraging entrepreneurs and SMEs will tourism staff and encouraging entrepreneurs and SMEs will 
boost local and regional economies, helping them to be boost local and regional economies, helping them to be 
more resilient.more resilient.

Zurab Pololikashvili, Secretary-General, World Tourism Zurab Pololikashvili, Secretary-General, World Tourism 
Organisation, told Ministers the sector must “urgently” Organisation, told Ministers the sector must “urgently” 
rethink tourism as it can be a solution to the climate rethink tourism as it can be a solution to the climate 
emergency and need for jobs.emergency and need for jobs.

“We need to rethink tourism as an employer – during the “We need to rethink tourism as an employer – during the 
pandemic, large numbers of workers left tourism, not all of pandemic, large numbers of workers left tourism, not all of 
them have come back,” he said.them have come back,” he said.

“We must make tourism an attractive sector to work in “We must make tourism an attractive sector to work in 
and invest in people; motivated young people are key to and invest in people; motivated young people are key to 
tourism’s success.”tourism’s success.”

He outlined how UNWTO has expanded its education He outlined how UNWTO has expanded its education 
programme, working with universities and educational programme, working with universities and educational 
institutions – with 20,000 students in 190 countries.institutions – with 20,000 students in 190 countries.

Pololikashvili also urged the tourism Ministers to work Pololikashvili also urged the tourism Ministers to work 
closely with colleagues in other ministries to ensure the closely with colleagues in other ministries to ensure the 
sector’s voice is properly heard at top government levels.sector’s voice is properly heard at top government levels.

Julia Simpson, CEO and President at WTTC, agreed the Julia Simpson, CEO and President at WTTC, agreed the 
post-pandemic recovery is an opportunity to “rethink our post-pandemic recovery is an opportunity to “rethink our 
sector” and encouraged closer cooperation between the sector” and encouraged closer cooperation between the 
private and public sectors.private and public sectors.

“Our sector creates one in 10 jobs on this planet and one in “Our sector creates one in 10 jobs on this planet and one in 
10 dollars – that’s people being able to feed and educate 10 dollars – that’s people being able to feed and educate 
their families,” she said.their families,” she said.

“We have labour shortages and need to be inventive to “We have labour shortages and need to be inventive to 
attract the right people to our sector.”attract the right people to our sector.”

The Tourism Minister for Saudi Arabia, Ahmed Al Khateeb, The Tourism Minister for Saudi Arabia, Ahmed Al Khateeb, 
said the kingdom is investing $800 billion during the 2020s said the kingdom is investing $800 billion during the 2020s 
to build major tourism destinations and cities, adding: “We to build major tourism destinations and cities, adding: “We 
are focused on the planet, people and the place.are focused on the planet, people and the place.

Ministers highlight importance of tourism jobs 
in sector’s sustainable recovery

“We are making sure materials are environmentally friendly “We are making sure materials are environmentally friendly 
to ensure sustainability and using technology to facilitate to ensure sustainability and using technology to facilitate 
the journey of visitors.”the journey of visitors.”

Furthermore, one million jobs will be created in the next 10 Furthermore, one million jobs will be created in the next 10 
years so an ambitious training project is needed.years so an ambitious training project is needed.

“Saudi Arabia will train 100,000 a year for the next 10 years,” “Saudi Arabia will train 100,000 a year for the next 10 years,” 
he said.he said.

The Maldives’ Tourism Minister, Abdulla Mausoom, said The Maldives’ Tourism Minister, Abdulla Mausoom, said 
the nation aims to be “the most sustainable tourist the nation aims to be “the most sustainable tourist 
destination” and is developing more accessible facilities to destination” and is developing more accessible facilities to 
enable disabled travellers to visit.enable disabled travellers to visit.

Ahmed Issa, Egypt’s Tourism Minister, said the country is Ahmed Issa, Egypt’s Tourism Minister, said the country is 
wooing expats as part of a “roots” tourism plan, and hoping wooing expats as part of a “roots” tourism plan, and hoping 
to triple its aviation capacity.to triple its aviation capacity.

And the country is also being showcased as it is hosting And the country is also being showcased as it is hosting 
COP27 in Sharm el Sheikh.COP27 in Sharm el Sheikh.

Rita Marques, Portugal’s Tourism Minister, said 20% of the Rita Marques, Portugal’s Tourism Minister, said 20% of the 
country’s workforce was lost during the pandemic so it has country’s workforce was lost during the pandemic so it has 
a focus on training staff – and has introduced a new visa a focus on training staff – and has introduced a new visa 
aimed at digital nomads.aimed at digital nomads.

Bahrain Tourism Minister, Fatima Al Sairafi, said: “Human Bahrain Tourism Minister, Fatima Al Sairafi, said: “Human 

capital is a main driver so we have invested heavily in that capital is a main driver so we have invested heavily in that 
tourism capital. People are the main assets of tourism.”tourism capital. People are the main assets of tourism.”

Louis Steven Obeegadoo, the Tourism Minister of Mauritius, Louis Steven Obeegadoo, the Tourism Minister of Mauritius, 
is also the country’s deputy Prime Minister and Housing is also the country’s deputy Prime Minister and Housing 
Minister.Minister.

“We need to look beyond tourism to rebuild tourism,” he “We need to look beyond tourism to rebuild tourism,” he 
commented, highlighting the importance of private-public commented, highlighting the importance of private-public 
partnerships and collaboration.partnerships and collaboration.

Miguel Torruco Marques, the Mexican Tourism Minister, Miguel Torruco Marques, the Mexican Tourism Minister, 
emphasised how important it had been to maintain emphasised how important it had been to maintain 
domestic tourism during the pandemic, to help preserve domestic tourism during the pandemic, to help preserve 
the environment and local cultures.the environment and local cultures.

Niels Olsen, the Tourism Minister of Ecuador, said his Niels Olsen, the Tourism Minister of Ecuador, said his 
administration is working hard to develop air connections, administration is working hard to develop air connections, 
offering incentives to airlines and tax breaks for airports.offering incentives to airlines and tax breaks for airports.

It is also promoting the country to both luxury travellers It is also promoting the country to both luxury travellers 
and backpackers – and has launched a nomad visa.and backpackers – and has launched a nomad visa.

Tourism Ministers from the Philippines, Costa Rica Tourism Ministers from the Philippines, Costa Rica 
and Nicaragua also highlighted the value of domestic and Nicaragua also highlighted the value of domestic 
holidaymakers, while Selamawit Dawit, State Minister at holidaymakers, while Selamawit Dawit, State Minister at 
Ethiopia’s Ministry of Tourism, described the sector as a Ethiopia’s Ministry of Tourism, described the sector as a 
“powerful force for peace”.“powerful force for peace”.

Boeing and Ethiopian Airlines have again partnered to Boeing and Ethiopian Airlines have again partnered to 
bring humanitarian aid to those in need – this time using bring humanitarian aid to those in need – this time using 
the airline’s three recently delivered 737-8 airplanes to the airline’s three recently delivered 737-8 airplanes to 
transport more than 12,000 pounds of supplies to Addis transport more than 12,000 pounds of supplies to Addis 
Ababa, Ethiopia.Ababa, Ethiopia.

“Ethiopian Airlines has a long history of collaborating with “Ethiopian Airlines has a long history of collaborating with 
Boeing on humanitarian flights,” said Mesfin Tasew, Group Boeing on humanitarian flights,” said Mesfin Tasew, Group 
CEO of Ethiopian Airlines. “This is our 43rd humanitarian CEO of Ethiopian Airlines. “This is our 43rd humanitarian 
delivery with Boeing, and we are proud to partner with delivery with Boeing, and we are proud to partner with 
their team to once again bring this support home to Addis their team to once again bring this support home to Addis 
Ababa.”Ababa.”

The humanitarian delivery flights departed Boeing’s Everett The humanitarian delivery flights departed Boeing’s Everett 
and Seattle Delivery Centers on Nov. 24, Nov. 26 and Dec. 4, and Seattle Delivery Centers on Nov. 24, Nov. 26 and Dec. 4, 
2022 and contained medical supplies, books and school 2022 and contained medical supplies, books and school 
supplies for those in need.supplies for those in need.

Global Ethiopian Diaspora Action Group (GEDAG) provided Global Ethiopian Diaspora Action Group (GEDAG) provided 
surgical gloves, which will be distributed by the Ethiopian surgical gloves, which will be distributed by the Ethiopian 
Ministry of Health’s Pharmaceutical Supply Agency.Ministry of Health’s Pharmaceutical Supply Agency.

Noble Humanitarian Missions (NHM) provided surgical Noble Humanitarian Missions (NHM) provided surgical 
gloves. Mekedonia, an Ethiopian non-governmental gloves. Mekedonia, an Ethiopian non-governmental 
organization working to shelter people experiencing organization working to shelter people experiencing 
homelessness, will lead local distribution efforts for the homelessness, will lead local distribution efforts for the 
NHM donated supplies.NHM donated supplies.

Open Hearts Big Dreams (OHBD), a Washington state-based Open Hearts Big Dreams (OHBD), a Washington state-based 
nonprofit organization that works to increase literacy nonprofit organization that works to increase literacy 
in Ethiopia, donated books and art supplies, which will in Ethiopia, donated books and art supplies, which will 
be distributed by Project Mercy, an Ethiopian charitable be distributed by Project Mercy, an Ethiopian charitable 
organization serving women, children and families.organization serving women, children and families.

Ethiopian Institute of Resilience and Climate Change Ethiopian Institute of Resilience and Climate Change 
provided clothing, gloves and bandages, which will be provided clothing, gloves and bandages, which will be 
distributed by its Ethiopian nonprofit partner, Wollo Bete distributed by its Ethiopian nonprofit partner, Wollo Bete 
Amhara.Amhara.

“The Humanitarian Flight Program has helped thousands “The Humanitarian Flight Program has helped thousands 
of people in need gain access to critical care items and of people in need gain access to critical care items and 
humanitarian aid over the past 30 years,” said Cheri Carter, humanitarian aid over the past 30 years,” said Cheri Carter, 
vice president of Boeing Global Engagement at Boeing. vice president of Boeing Global Engagement at Boeing. 
“These flights are the latest in a long legacy of service by “These flights are the latest in a long legacy of service by 
Ethiopian Airlines for the Ethiopian people, and we are Ethiopian Airlines for the Ethiopian people, and we are 
grateful for their continued partnership.”grateful for their continued partnership.”

Boeing’s Humanitarian Delivery Flight Program was Boeing’s Humanitarian Delivery Flight Program was 
launched in 1992 as a collaboration between the company launched in 1992 as a collaboration between the company 
and its customers to help transport humanitarian aid and its customers to help transport humanitarian aid 
supplies on newly delivered airplanes with otherwise supplies on newly delivered airplanes with otherwise 
empty cargo holds. To date, there have been more than 200 empty cargo holds. To date, there have been more than 200 
humanitarian delivery flights. More than 1.7 million pounds humanitarian delivery flights. More than 1.7 million pounds 
of critical supplies have been delivered since the program’s of critical supplies have been delivered since the program’s 
inception.inception.

Ethiopian Airlines and Boeing 
Partner to Transport Humanitarian 
Aid Aboard New 737 MAX jets
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Are you looking for a destination where you can not only 
enjoy the warm sun, a nice beach, delicious food, and 
the most beautiful palm trees, but also get to know new, 
special cultures, traditions, and eating habits???

Then  the Gambia “The Smiling Coast of Africa,  is 
definitely a country you want to visit! Whereas The Gambia 
might be known as the smallest nation in mainland Africa, 
the Destination has equally developed a reputation as 
one of the continent’s most tourist-friendly countries. The 
Gambia known as the “The Smiling Coast of Africa” which is 
due to its friendly and smiling people. Is an obvious promise 
of warm weather. Home to everything from quiet tropical 
white sandy beaches, excellent local and international 
cuisine, and colonial architecture to an abundance of 

flora and fauna that is perfect for wildlife enthusiasts (bird 
watcher’s paradise), it’s nothing less than a hidden gem 
along the West African shoreline.

The Gambia is a fantastic all-year-round destination 
the sand and sea are certainly tempting, you can enjoy 
numerous of accommodation options during holidays 
in The Gambia. Whether it’s  5-star luxury holidays, 
2-star comfort, a homestay with a local family, a lodge 
floating on the River Gambia, or a stylish eco-retreat, this 
range of quality accommodations will suit all manner of 
holidaymakers.

The Gambia River  is a prominent visitor attraction 
and a dominant feature coursing through the middle 
of The Gambia. Blessed with abundant wildlife ranging 
from chimpanzees found at the River Gambia National 
Park, to hippos, and birds to watersports such as skiing, 
kayaking, fishing, dolphin watching, cruising, surfing, 
and entertaining cultural encounters. The majestic River 
Gambia is totally navigable and uniquely beautiful.

The Gambia is traditionally very tolerant of all religious 
creeds and beliefs and while the country is predominantly 
Muslim, with up to 95% of the population practicing the 
basic tenets of Islam, Gambia prides itself on its broad-
minded acceptance of all faiths respecting other people’s 
faith. The Gambia also prides itself as one of the most 
religiously tolerant countries in the world where all faiths 
live together in harmony.

Additionally, The Gambia is 
home to several hustling and 
bustling markets, all providing 
a great insight into day-to-
day Gambian life, as well as 
the opportunity to buy some 
souvenirs to bring home.

A BIRD-WATCHING PARADISE

The Gambia is a true paradise 
for a bird watcher/ photographer 
with over 550 species. It’s 
certainly a dreamland for birds 
and those who love watching 
them. Our guides who are full of 
knowledge and experience will 

• Friendly People, Nature, Food, The Peace, and Tranquility.

bring you closer to the different species. If you are a novice 
photographer, the guides will help you find and recognize 
birds. You will realize that these experts have eagle eyes.

There are daily trips for bird watchers and visitors whose 
passion for bird watching never ceases. Visitors can book 
tours nationwide for bird watching, or even spend a few 
days at many resorts and lodges in rural Gambia where the 
choirs of feathered friends sing continuously.

GAMBIAN CUISINE SUITS YOUR APPETITE

Delight your taste buds and expand your culinary 
experiences in The Gambia. Have a taste of our local 
cuisines like Benachin which is also known as Jollof rice, 
cooked with chicken or fish or even meat with vegetables 
and other ingredients, or Domoda which is a peanut-based 
dish served with white rice. It is made from peanuts with 
tomato paste, mustard, black pepper, and onions. Yassa is 
another common dish that you will often find on restaurant 
menus, usually in the form of chicken Yassa cooked with 
chillis, lime, onion, and mustard. Sometimes variations 
include beef, fish, and vegetables.

Our local juice is really good for you. Have a taste of Wonjo 
Juice which is a delicious and refreshing non-alcoholic 
drink made from hibiscus (sorrel) flower and sugar or the 
Baobab Juice made from the fruit of the giant baobab 
trees, a delicious pale-brown, non-alcoholic and full of 
vitamins, calcium, and fiber.

Are you looking for international cuisine restaurants? Well, 
you are at the right place. The Italian, Indian, Chinese, 
Mexican, and Lebanese is here to serve you.

Want a hands-on experience, visit Ida Cham’s courtyard to 
learn how to prepare Gambian dishes.

SIR DAWDA KAIRABA JAWARA INTERNATIONAL 
CONFERENCE CENTER

The Sir Dawda Kairaba Jawara International Conference 
Center is more than events. It’s equipped with state-of-the-
art technology that can support modern teleconferencing 
needs. Our long-range high-resolution Polyoma cameras, 
giant screens, and high-speed fiber connectivity guarantee 
hitch-free distanced communication. We can record and/

or stream your events live. The facility has 200 capacity 
Thematic rooms, 1013 capacity Plenary Hall, Banquet Hall 
A 500, Banquet Hall B 250, 4 News/Press rooms each 40 
capacity, 11 Bilateral rooms of 25 and 40 capacity Cafeteria.

With the capacity to accommodate over 4000 guests 
at a time, the Sir Dawda Kairaba Jawara International 
Conference Center can host events of any size or shape. 
The International Conference Center stands tall among the 
biggest of its kind in the sub-region.

In line with Gambia’s trademark hospitality, the staff at 
the Center go above and beyond to give all guests an 
unforgettable experience. We are in partnership with the 
industry leader – Gambia Tourism and Hospitality Institute 
for culinary, hospitality, and catering services.

The Sir Dawda Kairaba Jawara International Conference 
Center is sandwiched in the beautiful scenery of Bijilo 
National Park and majestically overlooking the Atlantic 
Ocean. The landmarked building is in the heart of the 
Tourism Development Area within the proximity to the best 
hotels and 10 minutes from Banjul International Airport.
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From the Africa Hospitality Investment Forum in Taghazout 
Bay, Morocco, Marriott International, Inc., has announced 
plans to expand its operations in Africa with the anticipated 
addition of over 30 hotels, and more than 5,000 rooms by 
the end of 2024. The company’s growth across Africa is 
largely driven by its select-service brands which represent 
half of the company’s current development pipeline in the 
continent. The company is also expected to introduce its 
Delta Hotels by Marriott brand in the region.

“Marriott International’s expansion plans reinforce its 
commitment to Africa and highlight the growth of the 
travel and tourism sector across the continent,” said Karim 
Cheltout, Regional Vice President – Development, Africa, 
Marriott International. “We continue to see opportunities 
to expand in major gateway cities, commercial centers, 
and resort destinations across Africa, while catering to the 
region’s ever-changing and evolving markets through our 
diverse range of extraordinary brands.”

Select-Service Accommodations Fuel Growth

Marriott International’s select-service brands in the region, 
led by Protea Hotels by Marriott and Four Points by 
Sheraton, make up more than 50 percent of the company’s 
property additions in Africa through 2024. Protea Hotels 
by Marriott remains the most recognizable hospitality 
brand in Africa, with over 60 hotels across nine countries. 
Offering a taste of the local flavor in an authentic way, 
Protea Hotels by Marriott expects to further expand 
its footprint across the continent with 10 anticipated 
additions by the end of 2024. Plans include the brand’s 
first properties in Kenya, Malawi, and Angola, and 
further expansion in South Africa where it is expected to 
open five new hotels.

With its authentic and timeless design, paired with 
stylish comfort, Four Points by Sheraton continues to 
build on its momentum in Africa with five anticipated 
additions by the end of 2024. These expansion plans for 
Four Points by Sheraton include the brand’s entry into 
Uganda, Senegal, Democratic Republic of the Congo, 
and Cape Verde. The brand also expects to open its 
second property in Nigeria, Four Points by Sheraton Ikot 
Ekpene.

Demand for Premium and Luxury Brands Remains 
Strong

Marriott International also continues to see growth 
opportunities across Africa for its unparalleled premium 
and luxury brands. The company’s expansion plans for 
its premium brands across the continent include the 
anticipated launch of Delta Hotels in 2023. Delta Hotels, 
which provides guests with exactly what they need for a 
seamless travel experience, is expected to make its entry 
into Africa with the opening of Delta Hotels by Marriott Dar 
es Salaam Oyster Bay in Tanzania.

Plans for Tribute Portfolio, a growing global family of 
characterful, independent hotels drawn together by 
their passion for captivating design and vibrant social 
scenes, include the expected opening of laïla, Seychelles, 
a Tribute Portfolio Resort. The company is also slated to 
introduce the Westin Hotels & Resorts brand in Ethiopia 
with the anticipated opening of The Westin Addis Ababa. 
Additionally, Marriott International plans to grow its iconic 
collection of independent properties under the Autograph 
Collection Hotels brand with new properties in expected 
Tanzania and Algeria.

Marriott International also plans to expand its portfolio of 
luxury brands with five anticipated openings in Africa by 
the end of 2024. The company is expected to introduce 
The Ritz-Carlton and St. Regis brands in Morocco with the 
anticipated openings of The Ritz-Carlton, Rabat Dar Es 
Salam, and The St. Regis La Bahia Blanca Resort, Tamuda. 
JW Marriott is expected to enter Kenya with the openings 
of JW Marriott Hotel, Nairobi and JW Marriott Masai Mara 
Lodge, which will mark the company’s first property in the 
luxury safari space.

Marriott International’s current portfolio in Africa 
encompasses nearly 130 properties and more than 23,000 
rooms across 20 countries.

Marriott International continues growth across Africa 
with more than 30 anticipated Hotel Openings
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UNWTO is to work with Ojimah to make positive storytelling UNWTO is to work with Ojimah to make positive storytelling 
and digitalization key drivers of tourism recovery across and digitalization key drivers of tourism recovery across 
Africa.Africa.

Building on UNWTO Agenda for Africa – Tourism for Building on UNWTO Agenda for Africa – Tourism for 
Inclusive Growth, the new agreement will see the two Inclusive Growth, the new agreement will see the two 
parties work together around shared goals and priorities. parties work together around shared goals and priorities. 
As a multichannel platform with reach across the continent, As a multichannel platform with reach across the continent, 
Ojimah will advocate for ‘Brand Africa’, enhancing the Ojimah will advocate for ‘Brand Africa’, enhancing the 
image of the region on the global stage through positive image of the region on the global stage through positive 
stories from across the tourism sector.stories from across the tourism sector.

The agreement will also see UNWTO and Ojimah collaborate The agreement will also see UNWTO and Ojimah collaborate 
in supporting the digital transformation of African tourism, in supporting the digital transformation of African tourism, 
with the aim of both enhancing the tourist experience with the aim of both enhancing the tourist experience 
and helping destinations become more competitive and and helping destinations become more competitive and 
resilient as they recover from the impacts of the pandemic. resilient as they recover from the impacts of the pandemic. 
Additionally, recognizing the sector’s potential to advance Additionally, recognizing the sector’s potential to advance 
sustainable development and growth, the partnership will sustainable development and growth, the partnership will 
focus on supporting local communities, including through focus on supporting local communities, including through 
the creation of jobs.the creation of jobs.

Looking beyond the short-term recovery of African tourism, Looking beyond the short-term recovery of African tourism, 
the Memorandum of Understanding signed by UNWTO the Memorandum of Understanding signed by UNWTO 
and Ojimah also sets out plans to work with African and Ojimah also sets out plans to work with African 
governments to enhance connectivity across the continent. governments to enhance connectivity across the continent. 

Priorities include embracing innovation to improve visa Priorities include embracing innovation to improve visa 
facilitation policies, above all through the expansion of facilitation policies, above all through the expansion of 
e-visas, allowing for smooth and seamless travel between e-visas, allowing for smooth and seamless travel between 
destinations. To advance all of these goals, the partnership destinations. To advance all of these goals, the partnership 
will also focus on capacity building, with key stakeholders will also focus on capacity building, with key stakeholders 
from both public and private sectors, to be supported in from both public and private sectors, to be supported in 
their shift to digital and branding initiatives.their shift to digital and branding initiatives.

The MoU between UNWTO and Ojimah was signed within The MoU between UNWTO and Ojimah was signed within 
the framework of the 65th UNWTO Regional Commission the framework of the 65th UNWTO Regional Commission 
for Africa, Arusha and will remain in force until the end of for Africa, Arusha and will remain in force until the end of 
2024.2024.

UNWTO signs MOU with Ojimah to boost branding and innovation

Following a consultative process that started over a year Following a consultative process that started over a year 
ago, tourism apex associations from SADC Member States ago, tourism apex associations from SADC Member States 
convened at a workshop held 22-23 November 2022 convened at a workshop held 22-23 November 2022 
in Johannesburg, South Africa to launch the Southern in Johannesburg, South Africa to launch the Southern 
African Development Community (SADC) Tourism Business African Development Community (SADC) Tourism Business 
Platform (TBP).Platform (TBP).

The aim of the platform is to address tourism barriers and The aim of the platform is to address tourism barriers and 
advance the sustainable development of the regional advance the sustainable development of the regional 
tourism industry. Representatives from the SADC 16 tourism industry. Representatives from the SADC 16 
Member States – Angola, Botswana, Comoros, Democratic Member States – Angola, Botswana, Comoros, Democratic 
Republic of Congo, Eswatini, Lesotho, Madagascar, Malawi, Republic of Congo, Eswatini, Lesotho, Madagascar, Malawi, 
Mauritius, Mozambique, Namibia, Seychelles, South Africa, Mauritius, Mozambique, Namibia, Seychelles, South Africa, 
United Republic Tanzania, Zambia and Zimbabwe, were United Republic Tanzania, Zambia and Zimbabwe, were 
part of the consultative process to establish the structure.part of the consultative process to establish the structure.

The platform will provide the tourism private sector in The platform will provide the tourism private sector in 
the SADC region an opportunity to foster a collective and the SADC region an opportunity to foster a collective and 
coordinated approach towards tourism development coordinated approach towards tourism development 
through influencing regional tourism policy direction, through influencing regional tourism policy direction, 
strengthening policy integration and regional collaboration, strengthening policy integration and regional collaboration, 
and increasing regional marketing and investment.and increasing regional marketing and investment.

Among other tourism challenges, the platform will Among other tourism challenges, the platform will 
focus on accelerating the implementation of the SADC focus on accelerating the implementation of the SADC 
Univisa system, harmonization of air access policies and Univisa system, harmonization of air access policies and 
removal of travel barriers to stimulate tourist movement, removal of travel barriers to stimulate tourist movement, 
the promotion and marketing of the region as a single the promotion and marketing of the region as a single 
tourism destination and facilitating the improvement of tourism destination and facilitating the improvement of 
immigration and border services and infrastructure.immigration and border services and infrastructure.

To facilitate the work of the platform and get it off to a good To facilitate the work of the platform and get it off to a good 
start, an interim committee comprising a chairperson and start, an interim committee comprising a chairperson and 
two vice-chairs has been set up and mandated to drive the two vice-chairs has been set up and mandated to drive the 
process forward. Mr Tshifhiwa Tshivhengwa, CEO of Tourism process forward. Mr Tshifhiwa Tshivhengwa, CEO of Tourism 
Business Council South Africa, was elected as Interim Chair Business Council South Africa, was elected as Interim Chair 
and Mr. Paul Matamisa, CEO of Tourism Business Council and Mr. Paul Matamisa, CEO of Tourism Business Council 
of Zimbabwe and Mr. Kenneth Kapitako, Vice-President of of Zimbabwe and Mr. Kenneth Kapitako, Vice-President of 
Federation of Namibian Tourism Associations were elected Federation of Namibian Tourism Associations were elected 
as Vice-Chairs. “Today marks an important milestone as Vice-Chairs. “Today marks an important milestone 
for tourism in our SADC region and I look forward to for tourism in our SADC region and I look forward to 
working diligently with my peers from all 16 SADC Member working diligently with my peers from all 16 SADC Member 
States towards the full establishment of the platform States towards the full establishment of the platform 
and its sub-committees that will be dealing with matters and its sub-committees that will be dealing with matters 
regarding policy, regional tourism policy, regional tourism regarding policy, regional tourism policy, regional tourism 

development, tourism marketing and visitor experience,” development, tourism marketing and visitor experience,” 
said Tshivhengwa.said Tshivhengwa.

The establishment of a SADC Tourism Platform, which will The establishment of a SADC Tourism Platform, which will 
serve as the voice of the tourism private sector, is one of serve as the voice of the tourism private sector, is one of 
the strategic objectives of the SADC Tourism Programme the strategic objectives of the SADC Tourism Programme 
2020-2030 that was approved by the Joint Meeting of 2020-2030 that was approved by the Joint Meeting of 
Ministers responsible for Environment, Natural Resources Ministers responsible for Environment, Natural Resources 
and Tourism in Arusha, Tanzania in 2019 with a view to fast-and Tourism in Arusha, Tanzania in 2019 with a view to fast-
track sustainable growth of the tourism sector in the SADC track sustainable growth of the tourism sector in the SADC 
Region.Region.

According to the United Nations World Tourism According to the United Nations World Tourism 
Organization (UNWTO), a sustainable tourism sector can Organization (UNWTO), a sustainable tourism sector can 
support livelihoods and create opportunities for millions support livelihoods and create opportunities for millions 
of people around the globe in the post-COVID-19 world, of people around the globe in the post-COVID-19 world, 
contributing towards the UN’s global sustainability contributing towards the UN’s global sustainability 
agenda. Therefore, it is important that the public and agenda. Therefore, it is important that the public and 
private sectors work together to drive the development of private sectors work together to drive the development of 
the regional tourism industry. From this standpoint, the the regional tourism industry. From this standpoint, the 
platform welcomes the support and active involvement of platform welcomes the support and active involvement of 
the SADC Business Council, the SADC Secretariat, thethe SADC Business Council, the SADC Secretariat, the

German Federal Ministry for Economic Cooperation and German Federal Ministry for Economic Cooperation and 
Development (BMZ) through GIZ as well as the European Development (BMZ) through GIZ as well as the European 
Union and OACPS (Organisation of African Caribbean and Union and OACPS (Organisation of African Caribbean and 
Pacific States).Pacific States).

Speaking at the launch of the platform, Mr. Domingos Gove, Speaking at the launch of the platform, Mr. Domingos Gove, 
the SADC Director: Food, Agriculture and Natural Resources the SADC Director: Food, Agriculture and Natural Resources 
(FANR) commended the tourism business leaders for their (FANR) commended the tourism business leaders for their 
role and dedication in the establishment of the platform. He role and dedication in the establishment of the platform. He 
emphasized the importance of private sector involvement emphasized the importance of private sector involvement 
in driving regional integration, and in the implementation in driving regional integration, and in the implementation 
of the SADC Tourism Programme 2020-2030.of the SADC Tourism Programme 2020-2030.

The regional tourism business sector is encouraged to join The regional tourism business sector is encouraged to join 
and invest in the platform as their contribution is crucial and invest in the platform as their contribution is crucial 
to its success. Mr. Peter Varndell, Executive Secretary at to its success. Mr. Peter Varndell, Executive Secretary at 
the SADC Business Council, said “The formation of this the SADC Business Council, said “The formation of this 
partnership reflects our commitment to promote private partnership reflects our commitment to promote private 
sector interests and create an enabling and competitive sector interests and create an enabling and competitive 
business environment. I encourage regional tourism business environment. I encourage regional tourism 
industry players to actively engage on this platform and industry players to actively engage on this platform and 
advance SADC’s economic relationship with Africa for the advance SADC’s economic relationship with Africa for the 
benefit of all our citizens.”benefit of all our citizens.”

SADC launches regional tourism business 
platform to address tourism barriers
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It is well known that customers have been wanting change 
for a long time, whether via an improved online experience, 
convenience, personalization, or a user-centric interface 
from which to accomplish all their travel needs in one go. 
Ojimah provides all that as a seamless experience on a full-
service platform.  We launched Ojimah to meet the need 
for a user-centric interface where travellers can accomplish 
all their travel needs in one go! A need that to this point has 
not been adequately met.

Our customers now have full access to the Ojimah website 
with its global inventory which includes over four hundred 
different airlines, hundreds of hotels, activities, automated 
eVisa application, airport lounges, worldwide travel 
requirements and restrictions, eSim and ultimately Auto 
Check-In.

Below are few of Ojimah’s key features that you may not 
find in other online travel platforms:

 eVisa:  we provide customers with an easy, traveller 
friendly application process. Our customers can start 
and finish their online application process from the 
comfort of their home.

 Airport  Lounge:  regardless of airline or class of 
travel, customers have the chance of being in a quiet, 
connected space to relax or work in with complimentary 
drinks and pre-flight snacks.

 eSim:  customers can avoid roaming charges and stay 

connected, wherever travelling, at affordable rates. With 
the eSim, there is no need to buy a local sim card as the 
solution is completely digital and contactless.

 Auto Check-In:  customers no longer need to worry 
about checking. We do the work for them by checking 
them in and sending the boarding pass to their email/
phone.

 Travel Requirements and Restrictions: we help 
customers with helpful, and sometimes crucial, links 
to the entry requirements so as to help mitigate trip 
disruptions and improve customer satisfaction.

Ojimah is without a doubt one of the most comprehensive 
solutions within the travel industry. We are building a bridge 
between the tourist and the tourism supply ecosystem 
through a platform that not only digitizes tourism supply 
but also aggregates and enhances data and enables 
ongoing collaboration among tourism players.

In addition to our comprehensive offering to date, we 
are currently building a comprehensive database of eco-
friendly and sustainable accommodation suppliers as well 
as unique and quintessentially African local experiences 
that add value and economic benefits to local communities.

For more information about our products, visit our travel 
tech solution on: www.ojimah.com or our corporate page 
on: www.ojimahub.com

Ojimah providing a 
seamless platform for 
the smart traveller
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Travel & TourismTravel & TourismBlitzBlitzTravel & TourismBlitz
Tunisia's Ministry of Tourism has unveiled “Hiking Trails Tunisia's Ministry of Tourism has unveiled “Hiking Trails 
of Tunisia”. It is an initiative launched as part of the of Tunisia”. It is an initiative launched as part of the 
diversification of the tourism product and the promotion diversification of the tourism product and the promotion 
of alternative and sustainable tourism, the ministry said in of alternative and sustainable tourism, the ministry said in 
a statement.a statement.

This project will be implemented by the German Agency This project will be implemented by the German Agency 
for International Cooperation “GIZ-Tunisia” “in partnership for International Cooperation “GIZ-Tunisia” “in partnership 
with the Organization Leaders International and with the with the Organization Leaders International and with the 
support of the Project for the Development of Sustainable support of the Project for the Development of Sustainable 
Tourism in Tunisia, which is an initiative of the European Tourism in Tunisia, which is an initiative of the European 
Union and the German Federal Ministry of Economic Union and the German Federal Ministry of Economic 
Cooperation and Development (BMZ), under the Cooperation and Development (BMZ), under the 
Programme “Tounes Wijhetouna.Programme “Tounes Wijhetouna.

It is a project carried out in partnership with the Ministry It is a project carried out in partnership with the Ministry 
of Tourism with the aim of enhancing the geographical of Tourism with the aim of enhancing the geographical 
diversity and cultural wealth of Tunisia, developing diversity and cultural wealth of Tunisia, developing 
sustainable and alternative tourism experiences through sustainable and alternative tourism experiences through 
the construction of hiking trails that help diversify the the construction of hiking trails that help diversify the 
tourism offer and create job opportunities in the interior tourism offer and create job opportunities in the interior 
regions.regions.

The aim of the project is to contribute to the development The aim of the project is to contribute to the development 
and promotion of small alternative and sustainable tourism and promotion of small alternative and sustainable tourism 
projects by providing them with marketing opportunities.projects by providing them with marketing opportunities.

The project will also provide support to backpackers’ The project will also provide support to backpackers’ 
associations and civil society organisations active in the associations and civil society organisations active in the 
sector.sector.

Speaking at the meeting to launch the project, Minister Speaking at the meeting to launch the project, Minister 
of Tourism Mohamed Moez Belhassine stressed that his of Tourism Mohamed Moez Belhassine stressed that his 
department plans to develop, through this project, hiking department plans to develop, through this project, hiking 
trails that can highlight the tourist and natural wealth of trails that can highlight the tourist and natural wealth of 
Tunisia.Tunisia.

This is possible through the improvement of the This is possible through the improvement of the 
infrastructure of hiking sites that will be selected and infrastructure of hiking sites that will be selected and 
supported for small and medium enterprises operating supported for small and medium enterprises operating 
in tourism to improve their performance and their in tourism to improve their performance and their 
development capabilities, he pointed out.development capabilities, he pointed out.

A promotional campaign will be developed to promote A promotional campaign will be developed to promote 
hiking and tourism products related to these alternative hiking and tourism products related to these alternative 
activities in order to promote them through digital activities in order to promote them through digital 
applications and modern media, he announced on the applications and modern media, he announced on the 
occasion.occasion.

Alternative Tourism 
– Launch of Project 
‘Hiking Trails of Tunisia’

Travel & TourismTravel & TourismBlitzBlitzTravel & TourismBlitz
Media Registrations for the 17th edition of Meetings Africa 
are officially open. Members of the media can now register 
for accreditation for Meetings Africa 2023, taking place from 
28 February to 1 March 2023 at the Sandton Convention 
Centre in Johannesburg, South Africa.

The first 30 to register, before 15 December 2023 will receive 
a sustainability village voucher. At the Sustainability 
Village, South African businesses showcase and sell 
unique and locally produced goods usually made from 
recycled materials – thus promoting sustainable tourism 
and supporting local businesses. Stocked up with various 
authentic South African products, the Sustainability Village 
is a dynamic corporate gifting option for anyone attending 
the show.

The 17th edition of the show promises to be bigger and 
better, with enhancements across every area of the show. 
The trade will offer an array of exhibitors and buyers from 
across Africa and the world, an opportunity to meet as 
they partner and collaborate to continue building the 
continent’s business events industry.

Registered and accredited media will gain access to the 
latest Meetings Africa news. Our PR team is dedicated to 
helping with all the information members of the media 
may need, including accompanying images, articles and 
relevant profiles.

Media Registration opens 
for Meetings Africa 2023

Africa Travel Week is calling all sustainability champions, 
changemakers, movers, and shakers to enter the WTM 
Responsible Tourism Awards 2023 as applications are now 
open for entries. This is your chance to be recognised as a 
leader in responsible tourism and to put your company on 
the world map.

The awards are integral to Africa Travel Week and honour 
responsible businesses which are leading the way on the 
continent. Established in 2004, these annual Awards set 
the benchmark for best practices, encouraging tourism 
stakeholders to rally behind sustainable travel experiences.

Free to enter, the 2023 Awards is split into four regions: 
Africa, India, Latin America, and the rest of the world. Each 
region’s winners will go forward to compete in the Global 
Awards at WTM London 2023.

Award entries will be judged by a panel of industry experts 
led by Harold Goodwin, WTM’s Responsible Tourism 
Advisor.

Registrants can apply for the following six categories:

Best for Tackling Plastic Waste
Best for Meaningful Connections
Best for Local Sourcing, Craft and Food
Addressing Climate Change
Best for Diversity and Inclusion
Best for Nature-Positive Tourism

Tourism Grading Council of 
South Africa facilitates assessor 
grading training in Seychelles

The Tourism Grading Council of South Africa (TGCSA), a 
business unit of South African Tourism, is in the Seychelles 
Island conducting and facilitating assessor grading training 
for the Seychelles Tourism Board.

TGCSA is the only recognised and globally credible quality 
assurance and service excellence body for tourism products 
in South Africa.

The training which started from 17 to 21 October, 2022 in 
Mahe Island Seychelles, was aimed at refining the skills and 
techniques of the Seychelles assessors as well as to assist 
them to supplement their knowledge and experience 
to carry out grading assessments fairly, objectively, and 
consistently.

The training also sought to educate the assessors on 
quality standards in the hospitality industry, to familiarise 
them with the various quality standards when conducting 
the assessments.

The five-day session covered 13 modules which included 
local and international Grading Systems, Trends and 
Designs, Linen and Upholstery, Quality in Tourism, as well 
as detailed training on the application of the Universal 
Accessibility module. The training session encompassed 
the practical application of grading assessments of 
accommodation establishments by assessors, providing 
insights into managing the grading process.

“It is a privilege to be requested to train our tourism 
colleagues in other countries.

Training Team Seychelles on the TGCSA star grading system 
CATHSSETA accredited training program, is a testament to 
TGCSA’s quality assurance program" said Bronwen Auret, 
Chief Quality Assurance Officer.

The training was conducted and facilitated by Nokukhanya 
Mbonambi and Karabo Moshoete both TGCSA Provincial 
Quality Assurance Specialists.

TGCSA is mandated to promote quality assurance of South 
Africa’s tourism products, through the star grading system. 
Ensuring that South Africa remains a destination of choice 
that achieves the highest level of quality assurance and 
customer service excellence.

South African Airways (SAA) introduces new routes just in South African Airways (SAA) introduces new routes just in 
time for the festive season. The airline commences services time for the festive season. The airline commences services 
to Victoria Falls in Zimbabwe, Windhoek in Namibia, and to Victoria Falls in Zimbabwe, Windhoek in Namibia, and 
a special schedule for Ggeberha from Johannesburg, OR a special schedule for Ggeberha from Johannesburg, OR 
Tambo International Airport.Tambo International Airport.

On Thursday, 8th of December 2022, SAA commenced twice On Thursday, 8th of December 2022, SAA commenced twice 
daily flights to Windhoek in Namibia, 7 days a week. SAA daily flights to Windhoek in Namibia, 7 days a week. SAA 
has made it easier for customers to enjoy unique safaris has made it easier for customers to enjoy unique safaris 
which connects one to the earth and beautiful sunrises and which connects one to the earth and beautiful sunrises and 
sunsets against a majestic backdrop of either sea or sand.sunsets against a majestic backdrop of either sea or sand.

SAA has added Victoria Falls in Zimbabwe to its growing SAA has added Victoria Falls in Zimbabwe to its growing 
route network from Wednesday, 14th December 2022. route network from Wednesday, 14th December 2022. 
Flights are available six days a week, except for Saturdays Flights are available six days a week, except for Saturdays 
with departures from Johannesburg at 10h50, arriving at with departures from Johannesburg at 10h50, arriving at 
Victoria Falls International Airport at 12h25. Departures Victoria Falls International Airport at 12h25. Departures 
from Victoria Falls is at 13h10 each afternoon arriving in from Victoria Falls is at 13h10 each afternoon arriving in 
Johannesburg at 14h50. Victoria Falls remains a popular Johannesburg at 14h50. Victoria Falls remains a popular 

tourist destination and the airline is proud to take its tourist destination and the airline is proud to take its 
customers to the magnificence of one of the World’s largest customers to the magnificence of one of the World’s largest 
waterfalls. waterfalls. 

With SA domestic travelers in mind, SAA has added an With SA domestic travelers in mind, SAA has added an 
option to fly to Gqeberha (Port Elizabeth) over the holidays. option to fly to Gqeberha (Port Elizabeth) over the holidays. 
Commencing Monday, 12 December 2022, the airline offers Commencing Monday, 12 December 2022, the airline offers 
3 return flights per day to the Eastern Cape Province. SAA’s 3 return flights per day to the Eastern Cape Province. SAA’s 
Executive Commercial, Mr. Tebogo Tsimane says, “We are Executive Commercial, Mr. Tebogo Tsimane says, “We are 
thrilled to start flying to Ggeberha as demand is high over thrilled to start flying to Ggeberha as demand is high over 
the holiday season and we are happy to play our part in the holiday season and we are happy to play our part in 
bringing families together this festive period.”bringing families together this festive period.”

SAA will operate an Airbus A320 aircraft on this route. SAA will operate an Airbus A320 aircraft on this route. 
Limited seats are available, access www.flysaa.com for Limited seats are available, access www.flysaa.com for 
all flight schedules and best fares. SAA has increased all flight schedules and best fares. SAA has increased 
frequencies to Harare in Zimbabwe from 7 to 10 a week and frequencies to Harare in Zimbabwe from 7 to 10 a week and 
Mauritius from 4 times a week to 7 times a week.Mauritius from 4 times a week to 7 times a week.

SAA introduces new Destinations & increased frequencies ahead 
of the festive season

Entries open for 2023 WTM Africa 
Responsible Awards
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Upcoming Events 2023
Vankantiebures
Venue: Jaarbeurs, Utrecht-Netherlands
About: VakantieBeurs is held in Royal Dutch Jaarbeurs Exhibition & Convention Center Utrecht 
showing the companies news of Netherlands and internationals related to sectors Holidays, 
Tourism Organisms, Rural Tourism, Cultural Tourism, Tourism, Mice

FITUR International Tourism Fair
Venue: IFEMA-Madrid, Spain
Contact: +34 91 722 30 00
About: Fitur is the global meeting point for tourism professionals and the leading trade fair for 
inbound and outbound markets in Latin America.

Pearl of Africa Tourism Expo (POATE)
Venue: Kampala, Uganda
Contact: +256 41 4342196 Email: poate@utb.go.ug
About: The Pearl of Africa Tourism Expo (POATE) 2023 will bring together tourism and travel 
trade partners from Uganda and all over the world to meet new clients, network, and discuss 
tourism business deals.

Meetings Africa
Venue: Sandton Convention Centre, Johannesburg South Africa
Contact: +27 11 895 3000 Email: convention@southafrica.net
About: Meetings Africa provides the perfect business platform to present your products, services 
and brands to senior decision-makers, buyers and influencers. Meet local and international 
professionals from the meetings, events and business travel industry.

ILTM Africa 2023
Venue: Cape Town International Convention Centre, South Africa
Contact:+27825588214 Email: papy.luzala@rxglobal.com
About: Whether you’re looking to break into the African market or you’ve been working in the 
region for some time now, ILTM Africa is an essential sales and marketing opportunity for travel 
specialists.

WTM Africa
Venue: Cape Town International Convention Centre, South Africa
Contact: +27825588214 Email: papy.luzala@rxglobal.com
About: World Travel Market Africa brings the world to you, and promotes Africa to the world, 
allowing you to explore a world of opportunities, all under one roof

2023

2023

2023

2023

2023

2023

January

January
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Feb

Mar

Mar

Apr

April

12-15

18-22

8-11

27- 1

31 - 2

3-5

ITB Berlin
Venue: Messe Berlin, Germany
Contact: +49 (0)30 3038-0 Email: itb@messe-berlin.de
About: ITB Berlin is a catalyst for business within the travel and tourism ecosystem. ITB‘s 
mission is to bring together the global travel, tourism and hospitality community – even in 
challenging times.

Karibu-Kilifair 2023
Contact: Vito Sakaya, +255 754 200 580 Email: sales@kilifair.com
Venue: Arusha-Magereza Ground
About: Bringing together Tourism stakeholders such as Hotel and lodges, tour operators, 
airlines, tourism authorities, governments and industry suppliers from local to international 
with a purpose of creating business.

Africa’s Travel Indaba
Contact: +27 (0)11 476 5104 Email: exhibitor@indaba-southafrica.co.za
Venue: Inkosi Albert Luthuli International Convention Centre, Durban,SA
About: Africa’s Travel Indaba is one of the largest tourism marketing events on the African calendar and 
one of the top three ‘must visit’ events of its kind on the global calendar. It showcases the widest variety of 
Africa's best tourism products and attracts international buyers and media from across the world

Africa Youth in Tourism Innovation Summit
Contact: +27 813037030  Email: rejoice@africatourismpartners.com
Venue: Windhoek, Namibia
About: The Summit is established to nurture African youth, start-ups, small enterprises and 
accelerator initiative to pursue opportunities across the global tourism ecosystem to become 
industry change-makers and future industry leaders.

AviaDev Africa 2024
Contact: Mala Patel, +44 7930 573621 Email: mala.patel@thebench.com
Venue: Radisson Blu Hotel, Upper Hill, Nairobi- Kenya
About: Bringing together airports, airlines, tourism authorities, governments and industry 
suppliers, AviaDev offers attendees the ability to pre-arrange meetings, learn from industry 
peers and make those important connections.

Africa Tourism Leadership Forum (ATLF) 2023
Contact: rejoice@africatourismpartners.com Email: +27 813037030
Venue: GICC, Gaborone, Botswana
About: Africa Tourism Leadership Forum is a Pan-African dialogue platform. It brings together key 
stakeholders of Africa’s travel, tourism, hospitality and aviation sectors to network, share insights, and 
devise strategies for intra-Africa travel and tourism growth across the continent, whilst enhancing the 
brand equity of “Destination Africa’’.industry peers and make those important connections.
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Seychelles Fashion Week
The 5th edition of Seychelles Fashion Week (SFW) came off successfully from 
September 26 – October 1 this year at Maison Marengo.

SFW featured six local and international designers: Darren, Nigel, and Vanessa 
Songwar from Seychelles, Sistas Felas, Zamaswazi, Precious Lulu from SA, and 
Romeo Paul from Qatar, Dwi Iskandar from Indonesia, Armando Azevedo and Araba 
Hackman from UK.

The show displayed an array of creativity from all the designers which was greatly 
appreciated by the audience. Young models from Telly's Modelling showcased 
their talents for the first time in the fashion week and they did a tremendous job 
alongside the other more experienced models.

The first of the shows took place on la Digue on the 28th of September and for the 
first time in history, the island hotel, La Digue Lodge hosted all six designers and 
25 models which created a buzz on the island. This had a very good impact on the 
turnout for the show.

Emmally Hoareau, Fina Zialor & Darren Esther from Seychelles, Precious Lulu 
from South Africa, Dwi Iskandar from Indonesia, and Armando Azevedo from UK 
showcased six creative collections with choreography by Armando Azevedo from 
UK.

Closing the show was Fina Zialor who displayed colourful tropical design depicting 
Seychellois traditional costume with a modern touch.

5th Edition makes history with three shows in a week

The second show followed immediately the following day 
at Le Duc de Praslin with some of the models from La Digue 
joining their counterparts in readiness for the third and 
final show.

The third show was replete with glitz and glamour provided 
a perfect platform for the designers to show off their 
creativity and ingenuity as they showcased a wide array 
of innovative designs with a rich blend of dazzling colours 
much to the enthusiasm of the audience.

The Seychelles Fashion Week’s reputation continues 
to grow internationally. This year, the event will be 

rebroadcast on the YouTube Fashion channel with over 
60 million followers, and through this venture organisers 
hope SFW would get more support from their international 
partners.

A major highlight of the SFW 2022 was a competition for 
young designers which saw Miss Vanessa Songwar, emerge 
winner.

For her prize, she received, 2000 euros and will be in France 
for six months to understudy top designers and also attend 
Paris Fashion week with some selected local models.

• Photo Credit: CoteMode97
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A dazzling dosage of Tswana cultural 
magic on a night at Botswana Craft

While you are driving along the Magochanyama Road, off 
the very busy Western Bypass, you will hardly notice the 
Botswana Craft.

It is tucked in the serenity and exclusivity of Gaborone’s 
capital city, a city revered for its peaceful, livability and 
smartness rankings.

As well, the place is not called Botswana Craft for nothing. 
From the entrance, culture is on your face, with African-
themed decorations, traditional motifs, and a large expanse 
of open venue, which combine contemporary facilities to 
indulge guests to memorable outings at the culture outfit.

Of course, the sustained warmth and genuine smiles of 
the faces of the attendants, who are dressed in African 
attires, indulges you further, while speaking volumes of the 
excitement that awaits you on a night outing.

Established in 1970 to promote and assist artists within 
Botswana, the craft centre, a melting pot of culture, has 
grown beyond the vision of Botswana Development 
Corporation, the founders, to develop the rural-based 
handicraft industry of the country.

Today, especially after being privately owned in 1993, 
Botswana Craft has become a culture and entertainment 
melting pot and a must-visit for locals and visitors to 
Gaborone. It offers a courtyard restaurant, conference 
room, live performance spaces, among other leisure and 
arts-enabling facilities.

As expected, and as number one live performance venue in 
Botswana, the craft centre has hosted world-class cultural 
and entertainment events, amid offering platforms to music 
greats such as: Hugh Masekela, Ringo Madlingozi, Shanti 
Lo, Lira, Jimmy Dludlu, Yvonne Chaka Chaka, Women of 
Jazz, Oliver Mtukudzi, Banjo Mosele, Louis Mhlanga, Ndingo 
Johwa, Malombo, Socca Moruakgomo, and many others to 
express their passion and excite their fans by doing so.

Also, the likes of Lister Boleseng, Botswana Jazz Quintet, 
Maxy, Stagga, Kabo Leburu, Stampore, Eugene Jackson, 
Scar, Soweto String Quartet, Salif Keita, MiCasa, Kalahari 
Roses, Zahara, Dan Patlansky, Thomas Mapfumo, Celtic 
Fusion, Babu and Zeus have all graced the Botswana Craft 
live performance platform.

With all these going for it, Botswana Craft was the right 
venue for the cultural night of the African Tourism 
Leadership Awards 2022.

On October 25, 2022, the craft centre lived up to its billing 
when it hosted high profile personalities who were part of 
the over 500 delegates from 40 countries at this year’s ATLF 
to a memorable Botswana Cultural Night.

From the local food offerings, wines and beer menu brewed 
in Botswana, nuts and dessert sourced locally, the outing 
was truly cultural.

Many of the delegates complied with the pleading of the 
organisers to wear local attires that night and the result was 
wonderful as even the dresses spoke volumes of culture.

In the tradition of the craft centre, it is a must to use quality 
music to complement the other offerings and there were 
enough live performances by some very good artistes 
from Botswana, whose tunes are golden and hardly heard 
outside their country.

From one live performance to another, the night kept rolling 
with the guests wishing that the day would never break.

But the uniqueness of the live performances is the seamless 
miming of the songs and dancing as well alongside the 
artistes by the locals.

That was a huge pass mark and endorsement of the 
artistes by their fans at the craft centre, and show of their 
popularity.

However, one of the Compères 
of the night event decided 
to go round Africa by singing 
some of the popular songs 
of top African music artistes, 
and as expected the audience 
responded well when a 
Nigerian song filtered into the 
air.

The Compère also went 
ahead to mimic some Africa 
leaders, leaving the guests to 
decide who the caricatured 
personality was.

It was all round fun, from 
sustained food, drinks, whose 
source never ran dry, live 
performance by several music 
artistes offering different 
genres, in many languages, 
different dancing steps, but 

for one goal; excitement.

At the end, Austin Abraham, City 
Mayor, Gaborone, Botswana, was 
grateful to host Africa and the world, 
while commending African Tourism 
Partners, the organisers of ATLF 2022 
for finding Botswana as a worthy host-
country.

But the city Mayor cannot be happier 
than Philda Nani Kereng, Minister of 
Environment & Tourism, Botswana, 
who cannot thank the organisers, 
the delegates and facilities owners 
enough for joining hands to make the 
ATLF 2022 a huge success.

Well, her biggest appreciation goes 
to Mokgweetsi E. K. Masisi, president 
of the Republic of Botswana, who is 
giving tourism the needed priority in 
terms of policy, political will, enabling 
environment and collaborations to 

thrive, with the ATLF 2022 a good example.

Of course, Kwakye Donkor, Chief Executive, Africa Tourism 
Partners, South Africa, is also happy that Botswana is 
encouraging intra-Africa exchanges and travels with 
the ATLF 2022 hosting, and especially tasking other 
governments on collaborations that will remove 
bottlenecks and grow the continent for the good of all.

For the many delegates, the three-day forum was short as 
they needed a return visit to explore Botswana to see her 
hospitable people, the Kalahari, the Okavango, Chobe, and 
the Moremi Game Reserve, among others.

Story by Obinna Emelike 
Photo Credit: Andy Maano

• The effervescent Maxy Khoisan thrilled 
delegates at Botswana Craft

• Philda Nani Kereng, Minister of Environment & Tourism, 
Botswana, joined Maxy on stage
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The culinary panorama in the Mother City has been 
elevated with the opening of Urchin Restaurant located at 
The Hyatt Regency Cape Town on Buitengracht Street.

There is a complexity to achieving true simplicity in a 
restaurant setting. It is an art. At Urchin Restaurant it 
is a beautifully and precisely choreographed ballet in 
which sustainable fresh fish and seafood are the prima 
and danseur. The hallmarks of the Urchin elemental 
ocean dining experience are underpinned by excellent, 
unobtrusive service, locally sourced and produced 
ingredients, and world-class wine from a carefully curated 
wine cellar.

The Chef

Throughout his life, Chef Gerard van Staden has strived 
to achieve greatness within his chosen field, and so far, 
his personality and inquisitiveness have allowed him to 
achieve many great things in South Africa and abroad. 
Growing up in a single-parent family in Zimbabwe, Gerard 
taught himself to cook out of necessity, not knowing that 
he was following a path which would eventually lead him 
to becoming acclaimed Chef of the Year on three occasions, 
alongside South Africa’s Number One restaurant in two 
different locations.

The Inspiration

Gerard Van Staden showcases his signature seafood-based 
cooking at Urchin, fuelled by a life-long obsession with the 
elemental flavours of the ocean. Inspired by travels up and 
down the nation’s coast, and drawing on influences from 
across Africa, Asia and Europe; Gerard and his team cook 
exciting, occasionally mischievous dishes rooted in classic 
techniques that pop with flavour.

The Menu

Like its namesake, Urchin’s menu showcases seafood in 
many delectable dishes which are as impressive on the 
palate as they are on the eyes. Chef Gerard van Staden’s 
menu ignites all five senses with a combination of flavours 
and textures all engineered to surprise and delight in every 
way. The complete Urchin journey means portions have 
been proportionately curated, allowing for a multiple-
course adventure where the fruits of the ocean are the stars.

With a sushi counter, à la carte and tasting menus, coupled 
with curated wine pairings, Urchin is a peerless food and 
drink experience built on old school hospitality and epic 
cooking with an exciting modern edge. Chef Gerard’s 
culinary style is a culmination of the influences of many 
different chefs, as well as the diverse countries he has lived 
and worked in.

URCHIN RESTAURANT
– Hyatt Regency Cape Town opens
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The Seychees Islands
re-wild your mind
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www.seychelles.com
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